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Charting  Reefs  and  Shoals  of 
Business  in  the  Chicago  Market 


When  a  great  and  costly  liner  comes  into  port  she  is  guided  by 
a  trusty  pilot  who  knows  every  inch  of  the  channel.  To  those  who 
do  business  in  the  great  Chicago  market,  the  Merchandising  Serv¬ 
ice  of  The  Chicago  Daily  News  acts  as  pilot. 

It  supplies  advertisers  who  contemplate  a  thorough  advertis¬ 
ing  campaign  with  invaluable,  up-to-date  information  as  to  the  state 
of  the  market  with  respect  to  their  wares — reportin*g  adverse  as  well 
as  favorable  conditions.  And  if  the  campaign  is  entered  upon  it 
supplies  maps,  routes  salesmen,  obtains  dealer  acceptance  and  co¬ 
operation  and  otherwise  assists  the  Sales  Manager  toward  thorough 
distribution.  It  does  not  sell  the  product  for  the  advertiser,  but 
minimizes  sales  resistance  for  him. 

If  you  are  interested  in  selling  this  vast  market  of  nearly 
4,000,000  buyers,  concentrated  within  sixty  minutes  of  the  famous  ' 
Chicago  “loop,”  write  to  the  Merchandising  Service  of  The  Chicago 
Daily  News,  stating  your  problem  and  you  will  receive  a  prompt 
and  informing  answer. 

The  Daily  News  Merchandising  Service  will  bring  you  dealer 
acceptance  and  co-operation. 

With  its  circulation  of  almost  400,000 — about  1 ,200,000  daily 
readers — concentrated  94  percent  in  Chicago  and  its  suburbs.  The 
Daily  News  is  the  advertising  directory  and  guide  of  the  great 
majority  of  financially  competent  families  in  this  market. 

Daily  News  advertising  creates  that  consumer  acceptance 
which  is  the  dealers’  mainstay  and  first  requisite  for  sales. 
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You  can  cover  Philadelphia  at  one  cost  with  one 
newspaper,  because  the  Bulletin  reaches  practically 
every  home,  office,  store  and  factory  in  Philadelphia, 
Camden  and  their  suburbs. 

There  are  400,000  separate  dwellings  in  Philadel¬ 
phia  and  more  than  100,000  outside  the  city  limits. 
There’s  every  reason  why  you  can  dominate 
Philadelphia  with  the  Bulletin. 
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THE  WORLD’S  BIGGEST  STORY  TODAY 


■i 


“Find  Out  Whether  the  Present  Order  of  Civilization  is  Going  to  Smash”  Called  a  Universal  Assignment 
for  American  Newspapers  by  One  Who  Finds  too  Many  Observers,  too  Few  Writers,  Abroad. 


DACK  from  eight  months  of  work  in  By  W  /  ’JAM  T.  ELLIS 

^  the  Near  Fast  and  Europe,  I  find 

coming  ever  to  the  top  of  my  pack  of  acr<»s  a  desert  on  the  of  a  i  nel— I  has  removed  Europe’s  strongest  man,  a 
material  and  conclusions,  one  clear  con-  would  write  across  every  r ;  '.inment  real  statesman  of  today,  with  a  clear 


material  and  conclusions,  one  clear  con-  would  write  across  every  r ;  ,;ninent 
viction  which  will  not  wait  for  its  turn  to  •>  x'k  in  the  offices  of  all  .Amei  •'  n  news- 
he  written.  F'very  time  the  idea  pops  its  liaiiers,  ‘  Eind  out  whether  ■  c  present 
head  out  of  the  bag  it  looks  bigger,  and  order  of  civilization  is  going  •,  >  smash." 


policy  of  reconstruction  and  good  will. 
T  here  is  a  rich  mine  of  news  and  feature 
material  to  be  worked  by  correspondents 


seems  more  insistent.  Instead  of  remain-  For  that  is  the  world’s  biggest  story  who  will  siiend  time  enough  in  the 


ing  a  by-product  of  my  travels,  it  comes  today.  Balkans. 

precious  near  to  being  the  essence  of  all.  That  assignment  would  send  rcsixm-  Pursuit  of  the  ‘‘collapsc-of-civilization’’ 
This  recommendation  is  simply  that  sihle,  efficient  reporters  not  only  to  the  as.signment  lands  the  news-getters  quick- 
present  conditions  in  the  world  require  (iovernment  offices  of  the  little,  as  well  ly  in  the  Near  Elast,  the  world’s  oldest 
of  America  that  she  send  abroad,  as  the  big,  powers  in  Europe;  but  it  center  of  decisive  events.  The  real  story 
straightway,  to  range  over  Europe  and  would  also  require  them  to  ascertain,  by  lies  not  in  Constantinople— although  ma- 
the  Orient,  for  a  periixl  of  six  months  direct  contact,  what  the  masses  of  the  terial  abounds  there  for  fresh  eyes — but 
or  a  year,  a  corps  of  from  twenty  to  iieople  are  saying.  The  drift  is  as  sig-  off  in  .Anatolia  and  in  the  Caucasus  and 
fifty  experienced  new.spaiier  men,  com-  nilicant  as  the  deetl :  whither  things  are  in  Syria,  Palestine,  .Arabia  and  F-gypt. 
missioned  to  find  out  the  rock-liottom  trending  is  more  important  to  know  than  \\'hat_  is  sometimes  called  the  Arabic- 
facts  of  international  conditions,  and  the  where  they  are  at  present  standing.  So  speaking  world  is  today  focal  in  the  uni¬ 
spirit  and  atmosphere  which  interpret  the  divided  state  of  public  opinion  in  versal  unrest ;  yet  even  the  big  .Ameri- 
the  facts.  tireat  Britain  concerning  the  Ruhr  should  can  news  associations  have  not  a  sin- 

If  at  least  half  of  these  traveling  cor-  lie  made  as  plain  as  the  Government  gle  regular  correspondent  within  its  bor- 
respondents  could  be  responsible  editors,  notes— and,  incidentally,  how  thoug.nful  ders. 

the  results  in  .America  would  be  com-  Britons  view  the  cabinet’s  notes  is  real  Here  is  where  the  three  great  religions 


ritons  view  the  cabinet’s  notes  is  real  Here  is  where  the  three  great  religions 
mensuratcly  quicker  and  greater.  news.  arose ;  and  many  of  the  cultural  and 

Obviously,  only  true-blue  Americans  In  like  manner,  the  same  assignment  political  movements  that  have  changed 
should  be  sent  upon  such  a  supremely  woiihl  carry  F'rench-speaking  correspon-  history.  And  the  American  press  ig- 
impnrtant  mission.  dents  (and  every  newspaper  man  who  as-  nores  it  I  There  is  profound  significance 

‘‘Europe’s  woods  have  been  full  of  pires  to  Fluroiiean  service  should  speak  to  the  racial  and  spiritual  and  national 
American  o’oservers  during  the  past  few  French)  past  the  barrier  of  French  offi-  .simmerings  and  boilings  that  even  a  sur- 
months,’’  remarks  the  reader.  True  cialdom  to  sound  out  the  sentiments  of  face-reader  may  find  in  the  Near  Ela.st 
enough ;  that  is  merely  an  additional  rea-  the  iK-asantry  and  the  bourgeoise.  Are  today. 

son  why  the  newspaper  men  are  urgently  they  as  militaristic  as  the  Quai  D’Orsay?  (Tf  the  F'ar  East,  in  the  birth-throes  of 


history.  And  the  American  press  ig¬ 
nores  it  1  There  is  profound  significance 


ey  as  militaristic  as  the  Quai  D’Orsay?  (Tf  the  F'ar  East,  in  the  birth-throes  of 
needed.  Most  ‘‘observers,"  especially  if  Germany  has  been  the  most  investi-  a  new  order,  I  need  not  write.  The 
they  are  making  their  first  foreign  trip,  gated  country  in  Ivurope  since  the  armis-  Washington  Conference  put  it  on  the 
do  not  know  how  or  what  to  investiuate.  tice ;  and  still  t’ne  field  is  news.  newspaper  map ;  and  now  the  earthquake 

Moreover,  the  majority  of  them  find  only  W  hat  about  the  mind  of  the  masses  has  mellowed  and  intensified  public  in- 
what  they  went  to  look  for.  Some  are  in  the  successi  .n  states  that  were  once  terest  in  trans-Pacific  affairs. 


frankly  seeking  material  to  bolster  up 
their  political  positions. 


.Austria-Hungary  ? 


In  thus  pointing  a  finger  at  certain 


Is  the  Little  F'ntente  Ixnind  to  France  great  human  interest  stories  that  await 


The  half-liaked  opinions,  ranging  from  by  ImhuIs  of  steel  or  by  a  rope  of  sand?  the  revealing  pens  of  first-class  Ameri- 
cloquent  pleas  that  America  should  go  Popular  i^itter  concerning  the  Balkans  ean  correspondents,  1  am  somewhat  di- 
instantly  and  completely  into  the  League  is  superficial  and  misleading ;  no  news-  gressing  from  my  real  theme,  which  is 
of  Nations,  or  that  it  should  .stay  utterly  paiier  has  yet  carried  the  story  of  how  that  .America  must  have,  from  free, 
and  forever  out.  to  recommendations  that  nearly  a  real  peace-league  was  effecte-d  fearless  and  trained  .American  writers, 
we  should  float  a  loan  of  a  billion  dol-  in  the  Balkans  a  few  months  ago  by  Pre-  the  full  facts  of  significance  concerning 
lars  to  Germany,  which  these  “observers"  mier  Stamboulsky,  of  Bulgaria,  whose  re-  world  conditions  tinlay,  liefore  ever  this 
have  handed  out  to  the  reporters  before  cent  death  at  the  hands  of  the  militarists  country  can  be  e(|uipped  to  make  the  mo- 
ever  their  ship 

docked  in  N  c  w  . - 

)'ork.  serve  only  | 
to  make  clear  the 
need  for  a  more 
thorough,  compre¬ 
hensive  and  un¬ 
biased  study  of  the 
Did  World  today. 

.Alxnit  t  h  e  oniv 
point  upon  which 
the  political  inves¬ 
tigators  and  the 
social  and  religions 
commissions  agree 
is  that  F'uropc  is 
in  a  itarlous  con¬ 
dition  ;  and  that  the 
situation  has  an 
imp-.rtant  .Ameri¬ 
can  aspect. 

If  for  twentv- 
fnur  hours  1  could 
he  to  .American 
journalism  w  h  a  t 
M  ill  Hays  nomin- 
*lly  is  to  the  mo¬ 
tion  picture  busi¬ 
ness— we  all  play 
with  such  fancies 

<n  idle  hours,  as  Touring  Cnnndm — Bwiu  newipapor  men  have  Juat  finished  a  lone  awins  throuch  tho  Dominion  aa  (uosta  of  the  Proaidont 
when  bumping  Katlwap,  Thair  objoot  was  t  lo  study  of  aconomio  conditions. 


mentous  decision  concerning  her  future 
international  course. 

Every  other  .American  newspaper  man 
who  has  worked  in  the  Old  World  dur¬ 
ing  the  past  year  will  corroborate  my 
statement  that  .America  is  being  blinded 
by  special  pleading  and  propaganda- 
half  truths  and  untruths.  The  condition 
is  serious ;  the  most  vital  issues  in  the 
world  are  at  stake.  With  uncanny  skill, 
and  diabolical  persistence,  the  agents  of 
misinformation  manage  to  get  their  pre¬ 
sentation  of  European  and  Asiatic  con¬ 
ditions  before  the  American  public. 
Tiiere  is  little  or  no  corruption  involved : 
simply  by  knowing  how  to  take  advan¬ 
tage  of  .America’s  sentimentality  and  ig¬ 
norance,  a  half  dozen  perilous  and  prodi¬ 
gious  propagandas  arc  being  successfully 
maintained  at  the  present  time. 

Obviously,  facts  are  the  raw  material 
of  all  the  decisions  of  a  democracy. 
Propaganda  poisons  national  action  at  its 
very  springs. 

Right  here  appears  the  great  opportu¬ 
nity  and  obligation  of  the  American  press. 
It  can  get  the  facts — all  the  facts,  full 
and  frank  and  uncolored.  As  an  evi¬ 
dence  of  good  faith,  and  to  indicate  ori¬ 
gin  and  authority,  the  names  of  writers 
should  be  signed  to  such  special  articles. 
To  the  ends  of  the  earth,  and  especially 
to  the  trouble  centers,  these  accredited 
American  correspondents  should  be  sent, 
with  instructions  to  dig  and  to  dare ;  and 
to  shun  half  truths  and  unconsidered  con¬ 
clusions  as  they  would  shun  the  devil. 
If  the  assignment  is  well  filled.  America 
should  know  within  a  year  whether  this, 
rolling  and  pitching  old  ark  of  civiliza¬ 
tion  is  headed  for  the  rocks  or  not. 

Needless  to  say,  if^  the  newspapers 
send  their  best  men,  from  news  or  edi¬ 
torial  end,  on  these  roving  commissions 
(quite  a  distinct  assignment  from  the 
work  of  the  correspondents  stationed  at 
foreign  capitals),  they  will  get  an  abun¬ 
dance  of  good  copy.  Only  men  who  can 
write  readable 
stories  would  be 
chosen.  “Local 
color  from  all  over 
the  earth  woukl  be 
splashed  upon  the 
pages  of  the 
.American  press. 
Readers  would  be 
more  interested  in 
it  than  they  were 
in  the  buckets  of 
Firpo’s  gore  that 
were  ladled  out  re¬ 
cently  from  New 
York.  One  reason 
why  free  publicity 
could  work  up  so 
great  an  interest  in 
a  prize-fight  is  sim¬ 
ply  that  the  puljJic 
is  not  given  other 
more  interesting 
things  to  think 
about.  .An  amount 
of  talent  and  space 
equal  to  that  de¬ 
voted  to  the  Demp- 
sey-Firpo  slugging 
match  would  bring 
of  tho  CoudUa  Paoifio  better  returns  if 
expended  upon  the 
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present  crisis  in  foreign  lands.  Love  of 
travel  and  romance  and  far  places  is  a 
deeper-rooted  sentiment  of  the  American 
people  than  zest  for  a  prize-fight. 

Even  were  this  foreign  assignment  not 
intrinsically  interesting,  with  the  likeli- 
IuxkI  of  furnishing  the  most  readable 
articles  appearing  in  the  paper,  it  still 
should  be  carried  out ;  for  the  big,  basic 
reason  that  it  is  the  plain  duty  of  the 
press  to  present  current  facts  to  the  pub¬ 
lic.  There  is  some  ground  for  the  pre¬ 
vailing  critcism  that  our  American  pa¬ 
pers  purvey  an  undue  proportion  of  triv¬ 
ialities.  Cheap  crime,  petty  scandal,  un¬ 
important  personalities,  engross  too  much 
space  in  the  average  newspaper  in  the 
United  States.  It  is  often  charged  that 
we  are  leveling  the  common  thinking 
down  to  the  plane  of  the  comic  strip. 
Our  dailies  are  certainly  not  living  up 
to  their  possibilities  in  developing  a 
sturdy-brained,  broadminded,  intelligent 
American  citizenship,  aware  of  the  big 
world  in  which  America  now  must  say 
the  last  word. 

Everybody  who  reads  knows  that  the 
nations  of  the  Old  World  are  in  a  bad 
way — and  that  every  one  of  them  has 
its  eyes  turned  toward  America.  Here 
in  itself  is  a  story  of  stories. 

What  is  the  explanation  of  the  bitter 
criticism  of  the  United  States  that  is 
current  overseas;  and  especially  of  our 
part  in  the  war? 

Is  Europe  sincerely  seeking  us  as  a 
partner,  or  as  a  scapegoat? 

What  is  the  actual  difference  between 
what  the  governments  say  concerning 
America,  and  what  the  people  think? 

How  do  Europe’s  acts,  in  relation  to 
American  trade,  for  instance,  square 
with  its  words? 

What  are  the  Great  Powers  really 
after  at  the  present  time? 

Have  we  pauperized  the  mind  of 
Europe?  What  is  the  real  story  of 
American  relief  work? 

So  one  could  run  on  with  columns  of 
pertinent  news  tips  concerning  the  Old 
World  assignment.  Let  us,  instead, 
group  a  few  of  the  biggest  considerations 
of  present  world  news — considerations 
that  reach  straight  home  to  the  most 
personal  interest  of  American  readers. 

Is  Europe  really  facing  a  communist 
revolution  that  will  upset  the  old  order 
of  civilization?  What  are  the  present 
purposes  and  status  of  Bolshevism,  out¬ 
side  of  Russia?  What  units  of  people 
are  saying  that  they  would  rather  be 
live  communists  than  dead  patriots? 
Tabulate  the  governments  that  are  ac¬ 
tually  confronted  by  a  red  menace. 
The  facts  upon  this  subject  would  cause 
a  deal  of  heart-searching  in  the  United 
States. 

Again,  a  live  issue  is  that  of  the  next 
war.  Europe  is  preparing  for  it. 
Everybody  who  knows  the  facts  talks 
about  its  near  approach,  and  where  it 
will  break,  and  why.  A  sense  of  the 
gravity  of  the  case  has  kept  most 
writers  from  telling  all  they  know  on 
this  point.  Nevertheless,  if  a  European 
cataclysm  is  inevitable,  the  mind  of  the 
world  should  be  prepared  for  it.  What 
nations  are  really  planning  to  fight,  and 
why?  Is  there  any  adequate  reason  for 
another  war?  If  not,  what  really  ails 
European  statecraft  that  it  is  either 
steering  the  ship  toward  these  rocks,  or 
else  letting  it  drift  there? 

As  absorbing  as  the  question  of  a  pos¬ 
sible  new  war,  is  that  of  whether  or  not 
the  people  will  fight.  This  takes  us 
back  to  the  power  of  “the  world  revolu¬ 
tion”  idea  in  Europe.  If  the  men  on  the 
other  side  of  the  water  are  fed  up  with 
fighting,  what  will  they  be  likely  to  do 
when  called  to  the  colors?  Such  queries 
as  these  indicate  a  field  for  American 
journalism’s  best  efforts. 

Cognate  is  the  issue  of  Europe’s  at¬ 
titude  toward  monarchies  and  the  cap¬ 
italist  system.  Both  have  openly  been 
attacked  in  the  British  Parliament:  the 
discussion  of  the  subject  is  no  longer 
confined  to  “high-brow”  assemblies  or 
to  street-corner  meetings.  A  matter  as 
vital  as  this  should  not  be  allowed  to  go 
forward  to  one  conclusion  or  another 
without  the  full  and  intelligent  comment 
of  the  newspapers.  If  journalism  does 
not  fairly  mirror  the  march  of  the  times, 
then  it  has  failed  in  its  very  first  mission. 


One  more  major  matter  may  be  men¬ 
tioned,  as  needing  thoughtful  examina¬ 
tion  by  first-class  American  newspaper 
men  with  roving  commissions.  This  is 
the  question,  more  frequently  discussed  in 
conversation  among  intelligent  men  of 
wide  observation  than  written  about  in 
print,  of  whether  some  sort  of  religious 
awakening,  or  new  religious  leader,  or 
new  religion  altogether,  may  be  looked 
for  in  the  near  future.  No  other  theme 
is  quite  so  interesting  as  this.  It  may 
fairly  be  said  to  be  agitating  hither  .\sia, 
where  there  is  widespread  talk  among 
Moslems  of  the  coming  of  another  proph¬ 
et.  Throughout  world-wide  Christen¬ 
dom  there  is  a  notable  ferment  and  un¬ 
rest.  In  lintellectual  circles  in  Great 
Britain  the  spiritual  aspect  of  the  exist¬ 
ing  world  upheaval  is  the  subject  of 
constant  and  fearless  discussion.  The 
British  do  more  solid  thinking  upon  re¬ 
ligion  than  any  other  people  on  earth. 
Americans  excel  them  in  methods  of 
organization  within  the  churches ;  but 
intellectually  the  British  are  a  genera¬ 
tion  ahead  of  us  in  the  consideration  of 
things  religious.  The  correspondents 
who  go  abroad  to  look  into  world  con¬ 
ditions  should  be  qualified  to  examine 
into  man’s  oldest  and  deepest  interest. 

.Always  to  the  fore  of  foreign  inves¬ 
tigations  should  be  kept  the  American 
aspect  of  the  subjects  treated.  What  do 
the  developments  that  are  hastening  for¬ 
ward  in  the  world  mean  to  the  United 
States  ? 

Wherever  a  traveling  correspondent 
goes,  he  will  find  evidences  of  one  sort 
or  another  of  American  penetration. 
Thjs  is  one  of  the  “big  stories”  for  ex¬ 
ploitation  in  the  home  newspapers.  Our 
public  has,  after  all,  only  a  vague  im¬ 
pression  of  just  how  America  is  func¬ 
tioning  in  foreign  lands.  The  tale  awaits 
telling. 

Recently,  I  received  a  letter  from  a 
fine  young  consul  in  an  ancient  oriental 
city — a  chap  whose  recent  virile  action 
in  upholding  American  prestige  is  a 
story  as  yet  unwritten, — urging  me  to 
write  about  the  American  Consular 
Service  abroad.  He  is  restive  under  the 
too-common  attitude  of  criticism  which 
the  public  displays ;  and  he  is  eager  that 
the  home  folk  should  really  know  what 
sort  of  men  the  consuls  are,  and  the  kind 
of  work  they  do,  and  the  conditions  they 
meet.  There  is  an  abundance  of  good 
copy  in  this  field :  it  properly  belongs 
within  the  assignment  for  which  I  seek 
recruits. 

Equally  fascinating  is  the  record  of 
what  our  business  men  and  missionaries 
and  educators  are  doing  in  earth’s  out-of 
the-way  places.  Personally,  I  have 
never  been  able  to  write  a  hundredth 
part  of  the  good  stories  I  have  un¬ 
covered  among  my  fellow  countrymen 
abroad.  For  instance,  I  know  a  young 
chap  in  business  in  Turkey,  whose 
present  adventures  are  almost  as  fasci¬ 
nating  as  his  thrilling  experiences  when 
he  went  disguised,  alternately  as  a 
Russian,  a  Persian,  a  Turk  and  a  Kurd, 
doing  intelligence  service  for  the  Allies 
in  the  remotest  theatre  of  the  war. 
Nothing  has  ever  been  printed  about 
him.  He  would  make  a  sensational 
page  feature  for  the  Sunday  issue. 

.Ml  this  is  by  the  way,  and  to  be 
gathered  up  in  pursuit  of  the  main  quest. 
I  am  merely  indicating  that  the  by¬ 
products  of  such  an  assignment  as  I 
propose  would  fully  repay  a  newspaper. 
But  the  real  reason  for  sending  staff  men 
abroad  at  the  present  time,  to  ascertain 
what  is  really  going  to  become  of  our 
wobbly  old  world,  is  to  serve  the 
American  public  with  the  full,  propor¬ 
tioned,  significant  and  interpreted  facts, 
that  the  American  people  may  act  in¬ 
telligently  in  an  hour  of  destiny. 


Harmsworth  in  New  York 

Hon.  Esmond  Harmsworth,  M.  P.,  son 
of  Lord  Rothermere,  British  publisher,  is 
a  visitor  in  New  York  this  week.  He  is 
the  only  living  son  of  Lord  Rothermere, 
his  two  brothers  having  been  killed  in 
the  World  War.  His  father  is  the 
brother  of  the  late  Lord  Northcliffe. 


ENGLAND  VIRGIN  FIELD 
FOR  PRESS  AGENTS 

W.  H.  Teatdale  Explain*  Difference 

Between  British  and  American 
Advertising  Methods — Free 
Space  Pullers  Unknown 

England  is  still  virgin  territory  as  far 
as  the  publicity  man  or  the  press  agent 
is  concerned,  according  to  William  H. 
Teasdale,  advertising  manager  of  the 
London  and  Northeastern  railroad,  who 
spoke  at  a  luncheon  of  the  Chicago 
Association  of  Commerce  here. 

It  was  hard  to  make  Mr.  Teasdale  un¬ 
derstand  at  first  what  was  meant  by  the 
term  “press  agent.” 

“The  advertising  and  editorial  depart¬ 
ments  in  England  are  absolutely  sepa¬ 
rate,”  he  said.  “I  never  asked  a  news¬ 
paper  to  insert  a  paragraph  in  my  life. 

1  would  much  rather  pay  for  publicity 
at  the  regular  advertising  rates.” 

Mr.  Teasdale  explained  the  difference 
between  American  and  British  advertis¬ 
ing. 

“The  chief  difference,”  he  stated,  “is 
the  vastly  greater  amount  of  space  your 
advertisers  consume.  We  use  very  little 
photographic  display  and  what  we  do  use 
is  very  different  from  yours.  Illustra¬ 
tions  and  line  drawings  are  rarely  used 
by  us  in  dailies.  We  find  they  don’t  pull. 

“Our  poster  work  is  quite  different, 
too.  Y'our  posters  are  realistic.  Ours 
are  not.  They  cannot  be  in  the  amount 
of  space  we  have  at  our  disposal.  We 
use  a  flat  treatment  in  order  to  get  the 
maximum  power  in  the  smallest  space. 
It  is  the  size  of  your  white  space  which 
makes  .American  advertising  so  effec¬ 
tive.  ’ 

England’s  railroads  place  t’.:cir  adver¬ 
tising  direct,  Mr.  Teasdale  stated. 

“The  agency  is  eliminated.”  he  ex¬ 
plained.  “The  railroads  book  space,  place 
copy,  and  are  allowed  the  customary  dis¬ 
count  by  the  newspapers.” 

EDITORS  HIT  CENSORSHIP 

Threatens  Freedom  of  Press  New  York 
Man  Declares 

The  Central  New  York  Press  Asso¬ 
ciation  at  its  quarterly  meeting  at  Syra¬ 
cuse  on  Saturday  went  on  record  as 
opposed  to  censorship  in  any  form.  At 
the  same  time  it  “pointed  with  pride  to 
the  fact  that  the  country  press  has  al¬ 
ways  been  a  clean  press,”  and  pledged 
it.self  “to  continue  the  publication  of 
papers^  which  may  be  safely  read  in  any 
home." 

“The  freedom  of  America,”  began  the 
resolutions  which  were  passed  without  a 
dissenting  voice,  “is  inseparably  linked 
with  the  freedom  of  the  press,  guaran¬ 
teed  by  the  Constitution  of  the  United 
States”  and  so  the  association  “stands 
unalterably  opposed  to  any  modification 
or  change  in  our  government  calculated 
to  threaten  such  freedom,  or  aimed  to 
control  any  form  of  public  expression 
by  censorship  or  commission  regulation.” 

The  meeting  was  held  at  the  depart¬ 
ment  of  journalism  of  Syracuse  Uni¬ 
versity.  The  principal  speaker  was  R. 
T.  Patten,  manager  of  the  Skowhegan 
(Me.)  Independent-Reporter,  one  cf  the 
test  known  country  newspapers  in  the 
United  States.  Mr.  Patten  told  of  the 
methods  used  by  him  in  the  successful 
publication  of  his  paper,  the  seventh  in 
point  of  circulation  of  all  the  10,000  local 
weekly  papers  in  the  country. 

Other  addresses  were  given  by  Jay  W. 
Shaw,  field  secretary  of  the  New  York 
Press  Association,  and  by  E.  Percy 
Howard,  editor  of  the  American  Press 
of  New  York  City. 

A.  P.  MAKES  TRAFFIC  CHANGES 

Additional  Wire  Serving  Afternoon 
Papers  in  Connecticut 

Associated  Press  members  of  Connec¬ 
ticut,  meeting  in  New  Haven,  Oct.  11, 
d  :cided  upon  installation  of  an  additional 
automatic  printer  and  Morse  combina¬ 


tion  wire  to  serve  afternoon  newstsiw  ' 
m  Bridgeport,  New  London,  New 
ain.  Water  bury,  Ansonia,  Danbury  ^ 
Torrington.  The  new  service  wi]]^ 
put  in  operation  Jan.  1,  1924.  * 

Other  traffic  changes  announced  by  A 
P.  this  week  include  placing  the  aiioT 
.Milwaukee,  Minneapolis  and  St 
combination  automatic  printer  and  Moiv 
wire  on  a  24-hour  basis,  starting  Nm 
1,  and  installation  of  a  similar  servi» 
between  New  York,  Buffalo.  Albto 
Schenectady,  Utica,  Syracuse  and 
Rochester. 

NEWSPRINT  OUTPUT  RISES 

U.  S.  Mills  Show  7  Per  Cent  IncrssM 
Over  1922 

There  was  an  increase  of  62,016  tons, 
or  7  per  cent,  of  newsprint  produced  in 
the  United  States  during  the  first  nine 
months  of  1923  compared  with  the  same 
period  of  1922,  according  to  figures  re¬ 
ported  by  45  paper  companies  to  the 
News  Print  Service  Bureau,  New  York 
City,  and  announced  this  week.  Twenty 
Canadian  companies  reporting  show  an 
increase  of  146,063  tons  or  18  per  cent 
making  the  total  increase  12  per  cent 

The  45  United  States  companies  pro¬ 
duced  110,209  tons  of  newsprint,  and 
shipped  110,240  tons,  while  the  20 
Canadian  companies  produced  102,406 
tons  and  shipped,  99,188  tons.  The  total 
production  for  Wth  countries  was  212,695 
tons. 

Shipments  in  the  United  States  ex¬ 
ceeded  production  by  31  tons  and  pro¬ 
duction  in  Canada  exceeded  shipmenu 
by  3,368  tons.  StoeJes  at  the  end  of 
.September  totaled  24,663  tons  in  the 
I'nited  States  and  18,670  tons  in  Canada, 
a  combined  total  of  43,333  tons. 

The  companies  also  produced  3,096 
tons  of  hanging,  of  which  796  tons  were 
made  ;n  Canada. 

The  average  daily  production  of  news¬ 
print  paper  by  the  51  companies  reportinj 
for  Septemter  amounted  to  95.6  per  cent 
of  the  average  daily  output  during  the 
three  months  of  greatest  production  in 
1922,  with  allowances  for  changes  in 
machines. 

Fire  Damages  Rochester  Plant 

Fire  believed  to  be  due  to  spontaneous 
combustion  in  a  storage  room  on  the  fifth 
floor  of  the  Rochester  (N.  Y.)  Times- 
Union’s  mechanical  building,  caused 
about  $6(X)  damage  Friday,  Oct.  11 
mostly  due  to  water  from  the  sprinkler 
-y.stem.  The  fire  was  discovered  shortly 
tefore  the  World  Series  extra  was  put 
in  for  the  day  and  for  a  time  water 
seeping  into  the  fourth  and  third  floors 
where  the  composing  and  stereotype 
rooms  are  located  threatened  to  put  the 
plant  out  of  commission.  The  compos¬ 
ing  and  stereotype  forces  stayed  at  their 
po.sts  in  a  deluge  of  water  and  put  the 
extra  out. 

Relief  Commission  to  Report 

.'\  Commission  recently  returned  from 
the  Near  East  will  present  a  report,  Oct 
22,  at  a  dinner  to  te  given  at  the  Hotel 
Pennsylvania  by  the  Near  East  Relief. 
The  Commission,  consisting  of  former 
Governor  Henry  J.  Allen,  of  Kansas; 
Dr.  John  H.  Finley,  of  the  New  York 
Times;  Samuel  McCrea  Cavert,  secre¬ 
tary  of  the  Federal  Council  of  Churches 
of  Christ  in  America,  and  Charles  V. 
Vickrey,  general  secretary  of  Near  East 
Relief,  was  appointed  by  the  Near  East 
Relief  Executive  Committee  and  made 
careful  surveys  in  Greece,  Turkey,  the 
Caucasus,  Syria,  and  Palestine. 


Mail  Men  Choose  Penn  Route 

The  transportation  committee  oi  the 
^  Direct  Mail  Advertising  Association  has 
chosen  the  Pennsylvania  railroad  as  the 
official  route  of  travel  from  New  York- 
Philadelphia,  Baltimore  and  other  ea^ 
ern  ^ints  to  the  annual  meeting  of  tK 
association  in  St.  Louis,  Oct.  24-26.  A 
reduced  rate  of  a  fare  and  a  half  w 
the  round  trip  on  identification  certifi¬ 
cates  has  been  authorized.  The  tickets 
will  be  good  from  Oct.  20  to  Nov.  1. 
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A.  B.  C.  ANNOUNCES  CONTEST  READERS  decided  incieaee  in  the  detnand  on  the  pact  of  vety  dubio 

WONT  COUNT  AS  “NET  PAID”  a  better  term,  'field  operations.*  tiser.* 

"These  'outside  investigations*  are  becoming  "Your  b 
.  1  If  I  '1'  1 1  •*  n'Of*  ai'd  more  valuable  in  the.  repression  of  views  in  i 

N«w  Rule  Sets  Them  Aside  as  *  Samples  — Income  Tax  Unit  abuses  which  are  not  only  detrimental  to  the  movement. 

Rules  Bureau’s  Surplus  Tax-Exempt — To  Extend  interests  of  ^ytuers.  but  which  whUe  ^ 

I\UiC9  *!•  A  •  a  A  It  sibly  fruitful  of  temporary  gain  to  the  publisher,  Advertisin; 

Field  OpeFatlOnS  Against  Abuses  in  the  final  analysis  are  destructive  rather  than  City  in  Ji 


(By  Telegraph  to  EoiTOt  &  Publisuei) 


income  tax  will  not  be  levied  on  the  W.  .A.  Strong.  Chicago  Daily  News,  wm^be  d.^u^edj^urther  but  you,  attention  is  j;;“y7;,X“‘oTEn«i;nd 
t  surplus  of  the  Audit  Bureau  of  Cir-  newspapers.  because  of  Wales,  had  crossed  \ 

culations,  the  Treasury  Department  has  s.  R.  Latshaw,  Butterick  Publishing  ,i,„e  activities  the  _ America  (the  United  : 

finally  decided  after  several  intermediate  Company,  magazines.  benefits  of  the  Bu- 

changes  of  option,  the  A._  B.  C.  dirwtors  B.  Kirk  Rankin,  Southern  .Agricultur-  reau  are  being  ex- 
told  the  Chicago  convention  in  their  an-  Nashville,  Tenn.,  farm  papers.  tended  to  fields  be- 

nual  report  this  week.  The  contentjon  b.  R.  Shaw,  Power  Plant  Engineering,  t*>*  original 

of  the  Bureau  that  it  was  a  corporation  Chicago,  business  publications.  founT'**'**'°”  **"* 

organized  not  for  _ _  Other  directors,  whose  terms  did  not  °“The*forced  ‘eat- 


instance,  during  the  past  year  there  has  been  a  vating  the  foreign  language  newspapers  from  a 
decided  increase  in  the  demand  on  the  part  of  very  dubious  standing  to  one  which  will  corn- 
publishers  for,  what  shall  be  called  for  want  of  mand  the  respect  and  interest  of  every  adver- 
a  better  term,  ‘field  operations.’  tiser.’ 

“These  ‘outside  investigations’  are  becoming  “Your  board  believes  that  it  expresses  your 
more  and  more  valuable  in  the.  repression  of  views  in  its  hope  for  the  success  of  this  new 
abuses  which  are  not  only  detrimental  to  the  movement. 

interests  of  c.dvertisers,  but  which,  while  pos-  “At  the  annual  convention  of  the  Associated 
sibly  fruitful  of  temporary  gain  to  the  publisher.  Advertising  Qubs  of  the  World,  held  in  Atlantic 
in  the  final  analysis  are  destructive  rather  than  City  in  June  of  this  year,  your  President  and 
constructive  in  building  up  the  permanent  value  other  officers  of  the  Bureau  held  by  appointment 
of  a  publication.  conferences  with  leading  publishers,  advertisers 

“This  phase  of  the  activities  of  the  Bureau  and  advertising  agents  from  Great  Britain, 
will  be  discussed  further  but  your  attention  is  “These  representatives  of  the  publishing  and 
called  to  the  fact  advertising  industry  of  England,  Ireland,  Scot- 

here  that  because  of  Wales,  had  crossed  the  Atlantic  to 

these  activities  the  _ ntR®  America  (the  United  States  and  Can¬ 

ada)  should  accept  an  invitation  to  bold  the  1924 
convention  of  the  A.  A.  C.  W.  in  London. 

“In  their  conferences  with  the  officers  of  the 
Bureau,  it  was  stated  that  the  subject  of  circu¬ 
lation  verification  would  have  a  prominent  place 
on  the  London  program  and  they  hoped  that  the 
members  of  the  Bureau  attending  the  London 
convention  would  assist  them  in  the  establish¬ 
ment  of  an  A.  B.  C.  in  Great  Britain.  This 
request  of  British  publishers,  advertisers  and 
advertising  agents  for  help  in  the  establishment 
of  A.  B.  C.  standards  across  the  sea,  is  passed 
along  to  those  members  of  the  Bureau  who  con¬ 
template  attending  the  London  convention. 

“Steady  progress  has  been  made  in  the  ad- 
tVnn  ’  vancement  of  the  standards  of  the  Bureau  dur- 

'  .  f  Stanlky  Clague  ing  the  past  year, 

to  a  iMihli.l,  “In  the  last  annual  report  it  was  stated  that 

cooies  a.. . .  the  new  regulations  adopted  in  1922  was 


Other  directors,  whose  terms  did  not  °“The*forced  ‘eat- 
expire,  follotv  •  ing’  of  papers  or  pe- 

Emest  I.  Mitchell,  Mitchell-Faust  Ad-  riodicals  by  vendors 
vertising  Company.  of  publications  has 

F.  W.  Stone,  American  Review  of  been  in  the  past  one 
Reviews.  the  great  difficul- 

David  B.  Plum,  Troy  (N.  Y.)  Record,  ties  encountered  in 
Marco  Morrow,  Capper  Publications,  ,  '  d^'t^'nation  of 

Topeka,  Kan.  '  vancement  of  the  standards  of  the  Bureau  dur- 

Mason  Britton,  McGraw-Hill  Com-  oavment  of  Stanley  Clagub  ing  the  past  year, 

pany  Inc  to  a  publisher  f  r  annual  report  it  was  stated  that 

Hon.  E.  T.  Meredith,  chairman  of  the  copies  received  b^a  dealer  does  not  always  regulations  adopted  in  1922  was 

•;pn-tO-London”  committee  of  the  A.  A.  insure  reader  reception  of  the  advertiser’s  Js-  .rs-Tur/d  ToZi’  s^h^'^^  invoWrn’; 
C.  W  .,  telegraphed  the  bureau,  asking  its  «VVI,'U  k.  u-  ■  1  ■  •  element  of  chance  should  be  eliminated  from 

co-operation  in  making  the  London  con-  .  .  objection  to  legitimate  ^  ^  ,he  Bureau’s  reports, 

vention  a  success.  h""  V  ‘  “  “Vour  Lard  is  glad  to  report  that  there  have 


profit  and  that 
t  h  e  government 
had  no  just  claim 
for  assessment 
until  the  Bureau’s 
surplus  exceeded 
i  t  s  liability  to 
members,  was 
sustained  and  it 
was  decided  that 
no  further  assess¬ 
ment  will  be 
made  so  long  as 

the  present  by-  m-upci  ahuu  m  maiviii);  me  wii-  .  .  .  _ _ _  ,  —  —.... -  p3,^.  column  m  tne  Bureau  s  reports. 

laws  remain  in  vention  a  success.  ’"'*1!'°**  k  “  “Your  board  is  glad  to  report  that  there  have 

effect.  Other  out-  '  '  '  More  than  700  attended  the  annual  bonuses  for  fncreaseH^or.uL'*'^*™,!!^.  been  but  very  few  instances  where  such  action 

standing  announcements  of  the  directors  banquet,  leaving  afterwards  in  taxi  cabs  sufficiently  large  to  cover  unTOld^Moies^threats  *’**  found  necessary  during  the  past  ye». 
in  Aeir  report  were :  to  the  big  stock  yards  pavilion,  where  of  withdrawal  of  an  agency  if  padded  orders  are  r*8rets,  however,  to  reimrt  that  there  has 

1.  That  field  operations  will  be  ex-  they  heard  Lloyd  George  speak.  not  secured,  and  a  hundred  other  devices  which  'T*  ,chImM'^Md°Le  necLritv  for  Msring*the 

tended  to  repress  practices  followed  by  Important  portions  of  the  directors’  re-  result  in  unsold  copies  finding  their  resting-place  foUciug  ,ule: 

some  publishers  in  forcing  the  sale  of  port,  presented  by  Mr.  Clague,  follow :  ‘Je  junk  drier’s  warehouse.  These  devices  h-ia  nriie. 

T-  ....  .  .  .  ..  .  .  ,  must  be  guarded  aga  nst  in  order  not  nnW  tn  Where  contests  are  held  offering  prizes 


is  hoped  for,  one  state  organization  of  s.atisfactory  increase  in  the  balance  available  to  building  his  property  on  an  Lnest  and  firi^ 

news-dealers  having  already  decided  to  cover  membership  liability.  foundation. 

keep  the  bureau  informed  of  its  sales  ‘In  the  eighth  annual  report  it  was  stated  “The  vendors  of  publications  are  beginning  to 
operations  for  publishers.  realize  that  this  wider  service  of  the  A.  B.  C. 

_ _ Laoompnt  fo.  font  tn  nres-  "  '“T  “  “"-P^favily.  a  substantial  embraces  them.  The  standards  of  mechandising 

2.  Th«  encouragement^  lent  to  pres  amount  to  the  government,  because  of  Its  m-  i„  ,be  publication  field  are  being  enhanced  be- 

ent  efforts  to  app'y  A.  B.  C.  standards  ,i^,tent  demand  that  the  surplus  of  the  Bureau  ,hese  activities  of  the  Bureau.  The 

to  the  foreign  language  press.  'h->uld  be  subject  not  only  this  year  but  for  all  ‘brute-force’  methods  are  becoming 

3.  That  members  of  the  bureau  who  at-  tl!*  m  since  its  foundatim,  to  an  income  t«.  obsolete  and  sound  merchandising  metbods^are 

xiiafc  w  ».  ^our  officers  have  contested  this  view  of  the  _ _  xau- 

tend  the  next  A.  A  C.  W.  COnvenUon  in  The  Bureau  is  organized  under  J  I  ^ 

London  consider  the  request  of  British  ,be  laws  of  Illinois  as  a  corporation  not  for  fh“ "  nf  *" 


for  the  greatest  number  of  votes,  based  on 
coupons  clipped  from  the  paper,  and  it  is 
impossible  to  definitely  determine  from  pub¬ 
lisher’s  record  the  number  of  copies  pur¬ 
chased  to  secure  coupons  only,  the  number 
of  copies  sold  during  the  period  of  the  con¬ 
test  in  excess  of  normal  (normal  being  based 
on  the  average  of  a  like  period  preceding 
and  succeeding  the  contest)  shall  be  de¬ 
ducted  from  the  respective  paid  classifica¬ 
tions  and  set  up  as  ’Samples,’  with  the 
full  explanation. 

“Beginning  with  the  earliest  days  of  the  Bu- 


publishers,  advertisers  and  advertising  profit,  and  until  the  liability  to  members  has  hv'rtT*  ‘’r^rize^ 

agencies  for  assistance  in  establishment  been  exceeded  there  is.  in  their  opinion,  no  just  nr‘ 

?  .  i-r  organization  is  co-operation  with  the  A.  B.  of  the  Bureau  s  fipires — especially  competitive 

^  j  Hngland.  ^  C  aim  or  a.'^sessmen  .  j  Monthly  reports  will  be  rendered  to  the  figures — when  the  name  and  authority  of  the 

4.  Passage  of  a  rule  against  counting  coirespon  ence,  e  Bureau,  showing  orders  given  to  publishers.  Bureau  is  used,  either  direct  or  implied, 

as  net  paid  circulation  copies  sold  as  »  ralmg  rejecting  the  received,  copies  sold  and  copies  unsold.  “In  April  of  the  present  year,  important 

the  result  of  a  voting  contest  in  which  V*"*  °  ,  *  ureau,  an  eman  paymm  .  Reports  will  be  made  concerning  methods  adopted  changes  were  made  in  the  publicity  rules,  with 

ballot  coupons  must  clipped  from  the  "  '  ft,  ^  by  agents  of  publishers  (in  most  instances  with-  the  hope  that  through  the  operation  of  these 

paper.  Excess  of  copies  during  such  a  fleers,  represented  by  the  mana^ng  Lrector^  ?*,“*'  publisher)  to  force  on  amended  rules,  c^ain  abuses  would  be  coi- 

contest  over  normal  circulation  are  to  the  ruling  was  reveled  and  the  Bureau  wai  “PJ"  publications  which  cannot  be  reeled ;  but  your  Board  recognizes  that  a  wm- 

be  counted  as  samples.  notified  that  a  recommendation  would  be  made  ’"'.Ihe'fir’  .  f  M  l,  a  .k  P^^'  ’“'“‘'P”.  problem  has  not  yet  bera 

,  '■  .'”“1’  - ..  rr -."li-Jr  .irr  arzis™ 

to  strengthen  the  publicity  rules  of  the  .  ,  .  .  J  Ta^’  Unit’s  Hnrisinn  ***”*’’  *be  general  principle  in  this  move-  of  this  matter.  A  committee  has  been  appointed 

Bureau.  received  that  the  Income  Tax  Unit  s  decision  establish  sound  merchandisinir  of  nub-  a„H  a  mnort  will  annear  in  an  earlv  issue  of  the 


moral  support  of  advertisers  and  advertising  devote  considerable  time  to  the  consideration 
agents,  of  the  general  principle  in  this  move-  of  this  matter.  A  committee  has  been  appointed 


oure^.  k„  .k.  TV _ ment,  to  establish  sound  merchandising  of  pub-  and  a  report  will  appear  in  an  early  issue  of  the 

6.  That  the  membership  has  increased  ^  *  Dei«rt«^t  determine  whether  the  movement  A.  B.  C.  Bulletin. 

146  during  the  year,  with  69  applications  Bureau  again^ppealed”"^  Personal  repr^ntation  «»‘c"ded  beyond  this  experimental  state  “During  the  year  the  Bureau  has  added  to  its 

pending.  Against  this  23  members  have  ^^s  again  demanded.  orpnization  and  become  nation-wide  in  its  bene-  membership  146  advertisers,  advertising  agents 

been  dropped,  there  have  been  13  con-  --  '■ 


"During  the  year  the  Bureau  has  added  to  its 


organization  and  become  nation-wide  in  its  bene-  membership  146  advertisers,  advertising  agents 
ficial  scope.  Your  Board  is  hopeful  that  in  and  publishers.  There  are  also  69  applications 


uccn  aroppea.  mere  nave  oeen  lo  con-  "Your  board  U  now  oWis^a  to  PM>nrt  that  th^  m  ana  puunsoers.  lacrc 

soli^tions,  13  members  have  suspended  Bureau  has  a  definite  and  Lai  Virion  from  ^"ding,  making  a  total  gross 


gain  of  215  members  since  the  last  annual  re- 


business,  and  49  have  resigned,  chiefly  the  government,  it  has  bee"  detenliforf  foat  °^.Dun™^th™'^ast  few  years  there  have  been  a  ''“rt  """ 

l^al  advertisers  and  papers  of  free  dis-  the  contention  of  the  Audit  Bureau  of  Circula-  „„„ber  of  spasmodic  efforts  made  to  ^ther  ‘““Against  this.  23  member,  have  been  dropped 

ir,  ’*  L'r  n  corporation  «  ^  from  membership,  while  there  have  been  13  con- 

In  what  was  termed  the  most  har-  “  turther  assessments  wiU  ^  understanding  of  this  branch  of  American  news-  solidations  and  9  publications,  2  advertisers  and 

mnnio,,.  u:., _  '"»dc  so  long  as  it  operates  on  the  basis  of  its  l,,v.  i,.i,  . k _ a: _ _ i 


monious  meeting  in  the  history  of  the  p„,ent  by-laws, 
organization,  all  the  incumbent  directors  nMiant.v 


paperdom.  They  have  failed  because  of  lack  of  2  advertising  agencies  have  discontinued. 


support  by  advertisers  and  advertising  agents. 


and  crfficers  wL^rrelLted  Ld  the  h  ‘Til’'  to  memb^ship.  as  established  jhV  forei^  language  press  with  the  po„iWc  ex:  which  were  fo^  i 

Htlso  1  Til  '^‘^'h'cr 'T-ut-however.  is  a  suhstantUI  gain 

nffi  ’"embers  were  present.  available  to  cover  this  liability,  as  shown  m  the  quantity  of  unknown  value.  in  membership,  the  toUl  now  being  1,841. 

Unirers  re-elerted  were :  .same  report,  is  $159,450.82.  “There  are  about  twelve  hundred  foreign  Ian-  “We  have  released  during  the  twelve  months 

U.  C.  Harn,  National  Lead  Company,  “The  increase  in  liability  to  members  is  due,  cuage  publications  printed  in  the  United  States,  which  this  report  covers,  1,320  audits,  or  an 
president;  \V.  .\.  Strong,  secretary;  E.  not  only  to  increapcd  cost  of  operation,  but  also  in  about  forty  different  languages.  It  has  been  average  of  110  audits  per  month,  compared  with 
R.  Shaw,  treasurer,  and  Stanley  Clague,  increased  membership.  It  should  be  remem-  asserted  by  an  authority  in  this  field  that  a  real  an  average  of  106  audits  per  month  for  the 
managing  director  '  Bureau  will  in  the  future  (para-  service  would  be  rendered  not  only  to  the  pub-  previous  12-month  period. 

Members  of  the  board  of  dirprtorc  *^°*‘“*  sound)  increase  its  liabilities  lishers  of  foreign  language  papers  and  to  adver-  The  auditing  force  numbers  42  field  auditors, 

whose  term  evniV.,!  ♦  tl,  k  .  rather  than  its  assets  by  additions  to  its  mem-  tisers  and  advertising  agents,  but  also  to  the  8  house  auditors  and  2  special  investigators,  in 

who  we  ikr^  J  (  11  ^  meeting,  out  bership.  The  reason  for  this  is  that  almost  all  .\merican  people,  if  the  light  of  circulation  truth  addition  to  the  Chief  Auditor,  Assistant  Clhief 

.y  re-elected,  follow :  ^  the  publications  of  large  circulation  necessary  extended  to  this  branch  of  journalism,  thereby  Auditor  and  Manager  of  the  New  York  Office. 

J^Ughlin,  Armour  &  Co.,  Chi-  for  use  by  national  advertisers  are  now  mem-  making  possible  the  success  of  worthwhile  pub-  “In  conclusion,  as  stated  in  last  year’s  re- 
F.  R.  Davis,  (ieneral  Electric  Com-  ’’^rs  of  the  Bureau.  lications  printed  in  foreign  languages,  which  port,  your  Board  feels  that  while  looking  back 

P*ny,  Schenectady :  B  H  Rramhfo  “Further  additions  to  the  membership  list  would  inevitably  result  in  the  spreading  of  true  with  gratification  on  the  past  years  of  progress. 


“There  have  been  49  resignations,  the  bulk  of 
which  were  local  advertisers  and  publications 


0  -  -  V  AUI-.C  a.c  .nci.c  UUIIUIEU  luiciBii  1.11-  VTC  nave  rcicaitc 

•  L.  rlarn,  National  Lead  Company,  “The  increase  in  liability  to  members  is  due,  cuage  publications  printed  in  the  United  States,  which  this  report  i 
president;  \V.  .\.  Strong,  secretary;  E.  increapcd  cost  of  operation,  but  also  in  about  forty  different  languages.  It  has  been  average  of  110  audi 


F.  R.  Davis,  (ieneral  Electric  Com-  ’’^rs  of  the  Bureau.  lications  printed  in  foreign  languages,  which  port,  your  Board  feels  that  while  lookini 

P*ny,  ^  Schenectady  ;  B.  H.  Bramble  “Further  additions  to  the  membership  list  would  inevitably  result  in  the  spreading  of  true  with  gratification  on  the  past  years  of  pi 
•■\merican  Chicle  Company  Lonu  Island  Publications  of  small  circula-  American  principles  among  our  people  of  for-  it  is,  nevertheless,  in  the  future  years  t 

City,  N.  Y  •  L  B  lonL  t  ”  TCnd  Vr  fro™  which  will  not  cover  the  eign  birth.  are  most  vitally  interested.  New  and 

Conipaiiv  Rochestpr  v’  V  •  service  rendered.  A  newspaper  or  “Since  our  last  convention  a  new  movement  pected  problems  are  as  likely  to  confronl 

for  Vr...  ’  _  •  .  •>  rL-  lay-  periodical  with  dues  amounting  to  $52  a  year,  has  been  started  looking  toward  a  solution  cf  the  future  as  they  have  in  the  past;  bu 


Compaiiv  RochestL  v’  V  •  P  service  rendered.  A  newspaper  or  “Since  our  last  convention  a  new  movement  pected  problems  are  as  likely  to  confront  us  in 

lor  Carriat"  D  ‘  j  ’’  periodical  with  dues  amounting  to  $52  a  year,  has  been  started  looking  toward  a  solution  cf  the  future  as  they  have  in  the  past;  but  your 

Oconn  ^  products  Company,  of  $1  a  week,  for  instance,  costs  the  Bureau  this  great  problem.  Its  slogan  is;  ‘The  A.  B.  board  believes  that  the  new  board  which  you 

ronomowoc,  WiS.,  representing  adver-  almost  $100  for  service  rendered.  The  deficit  C.  a  panacea  for  the  Foreign  Language  Press  will  elect  at  this  convention  may  be  relied  upon 

must  be  made  up  from  revenue  received  pri-  in  America.’  An  organization  has  been  formed,  *o  give  its  most  conscientious  thought  to  the 
f  0  the  same  group  was  added  W.  W.  ™srily  from  advertisers  and  advertising  agents,  the  first  requirement  of  which  is  membership  solution  of  all  problems  with  which  it  may  be 
Wheeler,  Pompeian  Manufacturinir  Com-  “These  publications  of  small  circulation  the  in  the  A.  B.  C. — not  for  the  benefit  of  the  confronted. 

P^Yi  who  succeeds  C  C  Vnnnoa  Bureau  will  always  gladly  welcome  into  fellow-  A.  B.  C.,  but  primarily  for  the  benefit  of  the  "In  any  and  all  decisions  which  may  be  made 

J-  I.  Case  Plow  VV  If  r  ship,  but  for  the  reasons  stated  your  board  foreign  language  press  and  eventually  of  great  at  this  convention,  may  we  not  urge  that  the 

signed  vorKS  Company,  re-  recommends  wise  conservation  of  the  balance  benefit  to  national  advertisers.  principles  which  have  made  possible  the  Bn- 

Walter  H’  I?  1  available.  “The  American  Association  of  Advertising  reau’s  great  success  of  the  past  be  nufotain^. 

New  V  fo  J*'*'  .  .  WlR  Seaman,  Inc.,  “The  increased  efficiency  of  the  Bureau  must  Agencies  is  squarely  and  actively  behind  this  so  that  the  ensuing  year  will  be  another  mile- 

rw  York,  advertising  agents.  also  result  in  increased  cost  of  operation.  For  new  movement  for  the  stated  purpose  of  ‘ele-  stone  in  its  history. 


available.  “The  American  Association  of  Advertising  reau  s  great  success  of  the  past  be  numtamM. 

“The  increased  efficiency  of  the  Bureau  must  Agencies  is  squarely  and  actively  behind  this  so  that  the  ensuing  year  will  be  another  Bile- 
also  result  in  increased  cost  of  operation.  For  new  movement  for  the  stated  purpose  of  ‘ele-  stone  in  its  history. 
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AGENCIES  ADOPT  PLAN  TO  INCREASE 
AVAILABLE  DATA  ON  SPACE  BUYING 

Questionnaires  Being  Used  to  Obtain  Information  on 
Contract  and  Rate  Departments’  Contact 
With  Publishers 


A  PLAN,  whereby  further  progress 
will  be  made  in  arriving  at  facts 
for  space  buying  in  selection  of  media. 

_  was  this  week 

characterized  as 
one  of  the  out¬ 
standing  accom¬ 
plishments  report¬ 
ed  at  the  annual 
meeting  of  the 
American  Asso¬ 
ciation  of  Adver¬ 
tising  Agencies, 
Xew  York  City, 
Oct.  10  and  11,  by 
James  O’Shaugh- 
nessy,  executive 
secretary. 

,  In  the  issue  of 

James  O  Shavghnkssv  ,3  ^ 

PinLisHF.R  pub¬ 
lished  several  of  the  more  important  dis¬ 
cussions  which  took  place  at  the  conven¬ 
tion.  Mr.  O'Shaughnessy  reviewed  the 
sessions  in  detail,  paying  particular  at¬ 
tention  to  the  space  buying  division. 

This  plan,  in  the  hands  of  Howard  W. 
Dickinson,  national  chairman  of  the  Com¬ 
mittee  on  Magazines  of  the  Association, 
revolves  around  questionnaires  sent  out 
to  all  member  agencies  and  to  publishers 
with  a  view  to  obtaining  information  on 
agencies’  contract  and  rate  departments’ 
contact  with  publishers. 

The  questionnaire  asked  about  50  ques¬ 
tions.  Answers  so  far  received  have  been 
studied  and  analyzed.  Further  questions 
will  be  drawn  up  and  sent  out  for  an¬ 
swers  until  any  existing  faults  are  re¬ 
vealed  and  constructive  suggestions  for 
the  improvement  of  the  space  buying  sys¬ 
tem  are  worked  out. 

It  is  estimated  that  about  two  years 
will  be  required  for  completion  of  this 
study,  Mr.  O'Shaughnessy  said.  .At  the 
end  of  that  time,  he  stated,  the  informa¬ 
tion  secured  will  be  standardized  and  filed 
with  each  member  agency. 

Taking  up  virtually  all  reports,  Mr. 
O’Shaughnessy  explained  how  the  pro¬ 
gram  had  been  drawn  up  with  “standard¬ 
ization”  as  the  main  theme — “standardiza¬ 
tion,”  he  said,  “which  will  make  every 
advertising  dollar  more  productive  to  all  • 
concerned ;  the  advertiser,  the  publisher, 
the  agency  and  the  public.” 

The  various  reports  Mr.  O'Shaugh¬ 
nessy  discussed  were :  Foreign  Language 
Newspaper,  .R.  P.  Clayberger,  national 
chairman  ;  Newspapers,  Collin  Arm.strong. 
national  chairman;  Local  and  National 
Rates,  Jesse  F.  Matteson,  national  chair¬ 
man;  The  Ix)ndon  Convention,  Harry 
Dwight  Smith ;  Financial  Advertising 
Practices,  William  T.  Mullally,  national 
chairman. 

-At  the  election  held  Oct.  11,  Stanley 
Resor,  president  of  J.  Walter  Thompson 
Company.  New  York,  was  named-  presi¬ 
dent  for  1923-24. 

The  other  officers  elected  are :  Merle 
Sidener.  vice-president,  Sidcner-\'an  Riper 
Advertising  Company,  Indianapolis ;  S. 
-A.  Conover,  secretary,  S.  A.  Conover 
Company,  Boston;  John  P.  Hallman, 
treasurer,  the  H.  K.  McCann  Company, 
Netv  A’ork. 

Executive  Board ;  mcmbers-at-large, 
one-year  term — -Roy  S.  Durstine,  Barton, 
Durstine  &  Osborn,  Inc.,  New  York; 
Jes.se  F.  Matteson,  Matteson-Fogarty- 
Jordan  Company,  Chicago ;  two-year 
term — A.  W.  Erickson,  the  Erickson 
Company,  Inc.,  New  A’ork ;  H.  S.  Gard¬ 
ner,  Gardner-Glen  Buck  Company,  St. 
T-ouis;  three-year  term — John  Benson, 
Benson.  Gamble  &  Cro.vell.  Chicago;  C. 
D.  Newell.  Newell-Emmett  Company, 
Inc.,  New  A’ork. 

Members  representing  councils  (elected 
annually’)  :  New  York  Council.  David  G. 
Evans,  Evans  &  Barnhill,  Inc.,  New 
A’ork ;  New  England  Council.  Henry  B. 
Humphrey,  II.  B.  Humphrey  Company, 


Boston ;  Philadelphia  Council.  W.  L.  Day, 
J.  11.  Cross  Company,  Philadelphia; 
Western  Council,  Harry  Dwight  Smith, 
Fuller  &  Smith.  Cleveland ;  Southern 
Council,  Morton  Caldwell,  The  Chambers 
Agency,  Inc.,  New  Orleans. 

“Publishers  with  whom  we  have  con¬ 
sulted  on  this  study  of  space  buying  and 
.selling,”  Mr.  O’Saughnessy  said,  “are  all 
enthusiastically  in  favor  of  the  under¬ 
taking  and  have  proffered  their  coopera¬ 
tion  in  every  way.” 

This  work  should  ultimately  result  in 
quite  a  substantial  saving  of  time  for  both 
publishers  and  the  agency,  which  time  can. 
in  turn,  be  devoted  to  other  constructive 
work. 

In  addition  to  the  standardization  work 
already  accomplished — standard  rate  cards 
and  the  agencies’  standard  order  blanks — 
the  ass(Kiation  hopes  to  clear  up  by  stand¬ 
ardization  the  sizes  of  pages  and  space 
buying  and  selling. 

It  was  shown  that  there  was  a  wide 
difference  in  the  width  of  columns  and 
sizes  of  pages  in  the  newspaiiers  and 
periodicals,  which,  if  .standardized,  would 
clear  up  many  mechanical  problems  to  the 
benefit  of  publisher  and  advertiser.  .A 
saving  of  3  per  cent  in  mechanical  costs 
involved  could  then  be  converted  into  the 
purchase  of  additional  space. 

The  questionnaire  sent  out  to  publishers 
contained  such  questions  as  the  following; 

“.About  what  percentage  of  your  busi¬ 
ness  solicitation  calls,  in  cases  where  the 
advertiser  employs  an  agent,  are  made  to 
both  advertiser  and  agent? 

“What  kind  of  calls,  as  a  rule,  occupy 
the  most  time? 

“What  proportion  of  the  calls  to  an 
agency  are  to  solicit  the  agency’s  co¬ 
operation  in  securing  orders  from  specific 
advertisers  ? 

“What  proportion  are  to  present  in  a 
more  general  way  the  merits  of  the  pub¬ 
lication? 

“What  proportion  are  to  offer  to  the 
agency  interesting  news  about  the  publi¬ 
cation  on  some  matter  of  common  in¬ 
terest  ? 

“What  proportion  are  only  to  learn 
whether  an  order  is  to  be  received  or  not  ? 

“To  what  extent  does  the  feeling  exist 
that  the  rate  man  or  his  assistant  can  only 
report  results  of  decisions  made  by  some¬ 
one  other  than  himself,  making  it  neces¬ 
sary  in  your  estimation  to  see  or  talk  to 
the  account  executive  or  a  high  official 
of  the  agency  in  order  that  the  merits  of 
your  publication  may  be  acted  upon  in 
preparing  a  list? 

“Would  an  improvement  of  personnel 
and  increase  of  influence  of  contract  and 
rate  department  help  toward  an  intelli¬ 
gent  economy  of  visitation? 

“Would  an  effort  on  the  part  of  agen¬ 
cies,  prompted  by  the  association  to  make 
a  study  on  their  own  initiative  of  the 
plants,  etlitorial,  artistic,  and  mechanical 
equipment  through  visits  from  agents  or 
committees  of  the  association  to  publish¬ 
ers’  offices  and  plants  be  helpful?” 

R.  P.  Clayberger,  making  his  report 
on  the  Weign  language  press,  stated  that 
the  committee  had  successfullv  promoted 
the  formation  of  the  .Association  of  For¬ 
eign  I,anguage  A.  B.  C.  Publishers.  AA  ith 
more  than  1.000  foreign  language  pub¬ 
lications  in  this  country  there  are  hut  IS 
that  are  members  of  the  .A.  B.  C.  These 
15  were  invited  to  form  an  association 
of  foreign  language  .A.  B.  C.  publishers. 
Eleven  of  them  responded  to  this  invita¬ 
tion.  and  the  association  became  an  estab¬ 
lished  fact  on  July  27.  of  this  year.  Since 
the  formation  of  the  association  six  pub¬ 
lishers  were  reported  to  have  made  ap¬ 
plication  to  the  .A.  B.  C.  and.  if  they  are 
accepted,  will  join  the  .As.sociation  of 
Foreign  Language  .A.  B.  C.  Publishers. 

Certain  manufacturers.  Mr.  Gavbergcr 
emphasized,  could  not  be  afforded  the 
wide  publicity  they  desired,  without  this 


special  class  medium  to  prop  up  the  dis¬ 
tant  corners.  The  report  indicated  a 
realization  of  the  class  appeal  of  the  for¬ 
eign  language  press,  but  was  insistent 
upon  A.  B.  C.  membership,  especially  on 
the  part  of  the  better  newspapers  of  this 
particular  group. 

The  most  important  point  brought  out 
by  Jesse  F.  Matteson.  chairman  of  the 
Committee  on  Local  and  National  Rates, 
as  reported  last  week  by  Editor  &  Pub- 
usher,  was  that  the  difference  between 
local  and  national  rates  was  so  great  that 
in  some  instances  it  militated  very  much 
against  the  healthy  growth  of  national 
business,  Mr.  O’Shaughnessy  said. 

Mr.  Matteson  said  that  the  committee 
does  not  intend  to  offer  advice  to  pub¬ 
lishers  as  to  what  action  they  shall  take. 
The  association  has  just  one  function  to 
perform,  which  is  to  obtain  the  facts  and 
present  them  that  the  solution  may  be 
worked  out  by  the  publisher  in  the  inter¬ 
est  of  equalization. 

Collin  .Armstrong,  reporting  on  news¬ 
papers.  stressed  the  point  that  puhlishers 
.should  be  urged  not  to  change  their  rates 
without  proper  notice.  This  tends  to 
great  confusion,  he  stated. 

The  chairman  of  the  London  Conven¬ 
tion  Committee,  Harry  Dwight  Smith, 
declared  in  his  talk  that  the  heads  of  at 
lea.st  40  member  agencies  were  exiiected 
to  take  the  trip  to  England  next  year. 

AA’illiam  T.  Mullally,  chairman  of  the 
Committee  on  Financial  Advertising 
Practices,  impressed  upon  delegates  the 
desirability  of  bankers  being  more  and 
more  conversant  with  the  part  that  ad¬ 
vertising  plays  in  the  movement  of  mer¬ 
chandise,  so  that  they  will  not  run  the 
danger  of  freezing  up  inventories  by  shut¬ 
ting  down  on  advertising  appropriations 
at  critical  times. 

It  was  an  encouraging  fact,  he  added, 
that  the  bankers  were  more  sympathetic 
today  than  ever  before  regarding  the 
necessity  of  advertising. 

How  the  association  is  gathering  in¬ 
formation  to  huild  a  rate  and  data  bureau 
on  foreign  publications  was  explained  in 
an  address  made  by  Frank  .A.  Arnold 
on  the  subject,  “The  AVorld-wide  Field  of 
■Advertising.” 

Rates  and  data  as  to  the  principal  for¬ 
eign  publications  in  70  countries  are  now 
available,  he  said.  He  also  stated  that 
data  already  secured  by  the  government 
had  been  turned  over  to  the  .A.  A.  .A.  .A. 
by  the  Department  of  Commerce.  This 
information  had  been  obtained  in  foreign 
countries  by  United  States  consuls,  com¬ 
mercial  attaches,  business  inve.stigators 
and  other  government  officials.  It  had 
been  taken  and  put  in  the  shape  of  usable 
information  by  the  A.  .A.  of  ,A.  .A. 


FARM  PUBLISHERS  ELECT 

Four  New  Directors  Named  at  Chicago 
— Rankin  to  A.  B.  C.  Board 

Chicac/),  Oct.  17. — The  annual  meeting 
of  the  -Agricultural  Publishers  .Associa¬ 
tion  was  held  this  afternoon  at  the  La 
Salle  Hotel.  Chicago.  The  following 
memlx-rs  were  elected  to  the  board  of 
directors  to  fill  vacancies  caused  by 
expiration;  Henry  Morgenthau.  Jr., 
.American  .Agriculturist ;  B.  Kirk  Ran¬ 
kin,  Southern  .Agriculturist ;  E.  T. 
Meredith.  Successful  Farming;  Marco 
Morrow.  Capper  Farm  Press. 

The  Association  unanimously  adopted 
a  resolution  expressing  appreciation  of 
the  .Agricultural  Press  Committee  of  the 
.American  Association  of  .Advertising 
•Agencies  for  its  report  commending  the 
farm  market  and  farm  papers. 

-At  the  .Agricultural  Departmental  held 
in  the  morning  in  tonnection  with  the 
.Audit  Bureau  of  Circulations  conven¬ 
tion.  B.  Kirk  Rankin  was  reelected  as  a 
director  to  represent  the  Agricultural 
division  of  the  .A.  B.  C.  Marco  Morrow 
is  the  other  director  representing  the 
.Agricultural  division. 


TREND  TO  EQUAL  RATES 
—LOCAL  AND  FOREIGN 

Survey  of  1286  Daily  Paper* 

Many  With  Small  or  No  Differ, 
ential,  Jamei  W.  Brown 
Tells  Specials 

Chic.vgo,  Oct.  15.— "Publishers  are  S. 
ginning  to  believe  that  the  national  ^ 
vertiser  should  pay  the  same  rate  forts! 
same  amount  of  space  as  the  local  ib» 
l)lus  ot  course,  the  difference  covS 
the  higher  cost  ot  securing  and  holZ 
foreign  advertising.  ^ 

James  \V.  Brown,  editor  of  Editm  » 
Pi  BLi.sHER.  thus  summwl  up  a  survei- oi 
nearly  1,300  newspaiier  advertising  fafci 
to-day  in  an  address  before  the 
paper  Repre.sentatives'  -AssiKiation  of  Ct 
cago  at  the  Morri.son  Hotel. 

"Where  the  differential  lietween  Ion; 
and  foreign  rates  was  too  large,”  Jj- 
Brown  said  in  his  address,  "that  is'wbt!. 
the  local  rate  was  a  great  deal  lower  tt 
the  foreign  rate,  it  often  means  a  loss  - 
income  for  the  iK'wspaiier,  because  jge" 
cies  naturally  want  to  buy  space  for  tlir 
clients  as  cheaply  as  possible,  which  a 
their  privilege, 

“When  the  local  rate  is  much  lower' 
Mr.  Brown  continued,  "the  agency  plaa. 
the  advertising  through  the  local  dealer i 
the  town  where  it  wants  to  advenk 
The  dealer  in  turn  buys  space  fromilK 
newspaper  at  the  local  rate  and  clia.Tei 
the  advertiser  accordingly.” 

“Questionnaires  were  sent  to  2.500i!i 
and  Sunday  newspapers,”  Mr.  Brer; 
stated.  “Out  of  this  numlier  replies  wet 
received  from  1,286. 

“Out  of  this  number,  746  showed  the 
had  the  same  minimum  rate  for  local  aa; 
national  advertising.  57  per  cent  of  it 
total  surveyed.  Sixty-five  of  the  IJt 
stated  that  they  had  a  higher  local  rat 
than  national. 

_  “Ninety-two  replies  showed  a  difftre- 
tial  favoring  local  advertisers  from  « 
to  15  ])er  cent,  125  had  a  differential  fa¬ 
voring  local  advertisers  from  IS  to  25  pe 
cent,  184  showed  a  lower  local  rate  rang¬ 
ing  from  25  to  .50  per  cent  and  74  had  1 
Uxral  rate  more  than  50  per  cent  bdoi 
national  or  foreign. 

“At  lea.st  half  of  the  last  class  wer* 
moniing  papers,  who.se  city  circulations 
part  of  their  total  distribution,  and  wind 
presumably  adju.st  rates  on  the  teis«i 
circulation  which  is  of  immediate  b«i 
to  the  local  advertisers. 

“.A  total  of  9^  admitted  that  the 
national  rate  is  from  the  same  to  25  fc 
cent  higher  than  the  local  rate.  Tk 
figure  is  assumed  as  a  fair  average  cos 
of  placing  foreign  copy  in  the  newspape 
office,  including  commission  to  agent  fc 
count,  and  compensation.  Probably  tte 
group  would  be  greatly  enlarged  if  coo- 
plcte  comparative  figures  could  k 
secured.” 

Charlie  Miller  of  the  Baltimore  Xn- 
made  a  short  talk  in  which  he  agreed  tk 
a  slight  differential  was  justified,  e- 
pecially  when  it  was  taken  into  consd 
eration  that  the  local  merchant  used  frit 
100.000  to  500.000  lines  a  year  and  dE 
felt  that  he  was  entitled  to  a  better  kt 

Mr.  Miller  also  said  that  he  views 
advertising  as  a  public  utility 
he  believed  it  was  beginning  to  k  1^ 
upon  in  that  light — a  public  utility  ^ 
should  serve  all  alike,  whether  ridi  s 
poor,  whether  large  or  small  advertise^ 

Edwin  .S.  AYells  of  the  Daily  N’ewsak 

followed  with  some  comments  on  the  st 
ject  and  then  several  others  took  part  ^ 
the  general  discussion.  Interesting  ^ 
were  advanced  by  H.  M.  Ford  of  rort- 
Parsons  and  Howard  .*^haw  of  lorewe 
&  Thiimpson.  as  well  as  Thomas  s 
Shearman,  also  of  Lorenzen  &  Thompset 
Those  present  were ; 

T.-imes  \V.  Brown  11.  M.  Ford 


Albany  New*  Celebrates 

Members  of  all  departments  of  the 
.Albany  Evening  News  celebrated  the 
first  anniversary  of  the  paper  Wednes¬ 
day  night,  Oct.  10,  with  a  dinner  at  the 
Ham.pton  Hotel. 


F.  K.  Crawford, 
President* 

Berry  Stevens 
II.  E.  Scheerer 
llow.ard  Shaw 
E.  T.  Murfey 
Thomas  Shearman 
Justin  Barhour 
Miss  Gertrude  Byrne 
Mrs.  Hinton  Gilmore 
Palmer  Terhune  , 
W.  T.  Cresmer 


11.  M.  Ford 
E.  S.  Wells 
\V.  H.  Stock"! 
R.  II.  F1*1>«T 
C.  J.  .Andcoo* 
P.  L.  Hoirii|«* 
I.  X.  MorcucT 
P.  Buckley 
E.  Oaj  Da" 

H.  K.  Oaik 
Ered  Cr*«f»* 
Charlie  Milkr 

I. .  E.  Spack 
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DON’T  IMPUGN  PRESIDENT’S  MOTIVES, 

lenroot  charges  inland  press 


“Kept  Press”  Defines  Those  Which  Apply  That  Epithet, 
Senator  Says — Print  Paper  Market  Soft, 

Adler  Tells  Publishers 


(.By  Telcgrafh  to  Editor  \  Piblisher) 
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CHICAGO,  Oct.  18.— The  respemsi- 
^  bility  that  rests  upon  newspapers  to 
present  facts  correctly  on  public  ques¬ 
tions  and  the  duty  of  the  small  town 
paper  to  proti-ct  IcKal  advertisers  were 
two  points  brought  out  at  the  second 
day's  session  of  the  Inland  Daily  Press 
.\ss,Kiation  here  today. 

The  feature  address  was  made  by  Sen¬ 
ator  Irving  L.  1-enroot  of  Wisconsin  on 
“The  government  and  the  press.” 

One  of  the  greatest  dangers  confront¬ 
ing  America  today  is  that  the  people  are 
not  informed  upon  public  questions,  that 
they  do  not  understand  the  facts  under¬ 
lying  the  country’s  problems,”  Senator 
Lenroot  said. 

••.Newspapers  should  freely  state  the 
facts  about  public  questions  and  leave  to 
the  editorial  columns  any  conclusions  to 
be  drawn  from  the  facts.  A  newspaper 
which  will  suppress  or  distort  facts  in  the 
news  columns  because  of  the  political 
complexion  of  the  paper  is  not  a  news¬ 
paper  at  all.  and  in  selling  its  papers,  ob¬ 
tains  money  under  false  pretenses. 

"There  are  very  few  newspapers  that 
are  guilty  of  this.”  the  Senator  continued, 
•’but  unfortunately  there  is  a  wide-spread 
belief  that  people  cannot  believe  what 
they  read  in  the  papers.  It  is  of  the 
greatest  importance  to  the  press  as  well 
as  to  the  public  that  such  care  shall  be 
taken  in  publishing  the  news  that  where 
a  thing  is  stated  as  a  fact  it  can  be  relied 
upon. 

•'There  is  also  room  for  improvement 
in  another  direction,  and  that  is  in  the 
form  of  criticism  of  the  President  of  the 
United  States,  whoever  he  may  be.  Since 
the  death  of  President  Harding.  I  hope 
the  press  and  the  public  have  learned  one 
thing  and  that  is,  however  much  we  dis¬ 
agree  with  the  politics  or  views  of  the 
i  President  that  he  shall  not  be  charged 
j  with  sinister  motives  against  the  people 
I  of  the  country  whom  he  was  elected  to 
serve.  We  have  never  had  a  President, 
in  my  recollection.  Republican  or  Dem¬ 
ocrat.  who  did  not  in  my  opinion,  honest¬ 
ly  seek  to  serve  the  best  interests  of  tlx; 
people  of  our  country. 

\Ve  hear  much  about  the  •kept  press.’ 
From  a  careful  observation,  I  have  come 
to  the  conclusion  that  there  is  such  a 
thing,  but  it  is  confined  almost  wholly  to 
those  papers  which  make  that  charge. 
The  press  as  a  whole  is  independent  and 
its  news  columns  have  no  connection  with 
the  advertising  department. 

newspaper  which  is  found  guilty  of 
misstating  facts  in  its  news  columns  for 
the  purpose  of  serving  some  propaganda 
ought  to  be  ostracized  by  respectable 
newspaper  publishers  and  barred  from 
memlxrship  in  their  associations.” 

The  advertiser’s  viewpoint  of  the  news¬ 
paper  was  brought  out  in  the  talk  by  J. 
D.  Steele  of  the  Pettibone-Peabcxly  Com¬ 
pany,  Appleton.  Wis.,  who  chose  as  his 
subject.  one  paper  town.” 

Mr.  Steele  stated  that  one  paper  in  a 
town  was  the  ideal  arrangement  and  ad¬ 
vocated  that  merchants  buy  out  paiKTS  if 
necessary  to  achieve  this  goal.  He  went 
np  to  tell  sojme  of  the  things  local  adver¬ 
tisers  were  forced  to  coiie  with. 

“Most  newspapers  won’t  protect  ad¬ 
vertisers  aipinst  out-of-town  competi¬ 
tion.  he  said.  “Then  we  are  forced  to 
^  sjace  alongside  low  quality  foreign 
*rt^ertising  like  patent  medicines,  etc. 

In  many  cases  newspapers  have  re¬ 
duced  their  local  news  content  to  the 
point  where  the  sheet  becomes  merely  a 
glorified  advertising  circular.” 

k  nder  the  supervision  of  R.  D.  Rainey, 
publicity  director  of  the  Inland,  motion 
pictures  of  “The  Story  of  the  Review” 
tH'”  P3rt  of  to-day’s  program. 

1  be  pictures  dealt  with  the  story  of  the 
pri^iKtion  of  the  Decatur  (Ill.)  review 
wd  the  city  of  Decatur. 

In  the  afternoon  session,  round  table 


«  an 
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discussions  were  held  in  a'  number  of  sub¬ 
jects,  following  which  the  association 
went  into  executive  session. 

••Every  utility  company  that  has  adver¬ 
tised  since  we  started  to  work  on  them  is 
now  a  permanent  customer  of  the  news¬ 
papers.  They  are  getting  results  and  they 
tell  us  that  their  advertising  appropri¬ 
ations  are  the  best  investments  they  ever 
made.” 

With  these  words  Joe  Carmichael,  of 
Des  Moines,  director  of  the  Iowa  Com¬ 
mittee  on  Public  Utility  Information, 
summed  up  the  growing  interest  of  public 
utilities  in  advertising  tx-fore  the  opening 
session  of  the  Inland. 

Mr.  Carmichael  spoke  on  “Public  Util¬ 
ities  as  .Advertisers.” 

•‘I  want  to  say  that  these  committees 
are  not  essentially  advertising  bureaus,” 
he  said.  '•Rut  they  found  at  the  outset 
that  one  of  their  most  important  func« 
tions,  if  their  work  was  to  be  effective, 
was  to  help  establish  the  industries  they 
represent  on  a  sound  economic  basis  so 
far  as  publicity  was  concerned. 

••They  realized  the  justice  of  the  earn¬ 
est  and  forceful  campaign  which  the  In¬ 
land  and  other  press  associations  are  mak¬ 
ing  against  the  free  publicity  graft,  and 
were  determined  that  their  work  should 
be  free  from  any  such  stigma. 

“There  are  now  committees  in  34 
states  and  two  others  are  being  organized. 
We  hope  for  an  organization  in  every 
state  within  another  year. 

“One  of  the  first  things  they  discovered 
was  that  aside  from  companies  operating 
in  large  cities,  few  were  doing  any  adver¬ 
tising.  They  advertised  in  programs,  run¬ 
ning  their  names,  without  comment.  They 
expected  no  results  and  they  got  none.” 

Mr.  Carmichael,  formerly  city  editor  of 
the  Davenixirt  Times,  then  detailed  what 
his  association  has  done  in  newspaper  ad¬ 
vertising. 

“We  tried  to  correct  the  prevailing 
opinion  that  advertising  was  a  graft.  We 
copied  articles  from  advertising  magazines 
and  broadcasted  them.  We  printed  ad¬ 
vertising  suggestions  in  our  bulletins.  We 
told  them  they  had  no  right  to  expect 
anything  from  their  advertising  but  what 
advertising  brought  them,  in  other  words 
that  they  were  not  buying  news  space  or 
the  favorable  consideration  of  the  editor 
in  his  news  columns.  .And  the  surprising 
thing  about  it  was  that  in  spite  of  the 
impression  that  advertising  was  a  hold¬ 
up,  we  found  members  of  the  industry  as 
a  whole  easy  to  sell  on  the  proposition. 

•‘Our  checkup  for  the  first  six  months 
of  this  year  .show  that  the.se  utilities 
which  we  represent  had  done  twice  as 
much  advertising  in  newspapers  during 
those  six  months  than  they  did  all  of 
last  year.  In  other  words,  we  had  quad¬ 
rupled  newspaper  advertising  in  18 
months.  We  expect  that  the  checkup  at 
the  end  of  this  year  will  show  twice  as 
much  newspaper  space  bought  during  the 
last  six  months  as  the  first. 

••We  have  only  started.  Moreover,  we 
have  made  .satisfied  customers.  One 
member  of  my  committtee.  who  is  head 
of  an  operating  company  serving  half  a 
hundred  small  towns,  has  signed  a  yearly 
contract  with  every  newspaper  in  every 
town  which  he  serves.  He  tells  me  that 
he  is  getting  concrete  results  in  the  sales 
of  service  and  appliances  and  can  notice 
that  his  public  relations  arc  constantly 
improving.” 

Mr.  Carmichael  went  on  to  tell  how 
advertising  in  newspapers  was  being  used 
not  only  for  sales,  hut  also  to  renew 
franchises  and  other  imjiortant  ways. 

“In  Illinois  they  estimate  that  thev  have 
increased  newspaner  advertising  2.000  per 
cent  in  less  than  five  years.  In  Ohio  they 
are  spending  five  times  as  much  money. 
Nebraska  has  increased  newspaper  adver¬ 
tising  at  least  1.000  per  cent,  while  the 
Rocky  Mountain  States  Committee  serv¬ 


ing.  Wyoming,  Colorado  and  New  Mex¬ 
ico  has  IxHisted  good  will  advertising 
from  nothing  to  100.000  inches  a  year. 

The  meeting  opened  with  announcement 
of  new  members — Mitchell  (S.  D.) 

Republican.  W.  R.  Ronald  ;  Clinton  ( la. ) 
Herald,  1,.  M.  Michelsen;  Portsmouth 
(Ohio)  Times.,  11.  E.  Taylor;  P.enton 
(Ill.)  News,  H.  L.  Frier. 

Included  in  the  announcements  by  the 
secretary  was  a  letter  from  James 
O'Shaugnessy,  secretary  of  the  -A.  .A.  A. 

A.  who  pledged  furtlxT  active  support  of 
his  association  in  the  fight  on  free  pub¬ 
licity. 

“W  e  have  gone  on  record  on  this  sub¬ 
ject  at  practically  every  convention  we 
have  held  in  the  last  six  years,”  Air. 
O’Shaugnessy  wrote.  ‘•We  have  a  strong 
paper  on  it  for  the  convention  this  week. 
We  are  therefore  already  set  and  more 
than  pleased  to  follow  out  your  sugges¬ 
tion. 

“We  realize  that  our  business  is  at 
stake  to  a  large  extent  in  the  free  pub¬ 
licity  abuse.  We  have  been  told  of  a 
large,  well-known  agency,  not  a  member 
of  our  association,  which  has  a  large  de¬ 
partment  for  free  publicity  with  no  paid 
advertising  whatever.  .Also  that  an 
agency  solicits  the  business  of  our  mem¬ 
bers  on  the  basis  of  free  publicity  and 
that  the  offer  to  show  the  client  how 
much  free  publicity  can  be  obtained  as 
a  solicitation  of  the  business.” 

Resolutions  regretting  the  death  of 
•Arthur  W.  Peterson,  president  of  the  I. 
D.  P.  A.  several  years  ago,  were  adopted. 

.A  timely  and  intcTesting  talk  was  made 
by  James  W.  Brown,  editor  of  Editor  & 
Pl'BLISHER. 

Air.  Brown  spoke  on  local  and  national 
rates,  and  used  as  a  basis  of  his  di.scus- 
sion  figures  obtained  from  a  survey  of 
1,286  daily  newspapers. 

“They  seem  to  indicate  that  publishers 
were  coming  to  believe  that  the  national 
advertiser  should  pay  the  same  rate  for 
the  same  amount  of  space  as  the  local 
man,”  Air.  Brown  said,  “plus,  of  course, 
the  difference  covering  the  higher  cost  of 
securing  and  holding  foreign  advertising.” 

Air.  Brown  brought  regrets  from  Wal¬ 
ter  Wellman,  writer  and  .Arctic  explorer, 
who  was  scheduled  to  speak,  but  was  un¬ 
able  to  attend. 

Air.  Brown  also  brought  a  message 
from  Dean  W’illiams  of  the  University  of 
Missouri,  Columbia.  Mo.,  who  invited 
members  of  the  .Association  to  the  Press 
Congress  of  the  World  to  be  held  in 
1925. 

_  Good  news  concerning  the  print  paper 
situation  was  presented  by  E.  P.  .Adler 
of  Davenport,  la.,  chairman  of  the  paper 
committee. 

“The  paper  trade  is  in  a  healthy  con¬ 
dition  from  the  publisher’s  standpoint,” 
Air.  Adler  stated.  “There  is  no  indica¬ 
tion  of  an  increase  in  present  prices. 
Alore  and  more  foreign  tonnage  is  coming 
in.  Alore  than  200.0()0  tons  of  foreign 
paper  were  imported  last  year  and  this 
year  will  show  an  increase  of  possibly 
30  to  35  per  cent.  Production  in  the 
United  States  and  Canada  is  also  showing 
a  big  increase. 

“There  is  every  indication  of  a  soften¬ 
ing  of  print  paper  prices.  Publishers  are 
not  being  asked  to  make  contracts  for 
next  year  and  it  is  certain  that  prices  not 
only  will  not  be  higher,  but  will  possibly 
be  lower.” 

Don  U.  Bridge,  .secretary  of  the  .As¬ 
sociation  of  Newspaper  .Advertising 
F.xeciitivcs.  together  with  L.  B.  Palmer, 
manager  of  the  .American  Newspaper 
Publishers’  .Association,  took  part  in  an 
informal  discussion  on  free  publicity. 

.A  discussion  on  whether  meetings  of 
the  I.  D.  P.  -A.  should  be  open  to  the 
public  or  entirely  closed  was  decided  by 
making  the  last  half-day  session  execu¬ 
tive  for  members  only. 

Telegrams  of  greeting  were  read  from 
President  Calvin  Coolidge  and  of  appre¬ 
ciation  from  Mrs.  Warren  G.  Harding. 


BURBACH  IS  A.  N.  A.  E. 
LONDON  CHAIRMAN 


Executive  Committee  at  Chicago  Meet¬ 
ing  Sets  June  9-12,  1924  for 

Convention  at  Columbus,  with 
Classified  Managers 


(Bv  Telegraph  to  Editor  &  Pvblisiier) 

Chic.xgo.  Oct.  17. — .About  25  memliers 


of  the  executive  committee  of  the 
.Association  of  Newsiiaper  .Advertising 
FIxccutives,  with  Frank  T.  Carroll,  In¬ 
dianapolis  News,  presiding,  held  an 
imiMirtant  meeting  here  this  week  at 
which  George  Al.  Burbach,  St.  Louis 
Post-Disjxitch.  was  made  chairman  of 
the  ••On  to  lyondon"  committee,  repre¬ 
senting  the  newspaper  department  of  the 
.Associated  .Advertising  Clubs  in  charge 
of  the  programs,  etc. 

It  was  also  decided  to  hold  a  four- 
day  session  of  the  department  in 
Columbus.  Ohio.  June  9-12,  1924.  Two 
of  the  four  days  will  be  devoted  to  joint 
meetings  with  the  .Association  of  Class¬ 
ified  Managers.  .An  interdepartmental 
speaking  program  was  also  decided  upon. 


N.  Y.  CIRCULATION  MEETING 


Bing- 


Fifteen  Speakers  Will  Address 
hamton  Sessions 

Members  of  the  New  A'ork  State  Cir¬ 
culation  Managers  Association  will  meet 
at  Binghampton,  N.  Y.,  Oct.  23  and  24, 
for  their  fall  meeting. 

The  complete  program  follows : 


C.  E.  Blewer,  Bingliamton  Press— “Which  is 
better  in  towns  of  40,000  jiopulation  or  less, 
office  owned  routes  or  indejiendent  carriers  ?•• 

\V.  A.  Underhill.  Corning  Leader — “Building 
circulation  through  ihe  aid  of  the  editorial  de¬ 
part  ment.’^ 

P.  L.  Clark,  Norwich  Sun — •‘.\re  bargain 
periods  justified,  and  what  are  their  iiermanent 
effect  upon  the  newspapers  ?•’ 

George  Erb.  Buffalo  Evening  News — •‘Why 
the  return  privilege  .’•’ 

George  B.  Williams,  Geneva  Times — Baseball 
Player  Boards.  “How  we  handlerl  the  world 
series.^’ 

A.  E.  Sansoucev,  Ogdensburg  Journal — “Will 
the  rural  route  patron  always  exi>ect  a  cut  rate 
for  his  paper.'” 

J.  M.  Annenbcrg,  Philadelphia  Public  Ledger 
— “What  features  of  the  newspaper  circulation 
have  the  most  weight  with  the  advertiser  ?’• 

James  McKernan,  New  York  World — "What 
feature  of  a  metropolitan  morning  and  Sunday 
paper  gets  and  holds  the  attention  of  the  largest 
nunilicr  of  readers?” 

F.  S.  Levy,  New  York  Mail — “What  feature 
ot  a  metropolitan  evening  paper  gets  and  holds 
the  .Tttentii n  of  the  largest  number  of  readers?** 
,  W'.  C.  Tfixsen,  Syracuse  Post-Standard — 
‘How  can  the  best  work  be  secured  by  carriers, 
city  or  ci'Unty.  on  delivery,  collecticn  and  gen¬ 
eral  advancement  of  the  |>c|ier’s  best  interests.*' 


Glenn  S.  Englanij,  Johnstown  I-eader-Republi- 
»ti — “Newsboys  important  factor  in  success  of 


nev  sjiaier. 

Kalph  D.  M.  Decker,  Rochester  Democrat- 
Oiriricle — “How  independent  (ffice  control  de¬ 
livery  has  been  devclci>ed  in  Rochester.” 

L'hn  ^^W.  O'Connoi .  .\lh.iny  Knickerbocker- 
Press  -“Starling  a  new  evening  paper  and 
some  of  its  obstacles.” 

D.  W.  Tanner,  Utica  Observer-Dispatch — 
“What  prizes  have  been  most  popular  with 
carriers  and  agents  during  the  past  year?” 

.»L  J.  Blakesicc.  Rochester  Herald— “Premi¬ 
ums;  are  they  necessary?” 


DELIVERY  CONTRACT  EXTENDED 


Ohio  Women  Writers  to  Meet 

The  Ohio  Newspaper  Women’s  .Asso¬ 
ciation  will  hold  its  annual  convention  in 
Cineinnati,  O..  Nov.  16.  17  and  18,  ac¬ 
cording  to  an  announcement  of  the  hoard 
of  directors.  The  delegates  will  be  the 
guests  of  the  newsjiaper  women  of 
Cincinnati. 


American  News  Co.  Will  Handle  N.  Y. 

Papers  Until  January  1 

Following  conferences  between  the 
New  York  newspaper  owners  and  Amer¬ 
ican  News  Company  officers  October  15, 
it  is  understood  that  the  contract  for 
delivery  of  the  New  A'ork  papers  was 
continued  for  60  days  or  until  January 
1.  1924.  By  notice  of  the  American 
News  Company,  the  contract  was  to  have 
expired  Octolier  25.  and  the  publishers 
for  several  months  have  liccn  considering 
establishment  of  a  jointly-owned  delivery 
system  for  the  moniing  and  Sunday 
papers. 

Due  to  the  strike  of  the  pressmen  last 
month,  the  publishers  were  unable  to  give 
attention  to  their  plan,  and  secured 
further  time  by  consent  of  the  News 
Company  to  extend  its  service  until  the 
end  of  the  year. 
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NET  LINEAGE  FIGURES  NEEDED  TO 
STANDARDIZE  CLASSIFIED  ADS 


first  step.  The  first  of  a  new  year  will 
soon  be  here,  and  a  forward  stride  will 
be  taken,  if  more  pajiers  keep  net  lineage 
figures  in  1924. 


NEWS  PRINT  BUREAU 
MEETS  IN  NEW  YORK 


Accurate  Definition  Is  Another  Step,  Perkins  Says — Different 
Methods  of  Computing  Lineage  Make  Present  Figures 
Unreliable  for  Comparative  Purposes 


N.  E.  A.  CONTEST  ON 


Three 


Silver  Cups  Are 
At  Prizes 


Offered 


G.  E.  Roberts  of  National  City 
and  M.  W.  Alexander  of 
Industrial  Conference 
Board  Speakers 


By  C.  L.  PERKINS 

Kxecutivc  Secretary,  .\ssociation  of  Newspaper  Classified  .Xdvertisiiig  Managers 


The  Xational  Editorial  .Association  is  _ 
staging  a  contest  for  the  test  editorial  .  meetings  of  the  Print  Sm- 
page,  the  be.st  made  up  first  page  and  ^  '9 it 

Ct).\lEUXE  has  dividedt  all  lies  into  both  net  and  gross  lineage  figures.  He  for  the  paper  doing  the  best  community  ^  -ri 

three  classes— the  first  class  being  will  keep  the  new  record  beginning  with  service.  Three  silver  cups  are  to  be 
plain  lies,  and  the  third  or  suiierlative  the  first  of  the  year  and  urge  the  240  offered.  They  are  called  the  president's  n.-t  iq  ^  Sm  , Qob 

members  of  the  .Association  to  do  like-  cup,  the  .American  Printer  cup,  and  the  tsclmont,  Uct.  1^*  "hue  the  gtneri 

Editor  &  Publisher  cup.  The  contest 


class  being  statistics.  Of  course,  statis¬ 


tics  don’t  lie,  but  frequently  the  conclu-  wise.  Editor  &  Publisher  cup.  The  contest  .  .g°  ‘ 

sions  drawn  from  statistics  are  false  be-  Of  course,  it  will  be  impossible  to  ever  begins  Xov.  1  and  ends  Feb.  1.  One  • 

se-cure  figures  tliat  are  absolutely  com-  paper  is  to  be  submitted  each  month.  d ^  luncheon  ^  rriday,  Geo^  £ 

parable  as  long  as  there  are  so  many  T  '  .  '  . 

styles  of  classified  typography  used,  judge; 

Various  newspapers  use  different  sizes  of  page, 


cause  the  figures  do  not  give  all  the 
facts  from  which  to  draw  a  true  con¬ 
clusion. 


This  is  particularly  true  in  newspaper-  — . . .  -  j- .  — . . —  ..  .  i  t  i  *  •  i  ’/-“r  -  “ 

dom  where  there  is  so  much  of  that  body  type — some  permit  display  type  Printer,  241  West  Thirty-ninth  street,  National  inaustrial  tontercnce  Boar: 


childlike  attitude  of  "my  father  knows 


while  others  do  not — while  many  con-  Xew  York;  best  editorial  page,  quality  ^>cw  \ork  city,  were  the  chief  speaktr- 
more  than  yours"  or  “our  automobile  is  fine  their  advertisers  to  single  column  and  make-up  to  count,  to  John  C.  Brim-  Bureau  members  were  conducted  on  j 
better  than  yours’’.  Seldom,  if  ever,  do  sjiace.  blecom,  Xewton,  Mass.;  and  best  paper  inspection  tour  of  the  plant  of  the  N’n 

you  see  retail  merchants  advertise  that  In  these  matters  it  will  be  impossible  in  community  work  to  James  Wright  York  Tribune  Thursday  evening  bj  j. 


their  sales  amount  to  $l.()o6,odl)  while  to  attain  standardization,  although  each  Brown,  Editor  &  Publisher,  Xew  York.  P.  Weston,  who  designed  the  buildic 


their  competitors,  Browai  &  Co.,  only 
sell  $700,1)00  worth  of  merchandise. 
Banks  are  not  in  the  habit  of  adverti.sing 


.war  sees  more  and  more  papers  ap¬ 
proaching  a  somewhat  standardized 
form  of  typography  and  make-up.  On 


SPOKANE  RAISING  AD  FOND 


the  fact  that  they  have  a  greater  number  the  other  hand,  it  is  possible  for  all  Will  Spend  $35,000  Telling  Merits  of 
of  depositors  than  certain  other  banks.  pa|KTs  to  attain  a  standard  method  of  •  City  and  Region 

Manufacturers  seem  to  find  something  computing  the  amount  of  lineage.  ,  r  .  ... 

1  o  quote  from  a  letter  recently  re-  -A  fund  of  ?33,i)u0  is  being  raised  in 
A  comparison  Spokane,  Wash.,  to  advertise  the  city 


more  important  to  say  about  their  pro  . 

duct  other  than  the  fact  that  its  sales  ceived  on  this  subject 
are  so  many  units 
a  competing  line 


arrangements. 

Those  attending  the  meetings  ir 
luncheon  included ; 

P.  T.  Dodge,  president,  and  Col.  \V,E 
Haskell,  vice-president,  of  the  InttK- 
tion.-il  Paper  Company ;  Maurice 
president.  Pinch.  Pruyn  &  Co.;  \V.  E 


the  fact  that  its  sales  ce.vec  ,.n  tins  subject :  A  comparison  -p-  >  ^  comptroller.  .Abitibi  Pow 

ts  greater  than  those  of  ot  advcTtising  figures  of  newspapers  in  the  f Pager  Company,  l.td.,  Montreal. 

different  cities  or  in  many  _  cases,  ot  .S.  B.  Wardwell  and  E.  B.  Sterlinzjfe 


iiuv.  -  »  _  •  •  trihiitnrv  to  Snntnnp  Harlnn  T  Pnvtnn  "  «''r(l\\  Cll  ailU  V..  Sterling,  ft® 

However,  among  new.spapers  there  newspapers  in  the  same  city,  is  as  mis-  of  tte  finance  ^  End  Paper  Company.  Carthage.  X  ■ 

ems  to  te  an  idea  that  comparative  hading  as  circulation  comparisons  used  °  s?i  i  A.  P".  Allen  Tidewater  Paper  1I-. 


turned  in. 

I'll..  «i,„  _ i 


treal ;  1..  M.  Smith  and  E.  P.  WDsa. 


seems 
circulation 
gains  and  losses 
things  to  be 

While  there  _ ^  , _ 

about  the  advisability  of  this  type  of  rt--runs.  or  heads  and  rules,  or  even 
comjiarative  advertising,  this  is  not  office  advertising, 
written  to  critize  the 
undoubtedly  some  reason 
more  general  in  the 

since  newspaper  workers  as  a  class  are  I'ress  run.  ^  j  Cunningham,  I..aurentid«  Cat 

highly  intelligent  citizens.  I’erhaps  this  The  same  thing  can  and  should  be  starts  New  Ad  Series  pany,  Ltd.,  Grand  Mere.  Quebec;  H.E 

is  due  to  tbe  fact  that  in  no  other  in-  done  in  classified  advertising.  It  would  Blackman  and  E.  S.  Catlin,  Pejepso: 

dustry  can  the  public  so  easily  compare  seem  that  the  first  step  is  to  keep  and  During  October  a  new  advertisin.g  Paper  Company,  Xew  York;  E  .1 
volume  of  business.  A  paper’s  circula-  use  net  lineage  figures.  This  is  not  a  series  by  the  Bell  Telephone  Company  of  Brissett.  Price  Brothers  &  Co..  QwbK 

tion  can  te  judged  by  the  number  of  difficult  task.  Most  papers  keeping  net  Pennsylvania  will  apjicar  in  the  iiewspa-  B.  J.  Waters,  Spanish  River  Pulp  a: 

people  reading  it  in  street  cars.  .A  gen-  figures,  arrive  at  them  by  subtracting  pers  of  that  territory.  It  will  run  well  Paper  Mills.  Ltd.,  Sault  Stc.  Mari«,(k 
eral  knowledge  of  its  volume  of  adver-  from  the  gross  lineage  the  unpaid  space  into  Xovember,  and  will  be  of  an  inform-  Louis  Bloch,  Crown-W  illamette  Pape 

tising  is  common  property  for  all  dis-  used.  To  do  this,  it  is  necessary  to  ative  nature.  The  headings  of  some  Company.  San  Francisco;  .A.  B.  Matt 

cerning  readers.  ’  size  of  heads  and  cut-off  rules  of  the  advertisements  show  what  will  te  Pacific  Mills,  Ltd..  \  ancoiiver. 

This  is  written,  not  to  criticize  the  use  “  'd  the  number  used,  and  the  amount  told  the  public — “Half  a  Million  Miles"  Guests,  other  than  bureau  members,  t 
of  statistics  in  advertising,  but  as  a  plea  '>f  re-runs  and  other  unpaid  lineage,  of  new  wire;  “This  Year  $42,200,000";  the  luncheon  included:  Heno’  L  Ste 

for  standard  statistics  in  classified  ad-  This  is  easily  determined.  “.V  Million  a  Month”  in  new  switch-  dard,  Xew  York  Evening  XIail;  Ogk 

vertising.  Statistics  are  most  useful  .A  second  step  would  te  to  accurately  boards  and  Central  Office  equipment;  Reid,  New  York  Tribune;  Arthur! 

things.  Their  greatest  utility  is  the-  define  classified.  Some  papers  call  some  “76.000  Xew  Telephones”;  “Twenty-two  Robb,  Editor  &  Pvbusher;  H.  E 

facts  that  can  be  learned  from  them,  advertising  classified  which  others  call  Xew  Buildings.”  One  ad  will  tell  that  Kohlsaat ;  H.  B.  Coho,  Xew  York  I*- 


NEV 


Succe 


Ter 
uary— tl 


For  example,  a  recent  set  of  figures 
gave  the  classified  lineage  of  two  news¬ 
papers  in  a  large  city  for  a  period  of 
months.  The  figures  of  one  were  gross 
liiiea.'c — that  is,  included  all  heads,  sub¬ 
heads.  cut-off  rules,  etc.,  while  the  others 
we  net.  or  actual  paid  lines. 

E'r  n  an  advertising  standpoint  this 
was  unfair  to  the  paper  using  net  lineage 
as  the  difference  between  the  net  _and 
gross  on  both  papers  was  close  to  500.- 
000  lines  for  that  period. 

From  the  standpoint  of  the  classified 
manager,  wdio  wanted  to  judge  the 
efficacy  of  the  two  entirely  different 
methods  of  promotion  atid  selling  used 
by  the  papers,  the  figures  were  of  no 
value. 

At  each  of  the  annual  meetings  of  the 
Association  of  Newspaper  Classified  .Ad¬ 
vertising  Managers,  this  subject  has  been 
discussed  and  as  a  result  progress  has 
been  made.  More  and  more  papers  are 
compiling  their  statistics  in  a  way  that 
makes  them  comparable  with  figures  of 
other  papers. 

John  L.  Irvin,  president  of  the  As¬ 
sociation  and  classified  advertising  man¬ 
ager  of  the  Des  Moines  Register  & 
Tribune  is  preparing  a  campaign  among 
Association  members  to  bring  about 
more  nearly  standardized  statistics.  A 
few  days  ago  he  said  that  his  first  step 
had  teen  a  determination  to  change  his 
own  system  of  records  so  that  he  had 


In  Portland  reportinz  the  A.  F.  of  L.— Left  to  richt — Carroll  Binder.  Chicaro  Newi;  Klchael  Flynn,  head  of  the  enly  Newawritatt' 
America;  William  BUaa,  of  the  Chicazo  American;  John  J.  Leary,  of  the  New  Fork  World;  Oeorze  P.  Weat  (upper).  Hew  York  OaB; 
Wrizht,  head  of  the  Federation  Fnblieity  Bureau;  Arthur  Shielda  (upper).  Federated  Preaa,  and  Joaeph  Corbett,  Seattle  TTniaa-lM*'' 
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window  streamers  were  used  in  schools 
and  business  houses. 

“Thrift  Week  was  not  our  idea,  but 
we  were  glad  to  promote  it,”  W.  Ed¬ 
ward  Myers,  advertising  manager.  The 
Toledo  Blade,  commented.  “Incidentally 
we  picked  up  some  extra  business  at  a 
time  when  things  were  a  little  dull.  Al¬ 
together,  we  carried  12,480  lines  of 
"1  hrift  Week  advertising.” 

F.  J.  McLaughlin,  advertising  mana¬ 
ger,  Dubuque  fla)  Telegraph-Herald, 
summed  up  his  experience  with  Thrift 
Week  this  way ; 

"When  the  National  Thrift  week  idea 
was  presented  to  us,  it  struck  us  as  par¬ 
ticularly  applicable  for  newspapers,  in¬ 
asmuch  as  it  occurred  during  the  week 
of  Benjamin  Franklin's  birthday  and  Ben 
Franklin  was  not  only  the  father  of 
thrift  but  the  ‘daddy’  of  the  art  preserva¬ 
tion  of  all  arts  in  this  country.  As  pub¬ 
lishers,  we  felt  it  incumbent  upon  our¬ 
selves  to  keep  fresh  the  memory  of  his 
achievements.  The  more  we  learned  of 
him,  the  more  impressed  we  were  with 


newspapers  look  to  thrift  week 
FOR  DISPLAY  LINEAGE  BOOST 

Success  of  1923  Spur  1924  Preparations — Toledo  Blade  Sold 
12,480  Lines  of  Extra  Business  at  Time  of  Annual 
Post-Holiday  Slump — Dates  Jan.  17-23 

By  HAMMOND  EDWARD  FRANKLIN 

At  a  time  of  year  when  display  ad¬ 
vertising  often  takes  a  slump — Jan¬ 
uary— the  Toledo  Blade  sold  12,480  lines 
of  extra  business.  , 

The  Hartford  Times  secured  a  double 
truck  and  ‘"o  Pages.  The 

Washington  Star  handled  11,540  lines. 

The  Philadeljrfiia  Record  netted  con¬ 
siderable  extra  space  by  the  same  plan. 

Many  other  newspapers,  large  and  small, 
made  the  most  of  the  idea. 

This  coming  January,  another  Na¬ 
tional  Thrift  Week  will  be  staged,  from 
Jan.  17  to  23.  From  present  indications, 
it  will  make  possible  the  largest  extra 
lineage  which  newspapers  ever  received, 
wherever  suitable  work  is  done  by  the 
newspaper  staffs  in  advance.  .Already, 
aggressive  plans  are  being  made  by- 
various  newspaper  publishers  and  ad¬ 
vertising  managers  to  this  end. 

In  this  article  will  be  found  some 
concrete  experiences  of  newspapers  last 
year  with  Thrift  Week,  together  with 
^vance  details  as  to  how  it  is  planned 
to  operate  the  affair  for  January,  1924. 

“\Ve  made  a  distinct  success  of  Thrift 
Week  here  last  January.”  J.  A.  Davis, 
business  manager,  .Albany  (Ga.)  Herald, 
stated  when  asked  to  outline  his  e.xpe- 
rience.  “In  co-operation  with  three  of 
the  leading  banks  of  the  city,  the  Herald 
kept  the  attention  of  this  community 
and  section  in  Thrift  Week  in  a  very 
effective  way. 

“On  Saturday  before  Thrift  Week 
opened,  we  carried  a  page  one  story 
calling  attention  to  the  week  and  ex¬ 
plaining  the  special  proposition  which 
the  banks  and  the  Herald  were  offering. 

This  proposition  was  a  coupon  which 
was  published  in  the  Herald  daily  during 
Thrift  Week  and  which  was  good  at 
each  of  the  banks  for  50  cents  on  any 
savings  account  for  one  dollar  or  more 
which  was  opened  at  either  of  these 
b^ks  during  the  week.  We  also  car¬ 
ried  a  daily  streamer  across  the  top  of 
the  front  page  with  an  appropriate  thrift 
quotation  from  some  man  of  note. 

“Backing  this  up,  the  three  ^nks  car¬ 
ried  a  page  advertisement  for  six  days. 

^ginning  Saturday  _  preceding  Thrift 
\\«k.  These  were  intended  to  be  edu¬ 
cational  in  character  and  designed  to 
show  people  how  to  start  to  save  by 
showing  them  how  it  was  possible  for 
everybody  to  save  a  little  and  how  sav¬ 
ings  mount  up  over  a  period  of  years. 

The  banks  opened  over  a  thousand  ac¬ 
counts  as  a  result.  We  are  planning  to 
put  on  pother  Thrift  Week  campaign 
this  coming  year.” 

ilZj*  Star  last  January 

Imw  up  11,540  lines  of  advertising  on 
thnft  How  it  was  done  is  related  by 
Lwoy  W.  Herron,  advertising  manager. 

All  those  interested  seemed  to  believe 
the_  Thrift  Week  idea  excellent  and  one 
which  would  take  deep  root  for  follow- 
wg  campaii^s.  The  building  associa¬ 
tion  advertising  was  handled  through 
Uinton  James,  its  president,  who  called 
Jmeetmg  of  all  the  building  associa- 
u  Retail  Credit 

s  advertising  was  handled  through 
I^sident  in  practically  the  same 
**y.  The  banks  and  trust  companies 
were  solicited. 

'*^*’*.  Building  association  used  2.655 
the  banks  and  trust  companies  5.- 
w  Imes.  the  associated  credit  men  1,220 
4  merchants  1.830  lines.” 

At  HotoIuIu,  the  Star-Bulletin  car- 
w  Mories  on  different  phases  of  thrift 
tiri~  r  Advertiser  had  ar- 

.  ^  ■  .*'  ^  days.  Seven  full  pages  of 
“wtising.  with  a  value  of  $705.60. 

Star-Bulletin.  The 
and  one 

*  PaRe.  worth  $462.  Various  houses 
arnt.  j**!!*"^  additional  copv  built 

around  the  thrift  keynote.  Posters  and 


his  wonderful  versatility.  Incidentally, 
the  idea  proved  a  protitable  one  for  we 
sold  237  i/i  inches  of  advertising  tO 
twelve  pleased  advertisers.” 

1  will  quote  here  from  but  one  more 
comment  of  a  newspaper  executive — this 
one  from  Ross  Anderson  of  the  Phila¬ 
delphia  Record : 

“During  the  campaign  of  National 
Thrift  Week  for  1922,  the  Record  ar¬ 
ranged  for  a  tie-up  with  the  general 
campaign  in  two  ways.  First,  we  soli¬ 
cited  our  regular  advertisers  of  all  kinds 
to  either  run  separate  copy  emphasizing 
the  various  phases  of  Thrift  Week  or,  if 
this  was  impossible,  asked  them  to  fea¬ 
ture  it  in  their  advertisements.  We  were 
successful  in  many  cases  as  shown  by 
the  .American  Stores,  Supplee-Wills- 
Jones  and  other  advertisers  of  this  type, 
who  had  sufficient  appropriation  to  con¬ 
sider  such  a  proposition. 

“Second,  as  each  of  the  various  days 
was  designated  by  the  general  advertis¬ 
ing,  we  endeavored  and  succe^ed  in  se¬ 
curing  lines  where  the  advertisers  were 
particularly  interested  in  the  advertising 
for  that  day.  For  Bank  Day,  the  17th, 
we  secured  a  tie-up  of  all  the  leading 
banks  to  run  that  or  the  following  day, 
the  18th,  which  was  Budget  Day.  On 
the  19th,  Insurance  Day,  we  solicited  suc¬ 
cessfully  a  considerable  amount  of  special 
insurance  advertising.  On  the  20th, 
‘Own  your  own  home  day,’  we  tied  up 
with  the  real  estate  dealers  in  both  the 
Saturday  and  Sunday  issues.  For  the 
23d.  ‘Make  a  will  day,’  we  solicited  the 
trust  companies.” 
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Hewipaper  copy  will  bo  ready  for  diatrlbution  in  a  few  daya,  Franklin  being  the  oantral 
Agurc,  an  In  the  above  poeter. 


Benjamin  Franklin’s  birthday,  the  17th, 
will  open  the  week,  the  days  of  which 
have  b^n  designated  as  follows  for  Janu¬ 
ary,  1924: 

Thursday,  Jan.  17 — National  Trift 
Day. 

Friday,  Jan.  18— Budget  Day. 

Saturday,  Jan.  19 — Pay  Bills  Day. 
Sunday,  Jan.  20 — Share  with  others 
day. 

.Monday,  Jan.  21 — Life  Insurance  Day. 
Tuesday,  Jan.  22 — Own  your  home  day. 
Wednesday,  Jan.  23 — Make  a  will  day. 
Appropriate  copy  is  now  being  pre¬ 
pared  as  the  gift  of  the  Edwin  Bird  Wil¬ 
son  advertising  agency.  New  York.  Mr. 
Wilson  is  chairman  of  the  National 
Thrift  Week  committee  advertising  coun¬ 
cil.  Mats  of  the  copy  are  to  be  furnished 
at  cost  to  all  newspapers  requesting  them 
of  John  .A.  Goodell,  secretary.  National 
Thrift  Week  Committee,  347  Madison 
.Avenue,  New  York  City. 

This  committee,  of  which  Adolph 
Lewisohn  is  chairman,  and  which  su¬ 
pervises  much  of  the  machinery  of  the 
annual  event,  works  in  co-operation  with 
48  national,  civic,  commercial,  educa¬ 
tional  and  religious  organizations,  among 
which  are  the  .American  Bankers  .Asso¬ 
ciation,  .Associated  .Advertising  Clubs  of 
the  World,  Chamber  of  Commerce  of 
the  United  States,  A’oung  Men’s  Chris¬ 
tian  .Association,  Federal  Council  of 
Churches  and  the  General  Federation  of 
Women’s  Qubs. 

New  organizations  which  this  year 
have  endorsed  the  Thrift  Week  program 
include  the  U.  S.  League  of  Local  Build¬ 
ing  and  Loan  Associations,  the  National 
-Association  of  Mutual  Savings  Banks 
and  the  National  Association  of  Real  Es¬ 
tate  Boards.  ‘‘For  success  and  happiness” 
has  been  adopted  as  the  slogan  for  the 
forthcoming  campaign.  It  is  expected 
that  ^en  the  Unit^  States  post  office 
will  tie  up  with  the  week,  since  Franklin 
was  the  first  American  postmaster-gen¬ 
eral. 

Proofs  of  mats  will  be  ready  Dec.  1 
for  the  newspaper  publishers  of  the 
country. 

“We  w’cre  gratified  with  the  response 
which  came  from  newspaper  publishers 
trom  Bangor  (Me.)  to  Honolulu  last 
season  in  the  generous  use  made  of  Na¬ 
tional  Thrift  Week  as  an  advertising  op¬ 
portunity,”  John  .A.  (joodell,  executive 
secretary  of  the  national  committee, 
stated.  “This  season  the  retail  merchants 
will  probably  co-operate  in  a  much  larger 
degree  than  in  past  years.  The  new 
philosophy  of  retailing  from  the  view¬ 
point  of  the  purchaser  rather  than  that 
of  the  seller  is  being  investigated  thor¬ 
oughly  by  some  of  our  leaders  in  the  re¬ 
tail  line.  The  family  budget  service  bu¬ 
reau  of  the  New  York  John  Wanamaker 
store  is  a  case  in  point.  Wise-spending 
sales  and  the  use  of  the  family  budget 
promise  to  be  favorite  terms  with  mer¬ 
chants  and  retail  advertising  this  year. 

‘‘We  are  especially  pround  of  the  man¬ 
ner  in  which  several  daily  papers  used 
the  Thrift  Week  opportunity  for  paid 
lineage.  To  cite  just  one  case;  Mr. 
Myers  of  the  Toledo  Blade  secured  five 
full  pages  of  paid  advertising  by  very 
cleverly  using  the  material  furnished  by 
the  National  Thrift  Week  committee  and 
adapting  it  to  local  atmosphere.  (>i 
National  Thrift  Day,  the  community 
bank  advertisement  over  the  signatures 
of  nine  Toledo  banks  was  a  feature. 

“On  ‘Own  your  own  home  day,’  eight 
building  and  loan  associations  provided 
an  adverti-sement  over  their  joint  names. 
On  ‘Pay  your  bills  promptly’  day.  an  en¬ 
tire  page  was  devoted  to  this  subject, 
with  a  line,  stating,  ‘This  sjwce  con¬ 
tracted  for  by  Toledo  citizens  interested 
in  Thrift  Week.’  .Another  page  of  bank 
advertising  in  the  Blade  included  letters 
and  photographs  from  eight  prominOTt 
bankers,  over  the  names  of  eight  leading 
Toledo  hanks.  On  National  Life  In¬ 
surance  Day,  an  entire  pace  was  devoted 
to  the  institutional  adverti.sinrr  of  life  in¬ 
surance  and  paid  for  hv  the  life  in¬ 
surance  agents  of  Toledo.” 

National  Thrift  Week  offers  an  op¬ 
portunity  for  constructive  service  for  the 
community — and  an  undeniable  chancf  to 
boost  the  display  lineage  of  a  month 
which  tends  to  be  more  quiet  than  the 
Christmas  season  just  preceding  it. 
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Present  Shortage,  Pulp  and  Paper 
Association  Men  Hear  at 
Chicago  Meet 

The  Kreatest  problem  confronting  the 


k.  Mauff,  executive  vice-president  (.{T 
paper  industries  exchange  of  ChiJ 
The  exchange  will  be  similar  to  the  ^ 
now  operated  in  the  Wriglev 
there  and  will  set  prices  on  paner"** 
other  exchanges  do  on  other  commoditi^ 

ROOSEVELT  IS  ESSAY  JUDG£ 


fRADE  PAPER  BODIES  Thompson,  sjioke  of  plans  in  connec-  PULP  SUPPLY  IS  CHIEF  Vork  on  (3ct.  16,  it  was  announced 

tion  with  his  torthcoming  trip  to  the  session  of  the  conference  hv  1,2! 

AMALGAMATE  Facilic  coast  where  he  will  confer  in  PAPER  PROBLEM  K-  Mauff,  executive  vice-presiden/J'J® 

_  cooperation  with  the  Pacific  Coast  _  paper  industries  exchange  of 

A  ■  .  j  D  •  D  j  rj-  manager  of  the  Bureau  with  imixirtant  The  exchange  will  be  similar  to  it^T' 

A.«>c,ated  Bu..ne..  Paper,  and  Edi-  advertisers  and  prosixcts.  Canadian  Embargo  Would  Inten.ify  Wrigley 

tonal  Conference  Unite  at  Chicago  Keen  interest  in  the  Far  West  in  com-  Present  ShorUge,  Pulp  and  Paper  there  and  will  set  prices  on  paper"** 
Meeting — F.  J.  Frank  New  muiiity  advertising  is  finding  expression  Association  Men  Hear  at  other  exchanges  do  on  other  commoditi^ 

President  of  A.  B.  P.  ''’v  ^  meeting  of  newspaper  Chicago  Meet  - 

_  "  men  in  San  Francisco  in  the  near  future  _  pnoQFVFi  t  ic  fccav 

t«v  r^/.xrur/.  fo^KuiT..R  &  PCBLISIIER)  j'/’ vvlhch  othTJ '  Thc  grcatest  problem  confroiitiiig  the  - 

Chicaoo,  Oct.  17. — Associated  Business  Bureau  of  Advertising  will  play  a  part,  paix'r  indu.stry  today  is  the  adequate  |„  y.  Ad  Cluh’i 

Paiiers  at  their  closing  session  at  the  yhe  possibilities  in  communitv  advertis-  si'PPb'  of  pulpwixid,  according  to  dele-  Trin  Cnnio  > 

Congress  Hotel  tiKlay.  elected  the  follow-  ing  will  lie  discussed.  ’  who  attended  the  convention  of  the  ‘"p  x-omest 

ing  officers;  President.  Fritz  J.  Frank,  It  was  decided  to  hold  a  dinner  in  con-  -Miierican  Pulp  and  Paixr  Association  in  Col.  Theodore  RiKise-velt.  .\ssis,j. 
Iron  .\ge:  vice-pre>ident.  John  X.  Xind.  nection  with  the  1924  convention  of  the  1(1.  Secretary  of  the  Xavy,  has  acemted  1& 

Jr.,  Periodical  Publishing  Company,  X.  P.  A.  Ix-caiise  of  tlie  feeling  that  ^ conterence  was  the  most  largely  appointment  as  one  of  the  judges  of  tk 
(jrand  Kapiils;  treasurer.  Henry  Lee,  tlie  1923  dinner  had  Ix-en  a  success.  attended  of  any  previous  ineeting  in  the  essay  contest  to  lie  conducted  by  the  V 

Simmons- Boarilman  Pnlilishing  Com-  _  history  of  the  paper  industry  and  in-  vertising  Club  of  Xew  York. 

pany.  Xew  York  ;  secretary  and  general  chided  not  only  producers,  foresters,  and  The  other  memix-rs  of  the  commi- 

tiianager.  Jesse  H.  Xeal ;  other  members  BRYANT  COMPLETES  SURVEY  otliers  interested  in  the  manufacture  of  aie  Dr.  John  fd.  Finley,  formerly  Cos 

of  e.xeciitive  committee:  Roger  W.  .\llen,  _  paiKT  and  paper  products,  but  al.so  those  misioner  of  Education  of  the  Stated 

Henry  (,.  Lord,  (  lay  C.  Cooper.  E.  R.  Should  Have  engaged  in  the  merchandising  branch  of  Xew  York ;  John  ('..  Jones,  vice-oresirf*- 

Shaw,  .Malcolm  Muir.  iT  1  c  f  Alexander  Hamilton  Institutrt 

Resolutions  were  adoiiteil  favoriiiL'  re-  5Z00  Month  Salary  delegates  were  on  hand  trom  all  parts  of  Str.-m  »;  nrr^ulpiit  R  H  Mfio..  ®.  r. 


Congress  Hotel  tiKlay.  elected  the  follow-  ing  will  Ik;  discussed.  ’  attended  the  convention  of  the 

ing  officers;  President.  Fritz  J.  Frank,  It  was  decided  to  hold  a  dinner  in  con-  -Miierican  Pulp  and  Paixr  ,\ssociatioii  in  Col.  Theodore  RiKise-velt.  .\ssis,j. 
Iron  .\ge:  vice-president.  John  X.  Xind.  nection  with  the  1924  convention  of  the  1(1.  Secretary  of  the  Xavy,  has  acemted  1& 

Jr..  Periodical  Fiihlishing  Company,  X.  P.  A.  lK.*caiise  of  the  feelitig  that  ^  conterence  was  the  most  largely  appointment  as  one  of  the  judges  of  tly 
(jrand  Rapiils;  treasurer.  Henry  Lee,  tlie  1923  dinner  had  Ix-en  a  success.  attended  of  any  previous  meeting  in  the  essay  contest  to  lx;  conducted  by  the  V 

Simmons- Boanlman  Pnlilishing  Com-  _  history  of  the  paper  industry  and  in-  vertising  Club  of  Xew  York. 

pany.  Xew  York  ;  secretary  and  general  chided  not  only  producers,  foresters,  and  The  other  memix-rs  of  the  commi- 

manager.  Jesse  H.  Xeal;  other  members  BRYANT  COMPLETES  SURVEY  otliers  interested  in  the  manufacture  of  aie  Dr.  John  fd.  Finley,  formerly  (V 

of  e.xeciitive  committee:  Roger  W.  .\llen,  _  paixT  and  paper  products,  but  al.so  those  misioner  of  Education  of  the  Stated 

Henry  (,.  Lord,  (  lay  C.  Cooper.  E.  R.  Should  Have  engaged  in  the  merchandising  branch  of  .\iw  York ;  John  (..  Jones,  vice-oresirf*- 

Shaw,  .Malcolm  Muir.  .,7o  .T  u  c  V  Alexander  Hamilton  Institutr W 

Resolutions  were  adopted  favoring  re-  Month  Salary  delegates  were  on  hand  trom  all  parts  of  Straus,  president,  R.  H.  Macy  &  Co  S 

vision  downward  of  present  zone  jxi.stal  Dropping  delin(|uent  subscribers,  rai'i-  States  and  Canada.  It  c.  Forlx's.  The  contest  is  opa » 

rates;  plwlging  the  a.'isociation  to  sup-  adxtTtisiiii;  rates,  the  placing  of  1  he  enect  ot  the  proposeo  i_ana(liau  students  of  the  univ'crsitics,  colleges  jw 

port  any  efforts  in  that  direction;  also  greater  emphasis  I'li  news  editorials,  and  embargo  on  piilpwixid  was  a  subject  schcxils,  the  first  prize  of  which  is  jtr- 

strongly  endorsing  and  offering  supivirt  dwoting  more  attention  to  informing  (oat  brought  up  considerable  discussion  p,  London  and  all  expenses  paid  dn?-- 

to  Secretary  Hoover  in  his  plan  iif  stan-  readers  than  to  trying  to  “put  things  meeting.  jlj,,  week's  session  of  the  .\ssociatcd .V. 

ilardization  and  simpliiication.  including  over.’’  arc  some  of  the  things  advocated  The  proixised  action  only  intensiiies  vertising  Clubs  of  the  World  conven;- 
instructions  to  renew  effort  to  jirosecute  f„r  the  country  editor  of  Xorth  Dakota  •'jv  problem  of  piilpwixid  shortage,'  j„  1974.  A  numlx'r  of  other  prizes - 

greater  standardization  among  business  Ju  a  survey  just  made  of  si.xty  country  secretary  (J.  M.  1  orter  of  the  associa-  also  offered  with  the  adilitional  wr 


Resolntions  were  adopted  favoring  re¬ 
vision  downward  of  present  zone  jxi.stal 
rates;  pleilging  the  association  to  sup¬ 
port  any  efforts  in  that  direction ;  also 
strongly  endorsing  and  offering  siipivirt 
to  Secretary  Hoover  in  his  plan  of  stan- 


Dropping  delin(|uei 


papers.  newspapers  in  that  state.  The  survey  stated  in  his  report.  We  are  not  „f  mcmlxTship  in  the  Junior  .\dyertisc 

.\lso  extending  appreciation  of  the  v.as  made  in  the  interest  of  Sigma  Delta  prepared  to  state  what  effect  this  Club, 

splendid  spirit  of  co-oixratioii  of  the  chi.  the  national  journalistic  frateriiitv  embargo  would  have  on  Canada's  forest  The  subjects  for  the  essavs  are- *(A 

American  Association  of  Advirtising  i,v  Otis  F.  Brvaiit,  of  the  Xapolcoii  problems.  It  is  our  belief,  however,  that  vertising  as  a  Business  Force  ” 

Agencies  and  pledging  the  A.  B.  P.  to  (X'.  J).)  Homestead,  a  former  student  ‘he  forest  problem  of  Ixith  Lnited  jlic  Best  .\dvertisenient  I  Eyw « 

continue  efforts  to  bring  alx.ut  improved  at  the  Cniversitv  of  Xorth  Dakota,  and  States  and  Canada  could,  in  a  large  mcas-  a„,|  whv?”  “Win  We  Buy  \dvei^ 

relations  between  Business  Papers  and  a  memixr  of  Sigma  Delta  Chi.  '  «re,  be  solved  by  adequate  tire  preven-  \rticles 'for  Our  Home''  “the 

.Advertising  .Agencies.  ‘T  imd  some  editors  putting  aside  onlv  ‘'ou-  After  this  comes  reasonable  forest  Advertising  on  Our  Daily  Lives" 

Pledging  the  association  to  co-operate  $100  a  month  as  salary  for  themselves  taxation,  some  form  of  pr.actical  forest  .All  essays  must  lx-  in  the'hands  oiih 

with  all  proix-r  efforts  to  decrease  tax-  jn  computing  the  cost  of  running  their  management  and  reforestation.”  committee  by  \ov  7  Full  Darticnk- 

ation  by  national,  state,  and  lixal  govern-  iffants.''  says  Mr.  Bryant.  “Xo  editor  A  more  optimistic  note,  however,  was  will  be  supplied  bv  the  .Advertisme  0* 
ments.  ...  should  allow  less  than  double  that  by  Henry  •  Stokes  of  The  awards  will  lx;  made  diirinv  tiv  u 


rictiging  me  association  to  co-operate  $100  a  month  as  salary  for  themselves  taxation,  some  lorm  01  pr.aciicat  torest  .All  essays  must  lx-  in  the  hands  oi ih  I 
with  all  pnijx-r  efforts  to  decrease  tax-  jn  computing  the  cost  of  running  their  management  and  reforestation.”  committee  by  \ov  7  Full  Darticnk-  • 

ation  by  national,  state,  and  hxal  govern-  iffants.''  says  Mr.  Bryant.  “Xo  editor  A  more  optimistic  note,  however,  was  will  be  supplied  bv  the  .Advertisme  0* 

should  allow  less  than  double  that  sounded  by  Henry  W.  Stokes  of  The  awards  will  I'x;  made  during  tht  (4 

Sense  of  convention  that  path  to  more  amount  for  his  .salary,  as  he  is  just  as  Philadelphia,  president  of  the  Xew  vertising  Exposition  which  Not  ! 

.satisfactory  conditions  is  to  lx;  found  only  much  entitleil  to  special  rate  of  pay  as  Haven  Pajx-r  Company,  and  chief  ex-  12  '  1^  -  ■  1 

through  hard  work.  the  other  professional  men.”  ecutive  of  the  .American  Paper  and  Pulp  .  _ 

Pledge  to  co-oix-rate  with  the  Secretary  The  use  of  editorial  and  news  columns  Association, 
of  War  in  his  work  in  organizing  the  in  the  interest  of  the  community  he  urges  “The  pajx-r  industry  is  entering  upon  JOURNAL  BOOMS  JACKSONVILII 

industrial  resources  of  the  government  as  the  logical  means  of  being  of  service  a  fall  season  which  should  be  marked  - 

for  service  in  tiiiK- of  need.  to  readers.  .At*  present  the  editorial  by  good  general  business."  said  Mr.  Gives  $1,000  To  Civic  Ad  Fund  WIm 

Extending  congratulations  to  H.  M.  columns  of  the  country  pajx'r  arc  of  little  Stokes.  “The  July  and  .August  pajier  Council  Refuses 

Swetland  for  his  notable  achievement  in  account  and  the  editors  rarely  write  edi-  production  was  alxivc  the  normal  for 

writing  and  compiling  immensely  valuable  torials  except  at  the  time  of  political  those  months,  even  though  the  high  rec-  When  the  city  councjl  of  Jacksonvik 
matter  contained  in  his  hook  “Industrial  battles,  the  survey  .shows.  The  useful-  ord  achieveil  last  year  for  those  months  Pla..  refused  (Xi  Oct.  15,  to  appropriatci 

Publishing”  (outgrowth  of  educational  ness  and  importance  of  the  country  pajx'r  was  not  equalled.  sum  of  $25.(KX)  for  advertising  the  dt; 

courses  of  the  past  two  years).  ran  lie  incrca.scd  greatly  by  regular  use  “Pro.sperous  conditions  prevail  gener-  in  other  parts  of  the  United  States.  6t 

.A  general  promotion  plan  as  outlined  of  the  editorial  column's  in  the  interest  ally,  and  there  is  every  reason  to  believe  Jacksonville  Journal  immediately  cafe 

in  a  3(>-pagc  handlxiok  for  Business  of  things  affecting  the  community,  it  that  we  will  share  in  the  prosperity  with  upon  the  citizens  of  the  city  to  raise  tht 

PaixTs,  prepared  by  the  copy  and  service  further  indicates.  other  basic  industries.’'  fund,  and  opened  the  subscriptions  *C 

committee,  was  referred  to  the  executive  _  Dr.  Raphael  Zon.  director  of  tlie  I-akc  a  $L(XX)  donation. 

committee.  States  Experiment  Station.  John  .Alex-  “Jacksonville  must  advertise  or  staj- 1 

This  elementary  treatise,  off  the  press  Aberdeen  Paper  Slashes  Rates  ander  of  the  Xekoosa-Ed wards  Paper  natc.  .Advertising  is  life  blood  to  a  cb  I 
tfxlay.  is  to  be  distributed  to  customers.  The  .Aberdeen  (  S.  1). )  American-  Company.  Port  Edwards,  Wis. ;  (leorgc  that  has  a  mind  to  grow!”  the  J(^|] 


through  salesmen.  .A  plan  was  proposed  Xews.  dailv  and  Siindav,  is  conducting  F-  Roberts,  vice-president  of  the  Xational  deckired  in  oix;ning  its  subscriptw 

and  accepted  for  ainalgamation  of  the  j|,j.  noteworthv  subscription  ^^ank  of  Xew  A  ork,  and  C  .  H.  campaign 

.National  Editorial  Conference  with  the  campaigns  ever  engaged  in'bv  a  western  Markham,  president  of  the  Illinois  John  H.  Perry  is  publisher  ot  m 

.Associated  Business  Papers,  details  to  be  '  The  campaign  lasts  thirty  days.  Central  Railroad,  were  among  the  paper.  .Alx;  Hurwitz  is  editor,  and  Frai 

arranged  hv  the  executive  committee.  t-i,,.  .'.-ire  hvpfl  fnr  either  inner  h’v  nnil  six'akers  at  the  various  sessions  of  the  Beddow  business  manager. 

The  convention  viewed  with  concern  it  $i'75  a  vear,  a^inst  the\trcwi<,nl  price  convention.  .  _ 

the  dangerous  situation  whereby  etnploy-  Hloth  papers,  bv  carrier,  are  of-  A  paper  exchange  was  opened  in 

ing  printers  are  passing  on  to  publisher  '{^j.  $7  50,  the  previous  rate  being  $6.  ‘''c  Pershing  Sipiare  huilding  in  Xew  Silk  Makers  Use  Sulphite  Pulp 


w  ith  profit  to  themselves  continued  and  in 
many  instances  uiiwarrantetl  advances  in 
labor  costs  in  the  printing  trades,  and  it 
demanded  representation  on  all  hoards 
and  conferences  dealing  with  cost  of  labor 
in  printing  trades. 

The  report  of  the  surplus  property  com¬ 
mittee  indicates  that  the  war  department 
has  liquidated  in  four  years  over  $2.i'(M).- 


ASKS  AN  AMERICAN  PUBUSHER  TO  HELP 
FINANCE  PULP  MILL 


Silk  Makers  Use  Sulphite  Pulp 

.A  new  element  is  steadily  breaking  is 
way  into  the  pulp  business,  and  is  (fc- 
tilled  to  have  in  the  future  an  influeo: 
on  the  price  of  newsprint,  namely,  ik 
growing  use  of  sulphite  pulp  in  the  na 
ufacture  of  artificial  silk.  This  matte 
was  discussed  at  length  in  a  paper  dt 
livered  before  Montreal  Paper  Club  b 


f^OOO  of  excess  war  materials  "  Con-  p^lTOR  &  PUBLISHE'R  has  received  facilities  with  a  very  cheap  water  freight  T.  J.  Stevenson,  president  of  the  Riorfe 
trih'iitiniy  ouhlishers  have  advanced  the  ^  following  letter  which  should  rate  to  Xew  York  or  .Atlantic  coast  Sales  Corporation.  Ltd.,  on  Oct,  16.  Mt 
rnsts  of  annroximatelv  ’*1.^000  and  the  I'rove  of  interest  to  all  publishers.  The  points.  There  is  also  a  large  supply  of  Stevenson  quoted  figures  to  show  that  tbt 
crnvprnment  has  snent  uD  to  October  1  tiame  and  address  of  the  writer  will  be  other  ptilpwood  which  can  be  purchased  manufacture  of  artificial  silk  in  EuW 
or  close  to  ‘k’fMKlOOO  for  furnished  to  those  interested  upon  appli-  from  the  farmers  and  small  jobbers  at  and  United  States  had  increased  some 3)' 
a^ertisine  durhig  he  fou^-vear  tx-ri.^  cation  to  the  managing  editor  of  Editor  not  over  $8  per  cord  delivered  at  the  ,,er  cent  since  pre-war  days.  A  faettrj 

6k  Pi  Bi.iSHER.  grinders.  ...  was  likelv  to  be  installed  in  Qnadaveo 

■  Oct.  L5.  1923.  I  have  prepared  figures  showing  the  shortlv  'backcH  bv  British  caoitaL  f 


Oct.  15.  1923.  I  have  prepared  figures  showing  the  .shortly,  'backed  by  British  capital  » 
AD  BUREAU  DINNER  IN  1924  To  Editor  &  Pubusher;  I  have  re-  cost  of  manufacturing  newsprint  paper  utilize  Canadian  sulphite  pulp  in® 

-  centlv  come  in  contact  here  with  an  op-  at  this  proposed  mill  which  show  that  it  manufacture  of  artificial  silk. 

n^rid^.  to  Rooeat  Function  portunity  for  the  establishment  of  a  can  be  produced  at  a  much  lower  figure  _ 

M  A  Ki  D  A  n  »•  newsprint  paper  manufacturing  plant  and  than  any  other  mill  now  operating.  These 

at  Next  A.  N.  f.  A.  Convention  taking  the  liberty  of  writing  to  ask  figures  have  been  checked  by  a  thoroughly  Eicape*  Hurt  in  Auto  Crwh 

.At  the  meeting  of  the  committee  of  if  you  can  put  me  in  touch  with  some  competent  paper  manufacturer  and  ap-  ,i,_  duett 

Publishers  in  charge  of  the  work  of  the  .American  publisher,  who  wishes  to  secure  proved  by  him.  . 


Escapes  Hurt  in  Auto  Crsik 


.At  the  meeting  of  the  committee  ot  it  you  can  put  me  m  touen  witn  some  couiix-ivni  impvi  ...m.uiasiuis*  m.u  a,,-  _ duett 

Publishers  in  charge  of  the  work  of  the  .American  publisher  who  wishes  to  secure  proved  by  him.  late  work^on  T  snecial  edto’of  * 

Bureau  of  .American  Xewspaper  Pub-  a  .supply  of  newsprint  paper  over  a  term  I  have  been  connected  with  the  paper 

Ushers  .Assixriation.  held  in  (Hiicago,  of  years  and  who  would  be  willing  to  manufacturing  business  since  1899  and  ^ite  Plains  (N  A.)  Uaiiy 

Tuesday  Oct  16  past  and  future  work  assist  to  some  extent  in  the  financing  of  can  furnish  references  as  to  my  respon-  Leon  Bai^ret.  advertising  man, 

.a,  dis™«.d.  Tte  s„ch  a  mill.  _  f  ility  and  ...urance  Ihal  the  pro^.ttion  m  nt  the  aug  m  .y  h_. 

objective  of  the  Bureau  is  a  fuller  and  The  property  I  refer  to  has  over  two  I  have  in  mind  is  sound  and  worthy  of  Barret  were  riding,  Oj, 

more  complete  understanding  of  news-  hundred  thousand  cords  of  pulpwood  careful  investigation.  If  you  can  render  fence.  Neither  ^as  hi^.  Tl^ 

paper  advertising  values  by  the  entire  which  can  be  delivered  to  the  grinders  for  me  any  assistance  I  would  most  sincerely  Ixlonging  to  Joseph  W.  : 

I«^r  aaverusing  va  ue  >  appreciate  your  help.  tion  ^  manager  of  the  Reporttr, 


The  director  of  the  Bureau,  William 


not  over  $6  per  cord,  ample  and  cheap  appreciate  your  help.  tion  rnai 

waterpower,  railroad  and  ocean  shipping  \"ery  truly,  P.vper  Mill.  wrecked. 


NEW  YORK  CIRCULATIONS-APRIL,  1919,  TO  OCTOBER,  1923 


-JOUKJW. 


Blue  Ribbon  Serial,  for  Sunday 
fone  rrlrase  a  Kerk) 

Blue  Ribbon  Serial,.  Week  day  f tix 
day,  u  ireefc^ 

Blue  Ribbon  Short  Slorie*— /rooi 
l.tM  irord,  dinrn. 

Well  Written  Tabloid  Short  Storie, 
of  IIW-OIIO  word, 

black  &  WHITE 

Strips 

The  Cump,  by  Sidney  Smith. 
Ga,oline  Alley  by  Frank  Kinf. 
Harold  Teen  by  Carl  F.H. 

Winnie  Hinkle  by  M.  W.  Rranner. 
Moon  Mullin,  by  Frank  If  illard. 
Smitty  by  If  niter  Brrndt. 

COMICS  IN  COLORS 

t  Chif«*o  Tribune  roniir«  offered  in 
an  8>paae  rotor  romir  serlion  either 
tabloid  or  full  >iie. 

THE  GIMPS 
By  Sidney  Smith 
GASOl.IXE  AIJeEY 
By  Frank  Kinit 
HAKOI.n  TEEN 
By  Carl  Ed 
WINNIE  HINKLE 
By  Branner 
SMITTY 
By  Bemdt 
TEENIE  WEENIES 
By  W.  M.  Donahey 
MOON  MILLINS 
By  Willard 
KITTY 

By  Mildred  Burleigh 


The  chart  is  from  Editor 
&  Publisher  for  October  6, 

1923  . .  . 

The  sky  rocket  at  your  right 
represents  the  circulation 
grtn^ih  of  The  Xexv  York 
Daily  Xezes,  ifhich  The  Chi¬ 
cago  Tribune  founded  four 
years  ago.  The  Daily  Xcu's 
ncni>  has  the  largest  week¬ 
day  m’erage  in  America  — 
and  this  hgure,  633,578,  in¬ 
cludes  the  low  period  of  the 
strike.  The  FE.4TURES 
used  in  The  Daily  News  are 
identical  zoith  those  in  The 
Chicago  Tribune,  its  parent 
paper — despite  their  zvide  di- 
zvrgence  in  age,  character 
and  make  up. 


GOOD  ETIQUETTE 

by  Ge/etl  Burgess 

W.  E.  HILL 
PAGE  OF  COMICS 


jlMJITiniS 


haitv 


Gravure  or  Blark  and  W'hiti 


CARTOONS 

John  T.  MrCtilrheon  (^arey  Orr 
Gaar  Williams 


BURNS  MANTLE 

Weekly  New  York  Theatre  Inetter 

THE  POTTERS 


‘How  Come?? 


GRAVEL  PIT  PUPS 


Raymond  Kelly 


The  treatment  of  news  and  the  selection  of  news  pictures  are  bound  to 
vary; — editorial  policy  is  the  playboy  of  the  management; — these  are 
the  factors  which  determine  selection  by  only  a  few  readers.  But 
FEATURES  are  the  dessert  to  a  meal  of  reality.  In  shrewd  coordination 
they  pile  up  circulation  from  the  “85%. ” 

Chicago  Tribune  features  meant  amazing  growth  and  swiftly  acquired 
leadership  to  The  New  York  Daily  News.  They  mean  leadership  where- 
ever  they  go, — they’re  the  features  that  amassed,  in  four  years,  the  largest 
weekday  average  in  America !  Dont  you  think  it  would  he  wise  to  phone 
or  wire  right  away  for  a  few  options? 


newspaper 


Daily  and  Sunday 

Men*»  Fashions.  Jf  omen's  Fashions, 
ff’oodf  and  If’aters,  Farm  and  Car¬ 
den,  tore  and  Beouly,  Cookery 
FtH/Mette,  Home  Harmonious,  tine 
•’  Type,  .Sports,  .Srieme  and  Em¬ 
broidery. 

LEASED  WIRE  Service 

Foreign  National — Local 

PACIFIC  &  ATLANTIC 
Photos 

Organised  by  The  Chicago  Tribune 
and  The  .Veic  I  ork  Doily  N’eics 
25  Park  Place,  New  Y'ork 


ine  v^nicago  iriDune 
Newspapers  Syndieate 

Tribune  Plant,  Chicago  25  Park  Place,  New  York 
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Editor  &  Publisher  for  October  20,  1923 


UNIFORM  AD  RATE  RECOMMENDED  TO 
MISSOURI  RURALS 


S.  Hubbard.  Members  of  the  associa-  NEW  HERALD  “M.  £,» 

tion  have  been  saved  at  least  $2,000  di-  _ _ 

rectly,  he  figured,  and  a  considerable  ^  c  j  ev*.  •  #_ 
amount  in  addition  from  the  reduced  Speed  Shifted  from  Sun — 

jobbing  rates  which  collective  buying  al-  Now  Executive  Editor 

most  immediately  brought  about.  Keats  Speed,  for  the  past  thr«  v« 

as  r«d  °  resolutions  were  adopted  ^^anaging  Sitor  of  the  New  YwkS 


Press  Association  Warned  Against  Fraudulent  Advertising 
and  Free  Space  Evil  At  57th  Annual  Meet  In  St.  Louis 
— A.  W.  Butler  Elected  President 


Now  Executive  Editor 


Keats  Speed,  for  the  past  three  yean 
managing  editor  of  the  New  York^^ 


That  the  Missouri  Press  Association  week  made  managing  editor  oi 


pledge  its  support  to  the  movement  to 
erect  a  Mark  Twain  Memorial  Park, 


A  SA  \V.  BUTLER,  editor  of  the  Al-  mentioned  that  one  of  their  large  St.  *”<1  'o  building  in  Missouri  of  a 
bany  (Mo.)  Capital,  was  elected  Louis  clients  took  the  stand  that  a  news-  home  for  children  by  the  Brotherhood  of 
president  of  the  Missouri  Press  Associa-  paper  publisher  who  ran  free  advertising,  American  Yeomen. 


tion,  Oct.  13,  in  the  closing  session  of  or  “puffs,”  was  not  as  much  to  be  de-  That  the  meinbers  of  the  association 
the  three-day  convention  of  that  body  at  pended  on  as  the  man  who  thought  his  examine  closely  into  the  ideas  constantly 
St.  Louis.  R.  E.  Stout,  managing  edi-  space  was  worth  something.  being  presented  in  regard  to  the  social 


St.  Louis.  R.  E.  Stout,  managing  edi-  space  was  worth  something, 
tor  of  the  Kansas  City  Star,  was  elected  Harry  W.  Riehl,  manager  of  the  Bet- 
vice-president.  ter  Business  Bureau  of  the  Advertising 

Other  officers  are:  recording  secretary,  Oub  of  St.  Louis,  made  a  short  talk  on 


Harry  W.  Riehl,  manager  of  the  Bet-  and  economic  reorganization  of  the 
ter  Business  Bureau  of  the  Advertising  country. 


Miss  Anna  Nolen,  Monroe  City  News;  _  _ 

treasurer,  Mrs.  F.  L.  Stufflebeam,  Boli-  ing.”  It  was  significant,  he  said,  that  be  placed  through  the  executive  secre- 
var  Herald ;  directors,  Dwight  H.  Brown  85  per  cent  of  the  funds  for  the  vigilance  tary  of  the  association,  so  that  the  reve- 
( retiring  president).  Poplar  Bluff  work  that  is  being  carried  on  throughout  nue  therefrom  might  be  received  by  the 


Hub  of  St.  Louis,  made  a  short  talk  on  That  the  association  endorse  the  Ben 
Guarding  Against  Fraudulent  Advertis-  Franklin  price  list,  and  that  new  orders 


American,  and  Harry  Denman,  Farm 
ington  News. 


the  country  is  contributed  by  the  adver-  association, 
tisers  themselves.  This  is  as  it  should 


This,  the  57th  annual  convention  of  be,  he  said,  for  this  work  is  only  an 
the  Missouri  Press  Association,  was  un-  insurance  against  the  deterioration  of  the 


_  Yofk 

fleraW,  succmH. 
•ng  Charles  M 
Lincoln,  who 
comes  executhi 
editor  of  At 
Herald.  With 
this  change,  Mr 
Speed  has  tht 
rather  unique  ex¬ 
perience  of  behi 
managing  e<W 
of  the  Herald 
the  second  tint 
Shortly  after  Mr 

Keats  S,EED 

chase  of  the  Her- 
aid,  he  be^ 
managing  editor  of  that  newspaper,  mi 


successful. 


Brown  great  force  of  advertising. 


said.  Beginning  with  the  opening  of  the  Too  much  free  service  is  given  need-  ly  over  two  disputed  ;»ints  in  the  cot-  Sun,  a  post  which  he  held  until  ffiis’wri 
convention  Thursday  morning,  Oct.  11,  lessly  by  the  average  country  newspaper,  tract  between  the  Publishers  Association  \ir_  Speed,  who  is  a  native  KenturW* 

.1 _ _  _ _ _ _ C  K..-  ...oe  cia  P  .1,=  nf  Npw  VorW  Pitv  atiH  Phntn.FntrravM-s  ’  l-  -j _ • 


Arbitrating  Engravers’  Contract  managing  editor  of  that  newspaper,  mi 
A  K-.  .•  -11  .  _  V  .  position  for  a  year  and  a  hjH 

Arbitration  proceedings  will  start  short-  before  becoming  managing  editor  of  dr 

furn  Hicrvtvfo/i  rw-\mfe  in  4-Via  o.  <«<i 


there  was  a  continuous  program  of  bus-  it  was  said  by  R.  Earl  Hodges  of  the  of  New  York  City  and  Photo-Engravers  after  finishing  his  education  at  the  Co. 
iness  or  entertainment,  until  the  ad-  Mokrane  Missourian,  who  spoke  on  Union  No.  1.  Both  sides  have  submitted  tral  University  of  Kentucky  and  Ae  Uni* 
journment  Saturday  noon.  Registrations  “Some  Overlooked  Sources  of  Revenue”  lists  of  suggested  arbitrators,  the  outside  versity  of  Virginia,  came  to  New  York 
numbered  259,  but  Secretary  J.  S.  Hub-  at  the  afternoon  session.  Charges  should  person  selected  to  sit  with  a  representa-  and  began  his  newspaper  career  as  are- 
bard  estimated  the  total  attendance  at  be  made,  he  said,  for  such  items  as  tive  of  the  publishers  and  of  the  union.  porter  in  18W.  He  was  later  a  dramatic 
approximately  300.  cards  of  thanks,  obituaries  and  notices  of  -  critic,  and  from  1907  to  1912  was  manat 


approximately  300. 


.\fter  the  registration  of  members  and  meetings.  The  first  two  are  seldom  of 
visitors  Thursday  morning,  the  conven-  interest  except  to  a  limited  circle,  he 


Woman  Will  Manage  Paper 


porter  in  1899.  He  was  later  a  dramatic 
critic,  and  from  1907  to  1912  was  tnaiuft 
ing"  editor  of  the  Evening  Journal.  Frot 
1912  to  1914  he  was  editor  of  the  Atlam 


tion  was  opened  by  President  Brown,  commented.  In  the  case  of  notices  of  Mrs.  J.  J.  Farriss,  whose  husband  died  Georgian,  and  on  returning  to  New  Yoii 


Addresses  of  welcome  were  given  for  meetings,  Mr.  Hodges  took  the  stand  last  week,  will  take  over  and  manage  the  was  managing  editor  of  the  New  Yon 

♦Vixi  /'ifvf  Qf  T  /Mite  Kv  A^ovrat-  T-T<»Tirv  tViaf  whpM  an  nra’aniratinn  maHp  an  aH-  Wicrli  T^raint  F*  ^  \r<s«rc  ranK_  T>vacc  10U.  fa-a  101A  U...  l _ 


the  city  of  St.  Louis  by  Mayor  Henry  that  when  an  organization  made  an  ad-  High  Point  (N.  C.)  News,  formerly  pub-  Press  from  1914  to  1916.  He  has  bice 

W.  Kiel,  for  the  Chamber  of  Commerce  mission  charge  it  took  on  the  character  lished  by  Mr.  Farriss.  She  will  also  associat^  with  Mr.  Munsey  since  the 

by  F.  W.  A.  Vesper,  president  of  that  of  a  commercial  institution,  and  should  manage  the  job  plant  in  connection  with 

body,  and  for  the  St.  Louis  Convention,  pay  for  any  publicity  given.  Extra  the  paper. 

Publicity  and  Tourist  Bureau  and  local  copies  of  the  paper— for  which  no  charge 

arrangements  committee,  by  Frank  P.  is  made  by  some  country  newspapers — 

Glass,  editor  of  the  St.  Louis  Star  and  are  sold  at  5  cents  a  piece  by  the  Mis- 

executive  chairman  of  the  arrangements  sourian.  A  revenue  of  from  $50  to 

committee.  President  Brown  responded  $100  a  year  from  the  sale  of  extra  papers  a  •»  »  « 

to  these  addresses  on  behalf  of  the  as-  alone  is  obtained,  Mr.  Hodges  said.  /V 

sociation.  “News  is  the  most  important  factor  in  IvAdLlVl^L  dJ 


“A  City  of  Childhood  and  How  the  holding  circulation,’’  it  was  said  by  Mack 
Press  Can  Help”  was  the  subject  of  an  Denman  of  the  Bunceton  Eagle  in  a  talk 


address  given  by  A.  N.  Farmer,  of  the  on  “How  to  Secure  Renewals  Promptly.” 
Brotherhood  of  American  Yeomen,  An  active  staff  of  correspondents  is  one 


A  Market  and  a  Medium 
for  National  Advertisers 


which  contemplates  the  establishment  in  of  the  surest  ways  to  hold  interest — and 
Missouri  of  such  a  “city”  in  which  or-  subscriptions— in  outlying  communities. 


phans  would  receive  something  near  to  he  said. 


the  care  and  instruction  that  is  given  in  Two  dollars  a  year — and  in_  advance — 


a  normal  home  life.  After  the  appoint-  should  be  the  lowest  subscription  rate 
ment  of  the  committees  on  resolutions,  of  any  rural  newspaper,  it  was  stated 


by-laws,  nominations,  necrology  and  au-  by  F.  E.  Scofield,_  who  made  a  short 
diting,  the  morning  meeting  was  ad-  talk  _  on  the  experiences  of  the  Edina 


joumed. 


Sentinel  in  charging  this  rate. 


Members  reassembled  shortly  after-  were  told  to  “write  for  home  interest ; 


ward  in  the  dining-room  of  the  Jeffer-  recognition  will  come  in  time,”  by  W.  D. 


son  Hotel  at  a  luncheon  given  the  asso-  Meng  of  the  Kansas  City  Journal  Post. 


ciation  by  the  Associated  Industries  of  The  advantages  of  selling  printing  ac- 


From  January  1  to  June  30,  1923,  national  adver¬ 
tisers  used  2,816,842  lines  of  display  in  the  four 
Cincinnati  newspapers,  exclusive  of  Sundays. 

Of  this,  2,280,222  lines  appeared  in  the  two  after¬ 
noon  papers  and  536,620  lines  in  the  two  morning 
dailies.  The  TIMES-STAR  carried  41.3%  of  the 
entire  lineage — almost  two  and  one-half  times  as 
much  as  the  two  morning  papers  combined. 


Missouri.  Here  they  were  addressed  by  cording  to  the  Ben  Franklin  price  list 
Frank  Rand,  president  of  the  Interna-  were  described  by  T.  E.  Dotter,  of  the 


tional  Shoe  Company;  Edward  F.  Gol-  Sullivan  News.  One  of  the  good  effects 
tra,  president  of  the  Mississippi  Valley  is  that  it  aids  advertising  by  demonstrat- 


Iron  Company,  and  C.  O.  Moshier,  sec-  ing  that  printing  is  really  worth  some- 
retary  of  the  American  Cotton  Exchange,  thing,  he  said. 


Why  Cincinnati  and 
Why  the  Times-Star? 


Dallas,  Tex. 


During  the  last  year,  $15,000  worth  of 


“The  problem  of  the  newspapers  and  news  print  has  been  bought  collectively 
of  industry  is  the  same.”  Mr.  Rand  said,  by  the  association,  it  was  mentioned  in 
“They  are  both  judged  by  the  standard  the  report  of  the  executive  secretary,  J. 
of  service.  You  are  devoted  to  educa¬ 


tional,  religious  and  political  develop¬ 
ment  of  the  state,  of  the  country  and  of 
humanity.  Industry  is  coming  along, 
trying  to  supply  the  necessities  of  life 
which  have  been  largely  created  by  the 
teachings  which  come  from  you.” 

Mr.  (joltra  explained  the  reasons  for 
his  belief  that  Missouri  is  a  coming  steel 
center.  Mr.  Moshier  told  of  the  co¬ 
operative  marketing  system  under  which, 
he  said,  75  percent  of  the  cotton  pro¬ 
duced  in  the  United  States  is  now  mar¬ 
keted. 

John  Ring,  Jr.,  of  the  John  Ring  Ad¬ 
vertising  Company,  St.  Louis,  in  his  talk 
on  “National  Advertising  and  Its  Rela¬ 
tion  to  the  Country  Newspaper,”  said 
that  a  uniform  rate,  based  on  circulation, 
would  do  a  great  deal  to  bring  new  busi¬ 
ness  to  the  small-town  and  country 
newspaper.  Detailed  facts  on  all  the  ter¬ 
ritories  throughout  the  state  should  be 
correlated  and  centered  where  the  na¬ 
tional  advertiser  could  have  access  to 
them  he  said.  As  illustrating  the  atti¬ 
tude  of  national  advertisers,  Mr.  Ring 


A  N  AVERAGE  NET 
PAID  daily  circulation 
of 


Not  primarily  because  Cinciimati  is  the  distributing 
center  for  one  of  the  most  populous,  rich  and  diversi¬ 
fied  manufacturing  and  agrictiltural  regions  of  the 
United  States,  but  because  it  is  the  home  of  more  than 
half  a  million  prosperous  American-bom  people  who 
have  unsurpassed  purchasing  power,  and  who  are  ac¬ 
customed  to  use  it  liberally  and  with  discrimination. 


239,580 


Not  so  much  because  the  TIMES-STAR  is  the  dis¬ 
tributing  medium  for  the  most  complete  and  up-to-the- 
minute  news  of  the  world,  the  best  edited,  best  printed 
and  most  readable  paper  of  this  region,  but  rather  be¬ 
cause  it  goes  daily  into  every  worth-while  home  in  the 
city,  and  is  the  buying  guide  for  every  member  of  the 
family. 


was  recorded  by  The  Balti¬ 
more  Sun  (Morning  and 
Evening)  for  September, 
1923. 


For  more  than  fifteen  years  advertisers,  local  as  well 
as  national,  have  proved  that  the  daily  selling  influence 
of  the  TIMES-S'TAR  is  greater  than  that  of  any  and 
all  other  newspapers  in  the  Cincinnati  District. 


Everything  in  Baltimore 
Revolves  Around 


ONCDlMn  UMES  SIM 


CHAKLBS  P.  TAFT,  Fublitht 


C.  H.  RBMBOLD,  Mtnmft 


Member  of  Audit  Bureau  of  Circulations 


Morning  Evening 


Mr.  Speed’s  successor  on  the  Sun  ba 
not  yet  been  determined  upon. 


When  the  Rotogravure  Section  of 

f  nrh  oltm^a 

arrives  in  the  home,  who  wants  it  first  ? 

Every  member  of  the  family 

WHY? 


It  tells  in  pictures  stories  of  the  news  and  of  men  and  women  in  the  public  eye. 
It  shows  people  and  things  as  they  are. 

It  speaks  a  language  both  young  and  old  understand. 

It  pleases  the  eye  while  it  imparts  information. 


WHO  READS  ITS  ADVERTISING  PAGES? 


Every  member  of  the  family. 


WHY? 

Articles  of  use  and  adornment  are  reproduced. 

The  latest  styles  and  usages  are  emphasized. 

There  is  told  at  a  glance  what  would  otherwise  require  hundreds  of  words  to  explain. 
Information  is  given  about  commercial,  social  and  scientific  progress. 


WHY  DOES  ALL  THIS  HELP  TO  SELL  GOODS  FOR  THE 
ADVERTISER? 


It  quadruples  his  audience. 

It  enables  him  to  display  his  wares  as  attractively  as  in  a  show  window. 

It  places  his  product  among  articles  of  popular  appeal. 

It  presents  his  sales  message  to  the  entire  family  circle  at  the  same  time. 


HOW  CAN  ALL  THIS  BE  PROVED? 

By  asking  any  regular  advertiser  in  the  Rotogravure-Picture  Section  of  The  New 
York  Times. 


WHERE  IS  THE  ROTOGRAVURE  SECTION  READ? 


In  every  state  of  the  United  States. 

In  2,107  of  the  3,065  coimties  of  the  United  States. 

In  8,000  cities,  towns  and  communities  of  the  United  States. 
In  all  United  States  Possessions. 

In  all  the  provinces  and  colonies  of  Canada. 

In  87  Foreign  Countries. 


HOW  MANY  PERSONS  PURCHASE  THE  SUNDAY  EDITION 
OF  THE  NEW  YORK  TIMES,  OF  WHICH  THE  ROTOGRA¬ 
VURE  SECTION  IS  A  PART? 

More  than  550,000,  each  representing  practically  a  different  family. 
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SIOUX  CITY  MINISTER 
LAUDS  CHURCH  ADS 


“Give  Real  Newt  and  You’ll  Gel 
Publicity,”  Says  Pastor  Who 
Raised  Membership  from 
459  to  1,120 


Those  who  still  doubt  the  efficacy  of 
diurch  advertising  will  1k‘  interested  in 
the  campaign  (»{  Kev.  Earl  Hoon,  pastor 
of  the  First  Methodist  Church  at  Sioux 
City,  la.,  wlto  raised  the  membership  of 
his  congregation  from  459  to  1,120 
through  advertising. 

In  a  recent  interview  Rev.  Mr.  Hoon 
told  of  his  advertising  in  this  manner ; 

_'‘Before  we  started  advertising  we  had 
459  members  in  our  church.  Today  we 
have  1,120  members.  Our  largest  morn¬ 
ing  congregation  then  was  122.  Now  the 
large  morning  congregation  lias  been 
1,500  plus.  Only  78  persons  u.sed  to  at¬ 
tend  our  evening  programs,  while  now  the 
average  evening  audiences  have  gone  over 
1,700  and  we  have  turned  more  than  one 
thousand  away  in  a  single  Sunday. 

“While  sermon  subjects  and  prayer 
meetings  may  not  be  news,  news  is  a  mat¬ 
ter  of  program  and  must  be  attractive. 

“There  is  no  greater  channel  of  service 
than  the  press.  More  people  are  touched 
by  it  than  by  any  other  agency.  It  is 
vitally  interesting  in  its  community  and 
eagerly  wants  everything  the  clerg>-man 
has  for  the  upbuilding  of  that  community. 
Personally  we  give  the  press  without  limit 
everything  we  have. 

“We  have  found  the  press  eager  for 
church  news.  Criticism  by  some  mem¬ 
bers  of  the  clergy  we  have  found  is  un¬ 
fair,  unsound  and  untrue.  We  will  take 
more  time  and  will  go  farther  granting 
requests  of  the  press  than  for  any  other 
institution  in  the  city. 

“The  press  wants  the  truth  and  will 
tell  the  truth  if  given  the  proper  in¬ 
formation.  It  is  not  necessary  to  preach 
to  the  galleries,  to  pull  off  stunts  and_  go 
into  the  spectacular  to  get  attention. 
Give  community  service,  something 
worthwhile.  Even  ordinary  things  can  be 
presented  in  new  clothes  until  they  be¬ 
come  new  and  news.  This  gives  wonder¬ 
ful  feature  material.  The  press  wants 
news.  Be  sure  what  you  offer  is  news 
and  you  will  get  the  publicity.” 

During  the  convention  of  the  Asso¬ 
ciated  Advertising  Gubs  of  the  World  at 
Atlantic  City  this  year  Rev.  Mr.  Hoon 
told  the  clubs’  members  how  he  had  made 
a  success  of  church  advertising. 


UTAH  PRESS  MEETS 


K.  S.  Carlton  Elected  President  for 
Coming  Year 

“It  is  not  necessary  to  take  the  side 
of  any  one  party,  but  to  keep  in  touch 
with  what  is  being  done  and  inform  the 
public  of  the  same  through  the  papers,” 
declared  W.  P.  Epperson,  president  of 
the  Utah  State  Press  .Association  at  the 
fall  convention  of  the  association  at  the 
Newhouse  Hotel,  Salt  Lake  City,  Oct. 


10.  President  Epperson  referred  to 
what  mcmljers  of  the  association  could 
do  in  the  matter  of  helping  to  elect  the 
proper  men  to  office  and  seeing  that  the 
interests  of  the  public  are  always  cared 
for.  He  urged  his  hearers  to  devote 
themselves  diligently  to  the  study  of  na¬ 
tional  affairs  so  that  thev  may  be  able 
to  act  intelligaitly  and  effectively. 

Governor  Chas.  R.  Mabey  drew  the 
attention  of  the  convention  to  the  im- 
p<irtance  of  the  editors  boosting  the 
scenic  attractions  of  the  .state. 

"The  campaign  now  being  waged  to 
aequaint  the  people  of  America  with 
the  wonderful  scenic  attractions  of  Utah 
will  not  be  entirely  effective  unless  citi¬ 
zens  of  the  state  are  themselves  appre¬ 
ciative  of  the  beauties  and  possibilities,” 
he  said. 

R.  T.  Porte,  president  of  the  Porte 
Publishing  Company,  publishers  and 
originators  of  the  Franklin  Price  List 
for  Printers,  gave  the  report  of  the  asso¬ 
ciation  for  the  past  year. 

■A  resolution  promising  hearty  support 
of  the  Utah  Public  Health  Association 
of  which  a  former  meml)er  of  the  asso¬ 
ciation  is  the  active  head,  was  carried 
unanimously.  It  was  also  agreed  to  hold 
the  next  annual  summer  outing  at  Pan- 
guitch  and  Bryce  Canyon  in  southern 
Utah,  and  to  hold  other  outings  at  noted 
beauty  spots  in  the  state. 

Karl  S.  Carlton,  publisher  of  the  Mil¬ 
ford  Beaver  County  News,  was  elected 
president  of  the  association  for  the  com¬ 
ing  year.  Other  officers  selected  were 
Dennis  Wood,  Nephi  Times-News,  first 
vice-president ;  W.  England,  manager  of 
the  Logan  Daily  Journal,  second  vice- 
president,  and  R.  T.  Porte,  secretary- 
treasurer  (re-elected). 


ADS  BOOM  HOSIERY  SALES 


Output  Leap*  in  Three  Years  to 

$12,000,000 

The  sales  of  Real  Silk  hosiery  have 
grown  in  three  years  to  $12.0(X),000  a 
year,  according  to  the  statement  of  J.  A. 
Goodman,  president  of  the  Real  Silk 
Hosiery  Mills,  Indianapolis,  Ind.  The 
company  has  used  newspaper  advertising 
in  many  city  centers,  as  well  as  national 
magazine  advertising. 

“Our  present  plan  of  selling  direct  to 
the  consumer,  from  ‘mill  to  millions,’ 
was  not  inaugurated  until  the  latter  part 
of  1920,  and  it  might  be  said  that  the 
real  beginning  of  the  Real  Silk  Hosiery 
Mills  dates  from  that  time,”  he  said  re¬ 
cently.  “The  plan  met  with  immediate 
success  and  it  .was  soon  necessary  to  in¬ 
crease  our  plant.  This  was  soon  out¬ 
grown  and  a  second  one  erected.*  We 
now  have  a  capacity  of  60,000  pairs  a  day. 

“We  are  one  of  the  largest  manufac¬ 
turers  of  silk  hosiery  in  the  United 
States.  Our  business  has  g^rown  from  a 
volume  of  $4,500,000  for  the  year  ending 
June  30,  1922,  to  the  present  rate  of  over 
$12,000,0(X)  per  annum.  The  demand  for 
our  hosiery  is  increasing  very  rapidly 
and  we  have  no  hesitation  in  saying  our 
volume  this  next  year  should  reach  $20,- 
000,000.” 

The  president  says  the  company  up 


Fm^mOMo 


J^ach 
att  Ohio 

YJ^vOsj^ip^s 


15,619,034  LINES 

(First  9  Months  of  1923) 

Exceeding  second  Ohio  newspaper 
by  over  1,500,000  lines. 

Exceeding  all  Columbus  news¬ 
papers  combined  by  2,510,520  lines. 

First  Columbus  newspaper  in 
circulation. 


Ohio's  Greatest  Home  DA.itjy’ 


to  now  is  continually  oversold  and  as 
yet  has  had  the  opportunity  ot  reaching 
but  a  part  of  the  country  with  salesmen 
w  ho  go  house  to  house. 


HOE  SIX  MONTHS  BEHIND 


Gradually  Filling  Orders  Under  Open 
Shop  Policy 

Better  production  under  open  shop 
conditions  than  under  union  control  was 
reix)rted  this  week  by  officials  of  R.  Hoe 
&  Co.,  manufacturers  of  printing  presses. 
New  York  City.  When  1,000  mechanics 
went  on  strike  in  August,  the  Hoe  con¬ 
cern,  after  nearly  two  months’  negotia¬ 
tions,  started  work,  employing  mechanics 
on  an  open  shop  basis. 

It  will  be  six  months,  however,  before 
the  Hoe  company  will  be  able  to  catch 
up  on  orders  delayed  by  the  strike,  ac¬ 
cording  to  officials.  .About  800  mechanics 
have  been  employed  to  take  the  place  of 
the  strikers,  on  a  48-hour  week  basis  in 
place  of  the  44-hour  week  which  formerly 
prevailed.  Rapid  progress  is  being  made 
towards  making  up  the  lost  time,  it  was 
stated  by  those  in  charge  of  reorganiza¬ 
tion. 


Denver  Papers  Aid  Bok  Plan 


“JIGGS”  TAKES  A  TUMBU 


Flung  from  Baltimore  Hearst  BuiUiai 
in  Ad  Stunt 


The  Hearst  papers  in  Baltimore  have 
adopted  novel  methods  of  advertis:™ 

their  comic  strips.  ™ 

Recently  they  made  up  a  number  of 
men  .md  women  in  costumes  to  renrpc«* 

“Jiggs’;  and  “Maggie”  in  the*^ 

Bringing  Lp  Father,’  “The  Xewlr 
Weds,”  and  other  characters  in 
strips,  put  them  in  automobiles  and 
paraded  them  through  the  downtown 

streets. 

.Another  stunt  which  attracted  sunt 
attention  was  the  throwing  of  an  effiirt 
of  “Jiggs”  from  the  top  of  the  Mai> 
land  Casualty  Tower  Building  at  an  hw 
previously  announced.  The  Maryland 
Casualty  Tower  was  bought  sometime 
ago  by  Hearst.  It  is  one  of  the  tallest 
of  the  downtown  office  buildings  in 
timore. 


.At  the  moment  announced  Maggie 
and  Jiggs  accompanied  by  a  muS- 
padded  policeman  appeared  on  the  tower 
Maggie  pursued  Jiggs  with  a  rolling 
pin  and  finally  Jiggs  was  thrown.  Crowds 
saw  him  fall  about  15  stories  to  the 
street. 


Co-operating  with  the  .American  peace 
award  committee,  in  whose  hands  rest 
the  $100,000  prize  peace  contest  conceived 
by  Edward  Bok.  the  Rocky  Mountain 
News  and  Denver  Times  will  publish  a 
digest  of  all  plans  offered  from  the 
Rocky  Mountain  Region  and  then  for¬ 
ward  the  plans  to  the  committee.  The 
newspaper  hopes  in  this  way  to  stimulate 
interest  in  the  contest  and  constructive 
thought  on  the  world  peace  situation. 


Kidnaper’s  Conviction  Upheld 

The  conviction  of  J.  B.  Cox,  former 
head  of  the  J.  B.  C.  Transportation  Co*  i 
pany,  of  .Akron,  Ohio,  on  a  charge  of 
kidnaping  Frank  .A.  Hoiles,  Allianm 
Ohio,  publisher,  with  intent  to  extot 
money,  was  upheld  by  the  District  Coot 
of  Appeals  recently.  Cox  had  been  sea-  i 
tenced  in  a  lower  court  to  serve  from  j 
seven  to  30  years  in  the  state  penitentiary.  i 


circulaHonfi^ures 
are  necessary^'*- 

linea^e  reports, too, 
are  essential 

the  territory  served 
by  a  medium  is  an. 
important  coimdeiat^ 


BUT  THERES  ONE 
m/IC  TO  REMEMBER 
ALWAYS  M  BUYINQ 
AOVtRTISiNO  SPACE 
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SrlOUIS  STAR 


National  Advt.tlsrng  Itcpresentative 

THE  S.  C.  BECKWI’ih  SPECIAL  AGENCY 

New  York  Chicago  i)etroit  St.  Louis  Kaiisa.s  CIO 
Atlanta  San  Francisco  Ix>s  Angeles 


Buffalo  the  Wonder  City  of  America 


Market  House  for  All 
Western  New  York 


Buffalo  is  the  food  distribution  center  for  the  eight  western  counties  of 
New  York  State,  serving  the  largest  area  and  second  largest  population 
within  the  state’s  borders,  nearly  a  million  people. 

Approximately  3,000  stores,  including 
groceries,  butcher  shops,  bakeries,  delicatessens, 
I  country  general  stores,  handle  this  huge 

^  distribution  selling  over  $45,000,000  worth  of 

The  Buffalo  Evening  News  plays  a  leu-ge  part  in  shaping  this  total.  Pene¬ 
trating  every  corner  of  this  broad  held,  the  News  creates  wide  acceptance  for 
the  many  products  displayed  in  its  columns.  It  reaches  four  out  of  every  five 
families  in  Buffalo  proper,  actually  83%  of  all  English  speaking  people,  as 
determined  by  a  recent  canvass,  and  an  equally  Wge  proportion  of  homes  in 
suburbs  and  country. 

The  News  influences  not  only  the  consumer,  but  because  of  its  prestige 
in  the  Buffalo  market,  the  dealer  as  well.  From  actuzd  experiences  with 
products  advertised  in  the  News,  the  Buffalo  dealer  knows  that  he  can  abso¬ 
lutely  rely  upon  the  sales  influence  of  the  News  unequeJled  coverage  in  his  ter¬ 
ritory. 

This  vast  circulation  advantage  together  with  loyal  dealer  confidence 
gives  advertisers  in  the  News  an  almost  perfect  advertising  combination. 


With  paid  Circulation  now  over  1 1 9,000  you  can 


Cover  the  Buffalo  Market  with  the 

Buffalo  Evening  News 

EDWARD  H.  BUTLER 


Editor  and  Publisher 


KELLY-SMITH  COMPANY,  National  Representatives 
Marbridge  Bldg.,  New  York,  N.  Y. 

Lytton  Bldg.,  Chicago,  Ill. 
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BEAVERBROOK  BUYS 
PALL  MALL  GAZETTE 

Merger  With  London  Evening  Stand¬ 
ard,  Plum  of  Hulton  Sale,  Ex¬ 
pected  to  Result  from 
New  Deal 

Addl’d  to  the  news  of  last  wci-k,  just 
confirmed,  that  the  Daily  Mail  Trust  of 
England  had  purchased  the  business  of 
E.  Hulton  &  Co.. 

Ltd.,  for  £6.000.- 
000.  came  word 
this  week  to  the 
effect  Lord 
Beaverbriwk  had 
acquired  the  Pall 
Mall  Gazette,  in¬ 
tending  to  merge 
it  with  the  Eve¬ 
ning  Standard, 
which  paiKT  he 
had  acquired  by 
virtue  of  the  for¬ 
mer  transaction, 
acting  in  con¬ 
junction  with 
Lord  Rothermere 

Hartley  .^spden,  C.  B.  E.,  J.  P..  a  di¬ 
rector  of  the  Pall  Mall  Gazette,  who  is 
now  in  New  York,  preparing  to  return  to 
London,  accepted  both  announcements  as 
“the  expected.’’  although  he  had  not  per¬ 
sonally  been  informed  of  the  transfer  of 
the  Gazette. 

“Lord  Beaverbrook  has  picked  the 
plum  of  the  Hulton  publications  in  ac¬ 
quiring  the  Evening  Standard,’’^  Mr. 
.^spden  told  a  representative  of  Editor 
&  Pi’BLiSHER.  “and  the  reported  merger 
with  the  Pall  Mall  Gazette  is  his  logical 


London  will  greatly  miss  the  Pall  Mall 
Gazette,  in  the  opinion  of  Mr.  Aspden. 

“It  was  a  fearless  and  independent 
newspaper,"  he  e.xplained,  “of  the  sort 
which  is  very  much  needed  today  in 
London. 

“Now,  with  imly  the  Star,  the  Daily 
Xew 

evening  field,  a  great  deal  of  the  talking 
will  be  done  by  Lord  Rothermere  and 
Lord  Beaverbrook. 

“Readers  will  particularly  miss  the 
Pall  Mall  Gazette's  high  literary  tone 


Employes  of  the  Daily  Jourrul  r 
pany.  Peoria.  HI.,  publishers  of 
Journal,  the  Transcript,  and  the 


notice  regarding  the  purchase  of  the  E. 

1  lulton  publications  : 

“The  Daily  Mail  Trust,  Ltd.,  has  ac-  journal,  me  i  ransenpt,  and  the  SiwH 
(piireil  the  business  of  E.  Hulton  &  Co.,  Journal-Transcript  collected  a  t™?** 
l  td.,  of  London  and  Manchester,  for  the  $16.66  for  the  fund  on  Oct  9  ***  ** 

s’um  of  £6,000,000.  The  papers  taken  over  To  date  the  fund  stands  • 

.uvv,  «1111  uiiij  lilt  OKU,  me  waiij  include  the  Evening  Standard,  Daily  i  j  i 

s,  and  the  Evening  Standard  -in  the  Sketch,  and  Sunday  Herald,  all  pub-  ^‘"'“o^'^dged . 

ing  field,  a  great  deal  of  the  talking  lisht'd  in  London,  and  the  Daily  Dispatch,  pj^^ia  J  on  rnaV  employes .  ^ 


Daily  Dispatch, 
Evening  Chronicle,  Sunday  Chronicle,  and 
Sunday  Empire  News,  all  published  in 
Manchester.  .^11  will  be  under  the  man¬ 
agement  of  the  Dailv  Mail  Trust,  Ltd., 


Total 


TVS: 

•  Kft 


1  ail  .Vidii  ua/.ciic  s  iiigii  iiicrary  rone  a^tintiii  ui  iiic  r.>aiiv  .uaii  hum,  uiu.,  TRANSCRIPT  PI  FAHC  t'tn, 
and  its  great  literary  associations,  created  except  the  Evening  Standard,  which  will  t-tAua  GUILTY 


by  such  men  as  I-ord  Morley,  \V.  T. 
Stead.  Lord  Milner,  and  Lord  Astor. 

“This  newspaper,  ‘written  by  gentle¬ 
men  for  gentlemen,’  was  started  in  186,S 
by  Frederick  Greenwood,  famous  jour¬ 
nalist.  It  acquired  its  greatest  fame 
under  the  editorship  of  Viscount  Morley 
and  VV.  T.  Stead. 

“Under  the  editorship  of  the  latter  ap¬ 
peared  the  famous  series  of  articles,  ‘The 
Maiden  Tribute  of  Modern  Babylon,’  in 
which  the  hidden  immoralities  of  London 
were  described. 

“This  series  created  a  great  sensation. 


be  controlled  by  Lord  Beaverbrook. 

“The  Daily  Mail  Trust  will  offer  to 
the  public  next  week  a  debenture  issue 
“^ecureil  on  these  proiierties  and  other 
assets,  the  issue  consisting  of  7  per  cent 
guaranteed  mortgage  debenture  stock  at 
W  pounds  sterling  per  cent.” 


JAPANESE  RELIEF  FUND 


Miisouri  School  of  JournalUm  Students 
Give  $71 


Refused  to  Print  Wage  CominitiMa 
Feared  Libel  Suits 

A  plea  of  guilty  was  entered  b*  *, 
Boston  Transcript  Oct.  11,  to  iconic 
made  against  it  for  refusing  to 
advertisement  of  the  Minimum  W» 
Commission.  The  reason  for  the  refc 
representatives  of  the  paper  stated, » 
a  fear  of  resulting  libel  suits. 

The  ad  referred  to  employers  whoW 
failed  to  comply  with  the  terms  of  | 
commission’s  decree.  In  court,  attane 


IIaRILF.Y  .^S1•DK^ 


.  _  Two  contributions  totaling  $87.66  re-  for  the  commission  contended  that  tket 

but  at  the  same  time  lost  the  newspaper  ceived  during  the  past  week  raised  the  made  it  mandatory  for  newspapers  In 
many  of  its  friends.  From  that  day  it  total  of  Editor  &  Plblisher’s  Japanese  cept  such  notices  for  publication. 

'  “ .  —1---  *<-_  1  .•  [Relief  Fund  to  the  sum  of  $4,528.14  A  ruling  on  the  constitutionaKtidt 

Students  of  the  University  of  Missouri  statute  cited  by  the  wage  commi^ii 
.School  of  Journalism,  in  response  to  an  be  sought  of  the  Supreme  Court 
appeal  from  Foster  B.  Hailey,  president 
of  the  journalism  student  body,  contrib¬ 
uted  a  total  of  $71  to  the  fund. 

“I  presented  the  case  to  the  student  No  agreement  has  been  reached  at 
IxKly  and  it  was  received  enthusiastically,’’  result  of  several  weeks  of  discusaiih 
Mr.  Hailey  wrote.  “The  enclosi-d  check  tween  the  New  York  Employing  ftiri 
will  testify  to  the  feeling  of  sympathy  .\ssociation  and  Typographical  UniaJi 
thev  have  for  those  friends  of  ours  across  6,  and  it  is  understood  that  the  caiil 
the  sea.”  be  referred  to  arbitration. 


has  never  again  taken  the  same  leading 
part  in  London  journalism. 

“L'nder  men  like  Lord  Milner,  Sir 
Douglas  Straight,  and  Mr.  Harry  Cust, 
however,  it  regained  a  good  deal  of  its 
political  influence. 

“Lord  Astor  experimented  with  the 
paper  a  few  years  and  then  turned  it  over 
to  Dird  Dalziel,  who  sold  it  to  Sir  John 
Ix-igh.  two  years  ago.” 

In  regard  to  the  sale  of  the  Hulton 
Publications,  Mr.  Aspden  declared  this 
had  lieen  in  the  process  of  negotiation  for 
some  time,  and  was  expected  in  London. 
Mr.  Aspden  has  bwn  in  the  United 


To  Arbitrate  New  York  Job  Sdi 


A  A  u  A  ^  States  and  Canada  on  a  pleasure  trip 

.\spden  characterized  as  ^’fortunate  ^  j-  Vis  thWd  visit  to 

the  merger,  since,  he  pointed  out,  it  he  declared  he  had  noticed 

a  big  improvement  in  the  newspapers,  es¬ 
pecially  in  display  advertisements. 

“It  tickled  me,”  he  said,  “to  notice  in 
the  Philadelphia  Bulletin  the  other  day 
six  columns  of  Help  Wanted  Ads.  That 
certainly  is  significant  of  the  good  trade 
conditions  in  this  country.  .\11  the  com¬ 
bined  newspapers  in  London  at  the 
present  time  don’t  show  more  than  two 
columns  a  day. 

“The  unemployment  situation  in  Eng¬ 
land  is  very  serious. 

“This  most  recent  concentration  of 
newspapers  will  throw  a  large  number 
of  newspaper  men  out  of  work.  It  will 
lie  difficult  for  the  other  newspaiK-rs  to 
absorb  them.” 

Mr.  .^spilen  has  interested  himself  in 
prohibition  during  his  visit  to  this 
country. 

‘‘Before  I  came  over  I  was  told  prohi¬ 
bition  was  a  failure  in  the  United 
States,’’  he  remarked.  “I  call  it  a  huge 
success.  Of  cour.se.  you  can’t  stop  biKit- 
legging  entirely,  but  I  believe  your  gov¬ 
ernment  has  done  very  well  indeed. 

“Prohibition.  I  firmly  believe,  is  going 
to  make  the  United  States  the  greatest 
countrv  in  the  world.” 


leaves  only  three  evening  newspapers  in 
the  London  evening  field,  but  declared, 
with  newspaper  conditions  such  as  they 
are  at  present  in  Great  Britain,  that  it  is 
quite  possible  Lord  Rothermere  may  close 
down  some  of  his  weaker  journals,  creat¬ 
ing  further  concentration. 

“I  have  known  that  Lord  Beaverbrook 
for  the  past  year  was  negotiating  for 
both  the  Evening  Standard  and  the  Pall 
Mall  Gazette. 

“The  two  newspapers  are  very  similar 
in  appearance  and  make-up. 

“Before  being  acquired  by  its  last 
owner.  Sir  John  lA*igh,  the  Pall  Mall 
Gazette  showed  very  little  enterprise,  and 
continually  struggled  along  at  a  loss. 

“Even  under  the  ownership  of  Sir  John 
Leigh  it  never  paid,  but  was  rapidly  ap¬ 
proaching  the  paying  point. 

“The  largest  share  of  the  Pall  Mall 
Gazette  circulation  of  100.000  will  un¬ 
doubtedly  be  added  to  the  400,000  of  the 
Evening  .Standard  by  reason  of  the  mer¬ 
ger. 

“The  two  newspapers  have  long  been, 
known  as  the  journals  of  the  upper 
classes.  Before  the  war  they  were  sold 
at  a  penny,  in  comparison  with  other 
newspapers,  which  brought  only  a  half¬ 
penny.  High  prices  forced  the  latter  up. 
and  iKople  who  formerly  Ixiught  the  half¬ 
penny  papers  began  to  buy  the  Evening 
Standard  and  the  Pall  Mall  Gazette, 
chieflv  the  former.” 


Bufiness  Section  of  Denver — State  Capitol  Bulldinf  in  the  diatanoe. 


DENVER 


LONDON  MAIL  ISSUES  BONDS 

(By  Sfccial  Cable  la  Kditor  &  J’i'blishkx  ) 
London,  Oct.  15.— The  Daily  Mail  pro¬ 
prietary  today  issued  the  following  official 
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CeAmOQDVouNG 


KI  Mundo,  Mexico  City.  Mexico, 
is  the  new  paper  this  week. 


Furnished  full  page  matrices,  black  alone,  black 
and  red,,  and  black  and  three  colors;  or,  as 
part  of  a  printed  comic  .section. 

HERALD-SUN  SYNDICATE,  280  B’way,  New  York  City 


The  market,  financial  and 
automotive  center  of  the 
Rocky  Mountain  West; 
the  hub  for  the  West’s  supply  and  demand.  .X  city  that 
should  be  placed  high  on  the  list  of  every  big  campaign. 
THE  ROCKY  MOL’NT.AIN  NEWS  (every  morning)  and 

THE  DENVER  TIMES 
(every  evening  except 
Sun.)  sold  in  combination, 
are  the  logical  papers  with 
which  to  reach  Denver 
buyers  because  they  hold 
the  confidence  of  the 
people. 

Repr€sentativ9M 
VERREE  A  CONKLIN.  INC 
300  Madison  Avenue,  New  York  City 
Stegcr  Building,  Chicago,  Ill. 
Free  Press  Building,  Detroit.  Nick 

R.  J.  BIDWELL  CO. 

742  Market  St..  San  Francisco.  Cal. 
Times  Building.  Lot  Angeles,  Cal. 


OilCAdOlVENmGPOST 

Indianapolis  5tar 

toisviiiE  Hekaid 

ROOOfMOUNTAlN>toC 
I^nverTJmes 
Muncie  Star 

TERBEHAUTESma 


Civic  Center,  Denver,  from  State  Capitol  Building.  Open  air  Greek  Theatir 
on  left;  Public  Library  at  right. 
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in  jndianapolis 


THIRTY-EIGHT  thousand  breakfast  tables  in  the  Hoosier  capitol  support  the  Indianapolis  Star  every  day 
in  six,  and  seventy  thousand  on  the  seventh.  Silent  salesmen  on  every  street  car  and  on  all  prominent  comers 
in  the  residential  zones  aid  the  newsboys  in  putting  steam  behind  the  day’s  start  for  thirteen  thousand  business 
men  and  women.  Fifty  thousand  folks  in  the  rich  buying  radius  of  Indianapolis  start  their  week-day  with  the  Star, 
and  fifty-five  thousand  their  Sunday.  Indiana  is  improving  unmistakably  as  morning  newspaper  territory. 


The  Shaffer  Group 

Indianapolis  Star 
Chicago  Evening  Post 
Louisville  Herald 
Rocky  Mountain  News 
Denver  Times 
Muncie  Star 
Terre  Haute  Star 

^ality  Publications 


Space  Buyers 
Get  These  Fac^! 

A  space  buyer,  who  wanted  to  know  the  state  news¬ 
paper  situation,  is  just  completing  an  examination 
of  the  field  that  has  unearthed  some  startling  fads. 
We  will  be  at  liberty,  soon,  to  publish  these  fads  in 
convenient  form.  All  space  buyers,  who  wish  to  get 
a  level-headed  view  of  Indiana  conditions,  are  in¬ 
vited  to  apply  now  for  copies  of  this  report.  Write 


Covering  Indiana 

MUNCIE  STAR 

Daily  23,800  1^ 
Sunday  15,700 
TERRE  HAUTE  STAR 

DaUy  25,113  fTI 
Sunday  24,345 
INDIANAPOLIS  STAR 

Daily  101,000  fTl 
Sunday  125.000  L_J 
Close  To  The  Hoosier  Heart 


The  Indianapolis  Star 

KELLY-SMITH  COMPANY )  -  I  R.  J.  BIDWELL  COMPANY 

Marforidge  Bldg.,  New  York  C  FOREIGN  REPRESENTATIVES  ^  742  Market  St.,  San  Francisco 

Lytton  Bldg.,  Chicago  )  (.  Times  Bldg.,  Los  Angeles 
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R.  R.  GOVIN  NOW  HEADS 
COMMERCE  JOURNAL 

Appointed  President  and  General  Man¬ 
ager  Succeding  W.  C.  Reick, 
Retired — Dodswortb 
AUo  Leaves 

At  a  meeting  oi  the  directors  of  the 
Xew  York  Journal  of  Commerce,  Oct 
18.  K.  R.  Govin  was  elected  president  and 
general  manager,  succeeding  William  C. 
Reick,  who  resigne<l. 

Mr.  Govin.  questioned  by  a  representa¬ 
tive  of  Kiutor  &  I’l  BLisHER.  declared 
there  was  no  change  of  ownership  of  the 
new>paiK-r. 

John  W.  I)<Klsworth.  who  has  been  as- 
.sociated  with  the  Journal  of  Commerce 
for  48  years,  also  resigned.  There  will 
l>e  no  other  clianges  in  the  staff,  Mr. 
Govin  said,  and  the  general  policies  of 
the  newspaper  will  remain  the  same.  Mr. 
t  iovin  Ilians  to  take  active  charge. 

Besides  his  new  connection  with  the 
lournal  of  Commerce,  Mr.  Govin  also 
iias  an  interest  in  the  Wilkes-Barre 
(Pa.)  Telegram,  the  Klmira  fX.  \.) 
Telegram  and  .\dvertiser,  and  is  manag¬ 
ing  director  of  three  newspaixrs  in  Ha¬ 
vana.  La  Prensa,  El  Mnndo,  and  the 
Post,  an  .American  newspaper. 

Mr.  Reick  could  not  he  reached  per¬ 
sonally,  hut  at  his  oflice  it  was  .said  he 
was  planning  a  trip  abroad  for  Complete 
rest  and  change.  He  has  no  other  news¬ 
paper  position  in  view,  it  was  said. 

On  Decemlier  26.  1922.  he  was  taken 
sick,  and  has  not  been  very  well  since, 
spending  much  of  his  time  in  Bermuda 
and  .\tlantic  City  recuiH'rating. 

.•\t  one  time  Mr.  Reick  was  editor  of 
the  Paris  ami  London  editions  of  the 
Xew  York  Herald.  Returning  to  this 
country  he  became  city  editor  of  the  Her¬ 
ald.  Later  he  was  associated  in  the  man¬ 
agement  of  the  Xew  York  1  imes  and  the 
Philadelphia  Public  Ledger. 

In  1911  he  purchased  the  Xew  York 
Sun.  relinquishing  that  newspaper  in 
1916,  when  he  became  president  of  the 
Journal  of  Commerce. 

H.  Parker  Willis  is  editor  of  the  Jour¬ 
nal  of  Commerce;  .Arthur  McCausland. 
vice-president ;  A.  W.  Dixisworth,  treas¬ 
urer,  and  E.  Griffiths,  secretary. 

A.  A.  C.  W.  STRESSES  THE  “W” 

Internationalization  of  Program  Planned 
By  National  Commission 

Chicago,  October  19. — Following  the 
suggestion  of  Harry  Tipper,  chairman  of 
the  program  committee  of  the  Associated 
Advertising  Clubs  of  the  World  for  the 
1924  London  convention,  the  Xational 
Commission,  meeting  here  today,  is  con¬ 
sidering  internationalization  of  the  de¬ 
partmental  sessions,  with  a  view  towards 
making  the  organization  function  in  a 
bigger  way  than  heretofore. 

Tipper  pointed  out  some  departments 
have  international  organizations  and  ad¬ 


vised  that  all  departmental  programs  be 
made  similarly  comprehensive. 

Attendance  at  tlie  meeting  was  the 
largest  in  the  history  of  the  reorganized 
body.  W .  Frank  McClure  presided. 

The  insurance  interests  of  tlie  country 
applied  for  membership  on  the  commis¬ 
sion  as  a  departmental.  It  was  also  stated 
that  the  organization  of  the  classified  ad¬ 
vertising  managers  is  seeking  an  inde¬ 
pendent  status  on  the  commission. 

ELWELL  APPEAL  DISMISSED 

Supreme  Court  Claims  No  Jurisdiction 
in  Famous  Contempt  Case 

The  L'nited  States  Supreme  Court  on 
Oct.  15  dismissed  for  lack  of  jurisdiction 
an  appeal  from  Hector  H.  Elwell,  former 
editor  of  tlie  CTiicago  American  from  a 
conviction  of  contempt  of  court  relative 
to  his  refusal  to  divulge  the  method  by 
which  he  obtained  and  published  proceed¬ 
ings  before  a  Chicago  Federal  grand  jurv 
in  1919. 

In  substance,  however,  the  Supreme 
Court  dismissal  means  that  an  editor  con¬ 
victed  on  such  a  charge  c^n  be  held  in 
jail  until  he  has  absolved  himself  by 
apiK-aring  Ix-fore  the  grand  jury  whose 
proceedings  he  disclosed. 

Rafter’s  $200,000  Award  Upheld 

.\  $2(X).0(X)  verdict  granted  William  A. 
Rafter,  sporting  editor  of  the  Brooklyn 
Standard  Cnion  by  the  Supreme  Court 
again.st  the  Richard  K.  Fo.x  Publishing 
Company,  was  affirmed  by  the  Apjiellate 
Division,  Oct.  11.  Rafter  claimed  he  had 
been  given  a  life  contract  by  Richard  K. 
Fox.  publisher  of  the  Police  Gazette,  to 
instill  new  life  into  that  publication. 
.\fter  he  had  performed  his  work  satis¬ 
factorily  and  had  made  large  circulation 
gains  for  the  magazine,  he  was  dis¬ 
charged.  whereuiKin  he  sued  for  $6(X),0()0 
damages.  .\  $2()0.00()  verdict  was  re¬ 
turned.  The  company  fought  his  claim 
on  the  ground  that  b'ox  and  not  the  cor¬ 
poration  had  made  the  contract,  and  that 
undue  influence  was  used  on  the  83-ycar- 
old  publisher.  The  court  pointed  out  that 
P'ox  himself  was  the  corporation,  and  up¬ 
held  the  award. 

Gets  2^^ -Year  Assignment 

Carl  T.  Robertson,  for  many  years  edi¬ 
torial  writer  for  the  Cleveland  Plain 
Dealer  and  widely  known  as  a  naturalist, 
has  received  the  prize  assignment  from 
his  employers.  About  Oct.  16  a  three- 
masted  vessel,  100  feet  in  length,  will 
leave  Xew  London,  Conn.,  for  a  two  and 
a  half  years’  cruise,  venturing  2,000  miles 
into  the  South  Atlantic  in  search  of  flora 
and  fauna  that  will  give  the  Cleveland 
Museum  of  Xatural  History  unique 
specimens.  The  expedition  is  being 
financed  by  Dudley  Blossom,  a  wealthy 
Clevelander.  As  naturalist  and  reporter, 
Mr.  Robertson  will  make  the  trip,  but  it 
is  not  likely  much  copy  will  reach  his 
paper  for  several  months.  Mrs.  Robert¬ 
son  and  their  little  son  will  live  in  Xew 
York  while  Mr.  Robertson  is  away. 


ST.  JOHN,  N.  B..  SHAKE-UP 

Retrenchment  Take*  Seven  Men,  In¬ 
cluding  a  City  Editor 

Following  a  meeting  of  the  board  of 
directors  of  the  Xew  Brun.swick  Publish¬ 
ing  Company,  owning  the  St.  John  (X. 
B.)  Telegraph-Journal,  a  morning  daily, 
and  the  Evening  Times,  an  afternoon 
daily,  orders  were  issued  for  a  general 
shake-up.  The  news  and  editorial  depart¬ 
ment  in  each  of  the  papers  was  virtually- 
torn  to  shreds.  On  the  Telegraph-Jour¬ 
nal,  the  city  editor,  B.  S.  Robb,  and  three 
memliers  of  the  reportorial  staff  were  re¬ 
leased.  and  three  of  the  menilicrs  of  the 
reportorial  staff  of  the  Evening  Times 
received  summary  releases,  all  to  take 
effect  on  the  day  issued.  Five  memlx,‘rs 
of  the  mechanical  force  of  each  pajier 
were  also  sclieduled  to  leave  the  employ 
of  the  company.  Other  dismissals  are 
said  to  lie  in  the  offing. 

The  reason  for  the  whole.sale  dismis¬ 


sals  is  a  policy  of  retrenchment 
will  affect  all  departments. 

Double  Rule  Seve*  kUt, 

The  single  rule  on  the  ton  of  th. 
which  has  been  part  of  the  tradiS^ 
mechanical  practice  of  the  New  ^ 
World,  was  changed  recently  and  S 
double  hairline  rule  is  now  being  nJ 
This  innovation  was  brought  ahnm  i! 
John  F.  Bresnahan,  business^ 
Bresnahan  had  long  lieen  trying 
why  mats  were  consistently  bre^ina* 
considerable  expense  to  the  Worid  ii 
first  experimented  with  a  larger  po- 
rule,  with  its  firmer  edge,  but  whh 
better  results.  W  hen  the  double  ruler 
suhstituted,  the  breaks  stopped.  ' 

Intertype  Southern  Branch  Mora 

The  Southern  Branch  of  the  Intern-. 
CorjRiration  has  lieen  moved  from  V 
Madison  avenue  to  larger  and  btfe 
quarters  on  the  second  floor  of  the  It. 
Call  building,  77  McCall  street,  Mem--. 
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A  British  Organization 
with  Personalities 


The  advertising  of  some  of  the  best-sell¬ 
ing  proprietory  articles  in  the  land  keeps 
us  in  closest  contact  with  British  mar¬ 
keting  conditions. 

Our  organization  deals  with  every  phase  of 
advertising — advertising  from  A  to  Z — but 
extensive  as  it  is,  we  never  regard  it  as  com¬ 
plete.  Scarcely  a  month  passes  without 
adding  to  its  personnel  and  enlarging  the  field 
of  its  activities.  * 

That  perfecting-enlarging  process  has  been  go¬ 
ing  on  for  a  quarter  of  a  century,  and  has 
placed  us  in  the  forefront  of  British  Advertis¬ 
ing  Agencies. 

Convinced  of  this  necessity  for  constant  growth 
of  organization,  we  have  always  endeavoured 
to  put  the  livest  personalities  at  the  head  of 
each  department  and  of  each  section  of  a  de¬ 
partment.  Thus  there  is  organization  and 
personality— a  rare  and  valuable  thing. 

At  this  moment  our  Managing  Directors,  Mr. 
H.  G.  Saward  and  Miss  E.  M.  Woodyard,  are 
in  the  United  States,  meeting  old  friends,  mak¬ 
ing  new  ones,  learning  from  you  about  condi¬ 
tions  in  the  United  States,  and  willing  to  tell 
you  about  present  conditions  in  Britain.  They 
will  be  glad  to  meet  any  executives  who  care 
to  write  them  at  the  offices  of  The  Printers’ 
Ink  Publishing  Company,  185  Madison  Avenue, 
New  York  City. 


SAWARD,  BAKER  &  CO.,  Ltd. 

Advertising  from  A  to  Z. 
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I.  INDIANAPOLIS- TAe  City  of  "Just  Folks” 


DOW'S  alxmt  furty  miles  southeast  of  By  HARRY  R.  DRUMMOND  Perhaps  the  most  striking  thing  is  the 

I  i"  r.an.ilU  is  the  exact  center  of  ^  „  pronounced  Americanism  of  the  place, 

mlianarx)!  s  1  States  Georgia  dianaix.hs  is  a  “farmers  headquarters.  ,he  streets  the  crowds  do  not  jostle— 

population  tt'KL  /  street.  -Maryland  street.  Virginia  avenue,  .-Mid  it  is  a  fact  that  the  crops  raised  thev  are  g.xid  iiatured  and  unostenta- 

Li  ulltion^center  o^  Kentucky  avenue.  Illinois  street.  Pennsyl-  within  100  miles  ot  Jndianapohs  are  tiously  courteous.  The  men  are  smart 

mcfcia  i\,f  -1  state  where  street  and  Delaware  street,  close  to  valued  at  more  than  5‘HXM >00.01  H),  which  looking;  as  to  dress,  but  conservative — 

Iking  tne  capuai  .  .  ,  .  or  radiating  from  the  monument,  are  is  enough  money  to  make  a  resixinsive  ^,ood  clothes  without  freakishness.  And 

'*1,*  tr  renter  of'  ’liidiaiia  and  be-  no"'-  market— but  in  addition  to  this— as  a  side  women,  even  the  flappers,  affect  a 

the  P’’"]",.  '  railwavs  inter-  '".k’  department  stores  line,  so  to  speak.  liKlianapolis  is  the  nuxlesty  that  is  good  to  see. 

cause  o  •  ‘  i  hiL>hwavs  "that  make  ludiunaixilis.  selling  collectively  lie--  home  ot  1.215  manufacturing  concerns,  \ot  that  thev  mince  along  with  down- 

urtansan  im  mnil  g  .  twee  $41.(Hl0.()()0  and  S42.tJ(XM)00  worth  ot  priKliiciiig  more  than  tGO  distinct  articles,  ca.st  eyes— for 'they  do  not.  They  look 

Indiana^'  s  center  of  the  state.  aiimially.  necessitates  an  investment  ot  you  .siiuare  in  the  eye — but  apparently 

-  leasts  of  Irivinsr  the  highest  Block’s  is  the  largest,  comparing  with  J‘_20,_-s0.000,  employs  :)6.0(X)  more  or  less  w  ith  the  mental  thought  “I'm  decent  .and 
Indiana  Ix-a-s  s  ot  ‘  ‘  Wanamaker’s  in  Xew  York  in  style  of  skilled  workmen  and  pr.xluces  $425,250,-  yo„  are  too.” 

per  "‘j  t^he'V'nion  and  Indian-  -^yres  is  on  the  order  of  .Altmans  ()(K)  worth  of  merchandi-se  annually,  said  They  wear  good  looking  clothes,  but 

f  '  a'lm^ti  Ir  that  Coltimhiis  O  has  — C"n-servative.  but.— well,  you  know—  merchandise  going  to  the  four  corners  of  not  e.xtreme  styles.  They  keep  their 

W  T  his  resix?^^^^  r  .  arnts  covered  on  the  street,  and  unblush- 

I  r>f  all  1-irire  cities  in  Dcrcciitage  asson  s  is  third  in  volume  of  sales.  Meat  and  other  packing  house  pt'xl-  ingly  go  liare  faced — that  is.  without  the 
skoikI  of  all  P  „  1^.  and  is  aliout  like  .McCrecry’s.  The  -New  nets  produced  in  Indianapolis  total  $131.-  stage  make-up  with  a  high  polish  which 

of  name  Ixirn  whites,  the  pcrcentagt  be  order-i>.pu-  4(X).(K)(»  each  year;  ^.(XW.fXX)  worth  of  Js  so  universal  in  many  places. 


you  are  too. 

They  wear  good  looking  clothes,  but 


her  iKiat  in  this  resixct.  claims  to  be  ‘lu.ie  me  miiig  a.ier  an. 
ner  i  J;-;..-  Wassons  is  third  m  volume  of  sales, 

s«oik1  of  all  and  is  aliout  like  .McCrecry’s.  The  -Xew 

of  native  lx.rn  whites,  the  percentage  be-  order-popu- 


“’?'ir^.i??rn-.„„l-.tinn  /S'/,  -ire  natives  '»>■  Priced.  '  Goldstein’s  is  high  grade  automobiles— Marmon  Stutz,  Kestaurant  life  in "  Indianapolis  is 

T  them  having  H«1  K<>thenberg’s-lots  of  “sales”  H.  C,  S.  Cole.  Duesenterg.  .National  largely  confined  to  transients,  as  the  na- 


of  Indiana,  many  of  them  having  tried 
it  elsewhere  and  returned  to  Hoosierdom, 
firmly  convinced  that,  short  of  Heaven, 
Indianapolis  cannot  be  e.xcelled  as  a 
place  to  live,  and  it  is  hinted  that  not  a 
few  prefer  staying  right  in  Indianapolis 
rather  than  taking  a  chance  on  Heaven 
itself. 

The  thing  that  strikes  the  outsider,  as 
he  watches  the  crowds  along  Washing¬ 
ton  street,  or  Illinois  street,  or  Pennsyl- 


and  whoop  ’em  up  stuff — catches  the  Premier  and  Monroe  cars,  are  produced  tives  seem  to  entertain  in  their  own 

“price”  customers  and  tho.se  who  “shop”  annually  ;  $12.tXX),(X30  worth  of  publish-  homes.  This  is  due,  perhaps  to  the  fact 

from  store  to  store  for  “bargains.”  Be-  ing  and  printing  are  turnecl  out  of  In-  that  they  have  real  homes  of  their  own, 

sides  these  there  are  the  Fair  and  the  dianapolis  each  year,  and  some  of  the  and  Indiana  women,  of  all  ages,  know 

Star  stores.  liooks  published  are  written  by  authors  mighty  well  how  to  cook. 

Outside  these  seven  stores  there  are  who  are  :x>t  Hoosiers.  Religious  life  in  Indianapolis  is  repre- 

some  4.3(X>  retail  stores  in  Indianapolis,  Writing  on  the  subject  of  authors :  sented  by  233  churches  of  various  de- 
many  of  them  decidedly  pretentious.  many  years  ago  George  .\de,  in  writing  nominations  and  they  are  all  attended 

While  Indianapolis  is  twenty-first  in  of  Indiana,  said  that  some  mighty  bright  regularly,  too. 

population,  it  is  thirteenth  in  volume  of  men  came  from  Indiana  and  the  brighter  "phe  real  upper  ten  of  Indianapolis, 


The  real  upper  ten  of  Indianapolis, 


s\reer*^is  that*  mo'st'^  oMhe  *^^ople  business  among  the  cities  of  the  United  they  were  the  quicker  they  came— and  when  they  give  i>arties  too  large  for  their 


seem  to  lx-  oversi/.eil. 

Not  too  fat,  but  great  big,  full  grown, 
com  fed  folks  who  live  to  eat,  rather 
than  cat  to  live.  (")nc  thinks  of  them  as 
“folks”  rather  than  people.  They  look — 
well,  they  look  as  though  they  h.ad  plenty 
of  air,  aixl  light,  and  food,  and  time  and 
money — and  they  are  friendly  and  neigh¬ 
borly. 

Indiana|)olis  now  has  345.000  “folks” 
and  it  is  growing  at  the  rate  of  about 
1,000  per  month,  and  the  doctors  do  not 
bring  all  of  the  new  citizens  in,  either. 

There  are  82.000  individual  homes  in 
Indianapolis  and  35%  of  them  are  owned 
by  the  people  who  occupy  them — which, 
by  the  way,  is  a  greater  per  cent  of  home 
owners  than  may  be  found  in  Xew  York, 
Newark,  Giicago,  St.  Louis,  Boston, 
Pittsburgh,  Washington  or  Richmond. 


Kditor’s  Xote:— (I'lt/i  this  arlich’,  Edittir  &  Pi  bi.isher  inaugurates  a 
nezi'  sen'ice  to  its  clientele  among  the  Iniycrs  and  sellers  of  nen'spaper 
advertising  space.  Market  data — information  on  zuhat  products  can  be  sold 
and  In  zehat  zmiume — are  eternally  demanded  by  advertising  agencies  and 
their  elienis.  Sometimes  they  get  it,  prompt,  complete  and  correct,  but  too 
often  they  do  not. 

To  as.sist  space-buyers  in  z'isualicing  the  people  to  zehom  their  newspaper- 
home  snes.sagc  is  directed.  Editor  &  Pvblisher’s  staff  men  are  now  carefully 
surzvying  the  larger  cities  of  the  tuition  through  the  adi’crtiser's  spectacles. 
Their  reports,  infoniuitive,  but  not  drily  statistical,  zcill  appear  regularly  in 
Editor  &  Publisher  from  naze  on. 

The  idea  and  its  e.recution  have  been  approi’ed  by  adz'crtisers  and  pub¬ 
lishers  of  high  standing,  but  no  claim  is  made  that  it  stands  perfect  from  the 
start.  Constructh'e  suggestions  for  its  improvement  zidll  be  zvelcomed,  and 
it  if  hoped  that  our  friends  for  whom  the  sendee  is  intended  zvill  be  prompt 
to  tell  us  what  features  might  be  added,  or  what  omitted,  in  their  opinion. 


own  homes  go  to  their  clubs.  There  are 
nine  social  clulis.  owning  their  own  build¬ 
ings,  and  they  are  headquarters  for  the 
big  social  affairs  of  the  elect  of  the  city. 

Because  of  the  wide  streets  one  does 
not  see  the  congestion  generally  found 
in  big  cities,  for  there  is  plenty  of  room 
for  everybody — but  the  people  are  there: 
they  turn  out  in  large  numbers  and 
figures  prove  that  they  are  free  spenders, 
while  police  records  prove  that  Indian¬ 
apolis  citizens,  by  and  large,  are  mighty 
decent  citizens. 


JOURNALISM  GRADS  MEET 

“Follow  Ideal*”  Dean  Williams  Tells 
Missouri  Men 

Alumni  of  the  Missouri  University 


There  are  6^  apartment  buildings  in  States,  which  is  another  way  of  saying  then  he  left  Chicago  flat  and  moved  back  School  of  lonmalUm  met  at  a 
Indianapolis.  Form  fitting  flats  do  not  that  these  Hoosier  merchants  are  pretty  into  Indiana,  where  he  now  lives.  St  I  ouis  "last  FriHav  nlirht  In 


go  very  well. 


inai  incse  rioosier  mcrcnanis  are  prexiy  inio  inaiana,  wnere  ne  now  lives.  St  I  mils  lact  FrIHa,,  n:,rV,t  in  -nnnnn 

successful  in  getting  them  and  in  holding  The  educational  advantages  of  Indian-  j^n  with  the  fifty-sLenfh  annual  con- 


The  “folks'*  of  Indianapolis  have  47,-  them  after  they  have  them.  ^Another  apolis  are  exceptional.  Seventy-eight  ventitm*  of  the  M^ssourr  PresT  Ass^a- 
OOOpIeasure  automobiles;  there  are  thing  that  is  worthy  of  comment  is  that  public  schools,  three  high  schwls  and  i-„ij  xhitr^av  Fn'Hav  anH  Qafur 

10,000  auto  trucks  and  500  taxicabs  mak-  the  retail  merchants  of  Indianapolis,  in  47  free  kindergartens,  together  with  a'  Hnnnrarv  th-i  alumni* 

mg  a  traffic  problem  for  the  police  de-  most  cases,  resort  to  particularly  clean  22  parochial  grade  schools,  high  schools  Hinn<*r  Hr  ^frat+/^n  n 

partment  to  worry  about.  merchandising  methods.  This  is  attested  and  academies  give  the  vouths*  a  start,  _ _ *i..  u' _ _ :j  **. 


partment  to  worry  about.  merchandising  methods.  This  is  attested  and  academies  give  the  voutfe*  a  start,  *ul 

There  are  169  miles  of  street  railway  to  by  the  fact  that  the  A.  A.  C.  W.  has  and  they  are  polished  off  in  Indiana  Uni-  of  rw 

tracks  in  the  city  and  they  do  it  with  a  twice  awarded  the  Truth  Trophy  to  the  versity  Extension  Center,  University  of  vvilllame^of  tVio  t  v.  i- 

5  merchants  of  Indianapolis  as  against  all  Indiana  School  of  Medicine,  Indiana 

There  are  ^  interurban  trains  and  other  cities  in  the  country.  Girls’  School,  together  with  schools  de-  T^if  ’of^  intmni’ 

^  steam  trains  bringing  people  in  and  The  city  itself  is  a  beautiful  piece  of  vot^  to  the  teaching  of  business,  law,  AHnn<an  Trikncoo  of 

taking  people  out  of  Indianapolis  every  engineering.  It  was  originally  laid  out  pharmacy,  veterinary  practice  and  gen-  p,.«*nifnr  Vfl«<m!,rian  .ho 

business  day  and  the  interurban  bus  busi-  for  a  Capital  city,  and  its  streets  are  eral  business.  .Ml  in  all  these  seats  of  ni*.ii«i,£i^  tul 


<  1  - -  ---  -  — - -  --JI  — -  —  ~  ciai  uusiiiess.  .-vii  in  an  incse  scats  oi  I-  .ul  c-u-oi 

ness,  already  tremendous,  is  growing  by  wide,  well  kept  and  attractive.  learning  do  their  work  so  well  that  k 

leaps  and  bounds- making  it  easier  for  A  zoning  law  wisely  restrains  impetu-  illiteracy  is  but  2.1%.  p  l  r  ^ 

'"*1.  down  to  Washing^ton  ous  land  owners  who  would  build  build-  There  are  thirteen  wholesale  grocers,  ^ 

str^  to  shop.  ^  ^  ings  that  would  not  fit  that  part  of  the  five  wholesale  dry  goods  houses,  three 

Uue  to  the  tr^sportation  facilities  In-  city  in  which  they  might  be  erected,  and  wholesale  drug  houses  and  six  wholesale  EDITOR  WINS  LIBEL  SUIT 

aianapolis  merchants  go  after  “local”  uniformity  of  architecture — not  to  a  point  hardware  concerns  in  Indianapolis,  and 

rade  within  a  radius  of  seventy  miles —  of  satiation  however,  gives  the  city  a  very  they  cover  the  territory  with  a  “Let  no  ,  as  ■  r*  •.  i 

^  °  attractive  appearance.  guilty  man  escape”  tenacity  that  produces  ^  “•*'***’ 

^  native  born  white,  Indianapolis  is  an  entertaining  city,  great  results.  Victor  ia  $10,000  Caso 

tn^tly  native  born  Hoosiers.  _  Conventions  of  all  kinds  pick  Indian-  In  the  way  of  entertainment  Indian-  Lafayette  Y'oung  editor  of  the  Des 

elect  ^  hourly  service  by  rail,  apolis  as  the  city  in  which  to  meet,  and  apolis  has  seven  theatres  for  road  shows  Moines  (la.)  Capital,  and  a  former 

in  motor  bus  transportation,  md  in  going  away,  recommend  Indianapolis  and  vaudeville,  fifty-five  movie  theatres  United  States  Senator  won  the  $10.(XX) 

of  the  rl^v’ik"  outside  ho^itality  to  other  delegations.  and  the  largest  and  greatest  motor  speed-  libel  suit  instituted  against  him  W  Ben 

brimdna  fk.  are  223652  automobiles.  Folks  living  in  the  Far  East,  meaning  way  in  the  world,  wherein  the  great  500  I.  Salinger,  former  justice  of  the  Iowa 
radii  tc^l  ot  automobiles  in  this  New  York,  Boston,  Philadelphia  and  mile  race  between  the  world’s  greatest  Supreme  Court  last  week.  Judge  C.  S. 

marwLi'^^  281,152  It  might  be  re-  other  distant  ports,  are  inclined  to  speedsters,  out  of  jail  at  the  time,  is  held  Franklin  ordered  that  a  verdict  fin^g 

folks’’  h'"  that  1,800,(XX)  “poor  imagine  that  Indianapolis,  being  in  the  annually,  attracting  thousands  of  people  for  the  defendant  be  returned. 

collectively  own  281,152  agricultural  part  of  the  country,  is  agri-  from  everywhere.  Young,  in  an  editorial  published  in 

It  i  cultural — and  let  it  go  at  that.  Indianapolis  is  the  National  Head-  Feb.,  1917,  charged  that  Salinger,  then 

than  there  are  more  Of  course  it  is  known  that  Indiana  has  quarters  for  the  American  Legion,  and  a  court  justice,  had  gone  before  a  legis- 

diana^r'^  a  people  in  In-  produced  some  very  high  class  Vice-  permanent  headquarters  are  maintained  lative  committee  urging  a  bill  to  increase 

travelm  *'^**'^  Some  of  them  are  Presidents — and  one  who  was  without  there.  _  the  number  of  supreme  court  judges, 

them  a^  selling  goods,  but  most  of  vice;  that  Indiana  authors  and  poets  are  The  general  tone  of  Indianapolis  is  The  editor  incidentally  advised  that 
Oriir’*^^  11  buving  goods.  good  stuff — and  that  politicians  from  In-  peculiar.  It  is  a  big  city,  with  many  city  Salinger  get  to  work  on  the  court  cases 

of  j  V?*  y  01  tbe  retail  business  diana  are  reputed  to  be  very  wide  be-  ways — but  lacking  in  many  characteristics  instead.  .After  two  days  given  over  to 

n  lanapolis  was  on  Washington  tween  the  eyes — but.  in  their  minds.  In-  which  are  found  in  most  other  cities,  testimony,  the  court  directed  a  verdict. 


illiteracy  is  but  2.1%. 

There  are  thirteen  wholesale  grocers,  ® 
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You  Can  Pick  Your 


H  EKEW  ITH  are  facts  about  the  Indianapolis  Radius — 
facts,  not  opinions.  They  indicate  how  fully  this  territory 


measures  up  as  an  exceptional  market,  where  an  adequate 
selling  effort  brings  certain  success.  Merchandising  here  is 
comparatively  simple.  There  is  a  total  lack  of  those 
peculiarly  complex  factors  inherent  in  many  markets  that 
can  hamper  your  effort.  Bring  a  good  product  here,  mer¬ 
chandise  it  adequately,  and  profit  is  absolutely  certain. 


THE  INDIANAPOLIS  RADIUS 


(Indianapolis  and  the  70  Mile  Trading  Territory) 


Population,  1,806,209,  91.8%  native  born  white. 

Area — 70  mile  radius  from  Indianapolis. 

Hourly  service  by  rail,  electric,  and  motor  bus  from  Indianapolis 
to  every  point. 

Per  Capita  Wealth  of  Indianapolis  (based  upon  assessed  value 
of  real  estate  only)  $1,731.05. 

Motor  cars  in  Indianapolis  Radius,  281,152. 

Building  operations  (Indianapolis  only)  $26,110,607  (1922), 

$28,758,000  1923  (Estimated). 


WHOLESALE  AND  RETAIL  ESTABLISHMENTS 


Wholesale 


Grocery  . . 

Drug  . 

Dry  Goods 
Hardware 


Indianapolis  Indianapolis 
Radius 

58  13 

14  3 

12  5 

20  6 


Indianapolis  Indianapolis 
Radius 


Groceries  .  6,243 

Drugs  .  1,393 

Dry  Goods  . : .  552 

Hardware  .  1,079 

Auto  Accessories  and  Garages .  1,754 

Furniture  .  700 

Shoes  .  996 

Men’s  Clothing .  822 

Jewelers  .  573 


RETAIL  BUYING  HABITS 


Percent  purchased  in 
.\rticle  Downtown  stores 

Groceries  .  6.6 

Toilet  Articles  .  76.7 

Clothing,  Shoes  .  89.4 

Medicines,  Drugs  .  27.6 

Hardware  .  64.5 


Percent  purchased  in 
Neighborhood  Stores 
93.4 

23.3 
10.6 

72.4 

35.5 


(Figures  based  upon  detailed  survey  conducted  by 
The  Indianapolis  News) 


BY  A  STUDY 


Population,  buying  power,  andi 


/.  Population  of 

wealth  is  $l,731.0a,  disregarding  wealth  represented  1*1 
etc.  By  means  of  a  radiating  network  of  railroads,  «lj) 
every  day  to  buy.  Indianapolis  is  a  larger  retail  marke 
represents  a  population  of  nearly  two  millions,  with  n\ 
to  your  retail  outlets. 

Factors  assuriufi 


o  P  Kfi  r  f"  1 in  Indianapolis  Radius  ijfl 

rrusptriiy  in  tones  where  one  or  two  J 
apolis  alone  employ  76,700  wage  earners  drawing  atl 
$1,901,846,000  in  1920,  the  date  of  the  last  officials^ 
practically  all  lines  of  business.  Supplementing  ths  n 
fertile  farming  lands  in  America.  Agriculture  andij 
Indianapolis  Radius.  You  need  not  fear  a  depressiojj 


Actual  need  for  andi 


3.  Sales  Possibilities  La"'i>/p,a 

miscellaneous  household  equipment,  electrical  appliaJ 
News  makes  surveys  of  the  market  for  prospective 
best  methods  of  distribution  for  particular  products.  3 


Degree  of  previous  exploitation  by  i 


4,  Previous  Exploitation 

and  the  resistances  of  favorable  conditions  caused  by  51 
This  service  is  rendered  to  present  and  prospective  a:5 


Concentration  of  population  ad 

-  M  r  is  maintained  hourly? 

3.  I  ranSpOrtattOfl  indlanapolis  Radius. 
This  reduction  of  the  selling  expense  is  important  and 


Abilitv  andi 


Wholesaling  “rorltImtefofS 

wholesale  radius  of  Indianapolis  includes  Indiana  and  3 
Indianapolis  Radius  jobbers  are  good  merchandisers,  n 
selling  campaigns. 

Responsiveness  of  trai 


7.  Responsiveness  s'^euing  esoJiTM?' 

field.  The  News  has  detailed  data  on  all  the  merchan 
mation  is  yours  if  you  can  use  it. 


Strength  of  '* 
You  can  merchandise  in  the  I”'j 


o  You  can  merchandise  in  the  I”' 

O.  \JTlt  statement  is  on  the  next  page 


New  York  Office 

DAN  A.  CARROLL 
1 10  East  42nd  Street 


The  Indian 


FRANK  T.  CAR 


I 


Edjtor  &  Publisher  for  October  20,  1  923 


lest  Market  for  1924 

J THESE  FACTS 


anjAibility  of  population  to  trade  outlets. 

dins » 209— 91.8%  native-born  whites.  Based  on  the  assessed 
opeXn  the  Indianapolis  city  limits,  the  individual  per  capita 
ibyT  stocks,  bank  deposits,  buildings  not  subject  to  taxation, 
■  tlsj'dbus  lines  more  than  25,000  visitors  come  to  Indianapolis 
^§ny  other  city  of  its  size  in  America.  Thus  this  market 
lallv  high  buying  power  and  an  unparalleled  accessibility 


iSfp^nency  of  prosperity 

lanent  thing,  immune  to  the  fluctuations  commoii  in  terri- 
twoAarethe  basic  source  of  wealth.  1200  factories  in  Indian- 
gaSyin  excess  of  $100,000,000.  Indiana  industries  produced 
so  varied  are  the  lines  of  manufacturing  that  they  touch 
tl»!  inufacturing  business,  is  the  wealth  of  some  of  the  most 
ani'A,  widely  diversified,  insure  permanent  prosperity  to  the 
JssiotEill  nullify  your  selling  effort. 

indelibilities  of  your  product 

trer.-pmarket  in  the  Indianapolis  Radius  for  building  materials 
[jr^-ihiles  and  accessories,  tires,  clothing,  foods,  toilet  articles, 
iiliisn  Hiiiture,  tobacco.  The  merchandising  department  of  The 
e  aij  •,  showing  specifically  the  opportunities,  resistances,  and 
lets.  ■  |<)urself  of  this  service. 

by  &  [tirers  of  similar  or  competitive  products 

ig  department  of  The  News  is  also  equipped  to  make 
rence  to  a  specific  product  showing  its  definite  opportunities 
exploitation  of  the  market  by  competing  manufacturers, 
s  gratis. 

Ihif  covering  territory  with  salesmen 

)urlT  electric  line  or  bus  from  Indianapolis  to  the  limits  of  the 
,dius.  »n  can  cover  this  territory  intensely  in  minimum  time, 
nt  andfcto  this  market. 


ysi5?i 
d  bjp 
ive  a^' 


)f  thei 
a  and; 
sers,  r 


s  trutni 
rcha' 


!  of  wholesalers 

af  semi-national  importance.  Due  to  the  unexcelled  trans- 
,  Indianapolis  Radius  jobbers  cover  it  intensively.  The 
^Illinois,  Michigan,  Ohio  and  Kentucky.  It  is  true  that 
new  products,  willing  and  eager  to  co-operate  in  real 


f  trai||"nsumers  to  selling  effort 

uld  sryould  indicate  the  responsiveness  of  this  market  to  real 
as  strongly  as  the  experience  of  merchandisers  in  this 
'esses  in  this  territory  covering  many  years.  This  infor- 


th  of  Aertising  media 


the  l!" 
page. 


s  Radius  with  but  one  advertising  cost.  Proof  of  this 


Here’s  Why  the 
Indianapolis  Radius  is 
Unique  Among  Markets 

\r(  )U  can  merchandise  in  Indianapolis  with  one  adver- 
ing  cost,  space  in  The  Indianapolis  News,  because 
The  News  is  unique  among  newspapers  in  its  coverage 
and  its  profound  influence  over  its  readers.  Practically 
every  newspaper  reader  in  Indianapolis  reads  The  News 
— more  copies  of  The  News  are  delivered  every  day  into 
Indianapolis  homes  than  both  other  newspapers  com¬ 
bined.  You  need  only  The  News.  Ask  News  adver- 
ti.sers. 

News  Circulation 

(Daily  average  for  three  months  ending  March  31,  1923, 
as  reported  to  A.  B.  C.) 

Total  City  76,764 

Total  Suburban  24,605 

Total  Local  (City  and  Suburban)  101,369  101,369 
Total  Country  25,964 

Total  Net  Paid  127,333 

(There  are  79,550  dwellings  and  89,256  families  in 
Indianapolis,  according  to  1923  estimates.  The  city 
circulation  of  The  Indianapolis  News  is  76,764.) 


News  Lineage 

Every  year  The  News  carries  far  more  local,  national, 
classified  and  total  advertising  than  any  other  Indian¬ 
apolis  newspaper.  This  year,  January  to  October,  1923, 
The  News  has  carried  in  its  six  issues  per  week  292,668 
agate  lines  of  advertising  in  excess  of  the  combined  total 
of  all  other  Indianapolis  newspapers.  Year  after  year 
The  News  ranks  among  the  first  three  or  four  evening 
newspapers  in  the  United  States  in  amount  of  advertis¬ 
ing  carried. 

This  is  the  story  of  News  lineage,  written  in  dollars  and 
cents  by  advertisers.  It  is  proof  of  the  value  of  News 
space. 


polls 


[RR(m  Advertising  Manager 


News 


Chicago  Office 

J.  E.  LUTZ 

The  Tower  Building 
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PLAN  INCORPORATION 


Country  Newspaper  Group  Shows 
Rapid  Growth 

_  At  tlic  executive  meetiiiR  of  Country 
Newspapers  held  (Jet.  9,  at  the  Hotel 
Morrison,  plans  were  made  to  incorporate 
under  the  laws  of  Illinois.  This  will  lx; 
a  non-profit,  no  stock  corjxiration. 

President  Herman  Roc  of  Xorthfield, 
Minn.,  presided  at  the  meeting  and  intro¬ 
duced  .\aroii  Sapiro  of  the  .Vational  Com¬ 
mittee,  C(K)perative  Marketing  .\s.socia- 
tion,  as  an  authority  on  .Association 
work  in  different  parts  of  the  country. 
Mr.  Sapiro  addresse<l  the  .i;roup  and  then 
in  a  round  table  discussion  which  fol¬ 
lowed  answere<l  many  (piestions. 

Irl  H.  .Marshall,  director  from  Illinois, 
resigned  as  a  member  of  the  Executive 
Committee  on  account  of  other  business 
interests.  Harry  R.  Potter,  publisher  of 
the  Marshall  (  Ill.)  Herald  was  declared 
to  succi-ed  Mr.  .Marshall. 

Country  Newspapers  was  organized 
one  year  a^o.  and  accordini?  to  .Mr.  R<x‘, 
in  the  new  rate  book  which  will  be  issued 
tliis  month,  more  than  three  thousand 
weekly  newspapers  are  shown  to  be  affil¬ 
iated  with  the  .uroup. 

President  Roe  declared  that  the 
jirogress  Country  Newspapers  has  made 
is  most  piratifyin^.  Ten  State  Press  As¬ 
sociations  have  indcirsed  the  movement 
officially  and  prominent  officials  in  sev¬ 
eral  of  the  as.sociations  have  accepted 
state  directorships  in  Country  News- 
paiiers. 


PRINT  CLINIC  HELD 


Experts  Criticize  Printed  Matter  for 
Boston  Health  Meet 

.•\  “Clinic  on  Printed  Matter’’  was  a 
feature  of  the  annual  meetinj;  of  the 
.American  Public  Health  .\ssociation  in 
Poston,  Oct.  8-11.  The  “clinic”  was  for 
the  “constructive  criticism  of  popular 
health  education  printed  matter”  and 
Avas  one  of  the  sessions  of  the  Health 
Education  and  Publicity  Section  of  the 
.Association,  of  which  Evart  G.  Rout- 
zahn,  Russell  Sage  Foundation,  is  (  hair- 
man. 

The  clinicians  were  Douglas  ^  C. 
McMurtrie,  Conde  Nast  Press,  New 
A'ork  City,  and  Prof.  Charles  E.  Bellatty, 
director.  Department  of  Advertising, 
Boston  University,  Boston,  Mass.  Pro¬ 
fessor  Bellatty  gave  particular  attention 
to  copy. 

Health  agencies  in  the  United  States 
and  Canada  had  been  invited  to  submit 
samples  of  printed  matter  they  wished 
to  have  examined.  From  these  20  speci¬ 
mens  were  selected  and  sample  sets  were 
made  up  and  supplied  to  the  rnembers 
of  the  audience.  Both  the  critics  dis¬ 
cussed  each  piece  of  printed  matter, 
pointing  out  beth  good  and  bad  features 
and  suggesting  possible  improvements. 
A  few  minutes  were  then  given  for  ques¬ 
tions  from  the  audience  before  the  next 
specimen  was  taken  up. 

This  “clinic”  plan  has  been  tested 
several  times  by  publicity  workers  in 
connection  with  the  National  Conference 


of  Social  Work  and  the  .American  Public 
Health  .Association,  and  is  judged  to  be 
an  especially  effective  method  for  teach¬ 
ing  the  practical  points  about  tetter 
printing. 


DETROIT  DEALERS  ARRESTED 


Sale  of  Papers  With  Racing  Odds 
Brings  Court  Action 

Warrants  charging  .four  proprietors  of 
downtown  newsstands  with  violating  the 
ViKirhies-Pahor.ski  law  hy  selling  copies 
of  a  Louisville.  Ky.,  newspaix;r  which 
prints  racing  (xJds,  were  signed  Oct.  6, 
by  City  Judge  Thomas  M.  Cotter. 

The  defendants  were  Rofx;rt  Gasco, 
Stewart  Graham,  Bert  Harrison  and  Joe 
Dunn. 

When  the  Voorhies-Bahor.ski  law  be¬ 
came  effective  Detroit  ami  Michigan 
newspaixrs  which  had  been  printing  horse 
race  odds  immediately  clianged  their 
policy.  However,  several  of  them  pointed 
out  to  the  authorities  that  the  sale  of 
out-of-town  newspapers  was  continuing 
here,  despite  the  fact  that  they  carritxl 
race  odds  informatkin. 

These  arrests  are  the  first  test  of 
whether  the  State  law  can  prohibit  the 
imiKirtation  of  out-of-town  newspaper 
printing  odds.  Newsstand  men  point  out 
that  there  is  a  demand  in  a  cosmopolitan 
city  like  Detroit  for  “home  town  papers” 
of  new  arrivals  and  visitors.  It  is  also 
pointed  out  that  it  is  practically  impossible 
to  have  these  newspapers  print  a  special 
edition  for  the  sale  of  ix-rhaps  KX)  copies 
in  Detroit. 


ABANDONS  FILM  EDITION 


magazine  section,  including  eight  pages 
in  four  colors  and  an  eight-page  comic 
section  with  all  pages  in  four  colors,  and 
deliver  these  sections  printed,  folded  and 
inserted  and  counted  in  lots  of  25  or  30 
at  the  rate  of  16,000  an  hour. 

This  is  declared  to  be  the  only  “unit 
press”  made  in  that  each  unit  consists 
of  one  complete  printing  element  that 
can  be  used  to  print  on  either  side  of  a 
web  of  paper  as  desired.  In  all  other 
web  presses,  it  is  claimed,  each  so-called 
unit  consists  of  two  unlike  elements,  of 
which  one  can  print  only  on  the  upper 
side  and  the  other  only  on  the  under 
side  of  the  wch. 

Each  unit  can  lx:  run  in  either  direc¬ 
tion,  making  it  possible  to  use  any  unit 
for  printing  on  either  side  of  the  weh. 
The  two  sections  can  be  run  separately 
and  at  different  rates  of  speed  if  de¬ 
sired.  The  twelve-unit  section  is  erected 
in  six  decks,  and  the  eight-unit  section 
in  four  decks,  b'ach  is  constructed  so 
that  additional  decks  may  lx;  placed  on 
to])  of  either  section  as  circulation  grows. 

.\  feature  is  that  the  ink  distribution 
rollers  are  so  adjusted  they  can  be 
cleansed  thoroughly  without  removal 
from  the  press.  .All  cylinders  are  ac¬ 
cessible  for  their  entire  circumference. 
The  press  is  run  by  two  separate  driving 
motors  of  60  horse  power  each  and  a 
smaller,  slow  motor  for  each  large  motor. 


Each  driving  unit  has  its  own  panel 
board  of  electrical  devices  for  perform- 
ing  the  various  stages  of  oiieration,  and 
when  the  two  sections  are  united  in  one 
product,  the  panel  lx)ards  are  auto¬ 
matically  throxyn  together  and  can  be 
operated  in  unison. 

The  .Advertiser  has  begun  the  use  of 
the  press  in  two  twelve-hour  shifts. 


Rival  Weekliei  Co-operate 

Publishers  of  rival  jiapers  at  DeSmet, 
S.  D.,  have  put  into  effect  a  plan  to  give 
their  community  improved  service.  The 
publication  date  of  the  IndeixMident  has 
been  changed  to  Tuesday.  This,  with 
the  News  coming  out  on  Thursday',  gives 
De.Smet  and  its  trade  territory  twice-a- 
week  newsiwper  service.  Both  papers 
have,  until  now,  been  issued  on  Friday. 

Growers  Endorse  Corn  Show 

Members  of  the  hoard  of  directors  of 
the  Iowa  Corn  and  Small  Grain  Growers 
.Association  have  endorsed  the  corn  show 
and  contest  which  is  lx;ing  conducted  by 
the  Siou.x  City  Tribune.  The  show  will 
be  staged  at  the  city  auditorium  Dec  5 
and  6,  and  $5,000  in  prizes  will  be  given 
to  corn  growers  of  Iowa,  South  Dakota, 
Nebraska  and  Minnesota. 


PROTECTING 
YOUR  INVESTMENT 


Detroit  Free  Press  Feature  to  Be 
Adopted  by  News 


(•"-LINOTYPE"-) 


The  Detroit  Free  Press  will  on  (Dct. 
20  abandon  its  “Film  Edition,”  a  motion 
picture  feature  made  up  of  news  pictures, 
which  was  shown  in  theatres  in  and  near 
Detroit.  The  Detroit  News  in  an  an¬ 
nouncement  this  week,  says  it  will  in¬ 
augurate  a  similar  service  the  day  after 
the  Free  Press  project  is  abandoned. 

The  News  calls  its  picture  service  the 
Detroit  News  Pictorial.  There  is  plenty 
of  material  for  such  pictures  of  consider¬ 
able  interest,  the  News  announcement 
opines. 


Leadership 

Every  development  of  the  slug  composing  machine  from  the 
first  idea  of  the  circulating  matrix  to  the  present  (juick-change, 
multiple-magazine  text  and  display  machine  has  been  a  Lino¬ 
type  achiev'ement.  The  Linotype  Company  maintains  organized 
departments  that  do  nothing  else  except  work  ahead  to  keep 
the  Linotype  user  in  the  front  of  the  printing  business. 


GIANT  PRESS  INSTALLED 


20-Umt  Machine  Will  Print  Boiton 
Advertiter  Comic* 

Installation  of  a  huge  new  press  has 
been  completed  by  the  Boston  Advertiser 
at  its  Summer  street  plant,  Boston.  This 
plant  is  used  for  printing  comic  sections 
and  magazine  supplements  for  Hearst 
papers.  The  press  consists  of  20  units, 
each  a  complete  press  in  itself.  These 
units  are  in  two  sections,  one  of  twelve 
units,  the  other  of  eight.  The  units  may 
be  run  singly  in  any  number  of  groups 
or  all  at  once.  When  all  units  are 
operating,  they  can  turn  out  a  24-page 


Performance 

Linotypes  are  in  active  operation  today  after  more  than  a 
quarter-century’s  steady  use.  Many  are  in  use  in  remote  places. 
Linotype  resources  have  been  invested  without  stint  in  factories 
and  equipment  to  take  care  of  the  needs  of  the  printing  business 
for  years  to  come. 

Service 

The  more  than  45,000  Linotypes  throughout  the  world  are 
supplied  through  Linotype  sales  and  supply  organizations  that 
serve  four-fifths  of  the  world’s  printers  and  publishers. 


Don’t  be  fooled  by  an  imitation 
Buy  the  Mat  with  a  Reputation 

‘‘Premier’’  Dry  Mats 

R»|;.  P»l.  Off.  U.  S.  A.  “Sold  on  Merit” 

Publishers  are  requested  to  send  trial  order  at  the  case 
price  for  the  New  Premier  Mats. 

Samples  Sent  Gratis 

Premier  Flong  Company 

Karl  Hagenbacher 

P.  O.  Box  671,  City  Hall  Station,  ^  New  York  City 

Sales  office  258  Broadway 


MERGENTHALER  LINOTYPE  COMPANY 

S9  Ryerson  Street,  Brooklyn,  N.  Y. 


Composed  entirely  on  the  Linotvp*  »n  the  Scotch  Series.  The  Border  is  No.  test. 


Editor  &  Publisher  j  or  October  20 ,  1923 


the 

‘ge. 

no- 

zed 

eep 


in  a 
ices. 
Dries 
ness 


are 

that 


1 

I 


PENNSYLVANIA 

A  Leader  in  Mineral  and 
Industrial  Production 


A  sure  sign  of  industrial  growth  is  the  increase  of  capital  invested.  Year 
after  year,  Pennsylvania  industries  have  been  showing  a  large,  steady  growth 
in  business  that  is  reflected  through  the  increased  capitalization  of  every  line 
of  endeavor. 

Pennsylvania  may  be  said  to  lead  all  States  in  mineral  and  industrial  produc¬ 
tion.  Its  mineral  riches  are  very  great,  having  an  output  of  coal  valued  at 
over  $900,000,000.  The  coke  output  alone  is  $160,000,000. 

Industrially,  Pennsylvania  leads  all  Midwest  States  in  cotton  goods,  is  second 
in  silk  and  wool  goods  and  ranks  first  in  leather  output.  It  produces  nearly 
half  the  steel  of  the  country.  Pennsylvania  has  turned  from  the  more 
primary  production  and  industry  to  the  fabrication  of  products. 

Prosperity  is  permanently  planted  in  Pennsylvania.  This  great  common¬ 
wealth  is  receptive  to  advertising.  You  can  make  your  goods  wanted  in 
Pennsylvania  by  persistent  newspaper  advertising. 

This  list  of  daily  Pennsylvania  newspapers  will  open  the  doors  of  the  buying 
public. 
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. (M) 

29,273 

.09 

.09 

Scranton  Republican  . 

. . .  (M) 

32,180 

.12 

.10 

fAllentown  Call . 

. (S) 

16,749 

.09 

.09 

ffScranton  Times  . 

. . .  (E) 

39,412 

.12 

.10 

fBloomsburg  Pres*  .  *  , 

. (M) 

6,750 

.029 

.029 

*Sharon  Herald  . 

. . .  (E) 

5,391 

.021 

.021 

*Chester  Time*  . 

. (E) 

15,257 

.055 

.055 

f Sunbury  Daily  Item . 

. . .  (E) 

4,216 

.021 

.018 

ftCoatesTille  Record  .  . 

. (E) 

6,097 

.035 

.03 

*  Warren  Tintes-Mirror . 

(E&M) 

8,115 

.036 

.036 

fConnellsTille  Courier 

. (E) 

6,247 

.0179 

.0179 

*  Washington  Obserrer  and 
Reporter  . 

(M&E) 

16,378 

.06 

.05 

ttB»ton  Exprea* . 

. (E) 

21,039 

.07 

.07 

ft  West  Chester  Local  News.  . 

...(E) 

11,057 

.03 

.03 

tfEaiton  Free  Preaa  .  .  . 

. (E) 

12,711 

.05 

.05 

*  *  Wilkes-Barre  Times-Leader . 

. . . (E) 

22,599 

.08 

.05 

tfErie  Times  . 

. (E) 

28,595 

.08 

.08 

'("{‘York  Dispatch  . 

...(E) 

17,873 

.05 

.05 

**  Harrisburg  Telegraph 

. (E) 

39,537 

.095 

.095 

j'York  Gazette  and  Daily.  .  .  , 

....(M) 

17,006 

.05 

.05 

ft  Johnstown  Ledger  .  . 

. (M) 

15,879 

.05 

.05 

*A.  B.  C.  Statement,  April  1,  1923. 

*Oil  City  Derrick.  .  ,  . 

. (M) 

6,296 

.035 

.035 

-  fGoTernment  Statement,  April  1, 

.  1923. 

fPottsTille  Republican 

and  Morning 

**A.  B.  C.  Statement,  Sept.  30,  1923. 

Paper  . 

. (E&M) 

14,034 

.07 

.06 

ffGoTemment  Statement,  Sept.  30,  1923. 
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NEWSPAPER’S  RIGHT  TO  CUT  SERIALS 
DEBATED  IN  BRITISH  COURT 

Moral  Standards  of  Newspapers  vs.  Books  Is  Center  of 
Argument  as  Stephen  McKenna,  Novelist,  Brings 
Action  Against  London  Sunday  Referee 


McKenna.  On  the  other  hand,  I  desire  English  Newspaper  Writers’  Unioi 
to  express  my  views  that,  in  the  action  First,  there  “ain’t  no  sich  thing.’’  g 
here  taken,  the  editor  of  the  Referee  has  Mr.  H.  M.  Richardson,  the  general 
been  guided  solely  by  proper,  honorable,  retary  of  the  National  Union  of  JourtS 
and  praiseworthy  consideration.’’  ists,  thinks  he  must  be  referring  to"^ 

b^y^and  tells  me  that_  he  considers^ 


GATES’  STATEMENTS  IRK 
FLEET  STREET 


By  HERBERT  C.  RIDOUT 

(London  Editor,  BIditor  &  Publisher) 


A  N  interesting  case  was  heard  in 
London  on  Sept.  26,  concerning 
the  rights  of  a  newspaper  editor  to  cut 
passages  from  a  serial  story  in  his  col¬ 
umns  without  the  consent  of  the  author. 

Stephen  McKenna  had  sold  the 
serial  rights  of  his  new  novel,  “Gloria,” 
to  the  Sunday  Referee  when  that  paper 
was  controlled  by  Robert  Donald. 
The  novel  ran  to  104,000  words  and  the 
serial  rights  price  was  £500.  George 
Curnock  succeeded  Mr.  Donald  as  editor 


that  goes  most  strongly  against  every 
editor — that  is  to  say,  that  no  editor  can 
alter  that  which  he  has  purchased  from 
a  journalist,  novelist,  or  what  not.'  He 
may  not,  you  say,  alter  a  line  or  a  word.” 

“It  does  not  go  so  far  as  that,”  Mr. 
Collins  replied. 

Barrin^on  Ward  read  an  affidavit 
made  by  J.  Hall  Richardson,  the 
manager  of  the  Daily  Telegraph,  Lon¬ 
don,  who  stated  that  he  had  no  doubt 
whatever  that  the  custom  of  the  profes 


American’s  Picture  of  British  News¬ 
paper  Methods  Resented  as 
Inaccurate  On  Other  Side 
— "Alarming  If  True” 


By  Herbert  C.  Ridout, 

(London  Editor,  Editor  Sc  Publisher) 

The  statements  attributed  to  H.  L. 
(iates,  an  American  and  former  managing 
editor  of  London  Daily  Sketch,  in  the 
interview  published  in  Editor  &  Pub¬ 
lisher  Sept.  8,  are  challenged  in  several 


statements  made  calculated  to  give  ^ 
entirely  wrong  view  of  the  union  to 
.■\merican  readers. 

For  instance,  Mr.  Gates  says  that  the 
rules  of  the  union  require  of  a  manaeina 
editor  that  he  should  give  at  least  sir 
months’  notice  before  discharging  a  mem 
ber  of  his  staff.  This  is  inaccurate  as 
the  notice  for  a  reporter  is  one  month 
and  for  a  sub-editor  three  months. 

The  suggestion  that  the  union  has  a 
recognized  maximum  salary  of  fifty  doj. 
lars  is  obviously  ridiculous ;  there  is  no 
recognized  maximum. 

Mr.  Richardson  was  a  little  sarcastic 
upon  Mr.  Gates’  estimate  of  Fngi;,|, 
reporters,  but  I  won’t  quote  him  on  that 
point. 

Advertising  interests  in  Fleet  street  are 

AT-  _  _  . 


and  held  different  views  as  to  the  suit-  sion  was  that  an  editor,  in  dealing  with  directions  in  British  circles,  his  critics  amused  at  _Mr.  Gates  ideas  upon  adver- 

a  serial  story,  had  an  ample  right  to  cut  "cre  being  divided  upon  the  opinion  tising  solicitation,  one  man  asking  per- 
and  alter  it.  That  was  the  recognized  ^nether  your  interviewer  misunderstood  tinently  hovv  it  came  about  that  so  prom- 
custom  in  the  profession,  unless  an  au-  Mr.  Gates,  or  whether  Mr.  Gates  was  inent  an  editorial  man  interested  himself 
thor  in  his  contract  m^e  an  express  handling  the  faefts  so  carelessly  they  so  mightily  in  the  advertising  side.  The 
condition  that  no  such  cuts  should  be  slopped  over.  suggestion  that  getting  ads  in  Britain  b 

His  disclosures  as  to  the  English  re-  like  a  tea  party,  that  solicitation  is  doK 
porter  would  be  alarming  if  they  were  over  a  cup  of  tea,  is  absurd.  The  pah- 
true.  They  are  not  even  in  good  taste,  lication  of  such  statements  is  regarded 
You  may  find  a  few  reporters  lacking  here  as  an  insidious  endeavor  to  place 
news  sense  and  initiative,  but  do  they  ridicule  upon  a  profession  that  is  coo- 
not  also  exist  in  other  countries?  ducted  along  lines  as  honorable  and  dig¬ 

it  is  untrue  that  “a  London  editor  does  nified  as  on  your  side — a  profession  tla 
The  judge,  Mr.  Justice  McCardie,  said  George,  who  had  also  written  for  the  worry  if  another  newspaper  beats  does  its  business  with  space  buyers  iipoe 

■  ....  .  .  ijy  Q,.  three  days  with  a  story.”  a  basis  of  value  for  money.  It  may  be  an 

Doesn’t  he?  Ask  any  of  the  English  cor-  ' 
respondents  in  New  York. 

Mr.  Gates  skidded  badly  on  the  sub¬ 
ject  of  what  he  is  reported  as  calling  the 


ability  of  the  story  for  the  purposes  of 
the  Referee.  He  invited  Mr.  McKenna 
to  make  certain  cuts  and  alterations,  but 
the  author  declined.  On  July  22,  the 
Referee  published  an  installment  with 
heavy  cuts  in  it.  This,  it  was  contended, 
was  an  excess  of  authority  on  the  part 
of  the  defendants  and  traveled  outside  the 
powers  of  the  license  which  they  had  to 
publish.  In  doing  this  they  had  com¬ 
mitted,  he  alleged,  an  infringement  of 
Mr.  McKenna’s  copyright. 


made.  In  the  course  of  his  experience 
Mr.  Rudyard  Kipling  was  the  only  au¬ 
thor  who  had  made  that  stipulation.  In 
the  course  of  his  (Mr.  Richardson’s) 
duties,  he  had  been  advised  of  omissions 
made  by  the  literary  staff  in  contributions 
of  G.  K.  Chesterton.  Mr.  Llyod 


he  understood  that  the  first  cut  was  made 
because  the  story  lacked  action,  and  the 
second  on  the  grounds  of  good  taste. 

Mr.  Oillins,  counsel  for  Mr.  McKenna, 
said :  “Scarcely  good  taste,  but  because 
it  was  not  suitable  to  the  tastes  of  the 
general  body  of  their  readers.” 

Mr.  Justice  McCardie  asked:  “Who  are 
the  general  body  of  their  readers?  The 
Referee  is  a  widely-read  paper.  I  read 
it  myself.” 

Barrington  Ward,  for  the  Referee, 
said  that  in  connection  with  certain  inci¬ 
dents  in  the  book,  Mr.  Curnock  said  he 
w'ould  not  publish  it  in  the  Referee.  It 
might  be  all  right  in  a  book  but  he  would 
not  publish  it  in  a  newspaper. 

Mr.  Justice  McCardie  commended:  “I 
take  it  that  the  Referee  does  not  approve 
of  a  great  deal  of  modern  French  litera¬ 
ture.” 

Barrington  Ward  said  a  newspaper 
differed  from  a  book.  The  latter  would 
be  shut  up  if  desired,  but  a  newspaper 
came  into  homes  where  children  and 
servants  could  read  it.  The  editor  had, 
he  thought,  exercised  a  proper  discretion 
in  cutting  it  out. 

Mr.  Collins’s  case,  said  his  lordship, 
would  be  far  stronger  if  he  could  show 
him  that  the  cutting  of  the  story  had 
injured  Mr.  McKenna’s  reputation  in  the 


Daily  Telegraph,  had  been  cut,  and  other 
of  his  articles  had  been  unpublished,  but 
neither  author  had  complained.  He  had 
read  the  parts  (“Gloria”),  and  would 
say  that  if  the  Daily  Telegraph  had  pub¬ 
lished  the  novel  precisely  the  same  cuts 
would  have  been  made.  In  his  judgment 
there  was  no  comparison  between  a  serial 
appearing  in  a  newspaper  and  the  same 
novel  published  in  book  form,  as  the  for¬ 
mer  found  its  ivay  into  every  one’s  homes, 
and  the  latter  to  a  limited  public.  It 
would,  he  believed,  be  a  serious  matter 
if  a  newspaper  editor  were  prevented 
from  exercising  his  discretion  in  such 
cases,  and  he  did  not  think  any  damage 
would  accrue  to  the  plaintiff  if  such  cuts, 
having  been  made  in  the  newspaper,  could 
be  restored  in  the  book  form. 

Mr.  Justice  McCardie  said  after  seeing 
these  affidavits  from  such  distinguished 
people,  he  must  say  the  standard  of  the 
English  Press  was  extremely  high.  He 
had  not  realized  that  so  rigid  a  censorship 
was  exercised. 

“The  way  you  must  put  it,”  added  his 
lordship,  “is  that  a  man  who  sells  his 
serial  rights  to  an  editor,  sells  them  with 
the  knowledge  that  the  editor  may  have 
to  make  various  omissions  in  order  to 
meet  the  journalistic  needs — the  needs  of 
the  readers  of  the  paper  varying  with 


oblique  sarcasm  directed  at  our  four 
o’clock  tea  habit,  but  this  is  an  entirely 
different  thing  from  the  insinuation  that 
it  is  employed  as  a  means  of  solicitation. 


slightest  degree.  Take,  for  instance,  the  the  circumstances  of  the  time.” 


story  of  the  church  dignitary.  The  omis¬ 
sion  of  the  story  did  not  hurt  Mr.  Mc¬ 
Kenna  in  the  slightest  degree.  On  the 
contrary,  if  the  matter  had  been  sub¬ 
mitted  to  '  un,  he  might  well  have  said: 
“I  agree  to  the  omission.  It  is  no  part 
of  the  action  of  the  story  or  anything  to 
do  with  the  dialogue.” 

“You  are  asking  me  to  lay  down  a 
principle.”  said  his  lordship,  “that  would 


Barrington  VV’ard  offered  an  un¬ 
dertaking  that  no  further  omission  would 
be  made  in  future,  except  in  one  detail, 
and  that  announcement  would  be  made 
covering  that.  This  was  accepted  by  Mr. 
McKenna’s  counsel. 

Mr.  Justice  McCardie  accordingly  made 
no  order,  and  added.  “I  wish  to  add  this 
— that  nothing  which  has  taken  place  this 
morning  in  any  way  impairs  or  dimin- 


be  far-reaching  in  its  effects— a  principle  ishes  the  high  literary  reputation  of  Mr. 


SYNDICATE  SALESMAN  WANTED 

One  of  the  foremost  newspaper  feature  syndicates  is  looking  for  a 
man  who  has  had  thorough  training  in  the  selling  of  big  features.  If  he 
has  good  appearance  and  initiative  and  ability  to  produce,  he  can  be 
sure  of  a  permanent  position  and  the  strong  support  of  the  organization 
back  of  him. 

If  this  proposition  appeals 
to  you,  write  Box  C-695, 
care  of  Editor  &  Publisher. 


C.  George  Krogness 

Phelan  Building 

San  Francisco 
California 


has  been 
appointed 

Pacific  Coast 
Advertising 
Represeni:ative 

of 

The  New  York  Herald 

and 

The  Sun  and  The  Globe 
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The  Pulling  Power  of  Ohio  Newspapers  is  a 
Power  Thai  Merits  the  Highest  Respect 

“OHIO  FIRST” 


Newspapers  give  both  QUANTITY  of  circulation  and  QUALITY  of 
circulation — a  winning  combination. 

Ohio  has  everything  to  make  an  ideal  market.  As  a  tryout  proposi¬ 
tion  Ohio  is  one  of  the  best  territories  possible  to  find  in  the  whole 
United  States. 

Ohio  is  FIRST  in  a  long  line  of  manufactured  products  including 
rubber  industries,  making  of  pottery,  cash  registers,  spark  plugs,  glass 
globes,  soda  bottles  and  milk  bottles. 

Ohio  ranks  fourth  in  value  of  farm  products — which  fact  indicates 
that  soil  is  one  of  Ohio’s  dependable  sources  of  wealth. 

Ohio  is  noted  for  homes  and  home  life.  Her  people  are  great  readers 
of  home  papers,  which  influence  them  in  their  purchases.  Ohio 
newspapers  are  read  and  respected.  They  bring  results  to  adver¬ 
tisers. 

Shrewd  National  Advertisers  insist  that  their  advertising  must  be 
kept  continuously  in  the  following  list  of  “Ohio  First”  newspapers. 


** Akron  Beacon  Journal.  . 

*  Akron  Time*  . 

*  Akron  Sun<lay  Time*  .  , 
TTBellefontaine  Examiner 


fConneaut  New*  HeraU . 


T^Ironton  irontonian 
Kenton  Democrat  . 


Circula¬ 

tion 

2,500 

line* 

10,000 

line* 

...(E) 

39,177 

.10 

.10 

. . . (E) 

22,782 

.06 

.06 

...(S) 

21,773 

.07 

.07 

. . . (E) 

4,631 

.02 

.02 

(MAS) 

75,017 

.17-.35 

.17-.35 

. . . (E) 

87,561 

.17 

.16 

. . . (S) 

75,961 

.17 

.16 

aal.  (M) 

50,124 

.12 

.13 

nal.(S) 

29,206 

.12 

.13 

.  . .  (E) 

3,040 

.0225 

.0225 

...(E) 

4,771 

.02 

.02 

...(M) 

3,400 

.0179 

.0179 

. . . (E) 

2,400 

.014 

.014 

.(EAS) 

16,970 

.06 

.05 

.(EAS) 

10,610 

.05 

.05 

- (E) 

4,866 

.025 

.018 

f Newark  American-Tribune . 


't’'f'Port*moutk  Sun-Time* 


**Young*town  Vindicator 


Circula¬ 

tion 

2,500 

line* ** 

10,000 

line* 

...(E) 

5,279 

.025 

.025 

...(E) 

6,980 

.025 

.025 

...(E) 

6,339 

.025 

.025 

. . . (E) 

6,073 

.03 

.03 

(MAE) 

17,746 

.06 

.06 

. . . (S) 

12,575 

.04 

.04 

. . .  (M) 

13,146 

.035 

.035 

. . . (E) 

8,551 

.03 

.03 

. . . (E) 

107,009 

.27 

'  .25 

. . . (E) 

1,138 

.015 

.015 

. . . (E) 

27,856 

.07 

.07 

. . . (S) 

26,559 

.07 

.07 

*A.  B.  C.  Statement,  April  1,  1923. 
fCoremment  Statement,  April  1,  1923. 

**A.  B.  C.  Statement,  Sept.  30,  1923. 
ifCorernment  Statement,  Sept.  30,  1923. 
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LA  PRENSA  EDITOR  DIES 


Stricken  in  London  Following  Trip 
from  United  States 


Dr.  Estanislao  Zeballos,  aged  70,  edi¬ 
tor-in-chief  of  La  I’rensa,  of  Buenos 
Aires,  died  in  Liverpool.  England,  Oct. 
4.  He  had  just  reached  England  from 
the  I'nitcd  States,  where  he  had  de¬ 
livered  a  series  of  lectures  on  Latin- 
.American  conditions  and  Pan-American 
relations. 

Besides  heing  the  outstanding  figure  in 
South  .\merican  journalism,  Dr.  Zehallos 
was  one  of  the  best  known  statesmen  of 
tlu  -Xrgentine  republic.  Through  his 
powerful  editorial  policy  in  La  Prensa, 
he  probably  did  more  than  any  other 
man  in  shaping  the  international  foreign 
policy  of  the  continent.  He  was  an 
ardent  nationalist. 

He  was  at  one  time  Foreign  Minister 
of  the  Argentine  Republic.  President  of 
the  Senate,  Minister  to  the  United  States, 
and  President  of  the  International  Law 
Association.  His  book,  the  “Crisis  of 
Pan-.Americanism.”  will  shortly  be  pub¬ 
lished  in  this  country. 

Last  spring,  Zeballos  took  a  leading 
part  in  the  debate  on  a  proposal  for 
limitation  of  armaments  between  the 
South  .\merican  republics,  strongly  op¬ 
posing  the  contention  of-  Brazil  for  a 
larger  army  and  navy. 

His  program,  outlined  in  a  series  of 
editorials  in  La  Prensa,  which  were 
printed  throughout  Latin-America,  was 
considered  largely  responsible  for  the  de¬ 
feat  of  the  Brazilian  proposal  for  a  con¬ 
ference  preliminary  to  the  fifth  Pan- 
American  conference,  at  which  Brazil, 
Argentine,  and  Chile  were  to  discuss  a 
basis  for  arms  limitation  to  be  finally 
ratified  by  the  Pan-.American  gathering. 

His  body  was  sent  from  Liverpool  to 
Buenos  Aires  for  burial. 


Wabash  college.  The  year  after  his 
graduation  he  was  principal  of  the  Ore¬ 
gon  (Mo.)  High  School,  and  then  en¬ 
tered  the  newspa^Hjr  work  in  Crawfords- 
ville,  becoming  editor  of  the  Journal  of 
that  city  after  service  in  a  reportorial 
capacity,  in  1898.  He  remained  with  this 
paper  until  1902,  when  he  sold  his  inter¬ 
est  there  and  became  the  editor  of  the 
Terre  Haute  Tribune.  Here  he  remained 
two  years  and  then  in  1904  he  purchased 
an  interest  in  the  Fort  Wayne  News. 

Mr.  Greene  was  married  to  Katherine 
Campbell,  of  Crawfordsville,  in  1897. 
Mrs.  Greene,  one  son.  Henry  Campbell 
Greene,  who  is  a  freshman  in  Wabash 
College,  and  two  brothers,  P.  F.  Greene 
and  R.  1.  Greene,  lioth  of  Lincoln.  Xeb.. 
survive.  Mr.  Greene  was  a  member  of 
the  Masonic  Lodge  and  the  Quest,  Uni¬ 
versity  and  Country  Clubs  of  Port 
Wavne. 


®bttuary 


•W7ILLIAM  McCAMBRiDGE,  aged  80 
”  years,  for  a  third  of  a  century 
prominently  identified  with  the  advance 
of  the  BlcKimington  (Ill.)  Pantagraph, 
died  Oct.  7  in  Washington,  D.  C.,  at  the 
home  of  a  daughter.  He  began  as  a 
telegraph  operator  but  later  joined  the 
Pant^raph  staff  as  a  member  of  the  ed¬ 
itorial  department.  Funeral  services  were 
held  in  Washington. 

John  W.  Palm,  aged  64,  known 
throughout  southeastern  Iowa  as  a  news¬ 
paper  man  and  politician,  died  Oct.  7  at 
his  home  in  Mt.  Pleasant,  la.,  following 
a  stroke  of  apoplexy.  He  was  publisher 
of  the  Mt.  Pleasant  Journal  many  years 
and  later  a  county  official.  His  widow 
survives. 


Independent,  died  at  Faribault,  Minn., 
Oct.  9. 

Bernice  Markusen,  aged  6  years, 
daughter  of  Roy  G.  Markusen  of  the  St. 
Paul  office  of  the  United  Press,  died  re¬ 
cently. 

Clarence  R.  Stew  art,  since  1902  on 
the  advertising  staff  of  the  Spokane 
(Wash.)  Chronicle,  died  suddenly  of 
heart  failure  Oct.  10.  at  the  Deaconess 
Hospital,  where  he  had  undergone  an  op¬ 
eration  for  appendicitis  the  previous  day. 
He  came  to  Spokane  in  1902  from  Pawnee 
City,  Neb. 

J.  Frank  Jones,  widely  known  in  Den¬ 
ver  where  he  has  been  proprietor  of  the 
Star  Printing  &  Label  Company  for  many 
year,  died  Sunday,  Oct.  14. 

Charles  H.  Mansfield,  aged  81,  dean 
of  Essex  county  newspaper  men,  and  be¬ 
lieved  to  have  been  the  oldest  newspaper 
man  in  Massachusetts  in  active  service, 
died  at  his  home  in  Lynn,  Mass.,  Oct.  IS. 
He  first  entered  newspaper  work  as  an 
apprentice  on  a  small  country  pajxT  in 
Wellesley.  Twenty  years  ago  he  joined 
the  Lynn  Daily  Item,  on  which  he  worked 
until  a  week  before  his  death. 

Charles  E.  Mann,  aged  66.  for  many 
years  executive  secretary  of  the  Massa¬ 
chusetts  Public  Service  Commission  and 
founder  of  the  State  House  News  Serv¬ 
ice.  Boston,  died  Oct.  15  at  his  home  in 
Malden,  Mass.,  after  a  long  illness.  In 
1884  he  was  editor  of  the  Cape  .Ann 
Breeze,  of  Gloucester.  Later  he  was  po¬ 
litical  writer  on  the  Boston  Record  and 
.Advertiser,  after  which  he  wrote  for  the 
Boston  Traveler  and  old  Standard.  In 
IfW  he  established  the  State  House 
News  Service. 

Mrs.  Caroline  L.  Dodge,  a  well  known 
magazine  and  newspaper  writer,  of  Bev¬ 


erly,  Mass.,  died  Oct.  13  in  the  Sifcm 
Hospital  from  injuries  received  whoi^ 
was  knocked  down  by  an  autonmU.*? 
iloston.  Sept.  24.  ® 


John  Grieff,  formerly  editor  of  tli. 
St.  Paul  (Minn.)  Svenska  AmericanslQ 
Posten,  died  last  week  at  his  hoi»  m 
Superior,  Wis.  ™  “ 

Edward  Stan  wood,  editor  and  his¬ 
torian,  died  Oct.  12  at  his  home  in  BrofO, 
line.  Mass. 


Ad*  Aid  Strike  Settlement 


JESSE  A.  GREENE 


Edited  Fort  Wayne  (Ind.)  Newt- 
Sentinel  for  Many  Years 

Jesse  A.  Greene,  aged  56,  editor  of  the 
Fort  Wayne  (Ind.)  News-Sentinel  and 
president  of  the  News  Publishing  Com¬ 
pany,  died  at  his  home  in  Fort  Wayne 
Saturday  evening,  Oct.  13,  removing 
from  Indiana’s  newspaper  circles  one  of 
its  most  prominent  figures. 

Funeral  services  were  held  at  Craw¬ 
fordsville,  Ind.,  Mr.  Greene’s  old  home, 
Tuesday,  Oct.  16.  Editors,  newspaper 
executives  and  leaders  of  the  Republican 
party  in  Indiana  attended  or  expressed 
their  sorrow  in  messages  to  the  News- 
Sentinel  and  to  members  of  the  family. 

Jesse  Austin  Greene  was  born  in  In¬ 
dianapolis,  March  3,  1867,  and  was  the 
son  of  the  Rev.  Dr.  J.  W.  Greene  and 
wife.  His  childhood  was  passed  in  In¬ 
dianapolis  and  Terre  Haute,  but  while 
he  was  young  his  father  moved  to  Craw¬ 
fordsville. 

He  attended  and  was  graduated  from 


Charles  H.  McFarland,  aged  54,  vet¬ 
eran  employe  of  the  Des  Moines  (la.) 
Evening  Tribune  and  a  charter  member 
of  the  local  stereotypers’  union,  died  Oct. 
6  at  his  home  following  heart  disease. 
Mr.  McFarland  had  been  with  the  Trib¬ 
une  since  the  plant  was  started  on  the 
east  side  15  years  ago. 

J.  W.  Cunningham,  editor  of  the  Brit¬ 
ish  Columbian,  New  Wwtminster.  B.  C., 
died  after  a  brief  illness  Oct.  12.  He 
was  graduated  from  the  University  of 
Toronto  in  1902  and  immediately  went 
w’est,  where  he  helped  to  establish  the 
Edmonton  (.Alta.)  Journal.  Selling  out 
his  interest  some  years  ago,  he  went  to 
British  Columbia  and  since  1909  has  ed¬ 
ited  the  British  Columbian. 

Edward  Trout,  aged  88.  formerly  a 
publisher  of  Toronto,  Canada,  died  at  his 
home  in  Los  Angeles,  Cal.,  Sept.  29. 

Col.  John  P.  Irish,  aged  80,  in  1882 
editor  and  publisher  of  the  Oakland 
(Cal.)  Times,  died  in  Oakland  Oct.  7, 
from  the  effects  of  a  fall.  Irish  in  1886 
was  managing  editor  of  the  Alta  Cali¬ 
fornia,  the  first  paper  published  in  San 
Francisco.  He  was  born  in  Iowa  City,  la. 


The  Business  Men 


of  your  community  will  value  the 
authentic  statements  of 


Roger  W.  Babson 


on  the  business  and  financial  situation,  above 
any  other  single  piece  of  news  that  you  can  print. 


Supplied  weekly  through  the  Babson  News  Service, 
Division  of  BABSON  INSTITUTE,  Babson  Park,  Mass. 


SPECIMEN  RELEASES  AND  RATES  ON  REQUEST 


.  Vanderbilt 
Chooses  Ludlow 


Mrs.  Ellen  Casey  Kelley,  aged  60, 
widow  of  Thomas  J.  Kelley,  for  many 
years  publisher  of  the  Jordan  (Minn.) 


JN  PLANNING  the  composing  room 
equipment  for  his  Los  Angeles  (Cal.) 
Illustrated  Daily  News,  Cornelius  Van¬ 
derbilt,  Jr.,  found  that  the  best  way  to 
live  up  to  his  motto  “The  Public  be 
Served”  was  to  include  in  his  specifica¬ 
tions  the  Ludlow  system  for  producing 
display  type  on  slugs.  Accordingly,  a 
Ludlow  Typograph  and  8i  fonts  of 
matrices  ranging  in  size  from  18  tO  60 


point  were  purchased. 


Here’s  what  Metffuuiical  Superintendent, 
Sam.  R.  Sprecher,  wnrites: 


“We  set  all  the  composition  for  the  Illustrated  Daily  News  with¬ 
out  a  line  of  foundry  type,  all  production  being  handled  on  the 
Ludlow  and  the  typesetting  machines.” 

“I  am  firmly  convinced  that  the  Ludlow  is  the  most  efficient 
and  flexible  display  typesetting  system  yet  devised,” 


Ask  us  to  tell  you  how  the  Ludlow  of  Today 
can  make  money  for  you. 


Ludlow  Typograph  Company 


2032  Clybourn  Avenue,  Chicago 


Eastern  Office:  World  Building,  New  York  City 


■ 


William  D.  Sadler,  aged  87,  dean  of 
the  Boston  Globe  cominising  room,  widi 
which  he  had  been  connected  from  1884 
to  1919,  died  recently  at  Brunswick,  Mt 
He  learned  the  printer’s  trade  in  Bir¬ 
mingham,  Eng.,  and  came  to  Boston  in' 
1884.  ® 


R.  H.  Fairburn,  aged  81.  editor  of  the 
New  Hampton  (la.)  Courier  for  thin, 
years,  died  Oct.  3.  ^ 

David  Blaine  Miller,  aged  33,  adver¬ 
tising  manager  of  the  Brunswick-Balke- 
Collender  (Company,  Chicago,  died  lag 
week  in  that  city. 


The  Hudson  Coal  Company  recemlj 
made  use  of  newspaper  advertising  as  i 
means  of  ending  an  unauthorized  strike 
on  the  part  of  miners  at  19  of  its  22 
mines  in  the  anthracite  field  of  Pennsyl. 
vania.  On  the  second  day  of  the  strike 
the  Hudson  company  carried  page  adver¬ 
tisements  in  the  daily  papers  in  whidi 
the  miners  were  ask^  to  resume  work 
and  have  their  grievances  adjusted  ii 
compliance  with  the  new  wage  contrat 
On  the  same  day  that  these  advertise 
ments  appeared  the  general  committee  oi 
the  strikers  voted  to  have  work  resuW 


Editor  &  Publisher  for  October  20 ,  192  3 


29 


WHAT  OUR  READERS  SAY 


Japaneie  Di»»ter  In.ccur.cie. 

Washisctos.  n.  ‘Jc*-  *• 

Tn  Edito*  &  PIBLISHF.*;  The  press  of  the 
States  is  isittiTig  itself  on  the  tack 
manner  in  which,  under  tremendous 
J®«JiUies  it  covere.1  the  earthquake,  fire  and 
?ilid^»ave  that  destroyeil  Yokohama.  laid  a 
^ion  of  Tokyo  waste  and  wrought  havoc 
?  along  the  Pacihc  coast  of  the  mam 

SLj  oYthlr  /ai«nese  Empire.  The  press  has 
“^1  to  be  proud  of  how  newspaper  men  and 
nSf  o«r.torrin  the  Far  East  fought  against 

America,  hut  the  way  in  which  that 
^,«s  was  maltreated  between  the  time  it  reached 
^  shores  of  this  country  and  was  served  up  to 
American  readers  in  print  is  a  matter  not  for 
D^e  but  for  regret.  Accuracy,  the  first  aim 
of  ewry  true  newspajier,  was  thrown  into  the 

is  a  harsh  indictment,  but  it  is  a  true 
me  Probably  no  paper  erred  intentionally  m 
rroorting  the  story  by  word  and  by  photograph, 
hm  few  if  any,  failed  to  err  through  ignorance. 
The  copy  reader,  the  city  editor,  the  managing 
dhor.  on  most  papers  the  entire  staff  did  not 
know  with  what  they  were  dealing.  The  mis- 
Ses  that  resulted  from  this  ignorance  were 
hdicroiis.  some  of  them  almost  tragic.  Names 
were  misspelled  when  a  referenM  to  the  Japan 
Year  Book,  which  every  city  daily  should  have 
in  its  reference  library  but  most  have  not.  would 
have  corrected  the  mistakes  that  came  over  the 
wires  Facts  were  distorted  simply  because  the 
man  inndling  them  was  so  unfamiliar  with  his 
material  that  he  could  not  discern  fact  from 
fiction  and  so  had  to  accept  everything  blindly, 
photocraphs  bore  underlines  and  overlines  that 
told  an  utterly  different  story  from  that  of  the 
printed  picture.  ^  .u  * 

Such  mistakes  as  the  early  reports  that 
former  Premier  Viscount  Korekiyo  Takahashi. 
Pdnce  Takehiko  Yamashina  and  others  had 
been  killed  can  easily  be  forgiven,  for  the  dis¬ 
turbed  conditions  in  Tokyo  nuide  it  difficult 
to  verify  them  and,  in  addition,  they  were 
usnally  cabled  as  reports  rather  than  as  proved 
certainties.  A  few  errors  crept  into  the  cable- 
(Tunts  from  Shanghai,  but  on  the  whole  there 
is  no  adverse  criticism  of  the  work  done  by  the 
men  on  the  opposite  shores  of  the  Pacific.  It 
was  on  this  side  of  the  ocean  that  accuracy 
was  disregarded. 

Perfaps  half  of  the  city  papers  of  the  coun¬ 
try  carried  a  photograph  of  the  Imperial  De- 
taM  P^ce  in  Akusaka-ku,  Tokyo,  with  an 
underline  describing  it  as  the  Imperial  Palace. 
That  particular  palace,  in  company  with  sorrie 
scores  of  others  scattered  throughout  Japan,  is 
property  of  the  Imperial  Family,  but  it  is 
nut  their  home,  the  principal  palace,  nor  should 
it  ever  be  described  as  “thc’^  Imperial  Palace. 
It  is  difficult  to  find  a  parallel  in  this  country, 
but  it  might  be  compared  to  publishing  a  pic¬ 
ture  of  Woodrow  Wilson's  home  in  Washin^on 
and  describing  it  as  the  White  House. 

Photographs  of  Nihomtasbi,  the  Bridge  of 
Japan,  in  many  instances  announced  that  the 
river  Nihombashi  flowed  under  the  Bridge  of 
Japan.  It  so  happens  that  Nihom  (Nihon) 
means  Japan  and  tashi  means  bridge,  and  that 
'■  the  river  which  flows  under  the  Nihombashi  is 
one  of  the  many  semi-rivers,  semi-canals  through 
which  the  Sumida  River  empties  into  Tokyo 
Bay. 

Aa  organization  which  is  extremely  careful 
I  of  its  accuracy  issued  a  press  bulletin  stating 
I  that  it  was  impossible  to  buy  a  railway  ticket 
!  either  to  Tokyo  or  Yokohama.  That  was  true 
!  a  good  many  years  ago.  but  not  at  the  time  of 
the  disaster.  'Hie  terminus  of  the  electric  line 
in  Yokohama  is  the  Sakuragicho  Station,  but 
the  next  station  up  the  line  and  the  one  at 
which  steam  trains  are  boarded  is  called  Yoko- 
“*!**•  At  one  time  the  Tokyo  terminus  of  the 
railway  was  Shimbashi  Station,  but  the  mam- 
m«  building  nlled  Tokyo  Station  has  long 
been  the  principal  station  of  the  capital  of 
Many  an  American  newspaper  carried 
the  story  saying  there  was  no  Tokyo  Station 
and  the  same  time  published  a  photograph  of 
It  with  the  words  "Tokyo  Station”  in  the  under¬ 
line. 

earli«t  dispatches  received  stated  that 
Aagnya.  a  city  of  several  hundred  thousand  per- 
*duated  at  a  comparatively  distant  spot 
irom  vokohama.  tad  been  totally  destroyed.  I 
we  seen  no  denial  of  this  statement,  despite 
•5^1  af*.  '-S**  dispatches  from  Japan  have 

mid  tlut  Nagoya  will  probably  be  the  chief  port 
M  eattem  Jaran  until  Tokyo  or  Yokohama  is 
which  means  that  Nagoya  can  not  have 
suffered  greatly. 

“^'"Politan  daily  in  commenting  edi- 
‘■'tingdom”  of  Japan.  The 
“ppens  to  be  an  empire.  A  map  of  the 
shows  Yokosuka,  the  naval  base, 
P™'"- 

Tokrn  ****  d'fy  of  Yokohama  on 

nml?,,  .  ^'.k  misspelling  of  Tokyo  is  not 

lueHitio'^^f '?'’**’*  American  press.  The 

thr  F^..r  *°'’ds  with  the  letters  of 

worked"™,'*  ^  j  .  *“*  .  been  scientifically 

from  Tokio  is  quite  a  different  word 

t-o  k,  ,1°’  tbe  pronunciation  of  the 

a  Japanese  would  differ. 

curaev  *’’*  '"atances  of  inac- 

fiil  k  familiar  with  Japan  can 

^  oecessary  to  point 

most  have^„ff*"l!f"°"  **'*  American  press 

0,051  nave  suffered  accordingly? 

frank  h.  hedges. 

Wanted—Janie*  Malcolm  Johnston 

To  Edito71L*d^°’'’  -  October  13.  1923. 

*hal  we  knntar^  Pi’blishe*:  Herewith  hand  you 
fonnerlr  an^  Johnston,  who 

WeTS  a.sniall  scale. 

o  locate  him,  in  connection  with 


a  settlement  of  a  small  estate.  Ilease  ascertain 
whether  you  can  find  out  his  present  p«ist  office 
iddress. 

It  h^  been  reported  that  he  (between  twenty 
and  thirty  years  ago)  was  an  editor  of  a  small 
newspaper  in  Guthrie.  Okla. 

At  one  time,  he  was  e<iit^r  of  a  newspaper 
called  the  Meade  County  Globe,  in  Meade 
C<»unty,  Kan.  He  has  been  known  as  a  news- 
pa|>er  man. 

At  one  time,  he  published  the  Citizen-Re¬ 
publican  at  Kingsman.  Kan. 

He  assisted  for  a  short  time  in  publishing  a 
small  newsi»aper  called  the  Register  in  Little 
Rock,  Ark. 

It  has  been  stateil  that  Mr.  Johnston  left  his 
family  while  they  were  living  in  Kansas  City, 
Mo.,  in  1903,  and  went  to  Walla  Walla,  Wash., 
since  which  time  his  wife  and  daughters  claim 
they  have  not  heuird  from  him.  He  was  not  a 
prosperous  man,  according  to  his  wife  and 
daughters. 

PLATT  HCBBELL, 

Hubbell  Bros.,  Attorneys  at  Law. 

A  Well  Handled  Story 

Milwaukee,  Wis.,  Get,  13,  1923. 

To  Editoe  &  Publish  EE :  Please  accept  our 
sincere  thanks  for  the  announcement  article  on 
the  Journal's  new  home  in  your  issue  of  Sep- 
teml^r  22.  We  were  very  much  pleased  with 
the  story,  which  in  our  opinion  was  excep¬ 
tionally  well  handled. 

THE  MILWAUKEE  JOURNAL, 

L.  L.  Bowyee, 

Business  Manager. 

Mr.  Schexnayder’a  Prise 

Chicago,  Oct.  3,  1923, 

To  Editoe  &  Publisjilr:  1  am  a  little  bit 
afraid  that  the  story  on  page  eleven  of  your 
issue  of  September  29  will  give  the  impression 
that  N.  O.  Schexnayder  won  the  first  prize  of 
the  national  advertising  contest  held  by  tbe  Na¬ 
tional  Association  of  Retail  Clothiers  at  the  Con¬ 
vention  in  Chicago,  at  the  Municipal  Pier,  Sep¬ 
tember  24  to  29.  Such  was  not  the  case.  Mr. 
5^hexnayder  won  the  prize  offered  by  Alfred, 
Decker  &  Cohn  in  a  contest  which  was  aside 
from  the  convention,  and  in  no  way  part  of  the 
big  contest  which  was  held  by  the  national  as¬ 
sociation. 

Yours  very  truly, 

ALLEN  SINSHEIMER. 

Editor  National  Retail  Clothier. 


A  Bouquet 

Chicac-o,  III.,  Sept.  26,  1923. 

To  Eoitox  &  PuBLiSHEx;  As  I  turned  to  the 
the  first  page  of  Editos  &  Poilishes  this  n-eek 
I  was  zo  impressed  with  Macauley’s  striking 
cartoon  that  before  I  turn  further  I  write  to 
compliment  you  upon  it.  It  imrtrays  in  a 
most  effective  manner  a  situatikn  which  it 
would  take  pages  to  describe  in  type. 

EARL  C.  nONEGAN. 

Editor.  Marketing  Media. 


Sam  Fxahcisco,  Sept.  24,  1923. 

To  Edito*  &  Pvslishei:  You  have  struck 
the  keynote  of  a  great  need  in  yesir  editorial, 
“Let's  go!”  The  press  should  not  only  point 
the  way  to  peace  and  understanding  among  the 
peoples  of  the  world,  but  it  should  blaze  and 
lead  the  way  for  them  to  that  end.  If  the  press 
has  power  to  mold  public  opinion  for  war,  it  has 
power  to  mold  it  for  peace.  But  the  press  also 
needs  a  leader  to  sound  the  tocsin  that  will  mus¬ 
ter  its  members  for  the  crusade  to  recover  peace. 
Who  is  he? 

Sincerely  yours, 

C.  GEORGE  KROGNESS. 

AIm  Worth  Knowing 

Fo«t  Woeth,  Tex.,  Sejjt.  18,  1923. 

To  Edito*  St  Pi’»lishe*:  An  item  published 
in  your  issue  of  September  1st,  headed  "Folks 
Worth  Knewing”  and  referring  to  E.  Julian 
Herrdon  was  erroneous  in  two  particulars. 

1.  The  name  of  the  advertising  agency  re¬ 
ferred  to  was  the  Herndon- Johnson  Advertising 
Co.,  Inc.,  and  not  the  Herndon  Advertising 
-Agency. 

2  Mr.  Hemdrn  was  not  “owner  and  pro¬ 
prietor”  of  this  agency.  He  was  president,  the 
writer  was  vice-president,  and  J.  P.  Millican 
was  vccietary  treasurer.  The  agency  was  cap¬ 
italized  at  $5,000,  of  which  Mr.  Herndon  and 
the  writer  each  owned  $800.  the  balance  being 
owned  by  Mr.  Millican.  Either  Mr.  Millican 
or  Charles  Getz,  former  assistant  treasurer  of 
the  Herndon-Johnson  Co.,  who  may  be  reached 
at  60S  Commerce  street,  this  city,  will  verify 
these  statements. 

In  justice  to  other  parties  as  welt  as  mvself, 
I  request  that  you  publish  a  correction  ot  this 
story  in  your  first  available  issue. 

Yours  very  truly. 

CHARLES  C.  JOHNSON.  JR., 
Director  Art  and  Copy  Dept.,  The  World 
Company,  Inc. 

Gom  Plant  in  Film* 

The  plant  of  the  Goss  Press  Manufac¬ 
turing  Company  was  recently  shown  in 
motion  pictures  at  a  Portland  (Ore.) 
theatre.  The  film  included  the  installa¬ 
tion  of  the  Oregonian’s  new  sextuple 
press. 


There’s  No  Law  Compelling 
You  to  Cash  a  Check  That’s 
Made  Out  to  Your  Order — 

And  Nobody’s  Going  to  Have 
You  Arrested  for  Failing  to 
Take  Advantage  of 


But— 


Why  not  do  the  common  sense  thing  and  send  for 
The  Shop-o-scope  Portfolio  for  your  free  examina¬ 
tion — and  look  into  the  matter  of  just  how  profitable 
this  Christmas  Campaign  for  Classified  Advertising 
promotion  can  be  for  your  organization? 

Write  ns  today! 

THE  BASIL  L.  SMITH  SYSTEM,  INC. 
Otis  Building  Philadelphia 


The  St.  Regis  Paper  Company 
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Hanna  Paper  Corporation 
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Ask  the  Publisher  who 
has  taken  my  service. 

W.  R.  Emslie,  General  Manager  of 
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‘John  Bull’ 

takes  its 
own  medicine 

Like  all  great  national 
journals,  ‘‘JOHN 
BULL”  largely  depends  for 
its  existence  upon  the  Adver¬ 
tising  it  carries. 

It  receives  much  from  adver¬ 
tising — but  it  also  spends 
much. 

There  is  not  a  weekly  in 
Britain  whose  announcements 
loom  so  large  in  the  public 
eye  as  do  “JOHN  BULL’S.” 

On  every  hand — everywhere 
— on  hoardings,  on  flashing 
electric  signs,  in  the  pages  of 
the  press,  “JOHN  BULL’S” 
announcements  appear.  Thou¬ 
sands  of  London  Tramcars 
carry  on  their  rear-boards  its 
weekly  contents  bills,  which, 
also,  are  displayed  on  prac¬ 
tically  every  newsstand  and 
news  agent’s  shop  throughout 
Britain. 

Britishers  would  not  be  al¬ 
lowed  to  forget  “JOHN 
BULL’’  —  even  if  they 
wanted  to! 

Jbro^PLL 

BRITAIN’S  DOMINANT 
WEEKLY 

NOTE:  “JOHN  BULL’S”  grreat 
circulation  is  due  to  editorial  merit 
alone.  This  paper  runs  no  free 
competitions,  free  Coupcm  Schemes, 
or  other  fake  circulation-boosting 
campaigns. 

Net  sales  exceed  800,000,  rate  based 
on  600,000. 

For  Rate  Card,  Specimen  Copjr  and 
full  psu-tfculara  write: 

Philip  Emanuel,  Advertisement  Mgr. 

ODHAMS  PRESS,  LTD. 

S7-S(,  Long  Acre  London,  W.C.L 
England 


Some  items  from  London,  England,  that  will  show  bow  the  Aifvertising  and  Publishing 
Men  of  Great  Britain  are  preparing  and  building  for  the  Great  Advertising  Convention 
in  London,  in  July,  1924. 

By  HERBERT  C,  RIDOUT 

(London  Editor,  Editox  &  PoLitHn) 

London  Office— Hastings  House.  10,  Norfolk  Street,  Strand,  W.  C.  2 


So  July  is  Fixed — Everybody  is 
glad  that  the  date  of  next  year’s  con¬ 
vention  is  fixed,  for  there  is  a  feeling 
that,  with  this  settled,  we  are  able  to 
deal  with  a  more  concrete  affair  than 
has  seemed  to  be  in  the  past.  July  14 
for  the  opening  business  at  Wembley 
suits  everybody  for  reasons  stated  in  my 
cable  immediately  following  Harold  Ver¬ 
non’s  intimation  to  me  on  September  4. 

At  one  time  it  seemed  doubtful  whether 
June  would  not  be  pressed,  but  those  who 
favored  the  earlier  month  withdrew  their 
objections  as  soon  as  it  became  known 
that  our  American  friends  were  satisfied 
that  July  would  suit  their  convenience 
best  of  all.  The  news,  too,  that  the 


Miss  Underhay,  advertising  executive, 
Oatine  Company,  Ltd.;  Miss  Ward,  com¬ 
pany  secretary,  Beaver  Board  Company, 
Ltd.;  Miss  Woodyard,  director,  Saward 
Baker  Company,  Ltd. 

The  objects  of  the  club  are  to  enable 
women  doing  constructive  work  in  ad¬ 
vertising  to  co-operate  for  the  purpose  of 
mutual  advancement;  to  further  study 
of  advertising  in  its  various  branches, 
and  to  emphasize  the  work  that  woman 
is  doing,  and  is  specially  qualified  to  do, 
in  the  field  of  sales  promotion  in  the 
many-sided  business  of  advertising. 

So  with  an , organization  of  this  kind  to 
welcome  them,  American  advertising 
women’s  clubs  will  now  have  little  or  no 


Conference  Hall  at  the  British  Empire  reason  for  not  sending  delegates  to  luDn- 
Exhibition  has  been  definitely  booked  don  next  year. 


removes  the  doubt  expressed  in  some 
quarters  whether  the  convention  would 
be  held  at  Wembley  at  all.  So  with  the 
time  and  place  made  positive,  everybody 
knows  just  where  they  stand,  and  the 
next  business  can  be  taken. 

Advertising  Women’s  Club  Formed 
— A  few  weeks  back  I  told  of  plans 
shaping  for  an  .\dvertising  Women’s 
Club  in  London  on  the  lines  of  your 
American  organizations.  The  ladies  in 
our  delegation  last  June  were  mightily 
impressed  with  the  women’s  clubs  and 
the  energetic  members  and  their  intense 
interest  in  convention  affairs.  Out  of 
that  Has  grown  an  .Advertising  Women’s 
Club  for  Ixindon,  with  Miss  Marion  Jean 
Lyon  as  its  first  president,  and  the 
ladies  in  it  are  going  to  play  an  im- 
iwrtant  part,  not  merely  in  the  social 
life  but  on  the  business  side  of  the  con¬ 
vention  next  year. 

The  inaugural  meeting  was  held  at  the 
Hotel  Cecil  on  September  4,  when  a 
company  of  women  engaged  in  advertis¬ 
ing  met  at  the  invitation  of  John  Ches¬ 
hire  to  discus's  the  project  in  detail.  Mr. 
Cheshire  told  of  the  women’s  clubs  of 
America,  spoke  of  the  fine  work  done 
by  them,  and  called  for  a  similar 
Women’s  Oub  in  London,  pointing  out 
the  fine  influence  such  an  organized 
movement  would  have  on  British  ad¬ 
vertising. 

C.  Harold  Vernon  invited  the  co¬ 
operation  of  such  a  women’s  club  in  the 
convention,  pointing  out  the  need  for  an 
organized  reception  of  the  American 
business  women,  who  will  form  quite  a 
large  part  of  the  delegation  from  the 
U.  S.  A.  next  year. 

W.  S.  Crawford  referred  to  woman’s 
opportunity  in  the  world  of  advertising — 
woman’s  influence  in  the  purifying  of  ad¬ 
vertising — her  peculiar  fitness  for  this 
business  owing  to  her  knowledge  of  the 
desires  of  other  women,  and  of  the  suc¬ 
cessful  selling  appeal  that  can  be  made 
to  women  by  women. 

The  advertising  women  present  re¬ 
solved  to  form  an  .Advertising  Women’s 
Club  of  London,  and  the  following  offi¬ 
cers  and  committee  were  elected ; 

President — Miss  Marion  Jean  Lyon, 
advertisement  manager  of  Punch. 

Vice-President — Mrs.  A.  J.  Wilson, 
director  of  A.  J.  Wilson  &  Co..  Ltd. 

Secretary — Miss  Kathleen  MacLach- 
lan.  contact  manager  of  W.  S.  Craw¬ 
ford,  Ltd. 

Treasurer — Miss  Shaw,  company  sec¬ 
retary  of  C.  F.  Higham,  Ltd. 

Committee — Miss  Bosworth,  executive, 
Holford  Bottomley  Advertising  Service, 
Ltd.;  Miss  Anne  Meerloo,  Mecrloo  Ad¬ 
vertising  Service;  Miss  Reynolds,  direc¬ 
tor,  Samson  Clarke,  Ltd. ;  Miss  Sangster, 
director,  W.  S.  Crawford,  Ltd. ;  Miss 
Ella  F.  Thompson.  .Advertising  Service; 


Publicity  Publication  Changes — The 
London  Advertising  World  monthly  has 
changed  hands.  It  will  in  future  be 
published  by  the  Economic  Publishing 
Company,  Ltd.,  14  King  street.  Covent 
Garden,  London.  Sydney  Walton, 

C.  B.  E.,  will  be  the  new  managing  edi¬ 
tor  and  will  have  as  fellow  directors  Sir 
Richard  Redmayne,  K.  C.  B.  (chair¬ 
man),  Capt.  R.  B.  Crewdson,  and  Bar¬ 
rington  Hooper.  Mr.  Walton  is  a  direc¬ 
tor  of  the  Yorkshire  Evening  News  and 
came  into  prominence  in  connection  with 
his  publicity  work  for  the  Food  Con¬ 
troller  during  the  war. 

A  new  advertising  monthly  is  promised 
called  Twentieth  Century  Advertising. 

It  is  to  be  conducted  by  J.  Murray  Alli¬ 
son,  latterly  associated  with  the  Field 
Press,  and  one  of  the  members  of  the 
British  Delegation  in  June  last. 

That  Desire  to  Impart — When  I 
asked  Mr.  Harry  Klegg,  who  is  country 
sales  manager  of  Kalamazoo  Ltd.,  of 
Birmingham,  what  he  remembered  of  his 
trip  w'ith  our  delegation  to  Atlantic 
City,  he  said  it  was  “the  desire  to  learn 
and  the  desire  to  impart”  that  impressed 
him  most.  He  went  on  to  say  that  he 
found  this  trait  to  be  very  evident  during 
the  convention  itself. 

“In  those  few,  almost  too  few,  mo¬ 
ments  when  it  was  possible  to  obtain  a 
little  quiet  confab  the  demand  for  infor¬ 
mation  was  insatiable,”  he  said.  “In  my 
own  particular  case,  my  share  in  adver¬ 
tising  being  to  assist  in  paying  for  it,  I 
often  found  myself  unable  to  answer  all 
the  questions  that  were  showered  upon 
me.  Inquirers  had  to  be  passed  on  to 
advertising  men  proper.  (Dn  the  other 
hand  I  found  a  willingness  to  answer  the 
keenest  possible  questions  put  from  my 
own  point  of  view.  Questions  are  pene¬ 
trating  from  their  side  but  just  as  wel¬ 
come  when  expressed  as  keenly  from 
yours.”  Mr.  Clegg  tells  me  he  is  look¬ 
ing  forward  to  renewing  many  acquaint¬ 
ances  at  Wembley. 

Some  Exhibition  Fibres — The  fol¬ 
lowing  details  concerning  the  British 
Empire  Exhibition,  where  the  advertis¬ 
ing  convention  is  to  be  held  in  July,  have 
been  furnished  to  me.  The  exhibition 
will  run  from  April  until  October,  so 
that  the  date  fixed  for  the  convention 
will  find  the  grounds  and  the  extensive 
exhibits  at  their  best.  It  will  be  an  ex¬ 
hibition  that  exceeds  in  magnitude  any¬ 
thing  that  has  been  done  in  Great  Britain 
before.  The  area  of  the  exhibition 
grounds  are  over  eight  million  square 
feet,  the  Industrial  Hall  occupies  430,000 
square  feet  and  the  Machinery  Hall 
569,000  square  feet.  An  attendance  of 
from  thirty-five  to  forty  million  visitors 
is  expected  during  the  six  months  of  the 
exhibition. 


FIRST  IN  PVBUC  SSRriCt 

The  World  and  the  Ere- 
ning  World  have  a  eom- 
binM  circulation  daSy  gi 
650,000  lor  $1.20  per  agate 
line  gross,  subject  to  ooa- 
tract  discounts.  They  carry 
more  high  class  dry  go^ 
advertising;  are  read  by 
more  jobbers,  department 
and  chain  store  buyers,  and 
by  more  retailers;  o8er 
more  circulation  per  dollar 
and  a  more  ooncentratad 
circulation;  a  reader  and  a 
dealer  influence  more  local, 
ized  than  any  other  morn¬ 
ing  and  evening  combinataan. 

Advertist  in  Nmspoptri 
by  tht  Ynr 


cumrn  Otoia 

Pulitzer  Building,  New  Yoik 
Mailer^  Building,  Ford  Bniu.n 


Chicago 


Detnit 


MILW  AI  KF.E 


is  the  ideal  trynint  nurkei 
Repreaentative  in  liae— dm 
too  large  nor  too  small.  Fug 
city  in  diversified  indtutriei 
Located  in  world’s  richesi 
dairying  section.  Covered  M 
one  cost  by  the  sole  nss  st- 


J'Thc  NlikwAvikee 

OUKNAL 

F/RST-hyMedt 


ptttjsiburgQ 

A  newspaper  of  charts 
tmr,  intmgrity  and  mta- 
priaa  which  haa  canti 
the  confidmea  of  the  p» 
pirn  of  the  worlds  graattH 
indwutrial  dutriet. 

DAILY  and  SUNDAY 


PORTSMOUTH, 

EVENING  TIMES 
MORNING  SUN 
SUNDAY  SUN-'HMES 
They  cover  South  Central  Oka 
Completely. 

Foreign  Repreeanlallva 
ROBERT  E.  WARD,  WC 
t  So.  Wabaah  Ave.  SSI  FVifc  A* 
Chicago  N«* 


In 

Vevr  Orleans 

it's 

THE 


ITEM 
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A  waiting  You  in  Britain! 

RICH,  READY-MADE 
MARKET  EOR 
AMERICAN  GOODS 

On  a  conservative  computation,  there  are  in  England, 

Wales,  Scotland  and  Ireland, 

40,000,000  NEW  CUSTOMERS 

prepared  to  buy  American  goods  which,  so  far, 
they  have  had  little  or  no  opportunity  of  hearing 
about. 

You  can  get  into  immediate  touch  with  this  big  new 
market  by  means  of  a  publicity  campaign  in  the 

DAILY  MAIL 

(London,  England) 

the  newspaper  which,  with  the  world’s  record 
net  daily  sale,  carries  your  message,  swiftly  and 
surely,  throughout  the  length  and  breadth  of  the 
British  Isles. 

Remember  that  there  are  no  “distances”  in  Britain. 

Its  massed  population  centers  on  a  straight  line, 
only  500  miles  long,  from  London  to  Aberdeen — 
just  a  railway  journey  of  12  hours  end  to  end! 

That  is  why  National  Advertising  is  conducted 
through  a  single  national  medium — 

THE  DAILY  MAIL 

(London,  England) 

Printed  simultaneously  in  London  and  Manches¬ 
ter,  The  Daily  Mail  carries  your  appeal  to 
every  great  city,  town  and  remote  village  in 
Great  Britain  and  Ireland.  There  is  no  “zone” 
advertising. 


Special 

Advertiseinent 
Representative 
for  the 
United  States 
and  Canada 

H.  H.  FIELD 

DAILY  MAIL  OFTICES 
280,  Broadway 
•  New  YoiIe 
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A  REAL  ASSIGNMENT 

WE  hope  that  every  newspaper  man  in  America 
will  read  Dr.  \\  illiam  T.  Ellis’  article  in  this 
issue  of  Editor  &  Plblisher. 

Here  is  the  story  of  a  big  job  to  be  done.  That 
job  belongs  to  .American  journalism  and  the  quicker 
it  is  done,  the  better,  for  afterward  this  will  be  a 
better  world  to  live  in.  Xo  one  will  question  Dr. 
Ellis’  charges  of  the  damage  that  is  being  done 
by  half-baked  observers,  political  partisans  and 
propagandists. 

It  is  the  biggest  assignment  that  Dr.  Ellis  would 
give  to  the  newspaper  of  .America— “Find  out  how 
the  present  order  of  civilization  is  going  to  smash. 
But  it  is  the  world's  biggest  story  and  there  cannot 
be  any  denial— it  is  not  being  “covered"  as  it  should 
be.  Proof  of  this  is  found  in  the  fact  that  we  are 
still  muddling  along  without  any  clear  conception  of 
where  we  are  going,  although  we  have  had  almost 
five  years  to  select  a  course. 

It  is  a  much  more  interesting  story  than  the  print¬ 
ing  of  scandals  on  which  we  are  wasting  our  energies, 
as  well  as  fortunes.  It  is  a  story  that  throbs  with 
human  interest  and  holds  within  its  embrace  the 
destinies  of  millions  of  people. 

The  American  press  is  the  one  great  institution 
that  can  gather  the  facts  of  the  affairs  of  the  world 
as  they  are  today  at  firsthand  and  present  them  in  a 
way  that  will  set  our  feet  on  the  upgrade  path.  The 
story  for  which  he  asks  holds  all  the  thrilling  heroism 
of  war.  It  brisiles  with  the  possibilities  of  loves  and 
hates  and  sacrifice,  and  in  the  face  of  it,  many  of  the 
things  we  are  doing  today  look  small,  and  petty, 
and  cheap. 

It  is  no  wonder  that  there  is  uncertainty  and  doubt 
throughout  the  world  while  this  story  of  fact  remains 
untold. 

American  journalism  has  accepted  some  big  assign¬ 
ments.  but  none  to  compare  with  this.  It  is  the 
biggest  story  in  the  world  tfiday  and  there  can  be 
no  lasting  peace  unti'  it  is  told. 


YOUTH  AND  THE  PRESS 

JOL'KX'.ALISM  lielongs  primarily  to  youth.  It 
demands  initiative,  vision  and  daring — the  kind 
of  daring  that  is  not  afraid  of  new  pathways — the 
kind  that  spells  progress — and  it  is  youth  alone  that 
can  give  it  these  things. 

A'outh  is  not  afraid  to  make  mistakes.  .All  path¬ 
ways  are  new  to  it  and  with  an  idealism  untinged  by 
bitter  experiences  it  usually  finds  the  right  way  and 
follows  it  to  the  end. 

Xo  profession  offers  greater  opportunity  for  service 
and  none  is  today  attracting  a  higher  type  of  young 
men  whose  ideal  is  service  to  their  fellowmen. 

So  long  as  youth  recognizes  the  newspaper's  re¬ 
sponsibilities  tf>  the  public,  it  will  find  it  the  most 
fertile  of  all  fields  of  human  endeavor. 

Change  is  wrought  by  young  hands.  Where  there 
is  change  there  will  be  progress,  and  that  is  why 
journalism  has  won  its  present  place  of  leadership  in 
American  affairs. 


GOOD  RIDDANCE 

WK  believe  final  good  will  come  to  the  Canadian 
Press  as  a  result  of  the  withdrawal  of  the 
$50,000  annual  grant  of  the  Dominion  Govern¬ 
ment  at  the  close  of  the  current  financial  year,  and 
President  Smith  is  to  be  commended  for  his  declara¬ 
tion  that  government  aid  should  never  again  be 
accepted. 

Government  subsidies  are  an  evil  in  any  business. 
They  are  one  of  the  vices  of  a  secret  diplomacy  that 
has  lived  in  the  past  on  international  intrigues  and 
war. 

The  newspaper  business  of  Canada  is  not  rich,  but 
it  is  able  to  pay  its  own  way,  and  it  is  the  opinion 
of  the  vast  majority  of  its  members  that  it  should 
do  so. 

Freedom  of  the  press  means  after  all  freedom  from 
the  government  and  the  right  to  criticise  and  express 
opinion  at  all  times.  This  is  not  impossible  under  a 
subsidy  and  it  has  been  a  fact  in  Canada,  but  the 
shadow  has  always  been  there,  and  we  believe  it  is  a 
good  thing  that  it  is  now  to  be  removed. 


I  A  L 


D.AVID’S  CONFIDENCE  IN  GOD'S  GR.ACE 
Psalm  XXI fl:  1-6 

^  HE  Lord  is  my  shepherd;  I  shall  not  want. 

2.  He  inaketh  me  to  lie  down  in  green  pas¬ 
tures;  he  leadeth  me  beside  the  still  waters. 

3.  He  restorelh  my  soul:  he  leadeth  me  in  the 
paths  of  righteousness  for  his  name's  sake. 

1.  Yea.  though  I  walk  through  the  valley  of 
the  shadow  of  death,  I  will  fear  no  evil: 
for  thou  art  with  me;  thy  rod  and  thy 
staff  they  eomfort  me. 

5.  Thou  preparest  a  table  before  me  in  the 
presence  of  mine  enemies:  thou  anointest 
my  head  with  oil;  my  cup  runneth  over. 

6.  Surely  goodness  and  mercy  shall  follow  me 
all  the  days  of  my  life:  and  I  will  dwell 
in  the  house  of  the  Lord  for  ever. 


MAKE  TWO  AND  TWO  EQUAL  FOUR 

ST.AND.ARDIZ.ATIOX  in  computing  advertising 
lineage  should  not  be  .such  a  hard  matter  after 
the  start  is  once  made.  Circulation  figures  can 
now  be  compared  with  a  reasonable  degree  of 
accuracy  that  was  pronounced  imixjssible  of  attain¬ 
ment  only  a  few  years  ago. 

Newspaper  men  generally  will  find  much  of  interest 
in  C.  L.  Perkins’  article  on  the  application  of  circu¬ 
lation  measuring  methods  to  advertising  lineage  in 
this  issue. 

The  Association  of  Newspaper  Classified  .Advertis¬ 
ing  Managers  is  now  preparing  to  take  the  first  step 
toward  standardized  stati.stics  on  advertising.  Their 
efforts  will  be  watched  with  interest  in  1924  and  will 
undoubtedly  meet  with  general  approval  among 
advertisers  and  advertising  men. 


THE  OTHER  RACE 

BILLRO.AKD  advertising  costs  money,  likewise, 
horse  racing  continues  the  sport  of  kings. 
There  may  be  a  moral  in  this  if  you  dig  deep 
enough.  Today’s  meeting  between  Papyrus  and  Zev 
has  been  pretty  much  of  a  front  page  newspaper 
event  for  some  time;  during  the  last  week  it  has  been 
a  big  revenue  producer  for  the  billboard  owners. 

The  lowest  prices  for  even  fair  seats  was  $11,  and, 
as  has  been  the  case  in  many  other  so-called  sporting 
events,  the  only  persons  who  did  not  get  anything  out 
of  it  were  the  public  and  the  newspaper  owners. 

In  the  meantime,  more  .serious  affairs  of  the  much 
more  interesting  human  race  were  neglected. 
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READ  AMERICA  FIRST 

COMPILING  lists  of  books  that  newspaper  me 
should  know  has  come  to  be  a  favorite  stor 
in  many  quarters. 

We  don't  know  who  started  it,  but  we  do  wii 
someone  would  stop  it  until  some  master  comes  for 
ward  and  strikes  a  balance  that  will  at  least  give  ^ 
something  of  the  traditions  of  .America  before  tl* 
commercial  age.  Reading  all  the  masterpieces  hi  ti, 
world  is  not  going  to  make  a  good  newspaper  aj 
w  ith  masterpieces  alone  as  a  mental  background  tlj 
newspaper  will  not  be  able  to  achieve  true  patriotist 
When  a  newspa-xir  fails  to  do  that  it  is  not  operair- 
as  a  community  institution.  ' 

The  latest  list  of  books  that  new.spaper  men  shotV 
know  coming  to  cnir  attention  was  compiled  by  Ro|)f 
Max  Garrett,  .Associate  Professor  of  English  at  th 
L’niversity  of  Washington,  and  appears  in  The  \\V. 
ington  Newspaper  for  September.  It  includes:  Jci 
Ruth  and  the  Palms;  Plato's  Republic;  Dar.j 
Divine  Comedy ;  Reynard  the  E'ox ;  Cervantes'  D* 
Quixote;  Chaucer's  Canterbury  Tales;  Shakespat., 
Plays  (tile  more  familiar  ones)  ;  Bacon’s  Essjtj 
Pepys’  Diary;  Bunyan  s  Pilgrim’s  Progress;  GoethL 
Faust;  Hugo’s  Les  Xliserables;  Carlyle’s  FrecD 
Revolution;  Amiel’s  Journal;  Dostoieffsky's  CiiaB 
and  Punishment ;  Ibsen's  Brand ;  Boswell’s  Liit , 
Johnson;  Newman’s  Idea  of  a  University;  someoh 
collections  of  English  and  .American  essays;  sob 
g(K)d  anthologies  of  Ehiglish  and  .American  poetn. 

Frankly,  we  cannot  see  that  it  has  any  value  - 
those  that  have  come  before. 

If  we  are  any  judge  what  .American  iKwsp; 
men  should  know  is  something  more  about  the  t; , 
history  of  this  republic  than  they  give  any  t.i 
of  knowing  today.  Somewhere,  not  so  long  igi 
a  selection  of  seven  greatest  .Americans  the  place  ■ 
rich  man  went  to  John  D.  Rockefeller,  and  K 
Morris,  who  had  given  until  he  beggared  himseli 
make  possible  this  republic  ami  everjihing  tta 
stands  for,  did  not  even  get  an  honorable  mc^ 
What  we  need  it  would  seem  is  a  list  of  books  ■ 
newspaper  men  should  know  on  the  principles . 
traditions  of  .Americanism.  The  lack  of  ■. 
knowledge  and  failure  to  adhere  to  those  [rir.c:* 
seems  to  be  the  only  weak  spot  in  our  political 
social  life  today. 


TO  THE  GIANT  OF  BUSINESS 

AMERIC.A’S  first  national  advertising  exp- 
which  will  open  in  New  York  on  X'';'- 
10  is  already  assured  success  by  the 
interest  that  is  being  shown  in  the  undertaldis 
men  identified  with  every  branch  of  this  highly 
veloped  factor  in  modern  business  progress  • 
prosperity. 

The  .Advertising  Club  of  New  A'ork  has  a  rigb 
feel  proud  of  the  manner  in  which  the  coming  '™ 
lias  been  accii,.ed  and  supported  by  the  advert  fj 
fraternity. 

It  promises  to  be  more  than  a  show  of  what»: 
tising  has  done  artd  gives  every  indication  of  z 
an  unusual  pageant  of  w  ide  public  appeal  in  »- 
will  lie  presented  the  story  of  economical  mtr:'- 
dising  development  during  the  last  quarter  d 
century. 


LONDON’S  NEWSPAPERS 

SPECL'L.ATION  seems  rash  in  view  of  the  ' 
baffling  changes  that  have  occurred  in  Ensfc 
journalism  this  past  fortnight.  Comment  '> 
become  passe  between  presstime  and  the  appes'"^ 
of  the  printed  papers.  Yet,  one  cannot  help  rtsR 
the  notable  interest  shown  in  .America  in  the 
transactions  of  Lord  Rothermere,  Lord  Beave!+' 
and  Sir  Edward  Hulton. 

Perhaps  the  magnitude  of  the  finance  invoiwi 
plains  the  play  given  the  stories  here  in 
with  Papyrus  and  Balie  Ruth.  Big  money'  is  * 
tainly  Page  One  news.  More  important  if 
generally  realized,  is  the  fact  that  these 
have  set  a  new  record  in  newspaper  selling  P  J 
and  that  their  scope  far  surpasses  anything 
tempted  in  .America.  They  mark  coiiro> 
journalism  at  top  speed  and  they  bear  inth"|'^ 
factors  which  may  mean  much  to  Great  BiW’ 
the  world. 
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PERSONAL 


Arthur  WEIGALL.  who  as  special 
corresiKHidcnt  for  the  London  Daily 
Mail  and  the  North  American  News¬ 
paper  Alliance,  was  present  at  the  open¬ 
ing  of  the  torn!)  of  Tiit-ankh-Amen,  ar¬ 
rived  in  this  country  (kt.  13,  on  the  S.  S. 
Bcrengaria  for  a  lecture  tour. 

Frederick  Roy  Martin,  general  manager 
of  the  .\ssociated  Press,  spent  the  last 
week  in  Michigan  where  he  went  to  attend 
the  meeting  of  the  University  of  Mich¬ 
igan  Press  Club,  at  which  he  made  an 
address  on  "Good  Temper  in  Journal¬ 
ism.”  He  also  attended  the  meeting  of 
the  Michigan  .Associated  Press  Editorial 
Association.  Present  also  at  these  mcxit- 
ings  was  Edgar  T.  Cutter,  superintendent 
of  the  Central  Division  of  the  .Associated 
Press  at  Chicago. 

Charles  B.  Driscoll,  editor  of  the 
Wichita  (Kan.)  Eagle,  is  visiting  in  New 
York  this  week. 

Prof.  .Andre  llelaunde,  one  of  the  fore¬ 
most  journali.sts  of  Peru,  has  been  en¬ 
gaged  by  the  trustees  of  Rice  Institute  at 
Houston,  Tex.,  to  teach  a  course  in 
Spanish-American  History,  and  has  taken 
up  his  residence  in  Houston. 

John  P.  Dwyer,  vice-jn'esident  and 
managing  editor  of  the  Philadelphia  Rec¬ 
ord  gave  a  dinner  at  Renovo,  Pa.,  re¬ 
cently,  celebrating  the  founding  of  the 
Renovo  News,  which  he  established  forty 
years  ago. 

Omar  N.  Custer,  publisher  of  the 
Galesburg  (Ill.)  Republican  Register,  is 
a  candidate  for  the  republican  nomina¬ 
tion  for  state  treasurer. 

Charles  \V.  Fear,  Joplin,  Mo.,  member 
of  the  executive  board  of  the  Missouri 
Press  .Association,  has  t)ecn  appointed 
editor  of  the  Missouri  Manual  for  1923- 
24. 

■Arthur  Chapman,  former  managing 
editor  of  the  Denver  Times  and  author 
of  “Out  Where  the  West  Begins,”  will 
be  one  of  the  principal  sjteakers  before 
the  Colorado  State  Teachers’  .Association 
meetings  this  fall.  He  will  talk  at  three 
meetings  at  Grand  Junction,  Pueblo  and 
Denver,  on  “.A  History  of  Colorado  for 
the  Junior  High  School.” 

diaries  England,  manager  of  the  Lo¬ 
gan  Daily  Journal  gave  a  family  party 
to  celebrate  his  60th  birthday,  (Oct.  10. 
.All  of  Mr.  England’^  seven  living  chil¬ 
dren  and  the  sons  and  daughters-in-law 
of  those  married,  with  twelve  grandchil¬ 
dren,  were  present. 

Captain  A.  Sidney  Galtrey,  O.  B.  E., 
who  writes  on  racing  for  the  London 
Daily  Telegraph,  under  the  name  of 
“Hotspur,”  arrived  in  this  country  this 
week  for  the  Zev- Papyrus  $100,000  race. 

Eric  \V’.  .Allen,  dean  of  the  University 
of  Oregon  school  of  journalism,  who  is 
spending  several  months  abroad,  writes 
home  that  he  had  a  long  and  interesting 
interview  in  Paris  recently  with  Ste- 
phane  I.ausanne,  editor  of  Le  Matin.  He 
also  discus.scd  American  and  French 
newspaper  methods  with  one  of  the  edi- 
^s  of  Le  Figaro.  While  in  Geneva, 
^an  .Allen  had  a  conference  with  the 
head  of  the  information  section  of  the 
Leaime  of  Nations,  and  was  given  the 
privileges  of  the  press  gallery. 

THE  BUSINESS  OFFICE 

0.  LOOMIS,  for  more  than  ten 
*  years  advertising  manager  of  the 
bpokane  (Wash.)  Spokesman-Review, 
has  been  appointed  to  a  similar  position 
with  the  Portland  (Ore.)  Telegram. 

Miss  Helen  Kreh.  for  the  past  five 
yrars  in  the  business  office  of  the  Fred- 
ttick  (Md.)  News- Post,  has  resigned. 

Joseph  .A.  Davidson,  manager  of  the 
^rchatidising  service  department  of  the 
•  ortland  Oregonian,  will  conduct  an  edu- 
cational  course  on  marketing  principles 
at  the  Portland  Y.  M.  C.  A. 

«  Mahoney,  formerly  of  the  classi- 
aed  deiHrtment  of  the  St.  Paul  ( Minn.) 
wspatch-Pioneer  Press,  is  now  in  the 
u'splay,  having  succeeded  Leo  Burch,  re¬ 


signed.  John  Wiggins  of  the  Minneapo¬ 
lis  office  of  these  papers  succeeded  Mr. 
Mahoney  in  the  classified.  James  Mc¬ 
Cord  of  the  display  has  been  promoted 
to  solicitor  of  the  Minneapolis  office,  tak¬ 
ing  the  place  of  Mr.  Wiggins.  Law¬ 
rence  Staples  has  been  employed  to  take 
Mr.  McCord's  place. 

Chalmers  L.  Pancoast,  manager.  East¬ 
ern  Division  national  advertising  of  the 
Chicago  Tribune,  at  New  York,  has  been 
appointed  Eastern  manager  of  the  Color 
Roto  Weekly  Magazine,  a  national  pub¬ 
lication  to  be  issued  soon  after  the  first  ol 
the  year  by  the  publishers  of  the  Chicago 
Tribune  and  the  New  Y’ork  Daily  News. 

Perry  Epsteen  has  been  appointed  ad¬ 
vertising  manager  of  the  San  F'rancisco 
Chronicle  to  succeed  James  G.  Ralston, 
resigned.  Mr.  Epsteen  was  formerly  ad¬ 
vertising  manager  for  Reich  &  Lievre, 
San  Francisco  women’s  store. 

L.  R.  .Abies,  formerly  advertising  man¬ 
ager  of  the  Tyler  (Tex.)  Courier-Times, 
has  resignerl  and  will  engage  in  newspaper 
publishing  business  at  Rosebud,  Tex. 
.Mr.  .Abies  has  la'cn  succeeded  by  Carl 
Estes,  formerly  connected  with  the  Den¬ 
ison  (Tex.)  Herald. 

E.  C.  A'oung,  for  the  past  si.x  and  a 
half  years  business  manager  of  the  Hali¬ 
fax  (N.  S.)  Chronicle,  has  lieen  ap¬ 
pointed  treasurer  of  the  Toronto  Globe. 
Before  going  to  Halifax,  Mr.  A'oung 
held  an  important  executive  position  on 
the  business  staff  of  the  Montreal  Star. 

IN  THE  EDITORIAL  ROOMS 

OICHARD  HENRY  LITTLE  of  the 
(Thicago  Tribune  has  returned  after 
an  extended  stay  in  Hollywood.  Be¬ 
ginning  last  Sunday  Mr.  Little  is  writing 
some  feature  stories  about  his  stay 
there. 

H.  1.  Phillips,  newspaper  columnist  fa¬ 
mous  for  his  “Senator  Dumm”  and 
“Representative  Dummer,”  is  co-author 
with  Harold  Orleb  of  a  musical  comedy 
entitled  “Ginger,”  which  made  its  ap¬ 
pearance  on  Broadway  this  week. 

Wayne  K.  Otto,  who  wrote  baseliall 
for  years  for  the  Chicago  Daily  Journal 
under  the  name  of  “Fielder  Royce”  is 
now  writing  baseball  on  the  Chicago 
Herald  &  Examiner  under  his  own  name. 

Robert  J.  Casey  of  the  Chicago  Daily 
News  is  author  of  another  historical 
book  entitled,  “The  Lost  Kingdom  of 
Burgundy.”  It  was  published  by  the 
Century  Company.  Mr.  Casey  has  also 
completed  a  novel  which  will  appear 
shortly. 

Walter  .A.  Washhurne,  city  editor  of 
the  Chicago  Evening  Post  will  speak  lie- 
fore  the  Chicago  Federation  on  Oct.  29. 
His  talk  will  be  entitled,  “News  and  the 
Churches.’’ 

Norman  Ross,  swimming  champion  and 
s|)orting  writer  on  the  Chicago  Daily 
Journal  is  cn  route  to  the  Hawaiian 
Islands  with  his  wife  and  baby  to  siK-nd 
the  winter.  They  motored  across  the 
continent. 

Delos  -Avery  who  has  been  in  New 
York  for  the  past  few  years  has  returned 
to  Chicago  and  is  now  on  the  Chicago 
Herald  and  Examiner  re-write  battery. 
Ray  Pearson,  for  many  years  boxing 
editor  on  the  Chicago  Tribune  is  now 
covering  bo.xing  on  the  Herald  and  E.x- 
amincr. 

Dan  Kelliher,  at  one  time  a  reporter 
for  the  Kansas  City  Post  and  lately 
owner  of  a  small  daily,  has  been  ap¬ 
pointed  city  editor  of  the  Kansas  City 
Journal. 

W.  D.  “Doug”  Meng,  an  editorial 
writer  for  the  Kansas  City  Journal,  was 
one  of  the  speakers  at  the  Missouri  Press 
association  meeting  in  St.  Louis,  Oct.  12. 

Miss  Sadie  Lowry  of  the  Hagerstown 
(Md.)  Herald-Mail  staff  was  one  of  the 
beauty  models  in  the  Fashion  Walk  held 
recently. 

FMgar  English,  son  of  Mrs.  Eloise 
Young  English  of  Frederick,  Md..  and  a 
student  at  Johns  Hopkins  University, 
has  joined  the  staff  of  the  Frederick 
(Md.)  News. 

Charles  .Alexander.  Sunday  editor  of 
the  .Albany  (Ore.)  Democrat,  is  the  au¬ 
thor  of  “The  Fang  in  the  Forest,”  a 


FOLKS  WORTH  KNOWING 


^HE  EDITORIAL  ROOM  of  a 
modern  afternoon  newspaper  office 
without  desks,  typewriters,  telephones, 
electric  wires,  in 
fact  all  the  equip¬ 
ment  used  in  the 
every-day  busi¬ 
ness  of  getting 
out  a  newspaper. 

The  entire 
room  freshly 
decorated  a  sil¬ 
very  gray.  Fresh 
cut  flowers  and 
foliage  banked 
everywhere,  over 
the  doorways, 
along  the  walls, 
William  Ccrlev  draped  down 
from  the  ceiling, 
out  into  the  cor¬ 
ridor.  and  down  in  the  rotunda  leading 
to  the  street. _ 

.An  orchestra  playing  soft  music. 

.An  entire  side  of  the  room  occupied 
with  buffet  luncheon  service. 

And  upstairs  in  the  editorial  room  a 
throng  ot  men  and  women,  cheering. 

That  was  what  William  (“Bill”)  Cur¬ 
ley,  nianaging  editor  of  the  Chicago 
r.vening  .American,  stepped  into  a  few 
days  ago  as  he  was  called  to  his  office 
from  a  game  on  the  golf  links.  Mr. 
Curley  was  stunned! 

Then  he  remembered  it  was  the 
twenty-fifth  anniversary  of  his  entry 
into  the  William  "Randolph  Hearst  news¬ 
paper  organization. 

The  “party”  had  been  staged  by  the 
staff  as  a  complete  surprise.  .And  all  the 
members  of  it  were  on  hand,  many  with 
their  wives  or  their  best  girls.  The  cele¬ 
bration  lasted  from  4 :3()  p.  m.  until  8 
p.  m.,  during  which  the  room  took  on 
the  appearance  of  a  ballriMim. 

Mrs.  Curley  was  present  to  help  com¬ 
plete  the  surprise.  Herman  Black,  pub¬ 
lisher  of  the  Chicago  Evening  .Ameri¬ 
can;  William  Stuart,  political  and  edi¬ 
torial  writer,  told  of  Mr.  Curley’s  service 
in  the  organization,  and  presented  him 
with  a  beautiful  marble  desk  stand  from 
the  staff.  Mr.  Black  handed  him  a  sub¬ 
stantial  check  from  William  Randolph 
Hearst. 


book  of  short  stories  just  published  by 
Dodd,  Mead  &  Co. 

G.  A.  Martin,  managing  editor  of  the 
El  Paso  (Tex.)  Herald,  with  his  bride, 
formerly  Miss  Edna  Chrys  Timpe  of 
t  hicago,  has  been  spending  some  time  in 
Portland,  Ore.,  where  he  went  to  aid 


the  El  Paso  labor  unions  in  inducing  the 
.American  Federation  of  Labor  to  hold 
its  next  session  in  El  Paso. 

R.  E.  Scott,  who  has  been  editor  of 
the  Bastrop  (Te.x.)  .Advertiser  for  the 
last  five  years,  has  resigned  and  the  board 
of  directors  has  elected  R.  .A.  Franklin 
to  the  position. 

Will  H.  Mayes,  Jr.,  another  son  of 
Dean  Will  H.  Mayes,  has  returned  to 
Texas  and  has  become  a  member  of  the 
staff  of  the  Cuero  (Te.x.)  Daily  Record. 

Charles  W.  Clogston,  former  manag¬ 
ing  editor  of  the  Denver  Express,  who 
for  the  past  year  has  been  publicity  di¬ 
rector  of  the  Denham  Theatre,  Denver, 
has  left  for  Salt  Lake  City  where  he  will 
manage  the  new  Wilkes  Theatre. 

Frank  D.  Wasson,  news  editor  of  the 
Cixlar  Rapids  (la.)  Evening  Gazette, 
claimed  the  sweepstakes  hard-luck  title 
this  week,  when  he  broke  his  right  leg 
for  the  third  time  within  two  years.  He 
slipped  as  he  was  getting  into  an  auto 
and  cracked  the  b<ine  just  above  a  pre¬ 
vious  break  sustained  in  March  of  this 
year.  The  accident  occurrcxl  October  11. 
his  birthday.  He  spent  it  in  the  hospital. 

Miss  Miriam  Biever  is  doing  society 
for  the  Hagerstown  (Md.)  Glote. 

Cliff  Harrison,  at  one  time  connected 
with  Portland,  Ore.,  newspapers,  now 
doing  sports  on  the  Seattle  Times,  has 
been  visiting  in  Oregon. 

Sigurd  U.  Bergh,  formerly  with  the 
Minneapolis  Tribune,  joined  the  staff 
of  the  copy  desk  of  the  Chicago  Daily 
Journal.  .Another  new  member  is  Jack 
Rohan.  ‘ 

Frank  Ring,  until  recently  with  the 
Baltimore  .American,  is  now  rewrite 
man  for  the  Syracuse  (N.  Y.)  Journal. 

.A.  W.  Lynch,  feature  editor  of  the 
Chicago  Evening  Post,  has  finally  con¬ 
sented  to  take  a  vacation.  This  event 
was  deemed  worthy  of  a  story  and  pic¬ 
ture  in  that  paper.  Lynch  has  been  in 
the  newspaper  field  for  53  years,  and  in 
all  that  time  has  left  his  desk  only  once 
or  twice.  The  occasion  of  his  vacation 
is  a  trip  to  Brooklyn,  where  he  and  his 
son  were  to  witness  a  ceremony  of 
DeMolay,  a  Masonic  order  for  boys,  pre¬ 
sided  over  by  his  grandson,  who  is  master 
of  the  order  in  Brooklyn. 

Roy  G.  Larsen,  city  editor  of  the  Sioux 
(3ity  (la.)  Tribune,  is  attending  the  na¬ 
tional  convention  of  the  .American  Legion 
at  San  Francisco.  Larsen  is  a  member 
of  the  Siou.x  City  post  band,  which  won 
the  national  championship  last  year  at  the 
convention  at  New  Orleans,  La.,  and 
which  will  compete  again  this  year.  Dur¬ 
ing  Larsen’s  absence,  Irwin  F.  Harrison, 
night  city  editor,  is  serving  on  the  day 
side. 

.Alfred  Holman,  formerly  editor  of  a 


The  following  papers  have  renewed 
their  contracts  for  the  Haskin  Service 
for  another  year. 

The  Akron  Evening  Times 
The  Elmira  Star-Gazette 
The  South  Bend  Tribune 

The  Poughkeepsie  Star  & 
Enterprise 

The  Racine  Journal-News 
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Portland,  Ore.,  newspaper  and  now  ed¬ 
itor  of  the  San  Francisco  Argonaut,  is 
preparing  a  series  of  articles  on  the  Pa¬ 
cific  Northwest  for  the  Saturday  Evening 
Post. 

Howard  M.  Crilly,  who  recently  moved 
the  Bird  City  (Kan.)  Eagle  to  McCook, 
Neb.,  has  started  a  free  circulation  daily. 
He  will  also  operate  a  job  printing  plant. 

Homer  B.  Hanson,  publisher  of  the 
Morton  (Minn.)  Enterprise,  is  the  proud 
father  of  Dolores  May,  born  October  1. 

Howard  C.  Snyder,  one  of  the  publish¬ 
ers  of  the  Earlville  (la.)  Camera,  has 
been  appointed  postmaster  of  that  town. 

Beverly  Randolph,  re-write  man,  has 
resigned  his  position  with  the  Evening 
Public  Ledger,  Philadelphia. 

Harry  B.  Nason,  Jr.,  assistant  city 
editor  of  the  Evening  Public  Ledger,  is 
acting  city  editor  during  the  absence  of 
S.  Elmore  Boney.  Mr.  Boney,  who  has 
been  ill  for  some  time,  is  on  a  three 
weeks’  furlough. 

Miss  Mary  Cole,  of  the  University  of 
Denver,  is  now  society  editor  of  the  Den¬ 
ver  (Colo.)  Rocky  Mountain  News. 

Miss  Eileen  O’Connor,  former  reporter 
and  feature  writer  on  the  Denver  (Colo.) 
Rocky  Mountain  News  and  Denver 
Times,  has  joined  the  editorial  staff  of 
the  Denver  Express. 

Arthur  V.  Wortman,  editor  and  owner 
of  the  Hebron  (Neb.)  Register-Cham¬ 
pion,  has  been  appointed  clerk  of  the  dis¬ 
trict  court. 

W.  N.  Kueneman,  whose  father  recently 


cal  and  sporting  writer,  has  joined  the 
copy  desk  force  of  the  Springfield 
(Mass.)  Union. 

Clarence  L.  Bull,  formerly  of  the  city 
.staff  of  the  Rochester  (N.  Y.)  Democrat 
&  Chronicle,  has  left  the  newspaper  field 
to  establish  a  publicity  and  advertising 
agency  of  his  own. 

James  F.  Mitchell,  managing  editor  of 
the  Scranton  (Pa.)  Republican,  is  back  at 
his  desk,  following  a  brief  visit  to  New 
York. 


MARRIED 


assistant  society  editor  of  the  St 
Daily  News,  who  made  •’  * - 


gUGENE  T.  LINDBERG,  of  the  staff  EuroV  fo/’ h'^r 

of  the  Denver  (Col.)  Rocky  Moun-  Towle,  Jr.,  will  be  married  Oct  V 


tain  News,  and  Miss  Jean  Martine,  of 
Denver,  were  married  Oct.  8. 


George  Daniels,  a  member  of  the 
Scranton  (Pa.)  Times  staff,  has  been 
elected  president  of  the  Craftsmen’s  Qub, 
a  Masonic  organization  in  West  Scranton. 

John  M.  O’Connell,  Jr.,  has  concluded 
his  duties  as  telegraph  editor  of  the  Ban¬ 
gor  (Me.)  Commercial,  after  several 
years’  service  with  that  newspaper.  Mr. 
O’Connell  intends  to  engage  in  the  in¬ 
surance  business.  He  will  continue  his 
work  as  Bangor  correspondent  of  the 
Portland  (Me.)  Press-Herald. 

John  L.  Morris,  late  State  editor  of 
the  Tampa  (Fla.)  Tribune,  has  joined  the 
lakeland  Chamber  of  Commerce,  and  will 
handle  the  publicity  department  of  that 
organization. 

Harry  A.  Boggs  is  the  new  telegraph 
editor  of  the  St.  Augustine  (Fla.)  Rec¬ 
ord.  He  has  done  newspaper  work  in 
Georgia,  Alabama  and  South  Carolina 
newspapers. 

.\nne  Hart,  formerly  of  the  Philadel¬ 
phia  Inquirer  and  Philadelphia’s  only 
woman  “re-write,”  has  joined  the  staff  of 


Miss  Marion  Joyce,  a  member  of  th» 
editorial  staff  of  a  Quincy,  Mass., 

Miss  Betty  Beuthlen,  member  of  the  paper,  and  Paul  Winsor,  Jr.,  of  West* 
editorial  staff  of  the  Urbana  (Ill.)  Cour-  were  married  at  Trinity  Church,  Best™ 
ier,  and  William  B.  Kurtz,  Decatur,  Ill.,  last  week.  ’ 

were  married  Sept.  29,  in  Chicago.  Mr. - 

Kurtz  is  Illinois  sales  representative  for  NEWS  ASSOCIATIONS  AND 
the  Prest-o-Lite  Company,  with  head-  SYNDICATES 

quarters  in  Decatur. 


Joseph  R.  Gerber,  president  of  the 

Joseph  R.  Gerber  Company,  formerly  the  o  -  ^  ^  International  News 

Arcady  Press,  at  PoMd,  Ore.,  and  Service,  has  been  sent  to  Moscow  to  rt- 

Miss  Cecil  G.  Farry,  bookkeeper  and  to 


purchased  ^  abandoned  Paper  at  Lanc^-  Public  Ledger.  She  was  a  “sob  sis¬ 


ter,  Wis.,  is  now  in  full  charge  of  the 
North  English  (la.)  Record,  formerly 
published  by  his  father. 

Paul  J.  Richards,  day  commercial  re¬ 
porter  for  the  Sioux  City  (la.)  Journal, 
twice  elected  commander  of  the  Sioux 
City  Post  of  Disabled  American  Veterans 
of  the  World  War,  has  resigned. 

Anton  McFenton,  for  many  years 
identified  with  the  London  Mail  and  other 
British  newspapers,  and  his  wife,  now  on 
a  tour  of  the  United  States,  were  recent 
visitors  at  the  Peoria  (Ill.)  Star  office. 

Major  J.  J.  Linton,  the  Quincy  (Ill.) 
Herald’s  “Old  Rejwrter,”  as  he  signs  a 
daily  column  of  interesting  chat  upon 
current  and  historic  topics,  received  a 
gold-handled  silk  umbrella  at  a  ceremony 
at  the  city  hall  recently  on  the  occasion 
of  the  third  anniversary  of  his  annual  pic¬ 
nic.  This  year  some  35  friends  were 
gpiests  of  the  “Old  Reporter.” 

George  S.  Kaufman,  of  the  New  York 
Times  staff,  visited  his  sister,  Mrs.  Allan 
L.  Friedlich,  Cedar  Rapids,  la.,  recently 
on  a  vacation  preceding  the  premier  of 
his  new  play,  “The  Deep  Tangled  Wild¬ 
wood,”  in  Chicago. 

Arthur  Wilhelm,  editor  of  the  St.  Paul 
Pioneer  Press  rotogravure  section,  has 
had  two  paintings  accepted  for  display 
in  the  Twin  Cities  art  exhibit  at  the 
Minneapolis  Institute. 

.Andrew  J.  Warner,  dramatic  critic  for 
the  Rochester  (N.  Y.)  Times-Union,  has 
returned  to  his  desk,  following  a  three 
months’  trip  to  Europe. 

Miss  Helen  Stein,  of  the  editorial  staff 
of  the  Rochester  (N.  Y.)  Times-Union. 
has  returned  from  a  European  trip. 

Morris  Adams,  former  city  editor  of 
the  Rochester  (N.  Y.)  Democrat  & 

Chronicle,  and  for  the  past  year  city 
editor  for  the  Rochester  Journal  &  Amer¬ 
ican,  has  resigned  his  position.  Mr. 
Adams  plans  to  take  a  year’s  vacation 
before  taking  up  any  activity  in  the  busi¬ 
ness  field.  Following  Mr.  Adams’  resig¬ 
nation,  Willis  R.  Broadbooks  of  the  city 
staff  was  named  city  editor. 

John  Bums,  formerly  sports  editor  of 
the  Rochester  (N.  Y.)  Democrat  & 

Chronicle,  has  resigned  his  position  to  be¬ 
come  assistant  sports  editor  of  the  Roch¬ 
ester  Journal  &  Amefican.  Bruce  Mann, 
formerly  a  .‘‘.nant  sports  editor  of  the 
Elemocrat  &  Chronicle,  is  now  sports  ed¬ 
itor,  while  John  Cory,  former  sports 
editor  of  the  Post  Express,  which  was 
sold  to  the  Journal,  is  assistant  sports 
editor  of  the  Democrat  &  Chronicle. 


ter”  on  the  Inquirer  for  a  number  of 
years. 

William  Buckley,  veteran  Federal 
Building  reporter  for  the  Philadelphia 
Evening  Bulletin,  is  back  doing  his  old 
beat,  after  an  illness  of  more  than  five 
weeks. 

J.  Elarle  Surrick,  formerly  editor  of  the 
Bucks  County  (Pa.)  Independent,  is 
doing  general  assignments  for  the  Phila¬ 
delphia  Public  Ledger. 

Harry  Keepers  has  been  appointed 
manager  of  the  photographic  department 
of  the  Philadelphia  Evening  Public 
Ledger.  Harold  Lambert,  who  formerly 
held  the  position,  has  been  placed  in 
charge  of  production. 

E.  Z.  Dimitman,  after  three  years  with 
W.  J.  Wellman  &  Company,  has  returned 
to  the  newspaper  business,  and  is  on  the 
staff  of  the  Philadelphia  Public  Ledger. 
He  was  formerly  on  the  Press  and  the 
North  American. 

James  Wharton,  Philadelphia  news¬ 
paperman  and  dramatic  critic,  has  re¬ 
turned  to  the  city,  after  a  three  months’ 
trip  to  Europe  for  his  health. 

Garence  A.  McGraw,  city  editor  of  the 
San  Diego  (Cal.)  Union,  recently  under¬ 
went  a  major  operation  in  Los  Angeles, 
and  is  now  making  a  rapid  recovery.  He 
will  probably  return  to  his  desk  by 
Nov.  1. 

Mrs.  Glendolyn  S.  Lewis,  of  Long 
Beach,  Cal.,  has  taken  the  position  of 
society  editor  on  the  Brawley  (Cal.) 
News. 

_George  Pratt,  court  reporter  for  the 
Sioux  City  (la.)  Journal,  is  taking  a  va¬ 
cation. 

Edgar  Marsh,  of  the  Montreal  Star, 
has  been  assigned  to  cover  the  Canadian 
tour  of  Rt.  Hon.  David  Lloyd  George. 

Dennis  O’Leary  of  the  Sioux  City  (la.) 
Tribune  and  the  Sioux  Falls,  S.  D.  Press, 
was  installed  president  of  the  Columbia 
Qub  of  Sioux  City  last  week. 

Miss  Ruby  Westenhaver,  city  hall  re¬ 
porter  for  the  Sioux  City  (la.)  Journal, 
has  returned  from  her  annual  vacation. 

Miss  Gertrude  Conway,  society  editor 
of  the  Sioux  City  (la.)  'Tribune,  has  re¬ 
turned  from  an  extended  vacation  spent 
in  California  and  New  Mexico.  During 
her  absence  of  more  than  a  month,  her 
sister.  Miss  Kathleen  Conway,  served  in 
her  stead. 

P.  J.  Richards,  commercial  reporter  for 
the  Sioux  City  (la.)  Jorunal,  has  been 
re-elected 


stenographer  for  the  Gerber  Company, 
were  married  Oct.  6,  and  left  immedi¬ 
ately  for  two  weeks  of  motoring  in  Cali¬ 
fornia. 

Jesse  B.  Deloe,  newspaper  man  of 
Washington,  D.  C.,  was  married  at  Hag¬ 
erstown,  Md.,  to  Miss  Olive  E.  Wiles,  of 
Washingfton. 

David  M.  Warren,  managing  editor  of 
the  Amarillo  (Tex.)  Daily  News,  and 
Miss  .Mvah  Meyers,  society  editor  of 
the  same  paper,  were  married  at  Ama¬ 
rillo  last  week.  Mr.  and  Mrs.  Warren 
will  reside  in  Amarillo  and  will  continue 
work  on  the  Daily  News. 

Stillman  Evans,  staff  correspondent  of 
the  Fort  Worth  (Tex.)  Star-Telegram, 
and  Miss  Lucile  McCrea  of  Cisco,  Tex., 
will  be  married  Nov.  12,  it  has  been  an¬ 
nounced.  Following  the  wedding  the 
couple  will  go  to  Washington,  D.  C., 
where  Mr.  Evans  will  become  Washing¬ 
ton  correspondent  of  the  Star-Telegram. 

Miss  Angela  Reynolds  Stoms,  former 


the  United  States. 

Peggy  Wells,  late  with  the  Cosmopoli- 
tan  Newspaper  Service,  New  York,  and 
the  Washington  Post,  has  gone  to  the  St 
Paul  Daily  News  as  feature  writer. 

Joseph  Jones,  assistant  foreign  editor 
of  the  United  Press  Associations,  has «. 
turned  to  the  New  York  office  following 
a  vacation  spent  at  West  Plain,  Mo. 

Charles  E.  Kloeber  for  the  last  yea; 
Associated  Press  correspondent  at  Con¬ 
stantinople  has  returned  to  Vienna  as 
correspondent  for  the  A.  P. 

Edward  McKernon,  superintendent  oi 
the  Eastern  Division  of  the  .Associated 
Press,  spent  several  days  of  this  week 
in  Boston  on  business. 

The  Bogota  La  Republica,  of  Bogou 
Colombia,  S.  A.,  has  been  elected  to  mem¬ 
bership  in  the  .Associated  Press. 

Harry  Franz,  who  has  spent  the  sum¬ 
mer  vacationing  at  Yellowstone  Nariona! 
Park,  has  returned  to  Wasliington,  D.  C 
where  he  is  representing  the  foreign  de- 


nr-it-  T  c.  -  commander  of  the  Fighting 

William  J.  Slator,  recently  with  the  Back  post  of  the  Disabled  Veterans  of 
New  Haven  (Conn.)  Register  as  a  politi-  the  W  orld  War. 


Need 

Suitable  Copy^ 


Thus  writes  the  advertising  manager  of  the 
Council  Bluffs  Nonpareil.  This  paper  has 
been  running  a  “go-to-church”  page  each 
Saturday  evening,  and  desires  material  to 
interest  readers  in  the  page. 


Church  Advertisements,  Series  No.  4 — 
twenty-five  ads,  issued  by  the  Church  Adver¬ 
tising  Department,  fills  the  bill  exactly.  This 
material  is  designed  to  interest  persons  who 
seldom  or  never  go  to  church.  It  endeavors 
to  “sell”  them  the  idea  that  the  churches 
really  do  need  their  support — and  they  need 
the  church. 


Would  you  like  to  see  proofs?  The  price 
for  exclusive  use  in  your  town  is  very  small. 


Proofs  on  request  to  Herbert  H.  Smith, 
518  Witherspoon  Bldg.,  Philadelphia,  Pa. 


CHURCH  ADVERTISING  DEPARTMENT 


A.A.C.W. 


Editor  &  Publisher  for 


partment  of  the  United  Press  Associa- 
tions. 

M  M  Oppegard,  correspondent  of  the 
As’sociated  Press  in  St.  Paul,  is  motoring 
to  Des  Moines,  Chicago  and  Milwaukee 
with  Mrs.  Oppegard  on  his  vacation. 

W  R  Douglas  has  resigned  his  posi¬ 
tion  as  manager  of  the  Harrisburg,  Pa., 
bureau  of  the  International  News  Service 
to  accept  a  state  appointment.  He  has 
been  succeeded  by  W.  B.  Brown,  who 
had  been  assistant  manager.  Robert 
Tagen,  a  Boston  newspaper  man,  takes 
Brown’s  place. 

J.  L.  Kilgallen,  chief  of  the  New  York 
bureau  of  the  International  News  Ser¬ 
vice,  has  returned  to  New  York,  follow¬ 
ing  several  weeks  spent  in  Oklahoma. 

George  R.  Holmes,  chief  of  the  Inter¬ 
national  News  Service  staff  in  Washing¬ 
ton,  D.  C,  who  has  been  in  New  York 
during  the  past  few  weeks,  has  returned. 

C  C.  Burg,  a  Montana  newspaper  man, 
has  joined  the  San  Francisco  staff  of  the 
International  News  Service. 

Robert  Thornburgh,  member  of  the 
International  News  Service,  this  week 
completed  his  final  vacation  trip  of  the 
season,  relieving  J.  R.  Connor  of  the 
Des  Moines  bureau.  Thornburgh  has 
been  absent  from  Washington  four 
months  taking  vacation  reliefs. 

Carl  D.  Groat.  Berlin  correspondent  of 
the  United  Press,  is  daddy  to  a  fine 
daughter,  Barbara.  Groat  intended  nam¬ 
ing  the  new  arrival  “Bobby”  in  honor 
of  his  friend.  R.  J.  Bender,  general  news 
manager  of  the  United  News. 

Earl  Johnson.  United  Press  correspon¬ 
dent  at  Columbus,  O.,  accompanied  by 
Mrs.  Johnson,  is  siiending  his  vacation 
with  relatives  at  Winfield,  Kan. 


manage  the  window  display  department. 

Philip  E.  Erhorn,  formerly  sales  and 
advertising  manager  for  the  C.  A.  Gam- 
brill  Manufacturing  Company  of  Balti¬ 
more,  has  left  that  concern  and  joined 
the  forces  of  George  Batten  Company, 
New  York. 

G.  W.  Brogan,  advertising  manager 
for  Black  &  Decker,  will  leave  that  con¬ 
cern  and  will  start  an  agency  of  his  own 
on  Jan.  1,  next. 

W.  Austin  Campbell,  advertising  coun¬ 
sel,  has  become  affiliati^  with  the  firm  of 
Hammell,  Sutphen  &  Forker  of  Los  An¬ 
geles,  Cal.,  as  a  member  of  the  staff. 

E.  Wesley  Hevner,  for  five  years  ad¬ 
vertising  service  director  of  the  Chilton 
Publications,  and  formerly  advertising 
and  sales  manager  for  Wm.  H.  Hoskins 
Co..  Philadelphia,  has  joined  the  staff  of 
1  )onovan- Armstrong,  Philadelphia  adver¬ 
tising  agency. 

Seymour  Soule,  formerly  with  George 
Batten  Company,  Inc.,  and  Columbia 
Graphophone  Company,  has  joined  the 
Joseph  Richards  Company,  Inc.,  New 
York,  as  an  assistant  account  executive. 

Allan  T.  McKay,  formerly  with  the 
Patterson-Andress  Company,  Inc.,  and 
the  Blackman  Company,  Inc.,  has  joined 
the  Jose*i)h  Richards  Company,  Inc.,  New 
York,  as  an  assistant  account  executive. 

E.  L.  Triffit,  for  some  time  with 
the  advertising  department  of  the 
Rex  Manufacturing  Company  of  Con- 
nersville,  Ind.,  has  joined  the  staff  of 
Brooke,  Smith  &  French,  of  Detroit. 


CHANGES  OF  OWNERSHIP 

'T'HE  Matherville  (Ill.)  News  has  been 
sold  to  Alfred  Pitman  of  Evans,  Ill. 
The  News  was  a  former  Haggenjos  string 
publication. 


IN  THE  AGENCY  HELD 

DOBERT  A.  BURNS,  formerly  sales 
**■  and  advertising  manager  of  the 
Walter  M.  Lowney  Company,  Boston,  and 
also  promotion  manager  of  the  Hood 
Rubter  Company  of  Watertown,  Mass., 
has  joined  the  eastern  staff  of  Disrrance, 
Sullivan  &  Company,  and  will  be  located 
at  their  Boston  office,  31  Milk  street. 

.\ustin  E.  McNeill  has  joined  Emil 
Brisacher  and  Staff,  San  Francisco,  as 
chief  of  the  publicity  department.  Mr. 
.McNeill  was  for  several  years  assistant 
Sunday  editor  of  the  San  Francisco  Ex¬ 
aminer. 

Chester  Parish  and  Miss  M.  Stadt- 
lander  have  joined  H.  H.  Hull  &  Com¬ 
pany,  Inc.,  New  York.  Mr.  Parish  was 
formerly  a  director  and  vice-president  of 
the  Andrew  Cone  General  .Agency,  and 
Miss  Stadtlander  was  also  with  the  same 
agency. 


Harry  Green  of  Decorah,  la.,  has  pur¬ 
chased  an  interest  in  the  Ogden  (la.) 
Reporter. 

The  Logan  (Utah)  Republican,  a  tri¬ 
weekly,  has  been  acquired  by  J.  C.  Allen, 
its  former  business  manager,  and  Eldwin 
Bench,  former  printer,  and  may  become 
a  daily  with  independence  in  politics. 

The  Santa  Ana  (Cal.)  News  has  been 
purchased  bv  and  consolidated  with  the 
Santa  Ana  Register. 

The  Winlock  (Wash.)  News  has  been 
sold  by  M.  E.  Meloy  to  M.  Lyle  Spweer, 
dean  of  journalism  at  the  University  of 
Washington,  and  Harold  J.  Dibb  of 
Great  Falls,  Mont.  Mr.  Dibb  will  man¬ 
age  the  paper.  ^ 

F.  S.  Burrage,  editor  and  publisher 
of  the  Laramie  (Wyo.)  Republican,  has 
purchased  the  Laramie  Boomerang,  es¬ 
tablished  by  Bill  Nyc  in  1881,  and  will 
merge  the  two  papers  under  the  name 
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A  $8,500,000,000  FARM 

The  fertile  soil  of  Iowa  gives  her  first 
rank  in  value  of  farm  property.  Her 
farm  crop  of  nearly  $1,000,000,000 
ranks  her  second  among  all  states. 

Iowa  also  leads  in  the  production  of 
cereals,  which  includes  the  largest  corn 
and  oat  crops.  Iowa  ranks  first  also  in 
livestock — with  her  horses,  swine  and 
poultry  first  and  her  cattle  second. 

Iowa  has  never  kno>X’n  a  crop  failure — 
her  farmers  receive  $1,000,000  a  day 
from  hogs  alone.  Iowa’s  egg  crop  is 
valued  at  $1,000,000  a  week. 

Iowa  is  a  great  potential  market.  No¬ 
where  in  the  world  are  human  wants 
more  diversified — and  with  the  means  to 
supply  them.  Iowa  offers  an  exceptional 
market  for  worthy  merchandise,  from 
every  standpoint. 

Advertising  in  these  papers  will  con¬ 
vince  you  of  the  value  of  Iowa  as  a 
market  for  your  goods. 


Rate  far 


OrculatloD 

UMifaas 

*  Burlington  Gasette  . 

. . . . (E) 

11,388 

.04 

**  Cedar  Rapids  Gasette . 

. . . . (E) 

20,668 

.06 

**Council  Bluffs  Nonpareil . . 

.  .(EdbS) 

15,797 

.05 

** Davenport  Democrat  db  Leader.  . 

. . . . (E) 

14,801 

.06 

**DaTenport  Democrat  db  Leader.  . 

. . . . (S) 

17,660 

.06 

ft  Davenport  Times  . 

. . . . (E) 

24,447 

.07 

*Des  Moines  Capital . 

. . . . (E) 

62,780 

.14 

*Des  Moines  Sunday  Capital . 

. . . . (S) 

28,769 

.14 

**Iowa  City  Press-Citisen . 

....(E) 

6,176 

.035 

pfKeokuk  Gate  City . 

. (E) 

5,686 

.03 

f  f Mason  City  Globe  Gasette . 

. . . . (E) 

12,330 

.04 

*  Muscatine  Journal  . 

....(E) 

8,022 

.035 

**  Ottumwa  Courier  . 

. . . . (E) 

13,045 

.05 

**  Waterloo  Evening  Courier . 

. . . . (E) 

16,636 

.05 

*A.  B.  C.  Statement,  April  1,  1923. 
**A.  B.  C.  Statement,  Oct.  1,  1923. 
ftGovernment  Statement,  Oct.  1,  1923. 
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Detroit 

Fourth 

Largest 

City 

Complete  coverage  with 
one  paper. 

The  Detroit  News 

Offers  advertisers 
unusual  opportunities 


Parents  Page 

A  Magnet  jor  Home  Circulation 

Floyd  Dell 
Alma  Binzel 
Dr.  John  B.  Watson 
Dr.  W.  I.  Thomas 

and  other  prominent  con¬ 
tributors. 

Hol-Nord  Feature  Service 

500  nPTH  AVENUE 
NEW  YORK  CITY 

140,000 

Circulation 

The  Capital  of  the 
nation*s  largest  news¬ 
paper,  covering  Vir¬ 
ginia,  West  Virginia, 
and  southern  Mary¬ 
land. 

Over  50%  more  cir¬ 
culation  than  2Uiy 
other  Washington 
Sunday  paper. 

Sunday  Times- Herald 

G.  Loffan  Pasm* 

rmbU>k«r  and  Oanaral  ll«ing«r 
VatUuI  adTtrtiainc  BapnMatetlTM 
d.  LOOAK  PAm  OOKPAMT 
OUoac*,  Datrtit,  St.  Laala,  Lra  AacaUi 

Pa^M.  Baraa  A  Smith 
Vaw  Terk  and  Batton 


NEW  PUBUCATIONS 

^HE  Tyler  (Tex.)  Printing  and  Calen- 
dar  Company  has  been  organized  at 
Tyler  with  capital  stock  of  $10, (XX).  In¬ 
corporators  are:  P.  E.  Hi.xon,  M.  C. 
Hixon  and  C.  J.  Ellis. 

The  Elk  Publishing  Company  has 
been  org^iized  at  Oklahoma  City,  Okla., 
with  capital  stock  of  $25,000.  Incorpora¬ 
tors  are :  Robert  C.  (jraliam,  S.  H.  Nor¬ 
man  and  Norman  M.  Vaughan. 

The  Perth  .\ml)oy  (N.  J.)  Record,  a 
weekly,  made  its  first  appearance  on  the 
streets  of  Perth  Amboy.  Oct.  5,  with  a 
12-pagc  edition.  It  will  be  published 
every  Friday,  and  sold  for  five  cents  a 
copy.  Samuel  O.  Sarokin  is  publisher, 
and  Joseph  H  Riscley,  III,  managing 
editor. 

The  Times  Newspaper  Co.,  Kittery, 
Me.;  capital  stock  1200  shares  of  no  par 
value ;  directors.  Ernest  L.  Guptil,  .Mlx-rt 
Hislop  and  John  H.  Bartlett  all  of  Ports¬ 
mouth,  N.  H. 

charter  was  issued  this  week  to 
the  Blue  Ridge  Herald,  Inc.,  of  Pur- 
ccllville,  \  a.  It  is  understood  that  the 
company  plans  to  publi.sh  a  weekly  news¬ 
paper  there.  A.  E.  Lybolt  is  listed  as 
president,  and  M.  N.  Lyliolt  secretary  and 
treasurer.  Other  incorporators  are  O.  L. 
Kmerick,  vice-president,  and  F.  D.  Paul. 
■Ml  are  residents  of  Purcellville  except 
Mr.  Paul,  who  lives  in  Leesburg,  Va. 

The  Florence  (.-Ma.)  Times,  a  new 
newspaper,  recently  made  its  first  apix?ar- 
ance  at  Florence,  .•Ma..  near  Muscle 
Shoals.  The  paper  is  a  daily.  Its  motto 
is  "The  People’s  Paper.”  Editorial  and 
news  features  are  attractively  displayed. 

The  Chatham  (Va.)  Times  is  the  name 
of  a  new  weekly  which  will  soon  start 
publication  at  Chatham,  Va.  It  will  Ije 
edited  by  .\.  B.  Clement,  formerly  editor 
of  the  Progress,  the  Riverside  &  Dan 
River  Cotton  Mill  publication. 

Westfield  Press.  Inc.,  Boston,  Mass., 
capital  $25,000;  incorp^irators,  Richard 
M.  Saber,  Boston ;  Helen  P.  Saber,  Bos¬ 
ton ;  Anna  B.  McHugh,  .■\rlington. 

The  Lineville  (.\la.)  Headlight  made 
its  apixarance  during  the  last  week  in 
September.  W.  V.  Pirkle,  owner  and 
editor,  has  associated  with  him  in  this 
enterprise  P.  B.  Haralson,  formerly  of 
Anniston,  an  experienced  and  successful 
newspaper  man. 

William  Ruud,  former  publisher 
of  the  Granite  h'alls  (Minn.)  Jour¬ 
nal.  which  suspended  publication  abtiut  a 
year  ago,  has  launched  the  News  in  the 
same  field. 

The  Tuttle  (N.  D.)  Times  is  a  new 
publication,  started  by  M.  W.  Hutchings, 
formerly  of  the  Woodworth  (N.  D.) 
Rustler.  The  Tuttle  Star  was  suspended 
some  time  ago. 

Kelso,  Wash.,  has  a  new  paper,  the 
Tribune,  published  by  Dallam  &  Dallam. 

J.  H.  Travelstead,  well-known  news- 
pajxr  man  of  Te.xas.  has  established  a 
weekly  newspaper  at  Zephyr,  in  Brown 
Coun^. 

The  Brockton  (Mass.)  Labor  News, 
the  official  publication  of  the  Brockton 
district  slK)e  workers’  union,  made  its 
initial  appearance  last  week.  John  M. 
Leavitt,  organizer  for  the  union,  is  editor, 
and  Thomas  J.  O’Brien,  assistant  organ¬ 
izer.  is  associate  editor. 

Warren,  Pa.,  is  to  have  a  new  evening 
daily,  the  Tribune,  Dec.  1,  published  by 
the  Warren  Publishing  Company,  re¬ 
cently  organized.  The  officers  of  the  cor¬ 
poration  are  as  follows:  president,  R.  G. 
Giapel ;  vice-president.  P.  .■\.  Davidson ; 
treasurer.  Dr.  L.  E.  Chapman ;  secretary 
and  business  manager,  CHiarles  B.  Hol- 
linger. 

NEW  PLANTS  AND  EQUIPMENT 

C  C.  MORTON,  publi.shcr  of  the  St. 

Helens  (Ore.)  Mist,  has  moved  his 
newspaper  into  a  permanent  two-story 
home  erected  at  a  cost  of  $10,000. 

The  new  Duplex  press  of  the  Scranton 
(Pa.)  Dispatch  will  be  used  for  the  first 
time  in  publishing  the  edition  of  Oct.  28. 
The  Dispatch  has  been  busy  for  several 
weeks  rearranging  its  mechanical  de¬ 
partment.  Its  business  offices  have  been 


moved  to  another  floor  of  the  Dispatch 
building. 


ASSOCIATIONS 

'■PHE  Portland,  Ore.,  Women’s  .-Kdver- 
tising  Guh  devt)ted  its  meeting  Oct. 

5  to  a  discussion  of  the  .•\merican  ideal 
home  and  the  means  for  protecting  it 
from  the  evils  which  are  prone  to  assail 
it.  The  meeting  was  presided  over  by 
Mrs.  Ralph  Harris,  president  of  the  club. 

The  .\ssociated  Business  Papers.  Inc., 
announces  the  admission  to  nieinlxrship 
of  Building  MateriaLs,  Detroit.  Mich. 

The  Portland,  Ore.,  Woman's  Press 
Clul)  has  added  to  the  attractiveness  of 
its  new  year  Ixxjk,  just  off  the  press,  by 
the  insertion  of  quotations  from  ( Iregon 
writers. 

T wenty  dancing  girls  helped  members 
of  the  (iakland,  Cal.,  Press  Club  forget 
their  daily  grind  at  their  semi-annual 
gathering  Oct.  13. 

The  Press  Club  of  San  Francisco  gave 
a  partv  at  its  lately  redecorated  (juarters, 
Oct.  IL 

The  California  Typ<ithetac  at  its  an¬ 
nual  election,  Oct  13,  named  the  follow¬ 
ing  officers  for  the  coming  year : 
president,  J.  F.  Hancock,  San  Francisco; 
first  vice  president.  Major  Whittingham, 
Los  .\ngek-s ;  second  vice  president.  .\. 

V.  Bullock.  Sacramento ;  secretary- 
treasurer,  Henry  M.  Hastings,  Oakland. 

The  annual  meeting  of  the  California 
Press  Association  was  held  in  ( )akland, 
Oct.  12,  13.  Two  hundred  editors  at¬ 
tended.  The  first  session  was  opened  by 
Governor  Richardson,  for  twenty  years 
executive  head  of  the  organization. 

Harry  L.  Gage,  assistant  director  of 
typography  for  the  makers  of  the  Lino¬ 
type,  and  a  recognized  authority  on 
typography,  will  speak  Oct.  23,  at  a  noon¬ 
day  luncheon  of  the  Brooklyn  .\dvertis- 
ing  Clubs  on  “Human  Interest  In  Type.’’ 

Forty-four  members  of  the  Tri-city 
Women’s  Press  Club  attended  the  meeting 
at  the  New  Harper,  Rock  Island,  Ill., 
Oct.  10,  and  heard  an  informal  program 
of  talks.  Miss  Laura  -Ade  described  her 
vacation  in  the  Canadian  Rockies. 

Members  of  the  Selected  Town  Week¬ 
lies  of  Ontario  held  their  sixth  annual 
meeting  at  the  King  Edward  Hotel,  To¬ 
ronto,  Oct.  12.  David  Williams,  Col- 
lingwood  Bulletin,  president  of  the  or¬ 
ganization,  presided.  The  association 
now  has  a  membership  of  46,  embracing 
all  the  leading  weeklies  of  the  province. 
New  officers  elected  were ;  president,  J. 

W.  Eedy,  St.  Mary’s  Journal-Argus ; 
vice-president,  W.  R.  .Davies,  Renfrew 
Mercury;  secretary-treasurer.  Geo.  W. 
James,  Bowmansville  Statesman ;  direc¬ 
tors  :  C.  H.  Hale,  Orilla  Packet ;  David 
Williams,  Collingwood  Bulletin ;  J.  C. 
Templin,  Fergus  News- Record ;  A.  R. 
.Mloway,  Trenton  Courier-News;  H.  P. 
Moore,  .Acton  Free  Press;  H.  J.  Johns¬ 
ton.  Tillsonburg  News. 

The  second  meeting  of  the  Scranton 
(Pa.)  Times  Twenty-five- Year  Club, 
composed  of  men  identified  with  the 
Times  for  a  quarter  of  a  century,  was 
held  recently  with  three  new  members 
being  added  to  the  roll.  .At  the  same 
time  new  officers  were  elected.  John  D. 
Keator,  managing  editor^  is  tlie  new 
president.  The  dinner  was  held  on  the 
28th  anniversary  of  the  ownership  of  the 
Times  by  E,  J.  Lynett,  the  present  editor 
and  publisher. 

The  Special  Libraries  Association  of 
Boston  were  'the  guests  of  the  Boston 
(Mass.)  Globe,  at  a  dinner  in  Boston, 
last  week,  when  the  association  observed 
newsp;iper  night,  discussing  newspaper 
libraries  and  newspaper  subjects.  Papers 
were  read  by  William  .Alcott  of  the 
Boston  Globe  on  “The  Newspaper  Li¬ 
brary”;  by  Frederick  Berry  of  the  Chris¬ 
tian  Science  Monitor  on  “Newspaper 
Inde.xes” ;  by  Amos  Weston,  also  of  the 
Monitor,  on  “Treatment  of  Newspapers 
for  Preservation,”  and  by  Frank  E. 
Chase  of  the  Boston  Public  Library  on 
“Newspaper  Collections  in  Libraries  of 
Greater  Boston.” 

The  Scranton,  Pa.,  .Advertising  Club 
has  decided  to  get  liehind  a  movement  to 
furnish  Scranton  with  a  better  zoo.  The 


club  is  also  getting  ready  to  back  tin. 
coming  drive  in  Scranton,  Pa.,  fo,  j? 
benefit  of  the  Community  Chest  wl^ 
finances  worthy  charities  in  the  antS^ 
cite  coal  field  metropolis.  ^ 

The  annual  dinner  which  the  Baltimort 
Advertising  Club  has  given  for  the  las 
five  years  to  Jack  Dunn’s  "Oriole’'  base- 
ball  club,  iiennant  winners  in  the  Into! 
national  League,  was  held  Oct.  18 

The  women’s  division  of  the  Town 
Criers  Gub  of  St.  Paul  held  its  hrst 
meeting  of  tlic  season  Oct.  2.  Meetinis 
are  to  be  held  hereafter  every  altem^ 
Tuesday.  These  officers  were  elected 
Edna  Chapin.  president ;  Florence 
Rowles,  vice-president;  .Muriel  \ViUiams, 
secretary ;  Alary  Sharix*,  treasurer 
Della  Novotny,  chairman  of  entertain¬ 
ment  ;  Irma  Read,  chairman  of  prosram-  ’ 
Helen  Berg,  cliairman  of  membership; 
Mrs.  W.  C.  Harms,  chairman  of  pub! 
licity. 

The  Edwarrl  Bok  advertising  awards 
were  endorsed  by  the  -Advertising  Qab 
of  St.  Louis  in  resolutions  adopted  at  hs 
annual  meeting  at  Hotel  Statler  Oct  9. 

The  Western  North  Carolina  Weekly 
Publishers  .Association  held  a  meeting 
at  -Mhemarle,  N.  C.,  the  past  week,  dis¬ 
cussing  matters  pertaining  to  Ixisiness. 
They  were  given  a  1)an(|iiet  by  the  Lions 
Club,  at  which  W.  L.  Mann  was  toast¬ 
master  and  J.  F.  Hurley  of  the  Salis¬ 
bury  Post  made  the  principal  address. 

Frsrmer  Governor  Heii.  y  J.  .Allen  oi 
Kansas  has  tentatively  accepted  an  in¬ 
vitation  to  deliver  an  address  at  the  mid¬ 
winter  meeting  of  the  North  Carolk 
Press  Association,  which  will  be  hdd 
in  Pinehurst  in  January,  it  was  an¬ 
nounced  at  the  meeting  of  the  executite 
committee  of  the  association  held  at 
Salisbury,  N.  C.,  the  past  week. 

The  faculty  of  the  advertising  course 
sponsored  by  the  Adcraft  Club  of  De¬ 
troit  consists  of  Charles  W.  Mears,  dean 
of  the  Gevcland  School  of  .Advertisin|. 
Richard  C.  Fowler,  vice-president  of  the 
Campbell-Trump  Company,  Cliff  Knobk, 
of  Brcxike,  Smith  &  French  Company, 
and  Verne  E.  Burnett,  advertising  man¬ 
ager  of  the  Cadillac  Motor  Car  Com¬ 
pany. 


SPECIAL  EDmONS 

■pENFREW  (ONT.)  MERCURY, 36- 
page  illustrated  Souvenir  edition. 
Sept.  14,  in  connection  with  the  Rentew 
1923  Centennial  and  Old  Home  Week. 

Levang’s  Weekly,  Lanesboro,  Minn.,  a 
Silver  Jubilee  edition.  Sept.  20. 

Bluffton  (Ind.)  Evening  Banner,  Fair 
Week  edition,  24  pages.  Sept.  21. 

Muskogee  (Okla.)  Times-Democrat 
60-page  State  Fair  edition.  Oct.  1,  witb 
feature  pictures  of  fair  grounds  and  ei- 
hibits. 

Miami  (Fla.)  News,  October  Special 
Sales  Day  edition.  Sept.  26. 

Stamford  (Conn.)  Advocate,  40-pagt 
Fall  Fashions  edition.  Sept.  28. 

Buffalo  (N.  Y.)  Courier,  Nash  Motff 
Company  20-page  supplement.  Sept  2, 
and  20-page  Chevrolet  Motor  Company 
supplcnxMit,  Sept.  23. 

The  Faribault  (Minn.)  Daily  RePpWj: 
can  an  "Open  House”  niiml)er,  of  30 
pages,  Oct.  1. 

WavcrlJ-  (la.)  Democrat,  special  ag^ 

cultural  edition  of  44  pages,  filled  with 
information  regarding  the  farm  bureau 
and  its  activities. 

Sidney  (Neb.)  Enterprise, 

County  Harvest  Festival  edition,  2) 
pages. 

Kearney  (Neb.)  Hub.  a  fiftieth  anni¬ 
versary  edition.  34  pages. 

Clark  (S.  D.)  Pilot-Review,  forty- 
third  anniversary  edition,  Jeatunng 
county  fair,  12  pages  of  business  an¬ 
nouncements. 

The  Concord  (N.  C.)  J^bune  ^ 
Times,  a  52-page  fair  and  industrial  mi- 
tion. 

The  Gonzales  (Tex.)  Inquirer,  a  ^ 
page  birthday  edition  celebrating  ® 
seventieth  anniversary. 

The  St.  Cloud  (Minn.)  Daily  Tit^ 
56-page  edition,  Oct.  6,  boosting  the  ov 
and  county. 
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Editor  &  Publisher  for  October  20 ,  1923 


rtN  THE  MECHANICAL  SIDE  writing  to  its  curriculum  and  20  are  ii::: 

,  -  •  .  .. _ .u.,"  taking  the  work  under  Miss  Wold.  Chi-  1 1 

MKS.  Dora  Cavan,  unomcial  ttio  ^re  basis  of  study  and  I 

of  the  comiK)sing  nK)m  of  the  Cleve-  j-jass  publishes  the  college  paper,  The  1 
land  (O.)  Plain  Dealer,  was  retired  on  ^rgus.  | 

a  pension  by  that  ^  Eunice  Kydman  of  Portland  was  I 

(^h  birthday.  Por  >  ’  awarded  the  silver  loving  cup  offered  by  I 

was  a  copyholder  in  t  p  Sigma  I>elta  Chi,  national  journalistic  f 

Orval  Fish,  for  the  past  five  years  fore-  fraternity,  to  the  best  industrial  news  | 
man  of  the  composing  room  of  the  Hoop-  writer  at  the  Oregon  .\gricultural  Col-  i  l 
eston  (Ills)  Chronicle-Herald,  has  re-  lege.  || 

signed  his  position  and  exjiwts  to  s^tid  Invitations  to  the  editors  of  Kansas  to  f! 
the  winter  in  California.  He  has  been  guests  of  the  University  of  Kansas  \  j 
succeeded  by  Ben  Richter,  fo^erly  of  the  q  game  Oct.  27,  have  lieen 

Illinois  Printing  Company,  Danville,  111.  hy  university.  .\t  the  same  |  i 

George  Ferris,  of  the  Ferris-Fowler  time.  L.  X.  Flint,  head  of  the  depart-  |i 
fomoany  Detroit,  was  elected  president  nient  of  journalism,  co-operating  with  u 
of  the  Detroit  TyiK.thetse-Franklin  As-  officers  of  the  Kansas  Editorial  .\sso-  1 1 
^iation  at  the  meeting  held  last  week,  ciation.  urged  editors  to  come  a  day  if 
^r  officers  elected  were:  John  Bour-  early  for  a  series  of  roundtable  discus-  i| 
geois.  General  Printing  Company,  first  sions  on  newsjiaper  problems.  || 

vice-president;  Ralph  Hines,  Speakef-  To  meet  a  |<opuIar  demand  by  stu-  n 
Hines  Printing  Comiiany,  second  vice-  dents  of  Massachusetts  Institute  of  Tech-  II 
president;  Harry  Brookes,  .-\.  W.  nology,  an  optional  course  in  journal-  |f 
Brookes  Company,  treasurer ;  and  ism  has  been  .started  at  that  in.stitution.  | : 
(Tharles  F.  Backus,  Richmond  &  Backus  It  will  he  given  under  the  direction  of  1| 
Company,  executive  councilman.  Pentield  Roberts,  of  the  English  depart-  l| 

Cecil  Jumper,  formerly  a  linotype  t  .u  r> 

operator  at  Rockdale.  Texas,  and  ,  Ke-organization  of  the  Press  Gub  at  || 
l^r  connected  with  the  Elgin  (Tex.)  ‘^e  University  of  Vermont  is  gomg  fc^-  |i 
Courier,  has  become  publisher  of  the  present  time.  W .  H.  || 

Frost  (Tex.)  Star.  CrcKkett,  editor  of  publications  at  the  |j 

L  niversity,  is  in  charge  of  the  club  s  1 1 
J.  S.  Smoyer  has  taken  charge  of_  the  program,  which  includes  the  sending  of  |i 
job  department  of  the  Lakeland^  Star-  items  of  personal  interest  each  week  to  || 
Telegram.  He  hails  from  New  \ork.  the  state  papers  concerning  the  jwrson-  1 1 
James  C  Murphy,  in  charge  of  the  events  at  the  University.  jj 

proofroom  of  the  Boston  American,  and  John  Farrar,  editor  of  the  Bookman,  || 
Mrs.  Murphy,  recently  celebrated  their  and  Maxwell  .\ley.  fiction  editor  of  the  |j 
silver  wedding,  entertaining  numerous  Woman’s  Home  Companion,  have  been  |j 
friends.  appointed  to  the  faculty  of  the  Depart-  |i 

.1-  r-L  1  f  .t-  .50  ment  of  Journalism  at  New  York  Uni-  !l 

W.  Giarles  Man  son,  for  the  past  20  yp^citv  i| 

years  employed  in  the  composing  room  ,  r  ,  r  ,.1.  If 

of  the  Boston  Globe,  has  severed  his  .  Casey,  formerly  of  the  |i 


friends. 

W.  Charles  Man  son,  for  the  past  20 


years  employed  in  the  composing  room 
of  the  Boston  Globe,  has  severed  his 


connections  with  that  paper  to  tecome  Nashville  (Tenn.)  Tennessean,  the 


general  manager  of  the  Commercial  Bui-  Japan  .Advertiser  and  the  Des  Moines  || 
letin,  a  tinancial  publication  of  Boston.  (la.)  Register,  has  joined  the  teaching 

,  ,  staff  of  the  School  of  Journalism.  Lni-  li 
.Adam  Schmid,  veteran  printer  of  the  of  Missouri.  He  will  teach  the  | 

^ginaw  (Mich.)  News  Courier  was  Agricultural  Press,  the  Country  Weekly  | 
the  guest  of  honor  at  a  jubilee  celebra-  ^^d  allied  courses.  He  recently  returned  | 
tiOT  given  by  his  fellow  employees  on  from  a  trip  around  the  world.  | 

the  paper  Oct.  9,  on  the  occasion  of  his  x,.  t-i  r>  h  j  u.  c  w  vi-  i 
ffnWpn  wprIHincr  anniv#»r«arv  Mr,rp  than  Eleanor  Ball,  daughter  of  \\.  W  .  Ij 


the  paper  Oct.  9,  on  the  occasion  of  his  r>  n  j  u.  r  yy  vi- 

golden  wedding  anniversary.  More  than 

200  guests  attended  the  party.  One  of  recently  editor  of  The  State, 

the  features  of  the  nrradnn  was  the  Columbia,  S.  C.,  HOW  dean  of  journalism 


the  features  of  the  occasion  was  the  .  ,  1.  =5 

printed  program  which  carried  a  repro-  niversity  of  South  Carolma,  has  | 

diiction  of  the  first  page  of  the  Saginaw  enrolled  as  a  student  in  the  Pulitzer  | 
Courier  of  1873,  and  also  of  the  first  school  of  journalism,  Columbia  Umver-  j 
page  of  the  Oct.  9  edition  ^1'**  Ball  is  a  graduate  of  the  Lni-  | 

'  _ ^  versity  of  South  Carolina,  and  has  been  | 

for  the  last  year  a  reporter,  first  on  the  | 
SCHOOLS  OF  JOURNALISM  Laurens  (S.  C.)  Advertiser  and  more  | 
FARLY  autumn  registration  this  year  Spartanburg  (S.  C.)  j 

at  the  University  of  Missouri  School  x.u  j  tr  •  r  m.  1  * 

of  Journalism  indicates  that  the  enroll-  AIiss  Mildred  Harrington,  of  .Aberdeen,  | 
ment  will  exceed  that  of  any  previous  studying  journalism  in  Co-  | 

year.  Registration  of  students  in  pro-  lumbia  University,  won  the  first  prize  of  j 
fessional  journalism  courses  exceeds  300,  ^*00  in  short  story  contest  conducted  by  i 
excluding  students  enrolled  in  academic  Raleigh  (X.  C.)  News  and  Observer,  j 
courses  preparatory  t  o  professional  Thirty  students  enrolled  for  the  full  | 
courses.  four-year  course  in  journalism  at  the  | 

A  printing  plant  which  includes  a  ^  ^ 

S6.000  press  has  been  installed  at  the  registration  days  just  || 

Washington  State  Agricultural  College.  !l 

Pullman  Wash.  have  been  allowed  to, register  for  the  f? 

J.  ...  .  newly  authorized  cour.se.  || 

vidc^oiirLi*^^i'T  P*"”"  ilembers  of  the  senior  advertising  class  || 


Denver’s  junior  high  schools  now  pro- 


viHp  •„  •  1- - K-"  AiemDers  ot  tne  senior  advertising  c  ass 


Dwver  new  Tiif  7  merce.  Oct.  10.  were  given  a  practical 

are  aixon  ^  pupils  demonstration  in  newspaper  team  work. 


92.1* 


NATIVE  WHITES 


are  given  pupils  demonstration  in  newspaper  team  work,  li 

work  on  the^ool'pie^l  or  on'ffi^s^  7?’  manufacture  of  a  photoj^a^c  jj 
0  the  Junior  News  i  by  The  Rocky  in  the  engraving  room  of  The  |j 

Mountain  News  and  Denver  Times.  examp  e.  The  || 

class  watched  the  process  of  photography  1 1 
Such  success  has  been  met  by  the  new  in  the  dark  room  of  The  (xeorgian  art  li 
contemiTorary  thought  at  the  department,  after  the  staff  photographer  l| 
-Medill  School  of  Journalism  of  North-  had  taken  a  photograph  of  the  group  of  !l 
astern  University  that  registration  has  members.  I 

■>«n  closed  and  visitors  barred  because  -  } 

speaker  ;7,,®'=*='""™xlations^  The  first  Newsstand  Man  Gets  Injunction  -I 
speaker  in  this  course  was  Prof.  W.  Lee  .  .  :| 

*-ewis,  the  discoverer  of  “Lewisite”  the  A  temporary  injunction  restraining  the  "f 
iwison  gas.  Prof.  F.  R.  Moulton,  dis-  Detroit  and  the  Board  of  Public  | 

tmguished  astronomer  connected  '  with  'Vorks  from  removing  a  newsstand  at  | 

the  University  of  Chicago,  was  the  sec-  Jefferson  and  Woodward  avenues  was 

ond  lecturer.  ’  granted  by  Judge  Theodore  J.  Richter 

F  W  R«,.i,  1  3t  the  request  of  Morris  Freedman, 

dent  of  Siermr.  rfw  honorary  presi-  Freeman,  claiming  a  permit  from  Joseph 

SrtmeT'f  H.  Martin,  former  CoLiissioner  of  Fuh- 

College  liat  |^“*’"*hsm  at  Iowa  State  Rc  Works,  states  in  his  petition  that  the  1 

Oregon'  *  recent  visitor  m  (Common  Council  has  since  ordered  the  | 

II,.  '.  removal  of  his  stand,  but  that  no  action  | 

ton  College,  Blooming-  had  been  taken  on  similar  newsstands  at  | 

•  u..  this  year  added  a  class  in  news  other  downtown  locations.  ym 


Indiana,  eleventh  in  point  of  popula¬ 
tion  with  nearly  3,000,000  men, 
women  and  children,  has  the  highest 
percentage  of  native  whites  in  the 
country. 

Indiana  is  thoroughbred  American. 
About  50.5%  live  in  cities  and  towns 
of  more  than  2,500  inhabitants.  The 
number  of  cities  with  this  population 

is  93. 

Indiana  is  wealthy.  Its  manufactured 
products  are  worth  over  $1,900,000,- 
000.  Its  farm  crops  add  $500,000,- 
000  to  the  revenue  of  the  farmers. 
The  state  now  has  one  automobile  to 
every  7.31  persons. 

Tell  your  message  to  these  thorough¬ 
bred  Americans  of  Indiana.  This  state 
is  an  unusually  attractive  and  produc¬ 
tive  territory  for  every  national  adver¬ 
tiser. 

It  would  be  an  excellent  idea  if  the 
National  Advertiser  would  insist  upon 
learning  more  about  Indiana.  The 
following  newspapers  are  good  ones 
to  consult  for  more  facts. 


Circulation 

5,Mi  lines 

ffDecatur  Democrat . 

. (E) 

3,186 

.025 

**  Evansville  Courier  . . 

. .  . .  (M) 

26,864 

.08 

**Evansville  Courier  . 

. (S) 

33,343 

.08 

*Fort  Wayne  Journal-Gazette 

. . .  .  (M) 

26,279 

.07 

*Fort  Wayne  Journal-Gazette 

•  .  •  . 

. (S) 

31,008 

.07 

**Fort  Wayne  News-Sentinel  . 

. (E) 

39,165 

.09 

**Gary  Evening  Post-Tribune. 

. (E) 

11,292 

.05 

**In(lianapolis  News  . 

(M) 

(E) 

. (E) 

127,361 

.23 

**  Lafayette  Journal  &  Courier 

7,415  ) 
12,360) 

19,975 

.06 

tfU  Porte  Herald  . 

. (E) 

4,124 

.025 

fNewcastle  Courier . 

. (E) 

4,338 

.025 

f South  Bend  News-Times.  .  .  . 

(M) 

(E) 

10,342  ) 
11,263  ) 

21,605 

.06 

*South  Bend  News-Times.  .  .  , 

. (S) 

20,174 

.06 

**South  Bend  Tribune.  ..  (S) 

18,909. .  .(E) 

20,293 

.06 

*Terre  Haute  Tribune . 

. .  (EAS) 

24,442 

.06 

*A.  B.  C.  Statement,  April  1,  1923. 
TGovemment  Statement,  April  1,  1923. 
**A.  B.  C.  Statement,  Sept.  30,  1923. 
ftGovernment  Statement,  Sept.  30,  1923. 
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Editor  &  Publisher  for  October  2 


1923 


Your  New  Building 
Should  Pay  Its  Way 


A  building  that  assures  faster 
production  at  lower  unit  costs 
is  self-amortizing — it  pays  its 
own  way.  To  obtain  this  qual¬ 
ity  in  a  newspaper  plant  requires 
the  study  of  several  often  over¬ 
looked  problems  that  are  out¬ 
side  the  field  of  the  architect. 
This  organization  knows  those 
problems. 


S.  P.  W  E  S  T  O  N 


Newapaiwr  BiriUHng* 
Plant  Layouts 
ProductJon  Operathm 


120  West  42nd  St.  Nnw  York 


News  Feature  Stories  with 
Art  Are  Fumislied  Daily 
with — 


NEA  FULL  SERVICE 


Write  or  wire  collect  FOR 
SAMPLES  AND  RATES. 


mssm  iNc^., 

1200V.JRD  STREET  (iNrA) 
CLEVELANI).0H10> 


The 


Pittsburgh  Press 

A  Scrippa-HowanI  Newtjiapcr 

Daily  and  Sunday 

Has  the  Largest 


CIRCULATION 
IN  PITTSBURGH 
MEMBER  A.  B.  C. 

Potelcn  AdTFrtltinc  BepresenUUta: 

I.  A  KLEIN 

50  Eatt  42it  SL,  Nt*  Yart 
76  Wat  Moniae  St..  Cklcai* 

A  J.  NORRIS  HILL,  Hewtt  BIRf..  Su  FraMlM 


Npui  Haupn 
ISpQtstpr 


u  New  Haven’s 
Dominant  Paper 

Circulation  over  37,000  Average 

Bought  every  night  by  More  New 


every 

Haven  people  than  buy  any  other 
TWO  New  Haven  papers  COMBINED. 


The  Julius  Mathews  Special  Agency 
Boston  —  Pfew  York  —  Detroit — Chicago 


N^ui  Mauftt  Urgist^r 


To  sell  FURNITURE 


for  the  2,000,000  homes  in 
the  New  York  market  use 
the  evening  paper  that  is 
pre-eminently 

FIRST  in  FURNITURE 
advertising 

NEW  YORK 
EVENING  JOURNAL 


Aikcfi'K^ett  Conpsnyp  1328  Walnut  street, 
Philadelphia.  Placing  orders  with  newspapers 
in  a  few  selected  sections  for  Sikes  Company, 
“Sikes  Chairs,”  Philadelphia. 

Alexander  Advertising  Agency,  1482  Broad* 
way.  New  York.  Using  42  lines,  12  times  for 
the  Mantle  Lamp  Company. 

F.  Wallis  Armstrong  Company,  Armstrong 
Building,  Philadelphia.  Renewing  newspaper 
contracts  for  the  Victor  Talking  Machine  Com¬ 
pany,  Camden,  N.  J. 

N.  W.  Ayer  A  Son,  300  Chestnut  street, 
Philadelphia.  Placing  orders  with  newspapers 
for  A.  W.  Faber,  Pencils,  Newark,  N.  J.; 
also  placing  copy  with  newspapers  on  con¬ 
tracts  of  Joseph  Tetley  &  Company,  “Tetley’s 
Tea,”  New  York.  Using  11  inches,  14  times 
and  30  inches,  4  times  for  the  Association  of 
American  Importers  of  Spanish  Green  Olives. 

Barton,  Durxtine  A  Osborn,  383  Madison 
avenue,  New*  York.  Making  l,400  1ine  con¬ 
tracts  for  the  Kellogg  Products  Company. 

George  Batten  Compuy,  383  Madison  ave¬ 
nue,  New  V’ork.  Placing  orders  with  new’s* 
papers  in  selected  sections  for  Harvard  Eco¬ 
nomic  Service,  Cambridge. 

Bellamy-N^  Company,  127  North  Dearborn 
street,  (liicago.  Placing  orders  with  some 
Pennsylvania  newspapers  for  the  American 
Brmd  &  Mortgage  Company,  Chicago. 

Blackett  A  Sample,  58  East  Washington 
street,  CTiicago.  Placing  orders  with  news¬ 
papers  in  various  sections  for  V’an  Ess  Lab¬ 
oratories,  Inc.,  Liquid  Scalp  Massage,  Chi¬ 
cago. 

Blackman  Company,  Inc.,  120  West  42nd 
street.  New  York.  Making  10.000-line  con¬ 
tracts  for  the  Proctor  &  Gamble  Company. 

Blaine-Thompaoci  Company,  Fourth  Nat. 
Bank  Bldg.,  ('incinnati,  Ohio.  Making  yearly 
contracts  for  the  Keller  Laboratory. 

Brandt  Advertising  Company,  5  South  Dear¬ 
born  street.  Chicago.  Now  handling  account 
of  George  Ehrat  &  Company,  Cheese,  Chicago. 

Derby  BiY>wn,  Inc.,  280  Madison  avenue,  New* 
York.  Now  handling  account  of  Kazbek  Per¬ 
fume,  Jersey  City. 

Calkins  A  Holden,  247  Park  avenue.  New 
York.  Reported  will  probably  make  up  list 
of  newspapers,  etc.,  for  New  Jersey  Zinc 
Company,  New  York. 

Campbell-Moss>Johnson,  Inc.,  21  East  40th 
street.  New  York.  Will  place  the  advertising 
accounts  formerly  placed  by  Campbcll-Moss. 
Inc.,  New*  York  and  the  George  W.  Ford 
Company,  Atlanta,  Ga.,  and  New  York. 

C.  C.  Carr  Advertising  Agency,  St.  Peters¬ 
burg,  Fla.,  and  141  West  36th  street.  New 
York.  Placing  orders  with  newspapers  gen¬ 
erally  for  St.  Petersburg,  Fla.,  Chamber  of 
('ommercc. 

Cecil,  Barret  A  Cecil,  12th  &  Bank  streets, 
Richmond,  Va.  Making  5.000-Itne  ctmtracts  for 
the  Nunnally  Company,  Atlanta,  Ga. 

Chatham  Advertising  Agency,  3  West  29th 
street.  New  York.  Placing  orders  with  news¬ 
papers  generally  for  Wimelbacher  &  Rice, 
“VVear  Right  Gloves,”  New  York. 

Churdifll-Hall,  Inc.,  50  Union  Square,  New 
York.  Making  3.000-line  contracts  for  the 
Gorton  Pew  Fisheries  Company. 

CoUins'Kirk,  Inc.,  750  North  Michigan  ave¬ 
nue,  Chicago.  Making  1000-line  contracts  for 
the  Birtman  Electric  Company. 

W.  P.  Cerfton  Company,  165  Broadway,  New 
York.  Placing  orders  with  some  newspapers 
in  New  England  and  Pennsylvania  for  the 
Clyde  S.  S.  Company,  Pier  36,  North  River, 
New  York. 

D’Arcy  Advertising  AgHicy,  International 
Life  Insurance  Bldg..  St.  Louis.  Making 
5.180- line  contracts  for  the  Ralston  Purina 
Company. 

Dorrance,  Sullivan  A  Company,  130  West 
42nd  street,  New  York.  Placing  orders  for 
full  pages  for  the  Studebaker  Corporation  of 
America,  in  Sunday  and  daily  newspapers  in 
more  than  600  cities,  entitled  “Studebaker 
Comments  on  Four-Wheel  Brakes.” 

W.  B.  Finney  Advertising  Company,  Fire¬ 
stone  Building.  Kansas  City.  Placing  45  lines 
24  times  for  the  Leavengo^  Drug  Company; 
now  handling  account  of  Ennis  Hanly  Black- 
btim  Coffee  Company  “Golden  Wedding  0>f- 
fee,”  Kansas  City,  Mo. 

Charles  H.  Fuller  Coenpany,  623  South  Wa¬ 
bash  avenue,  Chicago.  Making  2500-lme  con¬ 
tracts  for  E.  Lawrence  &  Company. 

Fuller  A  Smith,  1501  Euclid  avenue,  Qcve- 
land.  Reported  will  make  up  list  of  news¬ 
papers  for  Gainaday  Electric  Company,  Wash¬ 
ing  Machines,  etc.,  Pittsburgh. 

Gray  Advertising  Company,  Inc„  Gray 
Building,  Kansas  City.  Placing  72  lines  24 
times  for  M.  B.  Smith-Rebild;  placing  28 
lines  24  times  for  the  Florence  T-aboratories. 

Green,  Fulton,  Cunningham  Company,  Free 
Press  Bldg.,  Detroit.  Making  2.8CI0-Une  con¬ 
tracts  for  the  Nash  Motor  Company. 

Guardian  Advertising  Corporatkm,  511  5th 
avenue,  New  York.  Making  yearly  contracts 
for  the  International  Consolidated  Chemical 
Company. 

Guenther- Bradford  A  Compsuiy,  7  South 
Dearborn  street,  Chicago.  Making  1000-Hne 
contracts  for  Stransky. 

Hanff-Mertzger,  Inc.,  95  Madison  avenue, 
New  York.  Making  yearly  contracts  for  S.  S. 


Building,  Atlanta.  Placing  orders  with  some 
Pennsylvania  and  Ohio  newspapers  for  the 
Creomulsion  Company,  Medical,  Atlanta. 

Wylie  B.  Jones  Agency,  107  Chenango  street, 
Binghamton,  N.  Y.  Making  2,800-line  con¬ 
tracts  for  S.  C  Wells.  Making  3000-ltne  con¬ 
tracts  for  Woodward  Products  Company. 
Again  renewing  newspaper  contracts  for  &  C. 
Wells  Company  “Musterinc,”  “Celery  King,” 
etc.,  Le  Roy,  N.  Y.  Placing  copy  with  Sun¬ 
day  papers  for  six  months  for  Othine 
(Freckles). 

>^lis  Sharpe,  Kilmer  A  Comity,  “Swamp 
Root,”  Binghamton,  N.  Y.  Placing  copy  with 
newspapers  on  contracts. 

John  S.  King  Company,  Newman- Sterne 
Bldg.,  Oeveland.  Ohio.  Making  up  list  of 
newspapers  for  The  Postergra^  Company, 
(leveland,  Ohio. 

Lay  Company,  15  West  37th  street.  New 
York.  Now  handling  account  of  the  Margua 
Slanufacturing  Company,  Inc.,  “Twills  Nut 
Wafers,”  New  York. 

Lord  A  Thomas,  366  Madison  avenue,  New 
York.  Making  yearly  contracts  for  the  Sun 
Ray  Products  Company. 

Lord  A  Thomas,  366  Madison  avenue,  New 
York.  Making  5(XW-line  contracts  for  the 
Tyrrell  Hygienic  Institute. 

Lord  A  Thomas,  Wrigley  Bldg.,  Chicago. 
Making  5,0CO-line  contracts  for  the  Pepsodent 
Company. 

MeJunkin  Advertising  Company,  5  South 
Wabash  avenue.  New  York.  Reported  plan¬ 
ning  a  newspaper  campaign  for  the  Schulte 
Optical  Company,  New  York  and  Chicago. 

Robert  M.  McMullen  Company,  522  5th  ave¬ 
nue,  New  V'ork.  Making  yearly  contracts  for 
the  Products  of  the  Standard  Milling  Company. 

Moss-Chase  Company,  525  Franklin  street, 
Buffalo.  Placing  orders  with  some  New  York 
newspapers  for  Excelso  Specialty  Works, 
Water  Heaters.  Buffalo. 

John  F.  Murray  Advertising  Agency,  598 
Madison  avenue.  New  York.  Making  1000- 
inch  contracts  for  Wyeth  Chemical  Company — 
Jade  Salts  ('ompany  &  Allied  Interests. 

P.  F.  (XKeefe  Advertising  Agency,  45  Brom- 
field  street.  Boston.  Now  placing  account  of 
Heywood  Bros.,  and  Wakefield,  Baby  Car¬ 
riages,  Boston. 

George  Harrison  Phelps,  110  Rowena  street. 
Detroit.  Making  yearly  contracts  for  Dodge 
Bros. 

Picard  A  Company,  16  West  4Gth  street. 
New  York.  Making  10.000-line  contracts  for 
the  P  .  &  Q.  Shops. 

Frank  Presbrey  Compemy,  247  Park  avenue, 
New  York.  Now  handling  the  following  ac¬ 
counts:  Louis  Bossert  &  Sons,  Inc..  Ready 
Built  Houses,  Brooklyn;  Janes  &  Kirtland, 
manufacturers  The  White  House  Line  of  Sec¬ 
tional  Unit  Steel  Dressers  and  Henry  Heide, 
Inc.;  making  yearly  contracts  for  the  ^red¬ 
ded  Wheat  Company. 

RedAeld  Advertising  Agency,  34  West  33rd 
street,  New  York.  Placing  account  of  H.  T. 
Dewey  A  Sons,  Grape  Juice,  etc..  New  York. 

Ruthraulf  A  Ryan,  404  Fourth  avenue.  New 
York.  Placing  the  following  accounts  Spencer 
Kellogg  &  S^s,  “Kellogg’s  Tasteless  Castor 
Dil.”  Buffalo  and  Royal  Prescription  Company, 
“Royal  Digesto.” 

Frank  Seaman  Agency,  470  4th  avenue, 
New  York.  Making  yearly  contracts  for  the 
Federal  Phone  &  Telegraph  Company. 

Sehl  Advertising  Agency,  City  Hall  Square 
Building,  Chicago.  Making  yearly  contracts 
for  the  Calumet  Baking  Powder  Company. 

Sheridan,  Shawfaan  A  Sheridan,  30  East  34th 
street.  New  York.  Using  100  lines,  twice  a 
week  for  the  Pacific  Coast  Borax  C^empany. 

Snodgrass  A  Gayness,  489  5th  avenue,  New 
York.  Sending  out  13-line  orders  for  Wm. 
M.  Crane  Company. 

Street  A  Finney,  171  Madison  avenue.  New 
York.  ^  Now  placing  account  of  the  Thomp¬ 
son  Wood  Finishing  Company,  Philadelphia. 

Thresher  Service,  136  Liberty  street,  New 
York.  Using  magazines  and  newspapers  for 
the  Foreign  Automotive  Association.  Conduct¬ 
ing  a  test  campaign  in  newspapers  for  the 
Molby  Company. 

J.  Walter  Thompson  Company,  244  Madison 
avenue.  New  York.  Making  contracts  with 
some  Mid-West  newspapers  for  Penick  and 
Ford,  “Brer  Rabbit  Molasses,”  New  York. 
Making  1000-line  contracts  for  the  Massachu¬ 
setts  Baking  (Company. 

Wortman,  Corey  A  Potter,  230  Union  Sta¬ 
tion  Building,  Utica.  Reported  will  make  up 
the  1924  schedule  for  the  Mohawk  Asbestos 
Slate  Company,  Shingles,  Utica,  during  No¬ 
vember. 

United  States  Advertising  Corporation.  1415 
Madison  avenue.  New  York.  Placing  orders 
with  newspapers  in  various  sections  for  the 
Champion  Motor  Car  Company. 


Short  Talks 
on  cA0Vertisir\g' 


A  Weekly  Syndicated  Service 
Daily  Newspaper, 


Written  with  the  idea  of  helpine  tn 
plish  four  thing,; 


(1)  To  convert  to  newspaper  advertuia, 
local  merchant  and  manufacturtr«Li 

not  now  use  it.  ■ 


(2)  To  make  better  and  stronger  advenii., 

of  those  who  are  already  in. 

(3)  To  further  educate  the  reading  noMi, 

the  reliability,  truthfulness  and  * 
value  of  advertising  and  the  adv^^^ 
of  buying  advertised  merchandise 


(4) 


To  insure  from  national  advertUet,  ik 
consideration  newspaper,  should  haw  , 
comparison  with  all  other  media.  ' 


Complete  information  on  request. 


CHARLES  AUSTIN  BATES 
U  W.  4&d  Street  (q., 


Six  Point  League  Meet. 


OVER 


64,000 


LARGEST  EVENING 
CIRCULATION  IN  IOWA 


The 

DesMoines 

Capital 


THE  BOSTON 
AMERICAN 


has  the  largest  evening 
sale  in  New  England 


It  sells  for  3c  per  copy— 
its  competitors  sell  at  2c 
per  copy. 


The  first  meeting  for  the  Fall  of  the 
Six  Point  League  was  held  Oct.  9,  at  the 
Waldorf-Astoria.  J.  S.  Finley,  of  Story, 
Brooks  &  Finley,  and  president  of  the 
league,  presided.  St.  John  Richards 

."New  york.  Making  yearly  contracts  lor  a.  ,1,-  c.ij  ,1,-  -n..:-!  ..nr. 

Kresge  Company,  and  Famous  Players-Lasky  Spoke  On  the  held  Ot  the  special  repre- 
Corporation.  sentative.  The  date  of  the  next  meeting 

Harvey  Advertfafng  Agency,  304  Walton  has  not  yet  been  decided  Upon. 
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is  4iff^^nt 


Because  The  News  is  first  and 
last  a  newspaper  it  has  become 
a  great  advertising  medium. 
The  latter  is  the  result  of  the 
former. 

The  Indianapolis 

NEWS 


_ii 


y- 

:2c 


New  Records 


From  nothing  to  200,000  in 
■even  months  on  Sunday — 
From  25,000  to  200,000  in 
eleven  months  Evenings, 
Watch  for  the  next  chapter. 


DETROIT 

Erening  and  Sunday 

TIMES 


Les  Antdaa.  C^. 

9J47  Daflv  Averags  Orculalkm. 

,  gvoni  Ooremment  Statement,  Six  llontbs 
>(tlnx  Hereh  31,  1823,  166,300  Dali;.  Six 

foitbii  Ending  Sept.  80,  1822,  148,903 

illj.  Innesee  la  Dalljr  Average  Clrcola- 
»ii.  20,347. 

IT  COVZKS  THE  FTEED  C01ITLETEI.T 

tEPKEaEHTATIVES: 

W,  Holeaer.  604  Tims*  Bldg..  Hew  York. 
,  _ Ws*  Ptyn*  Ca..  401  Tewer  Bldg.,  6 
llertli  Midiigsa  Ave.,  Chicago. 

I.  X.  Inris  mu,  TIO  Esarst  BUg.,  gaa 
I  EnacUee,  Calif. 


» 


QNi 


AND 


^ape-lo-Cairo  Express” 


Fnblished  every  Setnrdey  in 
London. 


Wa  a 
■t  H 


^crmm  your  buifaMs— you 


L**  ^  tfcwfKl  of  pre«  cUpufiho 
But  lot  us  you  how  proM 
ho  aode  o  buoloooo-lHdUw 

,  BURRELLE 

[^5  Ufayette  St.  N.  Y.  City 

•  Q«ortsr  nf  ■  ranter/ 


jpjOLLAR  PULLER3 

Advertising  and  circniation  managers  are  always  an  the  laakout  far  am 
tdeas  that  will  inerease  advertising  receifts  and  win  new  circniation.  Your 
tdea  for  mcreasing  advertising  or  circulalton  may  not  appeal  to  yone  manager, 
but  it  ma^  be  jnst  the  thing  that  some  other  manager  wants,  ^itob  &  Pua- 
LisHxa  wM  pay  $1  for  each  idea  printed  under  this  head.  The  fact  that 
the  tdea  is  now  being  used  ta  your  city  does  not  bar  it  from  the  department. 
Address  your  communicaiion  to  the  Dollau  Pulus  Ejitob.  When  they 
appear  clip  them  and  mail  them  in  and  receive  payment.  Unavailable  ideas 
will  not  be  returned. 


A  CERTAIN  small  city  in  the  north 
went  crazy  over  programs  tilled 
with  advertising  of  every  sort  of 
a  dance  and  entertainment  that  was 
given.  As  a  result  the  newspapers 
were  not  able  to  get  their  right¬ 
ful  share  of  advertising.  Finally  the 
two  publishers  got  together  and  decided 
that  they  would  donate  the  programs  to 
the  dances  and  entertainments  if  the 
merchants  would  agree  to  not  patronize 
any  more  programs.  The  plan  worked 
out  very  well.  The  two  papers  formed 
a  fund  and  supplied  programs,  simple  but 
neat  affairs  with  no  advertising  on  them, 
not  even  their  own  advertising,  and  at 
no  cost  to  the  organization  giving  the 
entertainment  or  dance.  The  final  result 
was  that  the  money  that  would  have  gone 
into  these  schemes  went  into  the  news¬ 
papers.  —  Russell  Raymond  Voorhees, 
General  Delivery,  Miami,  Fla. 


A  clever  stunt  is  being  used  to  link  up 
a  highway  with  city  advertisers  through 
special  one-page  ads.  Firms  in  the  asso¬ 
ciation  honor  cards  with  a  10  per  cent 
discount  on  all  purchases.  A  month  pe¬ 
riod  is  designated.  The  cards  are  sold 
by  the  highway  association  for  $1  apiece. 
As  many  of  the  larger  stores  are  mem¬ 
bers,  a  card  buyer  in  a  single  instance 
saves  the  card  cost.  It  has  meant  to 
local  papers  many  an  additional  ad  page. 
Quite  a  number  of  purchasers  are  back¬ 
ing  the  idea,  finding  that  it  saves  them 
money  through  the  discount  offered. — 
L.  J.  Jellison,  Times  Journal,  Dubuque, 
Iowa. 


BOYS!  GIRLSI 
$  1  0  0 

GIVEN  AWAY 
A  CHANCE  TO  MAKE  SOME 
CHRISTMAS  MONEYI 


The  Cleveland  Plain-Dealer  is  running 
an  extended  series  of  co-operative  full 
page  ads  on  “Gas  Appliances  and  Their 
Proper  Use”  that  can  be  duplicated  in 
practically  any  city.  The  gas  company 
editorializes  in  a  36-inch  ad  at  the  top 
center  of  the  page  on  phases  of  the  right 
use  of  gas,  urging  the  right  sort  of  ap¬ 
pliances.  Dealers  in  gas  stoves,  ranges, 
water  heaters  and  furnaces  equipped  to 
burn  gas  fill  the  page.  Fall  is  the  ideal 
time  to  put  such  a  series  of  page  ads 
across. — Robert  L.  Beard,  News-Sentinel, 
Fort  Wayne,  Ind. 


“Christmas  is  about  three  months  off 
and  you’ll  need  some  spending  money  for 
gifts.  We  are  giving  prizes  of  $40,  $30, 
$20  and  $10  to  school  children  securing 
most  orders  in  cleaning  and  dyeing  of 
every  description,  household  and  per¬ 
sonal.  Get  your  supply  of  contest  cards 
at  our  store.”  Realizing  the  eagerness 
of  boys  and  girls  to  earn  extra  money 
for  Christmas,  maybe  you  can  find  a 
soft  spot  for  this  idea  among  your  wide¬ 
awake  advertisers — not  necessarily  a 
cleaner  and  dyer.  How  about  it? — 
George  C.  Marcley,  Republican-Journal, 
Ogdensburg,  N.  Y. 


Have  you  ever  pressed  the  advantage 
on  merchants,  etc.,  of  your  classified 
columns  as  a  medium  for  disposing  of 
used  business  equipment?  Nearly  every 
firm  has  some  used  business  equipment  it 
no  longer  needs.  By  following  up  this 
point,  a  Kentucky  newspaper  has  de- 
velopied  it  into  a  regular  run.— Bert  A. 
Teeters,  Lock  Box  295,  Springfield, 
Ohio. 


A  “Build  This  Winter’’  page  is  a  strik¬ 
ing  idea  that  will  receive  great  support 
from  all  quarters.  There  is  usually  little 
building  in  the  winter  because  the 
average  person  does  not  believe  it  pos¬ 
sible  to  construct  a  home  with  maximum 
economy.  This  is  not  the  case.  Labor 
can  be  secured  with  greater  ease  and 
without  bonus  payments.  Material  is 
readily  available  and  usually  at  lower 
prices.  All  authorities  on  the  subject 
are  advocating  the  extension  of  winter 
building  as  the  one  sure  cure  for  ills 
that  now  confront  the  industry,  hence 
there  should  be  no  lack  of  advertising 
support  on  the  part  of  contractors  and 
supply  men. — John  Lewis  Shissler,  Cleve¬ 
land  Times. 


With  the  hunting  season  open,  a  good 
story  can  be  prepared  about  the  game  to 
be  found  in  your  state.  Sporting  goods 
stores  will  be  anxious  to  place  special 
advertisements  calling  attention  to  their 
supplies  for  hunters. — R.  L.  Lurie,  Box 
21,  Grove  Hall,  Mass. 


Some  time  or- other,  every  community 
has  a  Boy  Scout  movement,  either  to 
raise  funds  for  local  troops  or  for  the 
purpose  of  organizing  new  troops.  A 
page  under  the  caption  “WE’RE  B.ACK- 
ING  BOY  SCOUTS”  could  be  sold  co¬ 
operatively  with  little  trouble.  Few 
merchants  would  refuse  to  buy  space  on 
a  page  that  boosted  such  a  worthy  move¬ 
ment. — George  C.  Marcley,  Republican- 
Journal,  Ogdensburi^  N.  Y. 

A  middle  western  daily  newspaper  used 
a  novel  method  of  combining  circulation 
and  advertising  promotion.  A  line  of 
classified  advertising  was  donated  for 
each  month  of  a  subscription.  Adver¬ 
tisers  who  were  not  regular  subscribers 
took  advantage  of  getting  their  advertise¬ 
ment  free,  and  some  subscribers  learned 
for  the  first  time  the  value  of  advertise¬ 
ments  through  this  means  who  would 
never  have  spent  money  for  this  purpose 
before. — David  Resnick,  St.  Louis  Times, 
St.  Louis,  Mo. 


No  need  of  letting  fall  induce  a  slump 
in  automobile  advertising.  At  least,  the 
Springfield  (Ill.)  Daily  News  worked  up 
a  goixl  double-truck  of  auto  ads  from 
accounts  that  otherwise  might  have 
fallen  into  an  autumnal  slumber. 
“Springfield  Automobile  Club — Service 
for  Motorists — Joined  Yet?”  is  the  two- 
page  “flag”  the  spread  bears,  indicating 
that  the  auto  club  furnished  the  back¬ 
bone  for  the  project.  The  club  has  a 
66  inch  membership  recruiting  ad  in  the 
center  reciting  the  advantages  of  mem¬ 
bership  in  the  organization.  Tire,  car, 
battery  and  repair  men  fill  the  two 
pages. — Robert  L.  Beard,  News-Sentinel, 
Fort  Wayne,  Ind. 


rsCIRCUUTION  GROWTHt-s 

DURING  1923 

will  be  an  important  factor  in 
obtaining  advertising  for  1924. 

The  Hollister  plan  will  bring 
you  the  same  amazing  in¬ 
creases  in  circulation  as  it  has 
lately  brought  to  such  papers 
as  The  Memphis  Commercial 
Appeal,  The  Atlanta  Journal, 

The  Dallas  Morning  News, 

The  Indianapolis  News,  The 
Washington  Post.  Favorable 
dates  are  available  for  imme¬ 
diate  campaigns. 
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KANSAS  IS  A  RICH.  RESPONSIVE 
FlEU>-TOPEKA.  ITS  CAPITAL 
A  GOOD  “TRY  OUT*  CITY 
They  are  best  covered  by  the 

Coptka 
jiatlp  Capital 

TOPEKA.  KANSAS 

Oidy  Kmam  Daily  witb  i 
ns  Oreafadlaa 


Doaioates  its  field  in  cireolatioii,  all 
classes  of  advertisiiic,  news,  prestige 
and  reader  confidence. 

Supplies  market  data— does  sorvey 
work— gives  real  co-opermtioo. 

PUBLISHER 

MEMBER  A.  B.  C^-A.  N.  P.  A. 


Can  Your  Mail  List 
Costs  Be  Cut? 

pROH  $250  to  9500  a  year  can  be  aaved 
by  publicatlona  with  dally  mall  Usta  of 
as  low  as  2.000  subecrlbera  by  elimlnatlag 
the  “unnecessary  coats**  of  handllnf  the 
mall  list  and  addresaln^  publicati<ms. 

Hare  you  any  **anneceaaai7  coata"?  Wliat 
are  tbeyT  How  mneb  do  they  amooBt  to? 
Our  Mall  List  Coat  Sheet  will  enable  you  to 
snswer  those  qneatlons.  Send  for  It  today. 
It's  rasB. 

^peedwunafic 

Cemfent/ 

THE  MULTUMAILER  SYSTEM 

•I7*aas  WASMINOTON  BiVOb 

CHICAGO 


What’s  worth  while  having  is  worth 
while  waiting  for.  Do  you  clip  advertise¬ 
ments  from  other  newspapers,  send  them, 
together  with  circular  letters  or  folders, 
to  the  advertiser,  telling  him  how  much 
it  will  cost  to  insert  the  ads  in  your 
paper?  If  you  do,  and  let  it  go  at  that, 
you  know  that  the  results  are  not  ex¬ 
traordinarily  encouraging.  What’s  worth 
while  having  usually  is  more  worth  while 
going  after.  Clip  the  advertisement  and 
enclose  it  with  a  personal,  individual,  let¬ 
ter.  But  don’t  stop  at  that.  Rewrite  the 
advertisement,  or  rearrange  it,  to  give  it 
better  appeal  and  effect,  and  recommend 
to  the  advertiser  a  trial  of  your  paper 
with  the  improved  copy,  sending  the  lat¬ 
ter  with  the  original  and  your  letter.  If 
that  doesn’t  get  immediate  results,  send 
a  representative  around  to  use  follow-up 
persuasion. — John  H.  A.  Kelly,  223  East 
Oak  street,  Norristown,  Pa. 


The 

Syracuse  Herald 

SYRACUSE.  N.  Y. 

Is  first  in  Syracuse  leading 
the  second  paper  by  2,158.- 
316  lines  for  total  advertising 
for  \9n. 

First  in  total ;  local ;  national 
lineages. 

Special  Rtpmmtatbns 

PRODDEN.  UNGIPRUDDEN.he. 
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Editor  &  Publisher  for  October  20,  1923 


NEWSPAPER  ADS  BEST 
FOR  UTIUTIES 

Cheapest  and  Most  Direct  Avenue  to 

the  Public,  Gat  Company  Man- 
nager  Tells  Atlantic  City 
Convention 

“There  is  no  royal  road  in  public 
utility  advertising,  but  you  will  find  the 
advertising  columns  of  your  home-town 
newspaper  the  di¬ 
rect  avenue  to 
the  minds  of  your 
customers,”  said 
Arthur  '  W. 
Hawks,  Jr.,  man¬ 
ager,  publication 
and  advertising 
department.  Con¬ 
solidated  G  a  s. 
Electric  Light 
and  Power  Com¬ 
pany,  Baltimore, 
Md.,  in  the  course 
of  an  address  de¬ 
livered  in  Atlan- 
Asthhk  W.  Hawks,  Js.  tie  City,  October 
17,  before  the 
American  Gas  Association. 

With  reference  to  the  experience  of  his 
company  and  the  desirability  of  news¬ 
paper  advertising  in  preference  to  other 
forms,  Mr.  Hawks  stated  that  “it  pays 
better  to  advertise  in  newspapers  and 
costs  less  than  any  other  way  we  know.” 
Explaining  why  nearly  all  of  the  Balti¬ 
more  company’s  advertising  is  done  in 
newspaper  columns,  Mr.  Hawks  said  that 
it  was  for  the  reason  that  the  company 
had  found  its  “advertising  dollars  go 
further  and  bring  back  more  than  any 
other  place  we  put  them. 

“If  you  use  this  newspaper  space  to 
tell  your  customers  the  truth  about  your 
company,”  continued  Mr.  Hawks,  “to  tell 
them  in  a  way  that  will  make  them 
understand  what  you  are  doing  for  them 
day  by  day,  that  you  understand  what 
you  have  to  do,  why  you  have  to  do  it, 
and  how  to  do  it,  you  will  accomplish  two 
things — you  will  make  your  service  more 
valuable  to  your  customer  and  your  cus¬ 
tomer  more  valuable  to  your  company. 

“In  Baltimore  we  have  done  a  great 
deal  of  newspaper  advertising;  we  be¬ 
lieve  in  newspaper  advertising.  We 
count  newspaper  advertising  space  as  a 
form  of  energy,  so  useful,  so  flexible  and 
so  cheap  as  to  be  almost  in  the  class  with 
the  commodities  we  manufacture— gas 
and  electricity.  Not  to  make  use  of  it 
would  be  to  neglect  an  agency  as  useful  to 
the  utility  as  gas  and  electricity  are  to 
our  customers.  We  are  so  convinced  that 
it  is  doing  so  much  for  us  that  we  are 
going  to  use  more  of  it  than  ever. 

“It  may,  perhaps,  be  useful  to  state 
to  you  the  principles  on  which  we  have 
built  a  campaign  of  newspaper  advertis¬ 
ing  that  has  been  of  longer  duration, 
broader  scope  and  more  helpful  to  the 


Baltimore  company  than  any  other  ad-  i 
vertising  it  has  done.  We  have  called  i 
the  advertisements  the  ‘Good  Public  ' 
Service  Series.’.  i 

“These  advertisements  constitute  an  il-  ( 
lustrated  tour  of  the  company  by  its  cus-  i 
tomers  through  the  newspapers.  Their  i 
dual  purpose  has  been  to  make  the  serv¬ 
ice  more  valuable  to  the  customer,  and 
the  customer  more  valuable  to  the  com¬ 
pany.  They  have  appeared,  at  regular 
times,  without  interruption  from  April  9, 
1922,  to  date. 

“The  phrase  ‘Is  Your  Service  Good? 

If  Not,  Please  Let  Us  Know’  has  been 
printed  over  31,000,000  times  in  the  Bal¬ 
timore  newspapers. 

“Each  advertisement  has  carried  a 
single  message  concerning  some  im¬ 
portant  phase  of  the  company’s  ability  to 
serve  its  customers,  and  has  been  ac¬ 
companied  by  a  single  invitation  to  the 
customer — an  invitation  to  complain  of 
any  poor  service  condition. 

“We  plan  to  continue  the  series  be-  ; 
cause  we  believe  that  we  can  still  further 
improve  our  public  relations  and  because  ; 
we  know  that  the  information  contained 
in  the  advertising  is  increasing  efficiency. 

“Good  public  service  demands  efficient  , 
production  and  efficient  use.  We  must 
have  the  co-operation  of  our  customers. 
The  simplest  way  to  get  it  is  to  deserve 
it  and  ask  for  it  through  newspaper  ad¬ 
vertising.  Nobody  will  do  it  for  you. 
Publicity  is  not  automatic.  The  news¬ 
paper  itself  must  advertise  if  it  wishes 
to  succeed,  and  the  most  successful 
newspapers  are  successful  advertisers.” 

STOCK  SCHEME  EXPOSED 

Kansas  City  Better  Business  Bureau 
Files  Complaint 

Through  investigation  conducted  by  the 
Better  Business  Bureau  of  Kansas  City, 
one  of  the  most  questionable  stock-sell¬ 
ing  schemes  ever  attempted  here  has  been 
revealed. 

Complaints  charging  M.  W.  Richman, 
manager,  and  J.  L.  Gordon,  assistant 

BOOKS,  ETC. 

A  WORD  for  athrortisefnento  under  tide 
cln— ification.  Cash  witfi  order. 

Breaking  Into  the  Magazines 

is  easy  if  you  let  The  Writer’s  Digest, 
America’s  leading  magazine*  for  writers,  tell 
y(»u  how.  Filled  with  brass*tack  articles  on 
writing  and  selling  photoplays,  stories,  poems, 
songs,  feature  articles,  ete.,  by  America’s 
fortmost  writers.  Write  today  for  free  sam* 
pie  copy.  Writer’s  Digest,  820  Butler  Build* 
ing,  Cincinnati,  Ohio. 

FEATURE  ARTICLES 

A  WORD  for  advtifinept,  imdv  tiiis 

el— tfiarUoBL  CaA  wRfc  mi4mr. _ 

New  York  Lettnr 

Short  news-feature  paragraphs;  theater  and 
book  reviews;  sports  and  fashions  comment; 
quaint  restaurants  and  places  of  interest;  "like 
living  in  New  York”;  exclusive  weekly  mail 
service.  Ij4  columns,  $S;  sample  “Letter” 
free.  J.  Cicott  Cummings,  3M0  Broadway. 
New  York. 


manager  of  the  S.  A.  Peabody  &  Co., 
with  selling  stock  without  a  license,  thus 
violating  the  Missouri  security  act,  were 
signed  .by  George  M.  Husser,  secretary  of 
the  Better  Business  Bureau.  It  was  esti¬ 
mated  by  Mr.  Husser  that  the  Peabody 
firm  had  taken  in  more  than  $10,000  in 
payment  for  alleged  worthless  stocks. 
The  company  also  was  in  possession  of 
a  list  of  500  names,  which  they  termed 
the  “sucker”  list. 

All  business  of  the  company  was  trans¬ 
acted  by  telephone.  Investigation  of  the 
firm  resulted  when  a  prospective  cus¬ 
tomer  asked  the  Better  Business  Bureau 


for  information  as  to  the  reKihiiik 
the  stock.  •! 

Po»t  Imucs  Mexican  Editi,, 

Celebrating  the  formal  resumpt.00 . 
friendly  relations  lietween  the  iTim 
.States  and  Mexico,  the  Houston  (T 
Post  printed  a  special  48-page  MexS 
edition  under  the  date  line  of  V.  ■ 
City,  Oct.  11.  Two  thousand 
the  paper  Were  distributed  in  the  V 
can  capital  coincident  with  the  arri^ 
a  speciaj  “good-will”  train  from  H 
carrying  100  prominent  business  mB,  ’ 
tliat  city. 


SUPPLIES  &  EQUIPMENT 

_ For  N  e  wspaper  Making 


Directory  of  Leading  Features 

rOR  DAILY,  BTHDAT  AltD  WEEKLY  NEWSPAPERS. 


34"  Brown  &  Carver  cutter,  good  condition, 
$130.  Inquire  Nowy  Swiat,  24  Union  Square, 
New  York. 

Wanted. 

To  purchase  16,  20,  or  24  page  Duplex. ’  Hoe 
Simplex,  or  Goss  press.  Address,  with  full 
description  and  best  price.  The  Times,  Leav¬ 
enworth,  Kansas. 

Prtatm’  Oiit£ti«rs 

Printing  Plants  and  business  bought  and 
sold.  American  Typefounders’  producU,  print¬ 
ers’  and  bookbinders’  msrhincT  of  every  de- 
scriptioa.  Cooney  Fendler  ft  C^,  96  Beekman 
St,  New  York  Qty. 


SEND  TODAY 

For  list  of  Used  Newspaper 
Presses  taken  in  trade  for  Multi- 
Units. 

Some  Press  there  may  suit  you. 

Walter  Scott  &  Co. 

Plainfield,  New  Jessey 
CHICAGO  NEW  YORK 

1441  Monadnock  Block  457  Broadway 


R.  HOE  &  CO. 


For  One  Hundred  Years  the  Lenilbig 
Designers  and  Manufacturera  of  Newa- 
psgier  Preaaca  and  Printing  Machinary 
of  AU  Kinda 

Quality  First — 
Progress  Always 

We  always  carry  a  full  line  of  press 
and  Stereo-room  supplies,  including 
blankets  of  all  kinds,  knives,  rubbers, 
cheek  woods,  matrix  paper,  imported 
and  domestic  tissue,  brushes,  chem¬ 
icals,  counters,  paper  roll  trucks,  etc., 
all  at  the  lowest  prices  consistent  with 
Hoe  high  quality. 

504-520  GRAND  STREET 
NEW  YORK  CITY 


New^Mper  Web  Presses. 

No.  401— Hoe  Right-Angle  Quad,  32  pp.  - 
complete  new  stereo,  equipment. 

No.  396— Goss  Straight- Line  Quad,  32  n 
No.  433— Scott  24-page,  3  deck  press. 

No.  454 — Hoe  20- page  single  roll  press 
No.  440— Goss  16-page  press,  two  deck, 
No.  66— Hoe  12-page  single  roll  press. 
No.  428 — Cottrell  8-page  "U”  press. 

No  427— Goss  half-tone  color  web  press. 
No.  457 — ('ampbell  Multipress,  flat  bed  si 
No.  241— Cox  Duplex  flat-bed  press  (inCia. 
For  details  address  Baker  Sales  Ch,  20t 
avenue,  .New  York. 


N.  Y.  DAILY  NEI 

HALF-TONES 
Best  in  the  World 
Made  by 

POWERS 

NEW  PROCESS 


Cline- WestinghouM  Double-MolBr  Dm 
widfe  full  eutometic  puah  button  tm/ai 

USED  BY  THE 

JACKSON  PATRIOT 

Jackson,  Mich. 

We  refer  you  to  them  for  tin 


4iAi«ro.cd^ 

CMtCAM  V|\ 


MAIN  OmCB  BASim  552  ! 

Fisher  BuUdln*  Mtrtrldii 

343  8.  Dearborn  St  Broadww  it  34tl  I 
CHICAGO  NW  TOM 


No.  7  Wnter  Street 
Boeton,  Mean. 


Tribune  BuikUng 
Cbkago,  lllinoin 


Colyums 


Fiction 


DAILY  CHIT  CHAT  STORIES 

Standard  Feature  Bervioe,  Constance  IMgerton 

60<  Eastern  Ave.,  Janesville.  WU.  606  Eeitem  Aye.,  Janesville.  Wls. 


~  CIRCULATION  BEINOER8 

VjOmiC  strips  Famous  Fiction  of  all  lengths. 

—  Service  for  Authors.  SS  W,  42d  St.,  New  York. 
FAMOUS  FANS -in  3  col.:  greet  stuff.  - - 

KIDDIE  KAFERS-in  2  col.;  real  kids.  THIRTEENTH  GIRL 

Columbia  Newspaper  Service.  799  B'way,  N.  Y.  8.000  words 

_ Lewis  Wilson  Appleton.  Jr., 

^  .  1922  East  Faciflo  St.,  Philadelphia,  Pa. 

Comics  - 

KESSLER  IN  2  OR  8  COL.  PHotO  NcWS  ScrVlCC 

Direct,  concentrated  bamur.  ' 

Metropolitan  Nowsp.  Svs..  150  Nassau.  N.  Y.  SEND  US  YOUR  NEWS  AND  FEATURES 
■  Pictures.  We  pay  $3  and  $5  for  each  accepted. 

FuU  Page  Mats  -  nTw '^ork  city. 


EXPLOIT  AND  ADVENTURE  PAGES.  WE  BUY  NEWS  AND  FEATURE  PHOTOS. 

They  attract  and  continue  to  attract.  $.1.00  and  upwards  paid. 

Mstrepelitan  Nesrsp.  Sve.,  160  Hasaan,  N.  Y.  Photonaws  Compsmy,  lit  W.  ltd  St.,  Now  York. 


REBUILT  LINOTYPES 
AND  INTERTYPES 
FOR  SALE 

Write  us  for  information 
and  prices  on  Rebuilt  Lino¬ 
types  and  Intertypes.  These 
are  machines  traded  in  on 
new  and  more  versatile 
Linog^aphs  and  are  sold 
with  our  guarantee.  Be  sure 
to  state  model  wanted  when 
writing. 

THE  LINOGRAPH  COMPANY 

DAYENPORT,  IOWA  0. 1 A 


[iheDOSS  PRINTING 

1535  S.PduUna  St. 
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Introduction  to  Employe  and  Em|doyee 


SITUATIONS  WANTED 


SITUATIONS  WANTED 


SITUATIONS  WANTED 

A  WORD  for  advertisement*  wder  this 
3C  ciuaification.  C*»h  oHer.  Fw 

^  unemplojma  «'«^'"aertion  (adv.  not  to 

M  word*)  FREE.  _ _  _ _  _ _ 

- - -  lication;  capable  of  handling  delegated  au-  pap^"  in  city  under  250.000  pc^Iation,  or  will 

Advert:  ing  Manager.  Irvil-  ran  sell  thority  without  presumption.  Evening  news-  accept  management  of  advertising  department 

Good  „in  r.ronunend  highly  PaP"’  “"'y-  Strong  credentials  and  can  live  “*  '*^8*  P>*y  .paper.  Know*  every  angle  of 

Present  up  to  them.  Prefers  X.  Y.  State  or  New  newspaper  business.  Personal  interviews  »o- 

™  c^rsified:  fSJlJiCT  England.  Now  engaged  publicity  work.  Per-  '.'".‘.'I. P*’’*  °L  P™' 
Immedi- 


Successful  Buaineas  or  Ganeral  Manager 

45,  of  ripe  experience  in  news  and  editorial,  *8®  ^  temporarily  open  for  position  due  to 
seeks  early  cormection  with  high-class  pub-  sale  of  property,  seeks  connection  with  news- 


manager  crew  promotion  ^  inviting.  Address  “Publicity,”  507  Union 

„rl,  available.  Address  Box  4g6,  Wilmington,  Building,  Detroit,  Mich. 


&  Publisher. 


tohic. 


HAdvertisisg  or  Business  Manager 

or  both,  now  or,en  for  position.  Age  35, 
married,  best  references.  15  years  ex¬ 
perience.  Four  years  with  Marion  Ohio 
Tribune.  Address  I.  R.  Van  Aurmen, 
TOO  5th  St..  Lorain.  Ohio. 


Why  Not  Push  Your  Classified? 

(iet  in  touch  with  the  Advertiser.  He  can 
come  into  your  office,  suggest  methods,  train 
your  help,  develop  a  let  of  new  business  and  it 
will  not  take  over  8  weeks.  20  years’  experi- 


DO  you  want  a  fine  weekly?  Cov¬ 
ers  two  booming  Southern  Califor¬ 
nia  towns.  Going  to  semi-weekly  soon 
and  will  be  ripe  for  daily  within  a  year. 
Making  over  $1,000  monthly  net.  Large 
oil  development  tributary.  Price  $35.- 
000.  Requires  $20,000  cash.  Proposition 
R.  Q. 

PALMER  DEWin&  PALMER 

ProperHM 

225  nFTH  AVE.  NEW  YORK 

Pacific  Coast  Rap.  M.  C.  Moora. 

SIS  Canan  Driaa,  Baaarly  Hillt*  Calif. 


Experienced  Newspaper  Manager  or 
Superintendent 

Wants  position  with  hijfh  class  daily;  prac- 

tical  printer  who  has  had  experience  in  all  know  how.  Especially  good  lor  the 

branches  of  newspat^r  game;  also  experienced  f'ceond  or  third  paper,  with  circulation  from 
in  buying  and  selling  Machinery  and  other  10.(/10  to  30,W.  No  commission.  Stated  charge 
Equipment;  would  like  to  connect  with  large  lor  stat^  time.  Wire  or  write  for  date,  terms 
"?*!5„^diatp  connectirn*w^th  a  growing  **  Manager,  Superintendent  or  buyer;  „  Well  known  in  newspaper 

utpe^ced  in  the  exploitation  of  newspaper  ^“1  pl  ki-'k’  ^ _ 

Xofito  Can  take  entire  charge  of  all  pub-  Editor  &  Publisher. 

Plcation  details  of  six  or  seven  day  morning  - — 

yr  evening  newspaper  and  accomplish  v.al  re-  General  Manager. 

mils.  nf  "a  Trained  executive  qualified  by  years  of  prac  _ 

manage  1"®'°'’'^  rnfrr..n!ns  experience  in  all  departments,  seeks  op-  worked  on  papers  in  this  country, 

ingravure  su;yl  ______  no  a  portimity  as  general  manager  of  a  daily  paper.  *”  _France,  <m  toth  English  and 


Young  Journalist 

recently  returned  from  stay  of  year  and  a 
half  in  Europe  is  ready  to  take  any  real  thing 
here  or  abroad.  I  am  a  college  graduate 


*„"29  married.  Would  manage  daily  on  a  fr:"',""y  "!=‘".®8®®.ot  »  daily  PaP®®- 

xrnugr  basis  or  leasehold.  Address  C-666,  *"P". 

^  A  Publisher  noitonal  department,  operate  plant  and 

*  ~ _  business  in  general  along  economical  and  sys¬ 

tematic  lines.  Highest  credentials.  Address 


Jf*r  “a“bl^^"icT^^tic.  .55.  married.  ^  680,  Editor  &  Publisher, 
connection  offering  attractive  future 


lith  Canadian  or  Northwest  publisher  seeking  Have  Several  Yevs’  Experience 


irtfnt  man  to  take  full  charge  of  foreign 
local  buune^s.  Prepare  copy.  1ay>otits. 
r.  ticm.-'l  literature,  jtoHcit,  advise,  etc. 
record.  P.  O.  Box  393.  Burlingame, 

palifomia. 

Nrcrtieiar  Representsti^. 

d  newspaper  solicitor.  Has  sold  trade 
Incal  retail,  national  and  foreign  Ian- 

(mn  newspaper  Space.  Well  recommended. 
Villinf  to  travel  or  work  anywhere.  Will 
tart  immediately.  Write.  Box  C-67R,  care 
A  Ppblisher. 

ABwrkan, 

28.  of  potential  promise,  graduate  Uni- 
litT  of  I.ondon*8  7^rnalism  Course,  is 
mekeeping  on  Southern  R.R.  construction 
ork  grtting  “stake”  to  tide  over  i<^-hunt- 
\g  period  in  intended  profession.  Can  dem- 
istrate  ahility  and  furnish  exceptional  ref- 
.  Need  there  be  this  “period**?  East 

wr  mw^TPffrrrd.  Address  C-667.  Editor  &  Publisher, 
ktloa  MaoAfer 

years*  experience  would  like  to  make 
Understands  circulation  from  A  to  Z. 
and  reliable.  Address  Boot  C-C6,  care 
A  Publisher. 


French  dailies.  Uve  got  the  ink-spot  and  the 
stuff.  Give  me  the  chance.  C-677,  Editor  & 
Publisher. 

Young  Man, 

with  ten  years*  experience,  wants  a  permanent 
job  as  city  or  managing  editor.  Will  work 
without  obligation  until  he  can  prove  what  he 
can  do.  Address  Box  C-641,  care  of  Eiditor  & 
Publisher. 


Unusual  Opportunities 

Daily  &  Weekly 
NEWSPAPERS 
TRADE  PAPERS 

HARWELL  &  CANNON 

Newtpmper  mnd  MagvmM 
PropertUs 

Times  Building,  New  York 

Etnibli*kt4  191* 


in  classified  advertising  which  with  a  uni¬ 
versity  training,  inherent  ability,  imagination. 

initiative  and  sound  belief  in  the  value  of  - 

classified.  I  want  to  bring  to  a  paper  whose  Yo“n«  Man, 
classified  department  can  make  use  of  these  years  publishing  experience,  seeks  op- 


u 


IICT 


(or  tin  I 


itioB  Manager, 

a  j-  ‘"J"**"  y®*  proud  of  your  next  A.B.C 
|miiL  Sxtem  years’  experience  on  dailies 
til  cinmlstinns  of  from  two  to  twenty  thou- 
ind  circnlatiim.  Excellent  man  in  handling 
Kicitors,  carrier,  snd  doing  promotion  work, 
am  mamrd.  age  39.  salary  $40.00  per  week. 

•»  ®e<iu®s».  Address  C-661.  Editor 
’  Publisher. 

IstlcB  Msnafvr 

present  •’J’Ployed.  at  liberty  about  Novem- 

E®  ‘‘i,  Efficient  and  reliable.  Capable  of 
wonrhly  organizing  department,  installing 
wm  method,  and  increasing  circulation  at 


portunity  in  editorial  direction.  Salary  modest. 
Writes  well,  understands  mechanics  of  paper 
making;  considers  self  in  infancy  of  powers, 
therefore  bound  _  to  develop  into  constructive 
force  for  organization  employing  him.  Ad¬ 
dress  Box  C-665,  Elditor  &  Publisher. 

HELP  WANTED 

A  WORD  (or  advartiaaraaBta  loadsr  titia 
claaaMcatiaa.  Caah  with  ordar. 

A  Qrculatian  Building  Orgwixatkn 
wants  men  to  work  as  solicitors  and  qualify 
for  promotion.  "Floaters”  need  not  apply, 
this  is  a  permanent  position  to  the  right  man. 
The  Fred  Cox  Service.  Suite  402,  Post  Office 
Building,  Coatesville,  Pa. 

Advartiaing  SaUdtar  and  Copy  Writer. 

Young  man  of  clean  personal  habits,  experi¬ 
enced  as  newspaper  advertising  solicitor  and 
ropy  writer.  Must  come  well  recommended. 
Reply  in  detail  regarding  experience,  starting 
salary,  etc.  W.  M.  Fuller,  Advertising  Mana¬ 
ger,  Elkhart  Truth,  Elkhart,  Indiana. 

Advsiiiskig  Solicitor, 

To  assist  in  developing  business  for  a  list  of 
dailies  represented  in  New  York  City.  One 
who  is,  or  has  been  connected  with  dailies  of 
lO.OnO  to  25.000  circulation  and  who  has  had 
experience  in  securing  national  advertising 
from  the  newspaper  end.  Afe  25-35.  Give 
full  particulars  regarding  experience  and  salary 
expected  in  first  letter.  C-686.  Editor  &  Pub- 
lisher. _ 

A  Mornkig  Nowapopor 

circulation,  but  you  know  that  the  force  that  in  a  city  near  New  York  Oty  needs  s  live 
makes  a  newspaper  is_  plain  hard  work.  _As  Circulation  Manager  of  several  years’  experi- 

-J..  .  J-.l..  -X  xnnnn  .  .  ..  .  .  .  j  ^ 

expected 
care 


qualities.  Address  C  660,  Editor  St  Publisher. 

Managing,  News,  Telegrapli  EzBtorskip 

Back  down  South  or  Southwest.  Capable  news¬ 
paper  executive  who  can  bring  to  your  or¬ 
ganization  both  the  energy  of  youth  and  the 
resourcefulness  of  twelve  years’  experience.  A 
suinrstion  of  mine  has  increased  our  circu¬ 
lation  4,000  in  past  two  months.  I  do  not  have 
to  change  but  I  want  to  come  back  South  and 
stay.  Available  on  reasonable  notice  to  pres¬ 
ent  employer*.  Address  Box  C-650,  care  Editor 
&  Publisher. 

Managing  Editor. 

Mr.  Publisher,  there  is  at  your  disposal  a 
newspaper  man,  33  years  old,  now  em¬ 
ployed  on  a  _  metropolitan  paper  in  an  ex¬ 
ecutive  capacity.  This  man  wants  a  position 
as  editor  or  managing  editor  of  a  paper  in 
a  smaller  town  where  his  13  years  of  ex- 
nerience  will  help  make  Your  paper  the  pub¬ 
lication  you  have  always  wanted  it  to  be. 
He  will  come  to  you  for  a  reasonable  salary 
and  does  not  want  more  until  he  delivers  the 
goods.  A  virile  writer,  a  capable  executive, 
a  hard  worker  and  a  judge  of  news  values 
he  will  give  you  more  than  money  can  buy- 
loyalty  and  co-operation.  His  reason  for 
changing  his  abode  is  that  he  wants  to  he 
more  than  a  cog  in  a  machine — a  factor  in 
your  community.  Box  C-687,  Editor  &  Pub¬ 
lisher. 


S  WE  CONNECT  THE  WIRES  I 

IgTTTCX  ABD  LXAlUnED  whils 
others  roamed;  advanced  in 
ten  strenuous  years  from  hast  to 
city  desk,  then  managing  editor’s 
chair.  Now  only  thirty,  but 
rules  a  daily  atalT  and  writes 
“human”  editorials.  Big-lsh-ln- 
littlo-puddlo  idea  irritates  our 
No.  10<7(,  who  has  outgrown  kit 
oonflnes.  Exeentiv*  or  writing 
nt  not  under  $3,000  will  be  at- 
tractivo. 

Fernalo’s  Exchanqe.mc  . 

Tmao  NatX  BUiX)..  SpauMncLO,  Maas. 


HELP  WANTED 


K  RTO  Han  Desires  Change  makes  a  newspaper  is  plain  hard  work.  As  Circulation  Manager  of  several'  years’  exp 

p  *dd»  ■’  <^®aiI*tion  Manager  on  paper  in  city  of  editor  of  a  daily  in  a  city  of  60,0n0,  ence,  accustomed  to  the  dealer  method  of 

It  atlttB'”' °® '"n®e;  26  rears  old:  married  and  have  ‘  '’®''®  P“*  **’®  stfam  behind  the  staff  and  tributioo.  Give  full  history  and  expei 
r  lOB  W®"  ®**®H  in  circulation  atmosphere  serving  ^®''®  *®*"  **'®  Iw’'"®**  8®o»®  proportion  to  salary  in  first  fetter.  Address  Box  C-630,  < 

Axis  _  ^  ftt*  mn^srtne  imm  Anri  ffltaA  Midkrarv  VrllAn*  ^ 


cost.  Best  of  recommendation*  and  Hr.  Puhliiher; 

•  for  desiring  a  change.  Eastern  pub-  You  have  heard  frequently  from  apiplicants 
'  .P®"®®®***-  Address  Box  C-64A  care  who  have  trick  methods  for  increasing  your 
«  Pnhhsher.  ...  .  .  .  .  .  .  . 


ClrculatiOD  Manager. 

One  who  really  knows  how  to  do  constructive 
circulation  upbuilding  and  is  not  i^sessed 
with  ftreminms,  contests  and  similar  schemes. 
Special  experience  in  the  development  of  car¬ 
riers  desirable.  Only  a  high  class  man  of 
demonstrated  ability  will  be  considered.  Eve¬ 
ning  paper,  eastern  city  of  2Cn,000.  Address 
C-6"  -  ■  - - - 


newsboy  to  circulation  manager  on  *’’®  ®"®®8T  w®  appHcd.  And  that  energy  Editor  &  Publisher, 
[uthem  evening  newspapers.  Now  Oty  *’**  show®*  itself,  so  far  as  my  department  is - 


Ctroulaliom  Maaagor. 

experience  for  city  in  Eastern  Penn- 
ly  giving  reference  and  experi- 


P^ljtion  Manager  on  evenine  naner  concerned,  in  the  truthfulness,  thoroughness  9®*"“!*?' 

WOO  total  circulation  in  town  of  *5  (Wt  non  clarity  of  our  news.  I  am  looking  f^  a  “an  wnth  expenence  lor  city  in  Easterz 

PJO"  Wen  Kked  in  present  conn«tion*^t  t*®'*®®  poaitio"  m  a  bigger  field  srith  more  sylpaM.  -^p^ygmng  retorraM  a^ 

^vancement  which  can  not  he  had  :«  responsibility.  I  can  offer  you  the  recom-  ®"®«  to  Bo«  C-660,  Editor  ft  ^blisher. 

.®®r*nitation.  Reference  given  from  "f®"*!**'®"  ^  ™y  present  employer.  I  am  not  - - - 

present  employers.  Am  an  advocate  “  brilliant  writer.  I  cannot  fit  equally  well 

|^™»*pCT(lent  Carriers  for  City  and  thoroughly  *"T  position  on  a  newspaper,  but  I  have 

^^^psmted  with  same  by  most  riwid  nrartie/l  *’*<1  the  faculty  as  an  executive  to  command 

Know  the  Conutrv  gai^  also  •*’®  l“"®»t  loyalty  of  the  staff  and  to  develop 

metical  experience.  Must  have  full  '**  *****  talents.  I  am  33  years  old  and  a 

me  and  wilt  go  anywhere.  Write  or  wire  university  graduate.  1  should  be  giad  to  sub 
^  ®*®®  Editor  ft  Publisher  ’  mit  a  list  of  papers  on  which  I  have  worked 

)to  Rsader  ^ - »u<l  to  discuss  my  qualification  for  a  position  Circulation  Mai^sr 

*0®  ‘®ia1:  seasoned  soeedv  .  T”"  o®*"  o®  anticipate  in  the  next  MTio  has  ambitions  to  get  ahead  but  who  has 

t®  ’if  in  slot-  *6n-  i®*  Address  Box  C-6W.  care  Editor 


■eiy 


GH 


Box  C-^.  Editor  ft  Publisher. 


Loading  Georgia  Weakly 

Want*  young  man  of  experience  as  reporter- 
local  editor  with  proofreading  and  heading 
writing  ability.  Balance  of  time  on  circulation 
and  foreign  advertising.  Promotion  for  the 
man  who  has  initiative  and  wrill  work  dili¬ 
gently  and  intelligently.  State  salary  and 
give  reference*.  Position  open  November  ISth. 
.Address  The  Dawson  News,  Dawson,  Georgia. 


BUSINESS  OPPORTUNITIES 


^  — -  to  sit  in  slot*  sas^ssixi  -j  *  months. 


years’  general  ex- 
1  AiBtr  BW* *  I*>’.'t>on  in  or  near  New  A’ork 
V«1  bl  «*wrience  includes  music  and 

-  Sight*  t!.«  alL  .  ''»"'”®  ■»'l  copy 

Add®®”  r.6!3.  EdiSar 


News  Writer. 

Unexcelled  feature  and  rewrite  man. 
Editor  ft  Publisher. 


C-68S, 


Fahlisli 


reached  the  limits  of  possible  promotion  in 
present  location.  Must  have  had  experience  in 
hiring  and  training  canvassers  and  witling  to 
locate  permanently  in  large  cities  anywhere 
between  Pacific  and  Atlantic.  Further  ex¬ 
pansion  of  already  large  circulation  organiza¬ 
tion  creating  several  desirable  positions  with 

—  ■  "  II-  .  - -  -  earning  possibilities  ranging  from  ^.600  to  $5.- 

Reporter.  P*®  y«a®-  Answer  with  full  particulars 

Eight  years’  experience  in  New  York.  At  ®e8a®d'ng  'ast  ten  years’  nperience.  and  refer- 
present  on  A.  P.  Formerly  on  The  World.  ®"®®*  *•  personal  habits  and  character. 
Desires  out-of-toirn  connection,  preferably  on  j?.®”®?*  7-  Scholz, 

.  — -  ■  -  --  Circulation  Director, 

Butterick  Publishing  Company. 
Bntterick  Bldg..  New  York  Oty. 


•  — n**omnrii  ”J*®**»c®d:  editor,  conyreader;  small  daily.  Write,  giving  details  of  your 
B.oarW’Ku.h";  accurate.  C-684.  Editor  ft  offer  to  C  670,  Editor  ft  Publisher. 


w>  contiM-f  •  u - Situation  Wanted. 

and  ^*1  *  newspaper  where  Srmrt  writer,  desk  man,  reporter,  etc.,  arail- 

-r  -i  from  aH  1  ®®'**'*‘  Know  able.  Can  report  in  two  weeks.  VSMshes  to 

P  education  if  oW*  eoJ-  locate  in  Middle  West,  Iowa  preferably  but 

to  ^  j  classified  will  consider  any  middle  western  job.  State 

®  C-€75.  Editnr  Jt  *7*oc>'»h*P»  address  your  best  offer  in  reply.  Best  of  references. 
M'tor  ft  Publisher.  C-676.  Editor  ft  Publisher. 


ti-  A  WORD  Ibr 

classMcatfaB.  Cask  srttk  orftto. 


Desirable  WeekHca  for  Sal*. 

A  desirable  weekly  is  available  in  each  of  the 
following  states;  Connecticut,  New  Jersey. 
Pennsylvania,  Florida,  Tennessee,  Missouri, 
Tows,  New  Mexico  and  California.  Some  of 
these  have  job  departments.  They  are  all 
well  established  and  earning  handsome  divi¬ 
dends  on  the  price  asked.  J.  B.  Shale,  Times 
Bldg.,  New  A’ork  Oty. 


Newspaper  Wanted  I 

Newspaper  man,  whose  record  as  a  conserva¬ 
tive,  successful  builder  of  business  is  well 
known  to  this  organization,  desires  to  secure 
newspaper  outright  or  develop  property  or 
percentage  basis  with  option  of  buying  part  or 
complete  control.  No  brokerairo  fees  expo-ted 
since  interest  of  this  organizatkm  is  in  finding 
property  where  our  promotion  Pjaus  would  be 
used  to  assist  development.  W.  G.  Bryan. 
President,  'The  W.  G.  Bryan  Organizition,  25 
W.  43rd  St.,  New  York  Qty. 
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Editor  &  Publisher  for  October  20,  192  3 


“Best  fiction  for  news¬ 
paper  purposes  I  have 
ever  encountered.” 

John  V.  Brogan, 
Managing  Editor, 

The  San  Antonio  Light 


Send  for  Samples. 


METROPOLITAN 
NEWSPAPER  SERVICE 

Maximilian  Eher,  Jr.,  General  Manager 
ISO  Nassau  St.,  NEW  YORK  CITY 


Kim  *10  ” 

Lynical  oam 

A  one  coltunn  daily 
cartoon  will  be  re¬ 
leased 

November  1 

by 

C.V.  Newspaper  Service,  Inc. 

350  Madison  ATenue, 


New  York  City 


Amelia’s  Best 
Magazine  Pages 

Daily  and  Sunday 


Newspaptr  Feature  Service 

241  WEST  S8TH  STREET 
New  York  City 


mw 


FarBmdi^andAm^lkn^V^ 

fatoroaiianal  Newt  Service 

a  Spraes  Mew  Task 


fJUNCHEs 

Managing  editors  and  city  editors  art  always  on  the  lookout  for  news  and 
feature  ideas  that  can  be  used  locally.  Eoitos  &  Publishes  will  pay  $1  for 
each  hunch  published  under  this  head.  The  (act  that  the  hunch  is  now  betng 
worked  successfully  in  your  city  does  not  bar  tt  from  this  department.  Address 
your  contributions  to  the  Hunch  Eoitos.  When  they  appear,  clip  them  and 
mail  them  m  and  receive  payment.  Unavailable  hunches  will  not  be  returned. 

IT  is  a  curious  but  indisputable  fact  that  discussed  each  week  and,  apparently, 


the  general  public  is  tremendously 
interested  in  a  newspaper  man  and  his 
life  spent  in  the  gathering  and  spreading 
of  the  world’s  news.  This  fact  has  been 
recogpiized  and  turned  into  coin  by 
many  short-story  writers  and  novelists 
but  it  does  not  seem  to  have  occurred  to 
newspapers  to  tell  their  own  interesting 
story.  A  series  of  articles  dealing  with 
the  romantic  aspects  of  our  work  would 
be  an  attractive  feature  in  any  news¬ 
paper. — David  Sutherland,  11  Buccleuch 
street,  Glasgow,  Scotland. 


If  you  can  pierce  his  professional  re¬ 
serve,  interview  a  physician  in  some  hos¬ 
pital  in  your  city  and  get  some  informa¬ 
tion  on  the  people  who  undergo  blood 
transfusion.  Just  the  type  of  persons 
who  pass  the  health  examination,  and 
are  allowed  to  sell  their  blood,  is  in¬ 
teresting.  In  a  college  town  I  found 
that  nearly  every  member  of  the  football 
team  was  helping  meet  expenses  by 
periodically  giving  blood  at  $25  a  pint. — 
U.  N.  K. 


well-known  citizens  are  invited  by  letter 
in  advance  to  give  their  views  for  publi¬ 
cation. — James  M.  Mosely,  306  Bay  State 
Road,  Boston,  Mass. 

Put  a  looking  glass  department  in 
your  paper.  See  yourself  as  others  see 
you.  Invite  criticism  and  suggestions 
from  readers.  Ask  what  they  like  and 
dislike  about  your  paper.  Ask  what  fea¬ 
ture  not  in  it  they  would  like  it  to  adopt. 
Readers  very  often  can  give  constructive 
ideas,  ideas  that  will  be  worthwhile  put¬ 
ting  into  practice.  Adopt  whatever  sug¬ 
gestions  recommend  themselves,  showing 
you  aim  to  please  the  readers.  Might  be 
a  good  idea  to  reward  readers  by  award¬ 
ing  prizes  for  best  criticisms. — John  H. 
A.  Kelly,  223  East  Oak  street,  Norris¬ 
town,  Pa. 


Get  a  story  from  the  bank  cashiers 
about  checks  carelessly  written  that  leave 
the  maker  virtually  at  the  mercy  of 
anyone  into  whose  hands  the  checks 
come.  They  receive  many,  even  in  a 
single  day,  that  could  be  easily  raised. 
This  article  could  be  made  of  benefit  to 
many  readers,  too,  if  cashiers’  sugges¬ 
tions  for  safeguarding  both  signature  and 
amount  were  included. — Regina  Roth,  634 
N.  Jackson  avenue,  Joplin,  Mo. 


What  church  in  the  city  has  the  largest 
mid-week  prayer  meetings?  It  would  be 
of  interest  to  every  reader  of  the  paper 
who  is  a  church-goer  to  read  a  story  tell¬ 
ing  about  this  church  and  to  get  some  in¬ 
formation  in  the  story  as  to  the  reasons 
why  the  prayer  meeting  is  so  well  at¬ 
tended.  Such  a  story  would  be  entirely 
different  from  the  usual  run  of  feature 
and  news  stories  appearing  in  the 
average  paper. — Frank  H.  Williams, 
1920  Spy  Run  avenue.  Fort  Wayne,  Ind. 


People  like  to  have  their  names  ap¬ 
pear  in  print,  but  when  they  are  mis¬ 
spelled,  they  make  an  enemy  for  the 
paper.  We  are  trying  to  counteract  that 
by  fining  each  member  of  the  staff  10 
cents  when  he  misspells  a  name.  It’s 
working  out  to  perfection.  Directories 
that  were  idle  a  few  months  ago  now  are 
put  in  use.  Each  member  of  the  staff 
agreed  to  the  regpilation  before  it  was 
put  in  force. — S.  J.  Corbett,  The  Times- 
Call,  Racine,  Wis. 


THE  NEW  YORK 
BRONX  HOME  NEWS 
among  others  has  ordered 

“GO-GO” 

our  new  Traffic  Cop  Strip 


THE  INTERNATKMKAJL  SYNDICATE 
ZI3  Cuilforti  Avs.,  Battimara,  Md. 


Dan  Gallagher  and  Joseph  Humphreys 
W  the  Cleveland  News  passed  a  night  in 
a  haunted  house  near  Ravenna,  O,,  and 
the  story  of  their  experiences,  as  written 
by  Gallagher,  created  such  wide  interest 
that  10,000  visited  the  place  the  follow¬ 
ing  week-end,  and  the  owner  was  forced 
to  collect  ten  cents  admission  fee  to  pay 
for  the  damage  done  by  souvenir  hunters. 
The  News  followed  Gallagher’s  story 
with  an  offer  of  prizes  for  the  best  ghost 
stories  founded  on  actual  experience,  and 
received  more  than  a  hundred  answers 
the  next  day.  Nearly  every  town  has  a 
haunted  house  and  nearly  every  inhabi¬ 
tant  of  that  town  has  a  favorite  ghost 
story  to  _  tell.  That  gives  nearly  every 
enterprising  feature  writer  a  chance  to 
shoot  at  Gallagher’s  mark  for  an 


In  every  city  there  is  always  a  large 
number  of  people  who  have  been  resi¬ 
dents  of  the  town  for  twenty-five  years 
or  more  and  who  like  to  talk  over  old 
times  when  they  get  together.  The 
usual  topic  for  conversation  is  what  has 
happened  to  the  most  promising  young 
men  or  women  who  moved  away  from 
the  town  years  before.  Usually  each  one 
knows  a  little  bit  about  what  has  become 
of  the  person,  but  no  one  knows  all  of  the 
facts.  Why  not  run  a  series  of  articles 
telling  of  the  present  occupation  of  the 
former  inhabitants  who  have  been  most 
successful  in  the  business  world.  'This 
scheme  would  be  most  successful  in  a 
town  where  there  is  a  college,  because 
hundreds  of  readers  would  recognize  the 
persons  in  the  series  as  old  college 
chums. — Robert  W.  Akers,  The  State 
Journal,  Topeka,  Kans. 


Try  running  two  little  columns  in  your 
paper,  one  entitled  “Friendly  Knocks  on 
Men’’  and  one  entitled  “Friendly  Knocks 
on  Women.”  It  is  the  opposing  forces 
in  human  existence  which  bring  about 
dramatic  situations,  and  it  is  the  dramatic 
situations  in  literature  that  make  it  in¬ 
teresting.  Such  letters  need  not  contain 
any  bitterness. — B.  F.  Clark.  110  N. 
Sycamore  street,  Albuquerque,  N.  M. 


terest  compelling  story,  and  nearly  every  cases,  convicted^  .\polonio  .\._Sena, 

paper  the  chance  to  reap  rich  rewards  in  ' 
circulation,  as  did  the  News. — Walter  L. 

Winn,  The  Cleveland  (O.)  News. 


Taxi  drivers  are  thought  by  many  to 
belong  to  a  rough  class  of  men.  They 
are_  blamed  for  all  sorts  of  things  of 
which  they  are  rarely  guilty.  An  inter¬ 
view  with  some  of  them  will  reveal  that 
they  are  human  beings  like  other  folks 
and  that  they  get  a  unique  slant  on  life 
as  they  observe  it  in  their  occupation. — 
L.  C.  Pratt,  The  Progress,  Pomona.  Cali¬ 
fornia. 


^^RIBBONS  and  LACES” 

is  the  title  of 
THE  LATEST 

Ruby  M.  Ayrei 
Serial 

Begins  November  12. 

Runs  Seven  Weeks. 

1200  Word  Daily  InttalmenU. 
It’s  a  Winner. 

THE  McCLURE 
NEWSPAPER  STNDIUTE 

373  Fourth  Are.,  New  York 


Convicted  Editor  Gets  Retrial 

District  Judge  D.  H.  Leahy,  who  fig¬ 
ured  prominently  in  the  recent  Magee 


The  Boston  Traveler  each  Saturday 
devotes  its  editorial  page  entirely  to 
views  of  prominent  Bostonians  on  perti¬ 
nent  topics  instead  of  having  its  own 
editorials.  A  definite  topic  is  usually 


LLOYD 

GEORGE 


writes 

for 

the 


i*S8!< 

A  Now  Yask  CnrpwsHw 
Norris  A.  Haas,  Gan.  Mr. 
Worid  Bldg.  NavYat 


Million 

Dollar 

Hearst 

Features 

’The  World’s  GrMtest  Ciredatia 
Buildars 

International 
Feature  Service,  Inc. 
Now  York 


of  Las  Vegas,  of  criminal  libel.  There¬ 
upon  the  State  Supreme  Court  granted 
Sena  a  new  trial,  another  small  victory 
for  the  free  press.  Sena  was  considered 
to  have  libeled  a  political  opponent, 
Lorenzo  Delgrado,  Sheriff  of  San  Miguel 
county,  headquarters  for  the  Romero 
ring,  by  the  publishing  of  certain  articles 
in  the  Spanish  newspaper  La  Gaceta, 
owned  by  Sena. 

Record  Issues  Magesine  Tabloid 

The  Sunday  Magazine  Section  of  the 
Philadelphia  Record  is  now  being  issued 
in  tabloid  form  and  is  the  only  one  of  its 
kind  in  Philadelphia.  Many  new  features 
have  been  added,  including  a  series  of 
humorous  articles  called  “Grady  the 
Cop,’’  by  Mellville  F.  Ferguson,  chief 
editorial  writer  of  the  Record. 


uliomas 

Company 

Memphis,  --Tenn 

m  •  ^ 

Originators  of  flif 
Pf^rii  1  ciiieni  " 
Weekly  Busint'ss 
RevieiuPa^f' 

Locyk  us  tip  i'V 
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Always  a  Gigantic  Market 


NEW  ENGLAND 


New  England  is  a  market  of 
gigantic  magnitude  twelve  months 
in  the  year. 

The  compact  population  of  seven 
and  a  half  million — centered  for 
the  most  part  in  large  cities — is 
busy  all  the  year  round. 

These  states,  as  a  group,  lead  the 
country  in  many  lines  of  manu¬ 
facture — they  lead  the  country  in 
sa\  ings  and  here  you  find  80%  of 
the  people  concentrated  in  39 
cities.  A  wise  advertiser  will 
advertise  a  path  to  their  door. 

Here  are  people  of  all  classes  and 
occupations — for  the  most  part 
well  paid  and  unusually  thrifty — 
living  close  together  and  yet  not 
congested. 

These  people  spend  millions  every 
day  both  for  necessities  and  luxu¬ 
ries.  They  will  spend  millions 
tomorrow  and  e\ery  day  there¬ 
after. 

Your  share  can  be  secured  by 
using  these  foremost  daily  New 
England  Newspapers  intensively 
and  regularly. 


MASSACHUSETTS— FopuUtion.  3.B52.3&6 
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, 

Circu¬ 
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8.500 
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10.000 
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ttAtUeboro  Sun  . 

..(E) 

5.164 

.6275 

.0175 

1:  ttBcston  Sunday  Advertiser. ..  (8)  49C.5£8 

.70 

.70 

tBoston  Globe  . 
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.45 

.45 

tBoston  Globe  . 

. . .  (S)  323.418 

.55 

.55 

Boston  Telefram . 
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.20 

.20 

tfBoston  Traracript  . 

...(E) 

34.282 
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.20 

**Fall  River  Herald  . 

...(E) 
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.045 

.045 

**Fitchbarr  Sentinel  . 
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.045 

ttGreenville  Recorder  . 

...(E) 

3.241 

.0175 

.0175 
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...(E) 
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.64 

**Lynu  Item  . 

...(E) 
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.06 
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17.004 

.05 

.05 
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.08 
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.07 
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.06 
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.15 

(A).216 
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82.086 

.09 
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....(S) 

57,436 
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.14 
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.025 
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.04 

.04 
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VERMONT 

— Population,  858.428 

••Barre  Times  . 

. . . .  (E) 
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.08 

.025 
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Burlincton  Daily  News  . 
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.04 
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....(M) 
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.05 

••Rutland  Herald  . 
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.11 

1  tfHartford  Times  . 
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.12 

.12 

1  ••Meriden  Record  . 

. (M) 

7.255 

.045 

.025 

1  tMiddletown  Press . 

. (E) 

7,897 

.03 

.085 

tfNew  Haven  Reriater... 

..(EA8) 

37.063 

.11 

.10 

1  ••New  London  Day . 

. (E) 

11.350 

.06 

.045 

ttNorwlch  Bulletin  . 

. (M) 

12.243 

.07 

.05 
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. (E) 
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.03 

.03 

^  •Stamford  Advocate  ... 
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Reaching  W^ome 

In  the  Greatest  Market 

The  ability  of  The  Evening  Mail  to  place  an  advertising  story  before  a  large  and  influent 
tial  body  of  women  readers  throughout  Greater  New  York  is  partly  based  upon  an  exceptior 
newspaper  service  to  women.  This  Service  includes  the  following  important  daily  featui 
in  the  particularized  fields  that  continue  to  be  of  primary  interest  to  women  at  lars 


FOOD  COOKING 

AlfredW.  McCann  Ida  Bailey  Allen 


For  ten  years,  Alfred  W. 
McCann  has  dominated  pub¬ 
lic  opinion  of  the  Greater 
New  York  territory  on  the 
subject  of  Food,  Food  Purity 
and  Food  Excellence.  New 
York  newspaper  readers, 
through  years  of  knowledge 
of  his  fearless  work,  have 
come  to  hold  implicit  confi¬ 
dence  in  his  word.  The  Eve¬ 
ning  Mail  speaks  with  un¬ 
equalled  authority  on  Food 
and  carries  unequalled  power 
as  a  medium  for  the  adver¬ 
tising  of  honest  food  products. 


A  distinguished  career  of 
many  years  as  Domestic 
Science  specialist  for  the 
leading  national  women’s 
magazines  and  as  the  author 
of  six  cook  books,  gives  Ida 
Bailey  Allen  an  unrivaled 
position  as  an  authority  on 
the  preparation  and  service 
of  food.  She  has  perhaps  the 
largest  following  of  women 
readers  of  any  domestic 
science  writer  in  the  field 
today.  She  conducts  a  daily 
Home  Service. 


CHILDREN 

BY  NOTED  WRITERS 

A  complete  novelette  every  week  by  the 
best  writers — always  clean,  readable  fic¬ 
tion.  Ample  daily  installments. 


HOUSEHOLD 

IRENE  VANDYCK 

A  recognized  authority  on  the  household, 
edits  a  lively  and  diversified  daily  House¬ 
hold  Page  dealing  expertly  with  subjects 
of  every-day  concern  to  women. 


FEATURES 

JAMES  CRAIG 

dramatic  critic,  holds  a  high  place  in  tl 
world  of  the  theatre.  Service  on  theil 
news  is  among  the  most  complete  in  N( 
York  and  has  a  wide  following. 


BEAUTY 

DOROTHY  GRAY 

One  of  New  York’s  noted  beauty  spe¬ 
cialists  conducts  the  beauty  department, 
advising  tens  of  thousands  of  women 
daily. 


NOVEL-A-WEEK 

DAVID  CORY 


HEALTH 

DR.  B.  S.  HERBEN 

writes  daily  on  Health  in  the  Hi 
with  professional  advice  on  the  car 
growing  children. 


Of  all  thildren’s  features,  Cory’s  “Little 
Jack  Rabbii'  stories  are  best.  Hundreds 
of  children  correspond  daily  with  “Uncle 
Dave.” 

DRAMA 

ZOE  BECKLEY 

the  distinguished  newspaper  feature 
writer,  writes  her  great  “celebrity  inter¬ 
views”  and  features  of  interest  to  women. 
Also  Mary  Margaret  McBride  and  other 
widely-known  feature  writers. 


MUSIC  BOOKS 

PITTS  SANBORN 

regarded  in  many  quarters  as  Nl 
York’s  leading  music  critic  and  autha4l 
writes  daily  for  music  lovers.  AU 
Smith  conducts  the  department  of  bo 
reviews.  j 


HUMOR 

ROY  K.  MOULTON 

One  of  the  best-known  of  all  newspaper 
humorists,  conducts  a  daily  column  of 
humor  that  is  always  refreshingly  clean. 


NEW  YORK,  N.  Y 


